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Abstract
The objectives of this article were (1) to study on the potential activities in creative tourism of
Phuket Old Town community (2) to study on the model of creative tourism activities in Phuket Old Town

community and (3) to propose the guidelines for development of creative tourism activities in Phuket
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Old Town community. Qualitative analysis was utilized as a research method of the study, where 30
in-depth interviews with members of Phuket Old Town community, specialists and tourists were
conducted. They were selected by purposive sampling and the instrument for collecting data was semi
— structured interview. Analysis data by content analysis. The Results indicated that the potential of
creative tourism activities Phuket Old Town community consist of 3 aspects, as follow: stories, sense
and sophistication. The model of creative tourism activities Phuket Old Town community consists of 3
aspects, as follow: seeing, tasting and learning. The development of creative tourism activities consists
of 7aspects, as follow: knowledge transfer, modern technology, hands—on activities, creative places,

tourism activities according to target groups, booking channel and community souvenir products.

Keywords: Creative Tourism; Creative Tourism Activities; Community Based Tourism
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