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Abstract

With the development of information technology and smart phones, the use of short beauty videos
has become the main marketing means of cosmetics enterprises, and many factors promote consumers' online
purchasing behavior of cosmetics. Based on the S-O-R theoretical model, this study constructed a research
model of the influencing factors of consumers' impulse purchase behavior of online cosmetics in the context
of short beauty videos, and put forward relevant hypotheses. By collecting 525 questionnaires of consumers
with purchasing behavior, SPSS was used for descriptive statistical analysis, reliability and validity analysis, factor
analysis, regression analysis and structural equation model analysis. The results show that marketing stimulus,
interaction, key opinion leaders, content, positive emotions and trust have significant positive effects on
cosmetics online impulse buying behavior. Positive emotions and trust mediate between marketing stimulus,
interaction, key opinion leaders, content and cosmetics online impulse buying behavior.

Keywords: Beauty Makeup, Mobile short video, Buying behavior, Consumers online

Introduction

With the development of 5G, the number of users of online video (including short video) in China
reached 934 million by 2022. In the last two years, promoting product sales through short videos has become
the main mode of online trading in China, especially in the cosmetics industry.

With the development of mobile Internet and the change of consumer habits, various domestic and
foreign beauty cosmetics brands have successively settled on the e-commerce platform, bringing the online
penetration rate of the beauty cosmetics industry to a constant increase. Online sales of cosmetics reached
367.8 billion yuan in 2021, accounting for 39 percent of the total channel share. If online cosmetics sales can
maintain a compound growth rate of 25%, under the further popularization of 5G network, the cosmetics sales
scale is expected to exceed RMB 400 billion in the next 4-5 years. According to the current research, the rapid
development of online cosmetics sales in China mainly uses short videos for communication an promotion.
However, with the rapid development of short videos, there are few online studies on the influencing factors
of short videos on impulse buying behavior, especially in the cosmetics industry. Faced with the rapid
development of online cosmetics sales in China, in order to solve the problems faced by merchants in short
video marketing and marketing strategies, researchers applied consumer behavior, marketing, sociology and
other relevant theories to study the influencing factors of short video on consumers impulsive online cosmetics

shopping behavior.
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Statement of the problem

The growth of short beauty videos has spurred online and offline sales of cosmetics in recent years.
We need to understand what factors affect consumers' online impulse buying behavior, and verify whether
these factors can really improve cosmetic online impulse buying behavior.

Short video marketing is a new problem in e-commerce, it is different from the traditional marketing.
If we can make good use of this resource and stimulate consumers online impulse buying behavior of
cosmetics, it will bring huge development space for enterprises, especially for a few brands, it will bring huge
development opportunities. Bitner, M. J. (1992) points out that SOR model can also explain consumer behavior
and psychological activities in the environment of service activities. Based on the theory of SOR and emotion,
the author studied the influencing factors of online impulsive buying behavior of cosmetics in the scene of

beauty short videos.

Research Objective

Compared with the traditional way of shopping, consumers' shopping behavior under the background
of mobile network is more impulsive. The research objectives of this paper are as follows.

1. To study the effect of marketing stimulus, interaction, key opinion leaders, short video content and
cosmetics online impulse buying behavior.

2. Explain the mediating role of positive emotions and trust.

3. Help cosmetics companies and related employees to promote online impulse buying behavior

through short video marketing of beauty cosmetics.

Research Questions

Adelaar, T. (2003) found that consumers' impulse buying also existed in the online shopping
environment, and about 1/3 of online shopping products of consumers were dominated by impulse buying. In
order to better study the influencing factors of beauty short videos on impulse buying, the author puts forward
the following research questions.

1. What factors will affect consumers online impulse purchase of cosmetics?

2. How do emotion and trust play a mediating role between each influencing factor and online impulse
purchase behavior of cosmetics in the context of short beauty videos?

3. How do cosmetic companies and relevant practitioners use short video resources to promote

consumers online impulse buying behavior?

Conceptual Framework

Donovan, R. J., Rossiter, J. R. (1982) first applied the "S-O-R" model (Stimulus, Organism, Response) to
the retail environment. In the application of retail environments, stimulus acts as an antecedent variable, as
an element of various scenarios. The intermediate variable (organism) is expressed as perception and emotion,
while the outcome variable (response) is expressed as approach or avoidance behavior. In the context of online

retail, Eroglu, S. A., Machleit (2003) argue that incentives are the sum of all the incentives that Internet

2



Journal of Administrative and Management Innovation. Vol.10 No.3 September - December 2022

consumers see and hear. As the mediating state of organism, emotion and perception play a regulating role
between stimulus and individual response. This reaction represents the final result, that is, consumer approach
is consumer approach or avoidance behavior.

