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Abstract

This study aims to compare the buying behavior of the consumer products from the mod-
ern trade retailers among the Generation B, Generation X and Generation Y consumers in Nakhon
Ratchasima province. A questionnaire survey was designed. The samples were 400 consumers
who were born between 1946 and 1996 (who were categorized as Generation B Generation X and
Generation Y). Their purchasing details of the consumer products from the modern trade retail-
ers in Muang district, Nakhon Ratchasima were collected and analyzed mainly by the Chi-Square
method.

The research showed that there were differences of the buying behavior among Generation
B, Generation X and Generation Y consumers in the product types, product quantity, influencing
people place to buy, payment method, time periods, as well as the comparisons on price and
promotions.

Keywords : Modern trade Retailers, Buying Behavior, Generation B, Generation X and Generation Y
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. , Generation N = 400
voRRAINYnAR Gen B Gen X | GenY U asudi
LA
0 Y 73 81 77 231 1
(69.52) | (67.5) | (44.00) | (57.80)
o M 32 39 98 169 2
(30.48) | (32.5) | (56.00) | (42.20)
AD1UNN
o lan 9 78 105 268 1
(8.57) | (65.00) | (60.00) | (67.00)
o @usd 85 25 57 91 2
(80.95) | (20.83) | (32.57) | (22.75)
o e 9 10 8 27 3
(857) | (833) | (457) | (6.75)
o Wiy 2 7 5 14 i
(1.91) | (584) | (2.86) (3.5)
1IN
0 WBI19/918IAINT 34 34 56 124 1
(32.38) | (28.33) | (32.00) | (31.00)
0 NUNMUNUILINULDNTU 22 36 52 110 2
(20.95) | (30.00) | (29.71) | (27.5)
o 5§i@mna 23 24 33 80 3
(21.90) | (20.00) | (18.86) | (20.00)
o 91919713 20 18 17 55 i
(19.05) | (15.00) | (9.71) | (13.75)
o v 3 0 15 18 5
(2.86) | (0.00) | (8.58) (4.5)
o UnfAnw 3 8 2 13 6
(286) | (6.67) | (1.14) | (3.25)
selanafau
o laitAu 10,000 v 0 5 16 21 6
(0.00) | (@17) | (9.14) | (5.25)
0 10,001-20,000 U™ 2 16 68 86 2
(1.90) | (13.33) | (38.86) | (21.5)
0 20,001-30,000 U 3 69 70 142 1
(2.86) | (57.5) | (40.00) | (35.5)
0 30,001-40,000 U 25 13 10 48 5
(23.81) | (10.83) | (5.71) | (12.00)
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Y : Generation N = 400
HORRANAAR GenB | GenX | GenY 32 a1aun
0 40,001-50,000 uwn 34 12 6 52 3
(32.38) (10.00) (3.43) (132.00)
0 111A71 50,000 UM 41 5 5 51 4
(39.05) (4.17) (2.86) (12.75)
ITAUNITANY
o Fsuaaneviasinia 1 5 35 41 4
(0.95) (4.17) (20.00) | (10.25)
o a/euuian 6 13 30 49 3
(5.71) (10.83) (17.14) (12.25)
o Usyayes 40 77 94 211 1
(38.10) (64.17) (53.72) (52.75)
o genIUIyayes 58 25 16 99 2
(55.24) | (20.83) (9.14) (24.75)
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AUNATIU WYANTIUNTTRAUAIVDINGY
Generation B Generation X agGeneration Y
Ay P a ) | | )
N5 umvanasslug danukansienu
INMINAFOUANNAFIUN 1 NOFNTIUNT
%aauﬁwaﬂﬂﬁju Generation B Generation X wag
Generation Y #51uaUanatelva danuwnneng

fusenefivudAymeadanseav 0.05 Tulsziau
Aaluil dudiae d1uIunee yaradlldiusiy
9 o DI

Tun1sindulade yamavivniindndulade,
A0NUNIU MSTRAUAITIUNIDNTTITERU JUnan
Al a v a a a Y] ~ =
NPoAUALAZUSNNS US8azD8n AINISIN 3 D9

