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Abstract

This study aimed to explore the factors of perceived security, trust, and customer satisfaction
on purchase decisions of eco-friendly products for kids of customers in Bangkok areas. The samples in
this study were 385 samples of customers in Bangkok areas purchasing eco-friendly products for kids.
The research tool in this study was a questionnaire. Statistics used in this study comprised multiple
regression analyses.

Findings in the study revealed that perceived security, trust, and customer satisfaction factors
had affected purchase decisions of eco—friendly products for kids of customers in Bangkok areas at a
statistical significance of 0.05 level. The correlation coefficient scales were 0.344-0.402; whereas the
multiple linear regression analysis (R) was 0.543 and the predictive scales of the multiple linear

regression analysis (R?) were 29.50%.

Keywords: Perceived Security; Trust; Customer Satisfaction; Purchase Decisions
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