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ABSTRACT

This research aimed to explain the influence of the marketing mix on students’ decisions to confirm
admission to Prince of Songkla University, and to understand how these factors affect their decision-making.
A sequential explanatory mixed-methods approach was employed, beginning with quantitative data collection
through questionnaires completed by 362 respondents. Descriptive statistics, logistic regression, and classification
analysis were used for data analysis. In the qualitative phase, semi-structured interviews were conducted with
32 key informants, and content analysis was applied to interpret the findings.

The results revealed that environmental factors and available facilities were significant determinants in
students’ decisions to confirm admission. The marketing mix model predicted the likelihood of admission confirmation
with 99.7% accuracy and achieved a precision rate of 86.7%. Qualitative findings supported these results, indicating
that students who confirmed their admission were satisfied with the curriculum and facilities. In contrast, those
who did not confirm admission recommended improvements to the application process and enhanced support for

students with special needs.

KEYWORDS: Marketing Mix Factors, Influence, Decision—-Making, Enrollment Confirmation, Higher Education.
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‘VTHT‘WQJ (Category) wasnuInnaeiag (Subcategories)
3) YsmnIsuNanny nejuasnaannytessn
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AT1599 2 NISEBNATEIRNITUSNITIANITRNDITWRNATNANLG

e S RBNUSHISTANTSAND
Banduduans (aw)  Gidanduduins (aw) 594 (AR)
mAmey 194 (86.60%) 30 (13.40%) 224 (100.00%)
f91ugiH 39 (83.00%) 8 (17.00%) 47 (100.00%)
tlaantl 34 (82.90%) 7 (17.10%) 41 (100.00%)
Aty 31(93.90%) 2 (6.10%) 33 (100.00%)
m54 15 (88.20%) 2 (11.80%) 17 (100.00%)
599 313 (86.50%) 49 (13.50%) 362 (100.00%)

1. A15ANEITI8FIRUSLANNINNISARIA
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'
AAa a !
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a9 UATInIresinGeuidayassuiisusendng
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(N=49) a1nn1swisuifisuAnadsuazddauu
NP9 HIBIUARTIATY Wudn nduTAenEuTUAND

7 o o 1 @ o AV
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WNAEgage HANRRY 4.59 + 0.57 FBIAINIAD AU
yAaNg JATaRe 451 + 0.58 agluszdiunnniign
WAZAMUAMNANEOIIBINNNANYAE ATUENTWHIARDN
warAvEINIEANATAIN HARAY 4.49 + 0.52 UAL
449 + 056 AwaAU agflusziunIn A mSungs
dl"fld A e a‘ﬁtw o o v o «

llRanduduand WanudAgydnmanualans
NAnendpag usziuNnn HAnwAy 4.36 + 0.65

=1 4 A dl

TRIRINT FB AIUNTEUINNG HANRAY 4.35 ¢
0.81 aglusziunnn uazduAsssflunnisiine

AAnafY 4.33 + 0.75 ANNAIAU AIAI5197 3
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\AandiuTuans (N=313)

s

THAanduswans (N=49)

flaqadauilszaumemsanann SLAUNTS SLAUNTS
X S.D. X S.D.

fnaula fnaula
ANUATNANHOINIAVIEAE 449 052 NN 436  0.65 NN
AUNANGAT 4.05 0.62 W1 3.86  0.87 H1N
AUANTITHITHENNGAINSN 440 0.63 HIN 433 0.75 HIN
FIUNITANLATNNTAAA 436  0.65 NN 408 0.89 NN
Fnyaang 451 057  snfiga 428 092 s
FIUEN NI AR DNLATRIB I ANEZAIN 449 0.56 HIN 4.18ma 088 HIN
ANUNTTUINNTT 459 057  wnfign 435 081 H1n

2. MsiAsinisanaaslaaafin (Logistic
Regression)

el ad Ay AR T i AN NS
FLAINFMUTATHULLNBITZAY (Binary Outcome)
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Aanilsdnse B SE. Wald df Sig. Exp(B)

Step 17 ANUATNANBHOINWAINEIRE 279 459 368 1 544 1.321
ANUNANGAT -173 324 286 1 593 841
FIUANETTHHENNTANEN 611 356 2937 1 087 1842
ANHNITRILEINNITARA -.308  .381 650 1 420 735
ANHLARTINT -187 448 175 1 676  .829
FruanINuIRAENLRTRIS A INETAIn 772 372 4305 1 038 462
ANUNTEUIUNTT -013 474 001 1 978 987
Constant 475 1.275 139 1 .710 1.608

91AAN51497 5 Wanmswenaeitunsdaumn
nguannsAaszinsananesuuuladafintd Step 1
WU9T AT guIRenduiuanBIdNAnyn
sin luNMIANENAnsaTHA3UNS Sapar 99.7 uay

mmiﬂﬁﬁmﬂmjumLﬁﬂﬂﬁuﬁ’uﬁw%ﬁﬂﬁﬂmm

f151971 5 ANERRn1TNeINTdngH (Classification Table)

