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ABSTRACT

The purpose in this paper is (1) to study the factors, which influence purchasing
cosmetics, (2) to study the behaviors, and (3) to study on decision-making from on Bangkok
females who watched Momay-Papern channel.

This study randomly chose 400 Bangkok Female interviewees, who knew and
watched Momay-Papern by dividing in two categories. The first category is interviewees
who are in online and second category is chosen the area, which has many female interviewees.
This study uses the tool, which can rely on 95 percent and has equal content from highly
qualification. This statistic is implementing by basic analytic, which called described statistic
such as percentage, mean, and standard deviation (SD). Moreover, T-Test, F-Test and
Multiple

Regression Analysis (MRA) help to measure survey.

As a result, Momay-Papern has influenced Bangkok females to purchase cosmetics
from reference group, offering content, multi-channel but the receivers has not influenced to
purchase cosmetics. Purchasing cosmetics behavior and exposure the online communication
of Momay Pa Plearn Channel. There are frequency of watching, period of watching per time,
and choosing properties of the moderator. Purchasing decision making on cosmetics by
motivated by the reasons consider from the price, quality, performance, and reliability.
Emotional motivation is personal feelings. Purchasing immediate decision do not thinking
carefully, emulate, and acceptable.

Keywords: Elements of communication, Decision making on purchasing cosmetics, Momay

Pa Plearn Channels
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