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Abstract

This Article aimed to study (1) The importance of marketing mix, the quality of service, and
customer satisfaction toward Hongyen Uttaradit Co., Ltd. And (2) the marketing mix and the quality of
service that aoffects customer satisfaction of Hongyen Uttaradit’s customers. This research was
quantitative research based on the concept of marketing mix, quality of service, and customer
satisfaction focusing on Hongyen Uttaradit. The sample of the research was the customers of Hongyen
Uttaradit who had been the customers of the company more than 2 years. The data was collected from
102 customers. The only one instrument for collecting data of this research was questionnaire.
Descriptive statistics and Multiple Regression Analysis by Enter Selection method had been used to
analyze data.

The research results were found as follows. Most of customers were female, 21-40 years old,
the level of education was below bachelor’s degree. Most of the sample was business owner, average
monthly income ranged from 20,001 — 30,000 baht. They had been the customers of Hongyen Uttaradit
for 2-5 years and the most common products that they purchased were processed foods. Overall, the
sample perceived that Hongyen Uttaradit had high level of implementing marketing mix. About Hongyen
Uttaradit’s quality of service, the sample considered high in both overall. Lastly, most of the customers
experienced high level of overall satisfaction toward Hongyen Uttaradit.

The result of hypothesis testing found that the marketing mix in term of product had influence
on customer satisfaction of Hongyen Uttaradit. About the quality of service, the aspects of trustworthy,
customer confidentiality, and customer recognition had influence on customer satisfaction of the

company.
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The research also found that the marketing mix that affected customer satisfaction of Hongyen
Uttaradit the most was product. Additionally, trustworthy was the key factor in quality of service. As a
result, the marketing strategy that should be emphasized in the company was the product that

supported customer trust. This would help to increase sales and market share of the company.

Keywords: Marketing mix; Quality of service; Customer satisfaction; Hongyen Uttaradit
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