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Abstract

This research aims to study land transportation entrepreneurs’ preparation to enter ASEAN economic
community markets a case study: small and medium enterprise (SMEs) in Thailand. The study was conducted
on 100 samples of land transportation entrepreneurs, both of small and medium enterprise.Sampling tech-
nique was purposive sampling from top 50 organizations by revenue from each group. Statistics employed
for data analysis was multiple regression analysis in order to test the hypothesis.

The results indicated that land transportation entrepreneurs’ readiness preparation as follows; 1) find
good mentor, 2) build a network, 3) learn about the entrepreneurship, 4) analyze personality and business
preferences, 5) improve or acquire critical skills in crisis management or resolution and 6) study an industry.

All of these aspects influenced thecompetitive ability on logistics and supply chain at .01 significance level.

Keywords : Preparation, Land Transportation Entrepreneur, ASEAN Economic Community
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