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FACTORS AFFECTING CONSUMER'S BUYING DECISION OF HERBAL TEA PRODUCTS
IN PATTAYA CITY
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ABSTRACT

The aim of this research was to study factors affecting Consumer's Buying Decision of Herbal Tea Products in
Pattaya City. The primary data using questionnaire was collected from 384 consumers who buy Herbal Tea Products in
Pattaya City and was analyzed by Logit Model.

This research showed that most of consumers who buy Herbal Tea Products in Pattaya City were female (51%),
age between 36-45 years 0ld(32.29%), educational background in Bachelor Degree (38.54%), owned business (43.75%),
salary 10,000-20,000 Baht (31.51%), buying objective for own consumption (58.07%), influential persons in consumer's
buying decision was oneself (80.21%). The results showed that factors affecting Consumer's Buying Decision of Herbal Tea
Products in Pattaya City at a statistical significance level of 0.05 were gender, age, educational background, influential
persons in consumer's buying decision, marketing mix 4Ps Product, Price, Place, Promotion. However, buying objective

could not significantly explain consumption frequency of Herbal Tea Products at a statistical significance level of 0.05.
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