Based on SOR model, combined with the characteristics of short video marketing, the researchers
selected four characteristics of short video marketing scenario that may have an impact on consumers'

impulsive purchase, namely marketing stimulus, interactivity, opinion leader and content, as independent

variables to build the model.

P ——————— [————=—-- Fr————=—=—= ===
. | | .
Independent variable I : I I Dependent variable
|
1 1
S . 1 o] I 1 R
1 |
| 1
! Positive !
Marketing Stimuli I . : 1
Emotions I
- Online  impulse
Interaction

! buying behavior

of cosmetics.

Key Opinion Leader

Content

Figure 1. The conceptual model of cosmetics impulse buying of consumers online

and positive emotion and trust

Research Hypothesis

H1 Marketing stimuli is positively correlated with online impulse buying behavior of cosmetics.
H2 Interaction is positively correlated with online impulse buying behavior of cosmetics.

H3 Key opinion leader is positively correlated with online impulse buying behavior of cosmetics.
H4 Content is positively correlated with online impulse buying behavior of cosmetics.

H5 Positive emotion is positively correlated with online impulse buying behavior of cosmetics.
H6 Trust is positively correlated with online impulse buying behavior of cosmetics.

H7a Marketing stimuli is positively correlated with positive emotion.

H7b Marketing stimuli is positively correlated with Trust.

H8a Interaction is positively correlated with positive emotion.

H8b Interaction is positively correlated with Trust.

H9a Key Opinion Leader is positively correlated with positive emotion.

H9b Key Opinion Leader is positively correlated with Trust.

H10a Content is positively correlated with positive emotion.
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H10b Content is positively correlated with Trust.

H11la Positive emotions play a mediating role in marketing stimulus and online cosmetic impulse
buying behavior.

H11lb Positive emotions play a mediating role in Interaction and online cosmetic impulse buying
behavior.

H11c Positive emotions play a mediating role in Key Opinion Leader and online cosmetic impulse
buying behavior.

H11d Positive emotions play a mediating role in content and online cosmetic impulse buying
behavior.

H12a Trust play a mediating role in marketing stimulus and online cosmetic impulse buying behavior.

H12b Trust play a mediating role in Interaction and online cosmetic impulse buying behavior.

H12c Trust play a mediating role in Key Opinion Leader and online cosmetic impulse buying
behavior.

H12d Trust play a mediating role in content and online cosmetic impulse buying behavior.

Research Methodology

In order to better study what are the influencing factors of online impulse buying of cosmetics in the
context of beauty short videos? In this paper, the author mainly adopts quantitative research method. First,
according to the research needs, the characteristics of short video scene, consumer emotional response, trust
response and impulsive buying variables are combed. Secondly, the questionnaire was designed and
investigated according to the variables. Finally, the questionnaire was collected and data analysis was carried
out to draw conclusions.

In order to ensure the accuracy of the survey results, the researcher first conducted a pre-survey,
which was conducted in March and April 2021. There are 32 questions were designed and 49 questionnaires
were collected. Through the analysis of the pre-survey results, it is found that this scale can be used and
become a formal questionnaire. Formal questionnaires will be distributed and collected from May to July,2021,
and will be distributed randomly online without geographical restrictions. The questionnaire was mainly
distributed to people who like to watch short videos of beauty makeup online and who have impulsively

bought cosmetics online. A total of 525 valid questionnaires were collected in this study.

Results

Demographic Data
A total of 525 samples were collected in this survey. For gender, age, Professional, education, income,

browsing time, number of online purchases refer to Table 1.
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Table 1. Description of the responder (n=525)

Characteristics Categories Frequency Percentage
Gender Male 281 53.5
Female 244 46.5
Age Under 20 15 29
21-30 234 44.6
31-40 182 34.6
Over 40 94 17.9
Professional Students 40 7.6
Employees of enterprises 140 26.7
and Institutions