BN YA NI TUATUNS Saaay 4.1 Lasilady
AIUUFLANNINNITARIAFINITOVIWIENITUSNNS
o/ = Q( =Y o/ =Y v £

@mm‘mwwmumqwmmmﬂmumuw%fmgﬂmm

Znua 86.7

mjué’fqmiw (Observed) WANISYINKIEAINANNTS (Predicted) Percentage
Banfuduins  (NAeandiudWwivd  Correct
Step 1 N19UAMISSANTTANS  LAenduduans 312 1 99.70
Tidenduduans 47 2 4.10
iR 86.70

o 4 ds, s o >4

3. N9AATITALHaNINISANNT Rl a9
FIUUSERNNINISARIA (Marketing Mix 7P’s)

N159LA512AHENI9 1NN AN INIg

T o & o A & ' stz | = = o £
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' o < &
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A o/ A

AIULTLENNNITARIA (7P’s) BBINNTAINERE AT
1) finsnmdnualuasmiinendy nguildandudans
uamaliiudsnnmmagalauasdasiulusminende
FraHAANS Feinansiladefiaiuayunindnuoi
A (1) “we. Duminedeisteidedunali
uazflaannanAlafiléiEen e, Atmfingals”
(Student 6, Personal Communication, 1 September, 2024)
(2) “®oU 1.8, 31AUAMFN A9 QIR uAudiin

289 H.8.” (Student 8, Personal Communication,

1 Septernber, 2024) (3) “8.5. AnMANHOHFNIN
fsmAnsndududusii g aesszme uazideides
(Student 18, Personal Communication, 5 September,
2024) (4) “x.9. \{wArAueaAnamEnsLay
Hugndnans fmnisunndessnials (Student 21,
Personal Communication, 6 September, 2024) (5) “H.8.
ssaAnensainn TOP TEN 289Uszma” (Student 23,
Personal Communication, 8 September, 2024) (6) “H.8.
it 1 ansanald SAnsiannniagaladi(Fidi
Beulu 1. (Student 27, Personal Communication,
8 September, 2024) (7) “N.8. fsrUUNITANEATA
ﬁqwgfumﬂéfﬁ” (Student 30, Personal Communication,
9 September, 2024) dﬁuﬂ@jNﬁfﬁLﬁﬂﬂﬁuguﬁw%

o/ s ! 13/ v v Aﬂl =3 o/ o
uﬂLif:lusfuﬂ@ﬂu?‘iﬁ“ﬂ’ﬂﬂd@ﬂLL’Nﬂﬂﬂﬁﬂ’l‘W@ﬂ‘l&Im‘ﬂ@\‘l
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Communication, T Septernber, 2024) (2) “y.8. 1{iu . AiRign
el RN ITaaUARLIABN A1 TaY” (Student
4, Personal Communication, 1 September, 2024)
(3) “a.8. WunnAvenaafifuaziiusrana e i
Wil [HaTNITaaUARAB NN A iFaanig (57
(Student 5, Personal Communication, T September, 2024)
“« o ' @) dl 1 [ o o

(4) “AINanEoizeg 1.9, 1N N. NAUTI1WMNIZEINSY
AlUNTALE” (Student 9, Personal Communication,
1 September, 2024)

nan1aRunealaqUlHdn daunwanyol
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ausaninBeutuinumangmssisil (1) “aeufin
Yuananfilanla” (Student 6, Personal Communication,
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nssBunsusaznangnsng i vinhiudaden

= U A!IA U o/ P=V-N J

Mun9denfnuidadia URTUAREMANGRTHALIFNG o
RTIANHANNABINITVDIH BN UATATBLARHIHEN
Trifiumsinef” (Student 18, Personal Communication,
5 September, 2024) (3) “u.9. dvangnafiAauiig
PAINNATLUAZATALUAMNABINITISEU” (Student 21,

Personal Communication, 6 September, 2024)
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(4) “Hananfigay” (Student 23, Personal Communication,
8 September, 2024) ngwiAanEuiuAVEaiewdarig
WAz dalanaunLINgINUNANGATUASATELINNIT
A = a o/ a 4
BWenBeuluaunineduasaauesuns lnamnay
Uszifinunisziniiagansearuiasnasosszning
ANAANIITLRTFSY Tme fdayaainayuied
(1) “;@pndrAdslnseiuaufiasnts agniSeu
AHUNTBLRANIENNHINATY” (Student 2, Personal
Communication, 1 September, 2024) (2) “JUsNARL
= =2 [ v & A a =
Anatanangns udwilasiiuiuneaedsn@auein
wazArnsdindn in Wi EneBen santiflady VDO
fishianants#@in usmnanende b ibitasaadan
ARl war “lrgdingannaIalanangnIres u.e.
wi (Fi5udayafisniunangss idileana” (Student 3,
Personal Communication, 1 September, 2024)
(3) “vnemAngasuTRsiaasnnanle uslindndes
e Wasendiubiuen (Juneany)” uaz “awls
- A a o we 4
FuaENAsRVIENTAIngnaailandl uisaEesTrey
N9 (Natine” (Student 14, Personal Communication,
1 September, 2024)
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a o A ¥ =R
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Uszndmuazans (i lsiaun” (Student 16, Personal

