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ABSTRACT

The purpose of this research aimed to investigate characteristics of opinion leaders in

online communities which affected buying decision process of consumers in Thailand.

The samples were 400 respondents who used the online communities in Thailand. The results

found that the characteristics of opinion leaders in online communities follows to product-related

characteristics, To the media used, To demographic characteristics had positive influence

on the buying decision process of consumers in the online communities They still searched

for the information about types of product and service, especially cosmetics/supplementary

food at highest level.

Keywords: Characteristics of Opinion Leaders, Opinion Leaders in Online Communities,

Buying Decision Process, Online Communities, Opinion Leaders
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