A15799 12 faludl

M990 3 wanen1sUTeuLisuUsEANAuAIIngy Generation B Generation X uag

Generation Y

Generation

UseLnnaum Generation B Generation X Generation Y
U | Seway | W | Sewar | dwau | Sewvas

o 3B 41 23.40 15 14.30 10 8.30
o 9MNId5Y 7 4.00 12 11.40 q 3.30
o vesldluTinusedniu 97 55.40 43 41.00 74 61.70

o 013an (Hodns in waldh 22 12.60 26 24.80 9 7.5
o duAdiannsetingd 8 4.60 9 8.60 23 19.20
593 175 100 105 100 120 100

x> = 50.78, Sig.= 0.00%

LY @

*dpdAynNananszau 0.05
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INPN591 3 NUIRUILNAUSIAE Genera- Srumdanatelminnuuananeiu ag1editudgy

aad

tion HiNMsPeAuAILazUSMSWiazUsEnNAUA Tu N9EDRNTEAU 0.05

M15197 4 waasAInIsWSeufisuaman1sBadua wazuinisluiuduanadelnivesngu Gener-

ation B Generation X way Generation Y

P Generation
ANAANITVRAUAN
o e oa , Generation B Generation X Generation Y
TuSuenvanadelvy - - - - - -

W | Sewar | U | Sewar | 91w | Seway

o Tnatnu 77 44.00 a7 44.80 9 7.50
o Tnédivhau 14 8.00 4 3.80 9 7.50
o MUl duses 25 14.30 18 17.10 39 32.50
0 AUATUIITVBINITIAUSNNS 53 30.30 26 24.80 50 41.70
o Auuzihvaamidnau/Aeliesan ¢ 340 10 950 3 10.80

Promotion

974 175 100 105 100 120 100

x> = 26.25 Sig.= 0.00*

[y

*dpdAynananszau 0.05

N o

PNAITNT 4 WUILEAE Generation AUNUINADITULANA1AY pE9lTEdAgNI9
le U

X a v a % % = o P A a
"Uaau@’]LLag‘Uiﬂqi"ﬂqﬂiquﬂqﬂaﬂﬁﬂﬂiﬁmmﬂ Anenseau 0.05

a 1

M99 5 waaansieuLiisuvaingudnsdaniianswasanisinduladafiungy Generation B
Generation X 1@y Generation Y

C  a deam - Generation
NANS19BI NS WA
y P Generation B Generation X Generation Y
nan1sindulade - » - ~ - ~
| Seway | 9wy | Sewer | dwau | Seowas
o yanaluAsaUA 126 | 7200 | 18 | 1714 | 80 | 66.70
o \fiousIn 6 3.40 13 12.38 6 5.00
o aupuilosnuszaunsaifinium | 43 | 2460 | 74 | 7048 | 34 | 2830
394 175 100 105 100 120 100

X* = 10.15 Sig.= 0.03*

v o W

*dpdAgynananszau 0.05

[ (%

INANTNA 5 Uil nauensdaninasie Tuifinuuand1efiudmiuusiag Generation
a L & v a Yy v A o | A v o w aad 9
neAnTIUNSTaAUA Az USNsTuS A Uanady aeiltfydAyneatiansyeu 0.05
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M19197 6 waasAINIsWIBUiBuyARaluaTauaIvTeduladedudivaingy
Generation B Generation X wag Generation Y

5y Generation
UARALUATEUAS?
b e e 2 Generation B Generation X Generation Y
Muthnanauladeduen - > - > - >

UL | TBYAY | AUIU | TR¥AT | U | TPAE
0 NITY1 71 40.60 24 22.90 20 16.65
o @l 51 29.10 16 15.20 32 26.70
o Yn3 13 7.40 23 21.90 9 7.50
o QI (1o wal i Tod) 40 22.90 42 40.00 59 49.15
394 175 100 105 100 120 100

X’ = 38.43 Sig.= 0.00*

INANTNN 6 WudryArausazyanaly adelnidmiuusag Generation aeailid ey
AsaUATIEINasaNgANIsUNNSTRAUAN U WAUEN V9adAnNIEAU 0.05

M99 7 waasAn1silIeuiisuiusuanadelvidnlduinnsusengaseninengu

Generation B Generation X way Generation Y

Generation

FrupUanadeluml : : :
Generation B Generation X Generation Y

nguslaarliusnmsueeiign - - - - - -
wu | fewvar | T | fesaz | dwu | Seway
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