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Abstract

The objectives of this paper are: 1) to study the behavior of tourists in camping travel in Uthai
Thani Province and 2) to study the decision-making process in choosing camping travel in Uthai Thani
Province. The research model is quantitative research. Apply conceptual concepts of demographic
characteristics. The concept of tourist behavior and the concept of decision-making came as a research
framework. The sample group is Thai tourists who have experience in camping tourism and 400 people
who use camping accommodation in Uthai Thani province. Using quantitative research selection
methods. Research tools include questionnaires, data analysis using mean, percentage, and standard
deviation, and analysis. Synthesize data and write a descriptive narrative.

The research findings show that the purpose of camping tourism is for relaxation. Tourists have
1-3 years of camping experience, search for information on websites, use personal vehicles, travel with
close friends, soulmates, or colleagues with matching lifestyles, and have an estimated budget of
5,000 - 7,000 baht. Most people are interested in photography/relaxation activities, and factors in
choosing travel destinations include the beauty of nature, among others. Regarding the second objective,
the research finds that the decision-making process in choosing camping tourism in Uthai Thani Province
has overall opinions at a high level in all aspects, including information search, problem recognition,
purchase decision, alternative evaluation, and post-purchase behavior, respectively.

In conclusion, the knowledge that comes with the decision process to travel in the form of
camping. Thus demonstrating the behavior of tourists who have a preference. In particular, the decision-
making process of tourists and the limitations of tourism that will be useful for further education and

practice.

Keywords: Decided process; Camping style choice
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