H
1

nagnsn1sasenaanaedmiugsnauIndenadanisingulaldusnig
$ruemsalaanmaluanJannaniIuas

Differentiate Strategy for Service Business Affecting Customer Decision

Making on Using Services of Korean Style Restaurant in Bangkok

A3. ARUTENT NUSULET
HYI8A1EnI19158a1913N15AAN
ARTUSYNTEIND UNNINGIRNTLNN

Dr. Sasiprapa Phanthanasaewee
Assistant Professor in Marketing
School of Business Administration, Bangkok University

E-mail: sasiprapa.c@bu.ac.th

UNANED

meiaded TmnUszasdifledrnafimansenuvesnagninisaisenuuansedmiugsiauims
Adwasionsindulalivinisiuemsaldinmdluwansammssnuas Taglénsgusodiauuuianzas
Augnisuensaladinivd S1uau 400 Ay addRliRe Amawd A¥esay Aede dulssuumasgiu
HAYNITAATIERANAUNUS TALNANITITYNUIN r;:imauLLwaaummhuimjL@uﬁﬂﬁﬂmmW@ﬂﬁﬁmqLaﬁa
27 U finsfinwluseiusSyaniuaziseldreadousi 10,001-20,000 v Fwzdlduinssuemns
Tuthanan 16.00u-18.59 w. verTuanuas fueniing Sarmilumsliusnsi 12 edwiaieu uavalnalésy
gmansaineg eafuiuemnsaladinmianndessulatuazdumedidn dwiunanimeaevauuigiu
Uil Nagnsn1saeNuLanasEnugsiavinsdmalauindenisandulaliuinisiuemsalag
nvd waslilefinnsanseiadudesudmuin Yadesunmdnualdmasensindulalduinisuenms
alodinmdvesiuilaalulwmngauymaumuasindign sesasnldun duyaains funsuinisuas

o w a

punanfusiegltud Ay eads 0.05

AdA: nagnsmsaseanuuandmiugsiauims nsdeaulalduinig Suemsaledinivg

Abstract

The objective of this research is to investigate the effect of differentiate strategy for service
business on customer decision making on using services of Korean style restaurant in Bangkok.
Sample size of 400 respondents of Korean style restaurant consumers were drawn using purposive
sampling technique. Statistical analysis used for this research includes percentage, mean, standard
deviation, simple regression and multiple regression. Most of the respondents are female, aged on

an average of 27 years old, singles, bachelor’s degree holders with an average monthly income
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between 10,001-20,000 baht. Consumers usually use services of Korean style restaurant between
16.00 -18.59 p.m. on Saturday and Sunday. Most of the consumers use services around 1-2 times
a month and they usually receive information about Korean style restaurant through online media
and internet. According to hypothesis testing, it was found that differentiate strategy for service
business has a positive effect on customer decision making on using services of Korean style
restaurant in Bangkok. In addition, the results show that image differentiation strategy influences
customer decision making on using services of Korean style restaurant the most, followed by

people, service and product differentiation strategy, respectively.

Keywords: Differentiate Strategy for Service Business, Customer Decision Making on Using

Services, Korean Style Restaurant
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FUNAFIUA 2 nagMANLLANANUNEAT R (Product Differentiation) dssasienissndula
THusnmsiemnsaladinvivesuilaalulwangammumiuns

MNHAMITIAdeUANRFIL WUt A1 Sig deusifu 0.000 Swindnesedutddty 0.05 ety
JewensuaRgruuazagUliinagnseuuanmeiunandnsi iutladefifidvsnasonsinaulaliving
Fuensaladininiveaduilaalulwangunaniuns

dofinnsanerduysranslusUuuuaziuwnesgIu (Beta) wud1 dAwviiiy 0.183 yangenan
nagnsALUANAIUNGRSgiBnsnaluIndunsindulalduinisiemsaladinmavesuilan
Tuansanmamiuas nande mingsaiinisinagnsamuusndnedundndusianntu 1 miwesinase
msdnaulaliuinsiuomsdledinmdvesusinalumanganmumuns ity 0.183 uhe

