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ABSTRACT

The purposes of this research were to study the opinion level of cultural image affecting
on the need to visit the Republic of Korea of Thai people who have never been there, the opinion
level of cultural image affecting on the need to visit the Republic of Korea of Thai people who
have been there and the need of Thai tourists to travel in the Republic of Korea in the future.
The sample were Thai people who have never been to the Republic of Korea for 100 samples
and who have been to the Republic of Korea for 100 samples. This study used questionnaires
and the data was analyzed with frequencies, percentage, mean and standard deviation.

The findings indicated that the opinion level of cultural image affecting on the need to
visit the Republic of Korea of Thai people who have never been there was at a high level. Most
of them agree that the image of health and beauty was affecting on the visitor to travel at a high
level. And follow with the image of technological advance. The opinion level of cultural image
affecting on the need to visit the Republic of Korea of Thai people who have been there was
at a high level. Most of them agree that the image of technological advance was affecting on
the visitor to travel at a high level. And follow with the image of health and beauty. The need
of Thai tourists to travel in the Republic of Korea in the future, 55 percent of Thai tourists who
have never been to the Republic of Korea want to go there. Most of them wanted to see way
of life of Korean People. 70 percent of Thai tourists who have been to the Republic of Korea

want to visit again. Most of them wanted to take a trip that attracted them.

KEYWORDS :  Tourism, Cultural Image, The Republic of Korea
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