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Index Comparing Attitude toward AirAsia and Nok Air Applications
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Abstract

The purpose of this research was to construct index comparing Attitude toward mobile
application between AirAsia and Nok Air Conceptual framework was based on Two-side Market,
Network Externality, and Innovation Diffusion Theory. Stratified random sampling technique was
applied to select 436 application users, to answer self-reported questionnaire. Data were analyzed
by factor analysis and bivariate analysis. Research findings revealed that Attitude toward AirAsia

application were significantly higher those of Nok Air

Keywords: Consumer’s Attitude; Two-side Market; Network Externality
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