FUNAFIUT 3 NAYNEAULANGNIPNLUINNS (Service Differentiation) dssasenisimaulaliuing
Suensaladiniviveaduilaalulwangunaniuns

MNHAMITIAdEUANRIL WUt A1 Sig dausifu 0.000 Swindnesedutddty 0.05 ety
Jewonfuauuigunazasuliinnagnsaruuanisiuuinaduiadeiisvswaienisiaaulalduinng
Fuemnsaladininiveaduilaalulwangunaniuns

dofinnsanenduysranslusUuuuaziuwnnsgIu (Beta) wud1 dAwviiiu 0.226 angenain
NagNSANULANAIILUINSIBEnaluIniumsindulalivsmssuemsaladinvivesguilnaly
wANguwIVILAT nafe wngshedimslinagnsauuansnsduuinsnntu 1 wheasiinasons
dnaulalivsnsuomsaladinmavesiuilnaluaanganmamuns Wity 0.226 wihe

suNAgILA 4 nagnsAILANEIIFIUYARAINS (People Differentiation) dswarenisdndila
THusnmsiemnsaladinvivesuilaalulwangammumiuns

MNHAMITIAdeUANRFIL WUt A1 Sig fasifu 0.000 Swindnesedutddty 0.05 ety
Jewonsuanmiguuazasuliinagndauunnssnuyrannaidulladeniidvsnasensdndulaliving
Sensaladininiveaduilaalulwangunamiuns
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lofiansandduuszanslusuuuuazuuunsgiu (Beta) wuin Slawindu 0.239 mngami
NAgNSANLANA1IUYAAINSHBNSHATUINAunsindulaldusnswemsaladinmavesiusing
Tusngunmamiuas nanfe mngstadinislinagnsauuanseiuyaainsuiniy 1 mieasinase
mssnAulaliuimauemsaladinmaesiuslaelumangaymamuas fsdu 0.239 nie

auNAgIuil 5 nagnsarmLAnAasun el (Image Differentiation) dsxanenisindila
Tusnssmemnsaladinvivesiuslaalulwansummumiuns

MNHAMITAdeUANNRFIL WUt A1 Sig fewifu 0.000 Sandnesedutddty 0.05 ety
JewensuauuAgiunazaUliinagnsauuanaiunmanvaldutladeiifidvinadensdnadaliuins
$emnsaladinvavesdusinaluwansavmumuns

lofiansandduuszanslusuuuuazuuusnnsgiu (Beta) wuin slawindu 0.268 mngam
nagnsANLLANANAUAMENvaliavEnagauIniunsinaulaliusnshiuemsaledinmavesiuslan
Tuanganmasuns nande wngshafinslinagnsauuansnsdunmdnualinndu 1 miheesdinase
mssnAulaliuimauemsaladinmavesiuslaelumangaymamuas sy 0.268 nie