Communication, 4 September, 2024) (2) “AG93NIHN
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ANVMREHNNS ATAUASITIEaNSUNSRRAWlaRen Eau
ﬁﬁ” (Student 17, Personal Communication, 5 September,
2024) (3) “ANBITHHYNIDAARBITLAMUAINATITANET
TuAazdiurnINnANeNde” (Student 18, Personal
Communication, 5 September, 2024) (4) “gungalE
Andnisresfunasesiunisanantieng(Student 21,
Personal Communication, 6 September, 2024)
(5) “ANNBNANITENTUNITIANITFEUNITFDNURE
UNIINNATINTT 1N AB9UURN19” (Student
23, Personal Communication, 8 September, 2024)
(6) “Arsssrflonasaunguiiclonalunis A
f1919LmATENINN9EF8N” (Student 27, Personal

o o '

Communication, 8 September, 2024) dM15UNYN
TiRenduguans sndoulunguidaoudoa
\Aeadusrssanienniafnuniigadnll Tasaniz
Tuunadngms Seiitioyaaiuamussd “dmsimdngns
wIA Arsgaaeaunesnll Wamdinfiungin
i) nes. usfloa@niigaiAsly” (Student 5, Persond
Communication, 1 September, 2024)
naannsaNn el [Fdn nguidendudi
avsaaungaufonalauasifini Arsssiian
NNTANEIIBINNIANYIRYFIIRTUATUNTRIIAN
Aumnzasuazannsadns i foluudzesnoman
ANFANEILAZNT AL AUUNNNITRNIINATELATIVFD
wiaayuananesen turasfingulidendusiuans
Aanaifeatuisssiengs Tnsannzluimdngns
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Hionya unztneWisinanlalumaidensmianendednetv
Tnefidasnaiumpii (1) “psusulgmamemsdeans
fileyniEesaes Timeline NILsBFHIHE” (Student 6,
Personal Communication, 1 September, 2024)
(2) “ndazduiuEvangmaguuy Online Andn
grzneilnadn ust Onsite SnnnsnmBLMRNFANTA
waziinsadunaliin o dnlandngms, Asssmfien,

‘Vqluﬂq‘iﬁﬂ‘lsl"l" (Student 8, Personal Communication,
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1 September, 2024) (3) “u.8.\uun1Angduis
pansanTunnsERadansng q vinlidndelidne

7
4 ¥ v Py ¥ A ' P A o
3IR1L39 LL@ZTGT“H@N@‘VIQﬂ@’ﬂ\? HNTFFINNBNUUTEN
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o~ a

Furinsing q AnngdnRangaasing o Adulezlemim
sarinAnen uazdaiinistiyunsfinendndan” (Student 18,
Personal Communication, 5 September, 2024)
(4) “N17FUNTWAIIE1T 937N 1G UAY Facebook ga1n
’juﬁlﬁﬂmﬁﬂ” (Student 23, Personal Communication,
8 September, 2024) (5) “NMFUsTTNFNRUTNANGAS
Tusuuuy Onsite [Haariugingiu o ssnsaseuauli
(Student 25, Personal Communication, 8 September,
2024) (6) “FuUNINUIBYANANGATIINAFUHLUUL
waiFuiayanangmanie Online (diaa” (Student
27, Personal Communication, 8 September, 2024)
dmiunguliReniuduavitdoianeunsuasionss
AeafunisUssmdninsuastemnensiosnsns
sAngduasraueaunS Fedananandiinssi T
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UL Online W&z Onsite AMUARWIY warsunanudaya
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1 September, 2024) (2) “N135UNIVIDYANANGHT
91MN9 DEKB7 Aun191nszus TCAS Uazing DEK-D”
(Student 10, Personal Communication, 1 September,
2024) waz (Student 11, Personal Communication,
1 September, 2024) (3) “NFUTLRNIUTNANGHT
Juuuy Onsite” (Student 13, Personal Communication,
1 September, 2024)
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Personal Communication, 1 September, 2024)
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viliAnaasanbidulatunsruauniaanis

6) FUANTNUIARENUALRIETUIBATINALAIN
nBEsunguiuiuaniiaufionele msnzamanede
AR TUABINSEANE AT AINALTE TunaBeIAY
msliEan feyaaiuayudon (1) “Tnatinu uas a9
anmuaIndenYes 1.8 TusTAuTiFan” (Student 1,
Personal Communication, 1 September, 2024)
(2) “tladtnangtnatinunazunaisdinAndstinues
THnduszmaon wazarazAINEBINITLENI990 WA
maft wa. Wwsmianendetne) vinrdso e
ATAINTUNITANNINNINATGT” (Student 16, Personal
Communication, 4 September, 2024) (3) “H&NIN
wandeniiAann FRsEaEANAEAINE o HnHE
i 300N NEARAADMIDNASY LazTaalfuRn19n1
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