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MARKETETING SERVICE STRATEGIES THAT AFFECT THE DECISION TO SELECTING
OF THE AESTHETIC CLINICS OF THEPEOPLE IN UTTARADIT
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ABSTRACT

The objectives of this research were to study service marketing strategy towards choosing decision
service of facial medicinal care clinic of people in Uttaradit province. This research was quantitative research.
The samples were selected 291 samples by purposive sampling. A data was analyzed by using frequency,
percentage, mean, standard deviation, T-test, and F-test. The results were found that:

Consumer behavior in choosing the most preferred treatment, acne, freckles, dark spots and those
who have helped in the decision to use the most is your source of information to choose from the mouth of
the to access the service. The incentive want to use the expertise of medical treatment. Most of the clinical
trials used to select the next service.

Marketing strategies that influence the decision to use the clinical care of the skin found agree on all

sides.
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Service marketing strategy comparison towards decision to use the service of facial medical care clinic of
people in Uttaradit province were divided into sex, age, and income. It was found that all factors were not
difference except as follows; sex was significantly difference on the service marketing strategy on the
productivity factor and income was significantly difference on the service marketing strategy on the price factor
at .05 level.
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