aAUTENa
nagnsANULAnA1sdmTugIiausnstunmsiisnsnadensindulaliuinisiuemsalad
inwivesuilaaluanganmamues Gaaenadestuauufigruiidaly atidosniewnsaladining
fauusnssiameiundndasiuasnszuiunmsiaunisfusiliianulandy sufdniaaiuaue
uazthiauensusMsTisinaAegnAfesULuUMsUIMsTUAnAangutaiiy fhenstiuimsiising
whuenuaganauiskazaelald nasnauiinisdnassuazinmnyaansfifianududalununim
fnmsgiu awhliuewnsaladinwdaunsaduauuasdenulfiuisunamautedu Snfsdiing
a%wqmwé’ﬂwajﬁﬁiﬁaqﬁmﬁmmimL@'uﬂﬁ@'LLssz’fwmﬂ%mwﬁuﬁw Fodnualuazalaunuunduedesile
Tunsdefisgnudnuazuaziumisdnsasimieninguisiu Ssaenadeatunuiseves Jeenniem (2007);
Watthanawimon (2011); Siriworakol (2011); Watthanaparinya & Kongsawasdikiat (2013).
nagnsANLANAUNEnSTiBSwasen1sAndulaldusnsSuemsaladinmavesuslaa
Tumanganmasues Gsaenndasivauufgiuiinaly deiidesansuemmsdladinmainmitausemiu
uansnemsdnunanasTliuslaaiuldosnsdanu fensuiisanivesewnslisiwuulasuaze vl
nseenuuulimThnuaznmsnnussdinailanduuandaniue msUssanaug Insianniuyemns
THudanlmiunnsnsegiausuazyanuiesionsliingiviianlmiunnmsainiwemsily Jedeuals
fuilnaenunsausnanuuansauazfusieuiiendnualvesiuewnsaladinva Iuiandsnsdadula
wldusnseseaLate Fidenndoetuaisuves Siiworakol (2011) finudn anvesiuemsadlng
A lviAud AR TUTAIATBI NS ARDATUAMUVIAINVIAIEYBAIUYBIMTUALAIINATDIAAR YD Ing AU
NAENSANUUANAIPIUNITUINSIENSNadenisindulaliusnssmemsaladinmavesduilan
Tuangammumuns Sssonndesiuauniguiinald felifesniuemmsaladinmainsusuuuas
fimauamnsuimsliuenmannguieiudug niianunsonevaussaufesnisvesgnénldess
wanzay naenduiinisthsuuuunsindeiifinnuunnsissazannanalyuinisuigndn dnisvene
anuaztemen1svelng fannsadfagnénldossnseunnu uaslisuuuuazdumeulumsdiems
ruszuukaglusunsuiviuaTy Iuilvguslaaineufianelauasdiauazmnaunglunsinliinisnn
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=3

9%y Feaenndosiudodunuanauideves Watthanaparinya & Kongsawasdikiat (2013) ilgvinas
Anwnfensdnduladenlduinmsuemsvestiuslaeluwangamavnuasuaslddunuintasoddnd
vilviguslamdentliuinisduenms fie sunuuveIMsUIMsTlansuLATaNsIaE I MAE AINAU
Tunguslaalasg1aiuszansnm
nagnsAULANAIuYAaINsiansnasenisindulaliuinisiemnsaladinmavesiuslan
Tumangunmamuas Ssaenadastuaunigiuiinall feiidosniruemnsaladinmainiinuiia
ynannw gUdnualardnvasiifuendnuallunisliinisgni fmdhauiitianusungemnzdmiy
msUssens naesauiiviinnuilvimwaulauarldlafugnéunnssainiueimnsdus uasidwaumiinay
fmnzauuazunnismumNdsnsluliaztsnawesnslfuing Ssaenadesiudefunuainnuide

LY

984 Jeenniem (2007) lavihnsAnwtadafeniinasonisiionsuuseniuemisvesuslaa TngAunui

a |

Hadomenunihanuunidutadvddyifidvinadensdadulalunsdensulssmusmsvesiuilaa

nagnsaMuLANAr U valiansnasenisdadulaliuinisiermsaladinivdves
fuslneluaansanmmiues Ssaonndesiuauuigiuiinily fiililesansemnsdladinmadaruuan
manazdmuiuasluguuuunagiBnsdemsmamsnaasinunslddeludeaiifeniaonadesiuisns
suiuiiavesiiuilaauazaniunisaflugailagiu maenvuiinnsdafanssumanisaanadivtanimivas
viannvaerIuteeRNee aiae SsaonadosriuteunuaInaLiTeves Watthanawimon (2011) uag
Phanthanasaewee (2016) AldvhnsanuniangAnssumsuilanduiuazuinsislgausunmeiuausssy
inwavesuilaaileiwuin Jademesnuanuide demisiausssunmasaznssuadonvosmiud
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