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Abstract

This article aimed to study (1) the curriculum elements, market mix factors, and decision to
choose safety training services of Perfect Safety Training & Consulting Co., Ltd., and (2) the curriculum
elements and market factors that influence the decision to use the safety training services of Perfect
Safety Training and Consulting Co., Ltd. The research model was quantitative research. The sample
consisted of 300 customers who used the services of Perfect Safety Training and Consulting Co., Ltd.,
selected by purposive sampling. The instrument for collecting data was a questionnaire. Statistics used
in data analysis were frequency, percentage, mean, standard deviation, and stepwise multiple
regression analysis. The research results were found as follows:

1.The curriculum elements of Perfect Safety Training and Consulting Co., Ltd. were overall and
individually at the highest level.

2.The market mix factors of the safety training services of Perfect Safety Training and Consulting
Co., Ltd. were overall and individually at the highest level.

3.The decision to choose the safety training service of Perfect Safety Training and Consulting
Co., Ltd., overall and individual aspects, was at the highest level.

4.The curriculum elements in terms of training evaluation and marketing factors in terms of
people, price, product, process, physical characteristics, and marketing promotion respectively
influenced the decision to use the safety training services of Perfect Safety Training and Consulting Co.,
Ltd., statistically significant at the 0.05 level.

The knowledge from this research serves as a guideline for organizing the components of
safety training to meet the needs of trainees and to be used in the organization as efficiently as

possible.

Keywords: Safety training; Marketing mix; Purchase decisions
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R = 0.840, R2 = 0.705, Adjusted R2 = 0.698, SEEst = 0.133, F = 99.895, p = .000*
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