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Abstract

This qualitative research aimed to: (1) describe the problems of investment and savings
management among Generation Y investors; (2) analyze the investment and savings management
strategies of Generation Y investors; and (3) propose innovations in investment and savings
management for Generation Y investors. Data were collected through in-depth interviews with 30
Generation Y investors and savers. The findings revealed that: (1) the problems encountered in
investment and savings management varied according to age, income, educational level, and
occupation; (2) the approaches to investment and savings management were similar but not identical,
because the economic and social factors involved differed markedly; and (3) the proposed innovations
in investment and savings management open up new opportunities for Generation Y investors and
savers and support the creation of new investment tools and financial products.
The knowledge derived from this research on innovation in the investment and savings management
of Generation Y investors is useful for both investment and savings. It is not confined to Generation Y,
but provides guidelines and concepts applicable more widely, since investment and savings are

matters that concern every individual, every group, and every generation.

Keywords: Investment ; Savings ; Generation Y Investors
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