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Abstract

This research article aims to 1) study the level of organizational culture and family business
succession, 2) study the relationship between organizational culture, family business succession and
modern family business management and 3) analyze the influence of organizational culture, family
business succession that affects modern family businesses management: a case study of the apartment
business in Thailand. The sample consisted of 400 entrepreneurs or apartment business owners in
Thailand, two- stage random sampling. The instrument used for data collection was a questionnaire.
Statistics used in the research were: descriptive statistics, Pearson correlation and multiple regression
analysis. The research results were found as follows;

The results showed that (1) family business succession was at the highest level. Considering
each aspect, it was found that after working for more than 5 years, they can manage instead of his
parents in the family apartment business, followed by after coming to work for a while, taking more
responsibility which is an elementary level of management. Whereas organizational culture in the family
business as a whole was at the highest level. Considering each aspect, it was found that the founder
of the business is the center of love and harmony among family members, followed by the
encouragement and sacrifice of family members to make the business successful and grow sustainably
which is an elementary level of management. (2) Organizational culture, family business succession
and modern family business management were a statistically significant positive correlation at the 0.01
level. (3)Organizational culture and family business succession had an influence on modern family

business management, able to jointly explain family business management at 19.80%.

Keywords: Apartment Business; Organizational Culture; Family Business Succession
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