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Abstract

The objectives of this research were to: 1) assess the level of brand-building factors and
brand image among customers using cosmetic branding services in the Bangkok Metropolitan Region;
2) analyze the predictive factors of brand building affecting brand image; and 3) propose guidelines
for improving brand building to enhance brand image effectiveness and customer acceptance for
cosmetic entrepreneurs.
This study employed a mixed-methods research design. The quantitative phase involved data
collection from 335 cosmetic business entrepreneurs, while the qualitative phase consisted of in—
depth interviews with 15 key informants.
The research findings were as follows:

1. Both the overall level of brand-building factors and brand image were found to be at a high
level.

2. The predictive equation analysis revealed that seven brand-building factors significantly
predicted brand image, accounting for 86.80% of the variance (R? = 0.868). Based on the
correlation coefficients, the four primary predictors were: Brand Relationship Management,
Brand Positioning, Brand Identity Creation, and Target Group Definition.

3. The proposed guidelines for creating an effective brand image emphasize three key elements:
Marketing Promotion, Business Partnership Promotion, and Promotion of the Entrepreneur's

Professional Expertise.

Keywords: Brand Building; Brand Image; Cosmetics; Entrepreneur
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