Lmeamsﬁmmmsv}mLﬁf—.lfsL%m;'mmsﬁmmqu%umqn@ﬁ'fs
FUNBNTEUTTUNY JINIANYNTUIINTG
Guideline for Development Creative Tourism
of Bang Ko Bua Community, Amphoe Phrapradaeng,

Changwat Samut Prakan

a ¥ 4 1 § o o o 7 W
NWIAT ANLBEIN , ’“JG‘JWS UIRTN UAE TSR ’J\iﬂﬂ@?\ui’ﬂ\‘i
Peerada Ducmgiem1, Jatuporn Banchuen® and Chairat Wongkitrungrucmg3
AL AIANPNERNT NATIVENRBNEATANTRT 23
1.2.3

Faculty of Social Sciences, Kasetsart University

*Corresponding author, email: peerada.d23@gmail.com

Retrieved; 14-09-2025; Revised; 18-11-2025. Accepted; 31-08-2026

UNARYD

PNAMMNRETeaUszaIA 1) IWNDANEIUEUN WMNHUINITRAzU52IRAIFATNITN NN WA

q
1 1

ravguruLneta sunawszlazues Saminaynailsins 2) iedeazianineasiuiiie
Faulgniameafiendessnsasanrasguenuneti sunewsrlsuas Sminanmatsng
LAE 3) DN MUIUNINIIN1TNENTEUBIRT N TTATDIGHTHUNNEIT SUADNIELTZUAY
Fodnmamatainis uuuunAdeiiunsidadenanm TueAnnimeaieadeaeasn
LazuIAAAEfuNIsdRnIan enfisguriunsauniaide Auitde Ao guauutenen

HIMIDyaaTATY Ae RingHTe S1HaN T AW USBTnaUIK S1Han 4 AW waeengfianduag Ty

v [ 1 @
ad v =

ANTU IIUIU 3 AU W MLnAvesiin S 2 an uazinneaiies daou 5 an WABARAeN
wunanzas Tauuuduneoidedn Ainssilon BenusseneBemesonn nannsademuan

1. gumuueneta fusuniuiinursnssiigananysoiuaniuiniioyineduanaey &
ﬂﬂiiwﬂzjw%’mﬁy’wmmﬁLﬂ%mmivimLﬁﬂquﬂﬁu%uﬁWU@uqaﬂ@ﬁ’q Fauntl w.a. 2560 Tneifin
mﬂmm%quﬁmmiwmﬂ%’g NIRRT L‘ﬁi@W@NW‘I%@U’Nﬂi:L"Vy"lsfi;l,ﬁul,l,‘iﬂ’alx‘]ﬁﬂﬂL‘ﬁ&‘—;lﬁ]
AATYIBIENENTEUTEUAY

2. u%wmmﬂgmumuﬁﬁﬂé’mﬁ@ﬂﬁwm‘avimLﬁmﬁmgﬁmﬁﬁ Tn 8 Aanasn Usznaumas

nanneEerEAtiNEe NNa3eugnIIYingnlsTALANRING NM1THIALAZIINAERRKINTIBITN

A15JUTNTYIUINETINEIF N5 NINARBAUNUIUARBILY N1TBUDINITINNNTUNLNTT



Journal of Academic for Public and Private Management Vol 8 No 2 | 633

o Y o & Aa o/ | o/ : ¥ o L4 o
ATV ININALDNATITNEF hAZNIT5UUTENUNEINAUTT FIFZNDULDNAN YNNI WTITN
war Ry mesiiv
o 1 1 v Pa v 1 A

3. WHANNNITRUINITNBITAEUBINTNAITAVBIYNYH UT2NBUALY 1) NITRIETH
1 o o o v [ [ 1
FOINNUTTENTNAUTANAINNGTY 2) NITHIMATDYIYANNIINADIENIYNTU 3) N3
AUUARHILUTTNNNEY 9ABLHEY 4) ANTNENHIATNTIHNITVIBIT g AR ANAAINAAIY LAY 5)

o o ' ' A YL A
nsansnEuarUSUlswAsmeafian indadu

& Yo o ~a [ 1 1 [ Pl
BIAAIINIRIATYINNIINIY AD “NTBUYIUINIT 4 AR~ Toun N19ReF19IBIET19655A

o v Ps 1 1 1 o
mmuumém%ﬂmqmw ﬂ"l‘jﬂﬂﬂLL‘LI‘LI‘ﬂ‘jZN‘LIﬂ"l‘jmLL@zﬂ’]‘iﬁN’]u‘j’JNﬂﬂ\‘iﬁNﬁu VN Lﬁuﬂ/@@ﬁ

1 1 1
o

Ay TVIN AN 9MBaTIIN BRI NNTIATDIGHIHATHTORRWND I WADHasuaz Ty

o o w 1 1 A v s 1 1 o
ATNTIAEY: ﬂ"l‘;WIﬂﬂLﬁEl’)L"h’\‘lN‘j’NN‘i‘jﬂ; ﬂ’]‘ﬁ/]ﬂﬂLﬁ?.l’]Tﬂ%l"Q’N?ﬁH; FHERUNNDUA

Abstract

This research aimed to: (1) study the context, development, and historical background of
the Bang Ko Bua Community, Phra Pradaeng District, Samut Prakan Province; (2) analyze the
conditions of the area for developing creative tourism; and (3) propose quidelines for the
development of creative tourism in the Bang Ko Bua Community. This qualitative research
employed the concepts of creative tourism and community-based tourism management as its
theoretical framework, and the study area was the Bang Ko Bua Community. The key informants
comprised one community leader, four local wisdom scholars, three elderly residents, two local
officials, and five tourists, all selected through purposive sampling. Data were collected through
in-depth interviews and analyzed using content analysis with descriptive interpretation. The
findings were as follows:

1. The Bang Ko Bua Community is characterized as a fertile agricultural area and an
environmentally conserved zone. The community organized itself by establishing the Bang Ko Bua
Community-Based Tourism Promotion Club in 2017 through collaboration among government agencies,
the private sector, and local residents, with the aim of developing Khung Bang Kachao into a major
tourist attraction in Phra Pradaeng District.

2. The community context allows for the organization of eight creative tourism activities:
(1) rowing to experience the local way of life; (2) learning to make fresh herbal compresses; (3)
herbal foot soaking and massage; (4) cycling to enjoy the natural environment; (5) visiting the Ban

Khlong Bon Museum; (6) tasting coconut-based delicacies; (7) making naturally dyed tie-dye
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fabrics; and (8) enjoying Miang Kleep Bua (lotus petal wraps). These activities reflect the
community's distinctive culture, traditions, and local wisdom.

3. The guidelines for developing creative tourism in the community consist of: (1) promoting
diverse communication and marketing channels; (2) building inter—community cooperation networks;
(3) providing continuous financial support; (4) diversifying tourism activities; and (5) conserving and
improving tourist attractions sustainably.

The key knowledge derived from this research is the Four-Dimensional Integrated
Framework, which comprises creative communication, structural support, experience design, and
community participation. These factors are crucial to the sustainable and continuous development

of creative tourism in the Bang Ko Bua Community.

Keywords: Creative Tourism; Community-Based Tourism; Bang Ko Bua Community
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