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Abstract

The purposes of this research were to: 1) study the viewing pattern of the Royal Thai Army Television
Channel 5 show, “Rod RongRian” and the attitudes and perceptions of the benefits of “Rod RongRian”
2) study the relationship between demographic characteristics, attitudes, and the perceptions of benefit
of “Rod RongRian” 3) study the relationship between the attitudes and perceptions of benefit in regards
“Rod RongRian”. By using cluster sampling, four hundred viewers in the Bangkok metropolis area were the

subjects of this study. The research instrument was a questionnaire. Descriptive statistics, t-test, One-Way

ANOVA and Pearson’s Correlation Analysis were used in the data analysis.

The results of research were the participants who had difference aged and income had the differ-

ent perceptions of benefit in regards “Rod RongRian”. In addition, there was the relationship between the

attitudes and perceptions of benefit in regards “Rod RongRian” at .05 level of statistical significance.

Keywords : Attitude, Perception of Benefit, The Viewer, Rod RongRian Program
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