A housewife 106 20.2
Freelancer 239 455
Education Junior college or below 136 25.9
The university 286 54.5
Master degree or above 103 19.6
Income Less than $155 36 6.9
$156-$309 156 29.7
$400-$770 206 39.2
$771-$1549 104 19.8
More than $1550 23 4.4
You watch short beauty Less than 0.5 hours 27 5.1
videos every day 1 to 2 hours 286 54.5
2-4 hours 117 22.3
More than 4 hours 95 18.1
The number of times you zero 210 40.0
bought cosmetics online in 1-3 times 170 324
the last three months after 4 to 6 times 109 20.7
watching a short beauty More than 6 times 36 6.9

video

Reliability and validity

The researchers used a Likert scale to analyze and measure factors associated with impulse buying of
online cosmetics (see Table 2). In this paper, the software program was used to analyze the survey data, and
the reliability and validity tests were mainly used for the research. According to the data analysis, the reliability
of MS, INT, KOL, CON, POS, TRU and IBO is 0.873, 0.838, 0.868, 0.814, 0.839, 0.846 and 0.86, all of which are
greater than 0.7, indicating that the questionnaire has a high reliability. It can be used for subsequent analysis.
The KMO value of MS, INT, KOL, CON, POS, TRU and IBO is 0.828, 0.816, 0.733, 0.68, 0.728, 0.814 and 0.821, all

of which are greater than 0.6, indicating that the variable has high efficiency and is suitable for factor analysis.
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Table 2. Factor Analysis (n=422)

Factor Analysis Variables and Measuring Factor Loading | Cronbach AVE CR KMO
measurement items (Sources) Item Factor o

Marketing Stimuli | Yang Jianping and MS1 .852 873 .641 876 .828
Ma Shuming, (2015) MS2 844
MS3 .829
MS4 .822

Interactive Ridings et al., (2002) INT1 Naat .838 .58 .844 816
INT2 .788
INT3 798
INT4 815

Key Opinion Chen Xi, (2020) KOL1 815 .868 .689 869 733
Leade KOL2 187
KOL3 .84

Content Netemeyer R. G,, CON1 .79 814 613 .824 .68
Bearden W. O., CON2 775
(1992) CON3 .656

Positive Emotions | Mehrabian A, POS1 176 .839 634 .839 728
Russell J. A, (1974) POS2 778
POS3 776

Trust Pengnate, S. (Fone), TRU1 793 .846 608 .857 814
Sarathy, R., (2017) TRU2 817
TRU3 .823
TRU4 182

Impulse Buying Niu Chen and Liu IBO1 .838 .86 625 867 .821
Jinping, (2015) 1BO2 794
IBO3 .83
1BO4 .82

The significant of factor loadings are at “p” < 0.01

Model Test
Confirmatory factor analysis
In this paper, structural equation model analysis method is used to conduct confirmatory factor

analysis, and the test results are shown in table 3.

Table 3. The Results of Confirmatory Factor Analysis

Model Fit Factor The Critical Value Measure Model Factor Values
X?/df <5.00 1.692
RMSEA <.05 .036
RMR <.05 .037
GFl >.90 974
AGFI >.90 925
CFI >.90 974
NFI >.90 939
NNFI >.90 969




Journal of Administrative and Management Innovation. Vol.10 No.3 September - December 2022

Five model fitting indexes were observed: the ratio of chi square value to freedom, GFI, AGFI, CFl and
RMSEA. That X?/df =1.692, GFI=.974, AGFI=.925, CFI=.974, NFI=.939, NNFI=.969, all greater than 0.9. RMSEA=
.036 < .05 indicates that the research model has a good fit. All the five indexes can meet the requirements,

which proves that the model has a good degree of fitting.

Hypothesis testing
Above, we tested the reliability and validity of the sample size and obtained good test results. In this
section, we continue to test the hypotheses in the theoretical model. According to the test results of the

model, all the hypotheses in this paper are valid, and the results are shown in Table 4.

Table 4. Path analysis results

Assuming Assuming path path coefficient SE CR p conclusion
H7a MS—POS 125 .039 3.207 .001 acceptance
H8a INT—POS .286 .038 7.486 0 acceptance
H%a KOL—POS 24 .038 6.393 0 acceptance

H10a CON—POS 211 .038 5.494 0 acceptance
H7b MS—TRU 261 .039 6.654 0 acceptance
H8b INT—TRU 142 .039 3.672 0 acceptance
H9b KOL—TRU 77 .038 4.675 0 acceptance
H10b CON—TRU .259 .039 6.684 0 acceptance
H1 MS—IBO 126 .036 3.502 0 acceptance
H2 INT—IBO .145 036 4.058 0 acceptance
H3 KOL—IBO .164 .035 4.685 0 acceptance
Ha CON—IBO 142 .036 3.935 0 acceptance
H5 POS—IBO .253 .038 6.584 0 acceptance
H6 TRU—IBO .208 .038 5.45 0 acceptance

* p<.05 ** p<.01 Frequency(n)=525

Testing the mediating role of positive emotion and trust.

It can also be seen from Table 4 that B=.211 in the influence of marketing stimulus on impulsive
buying behavior before the addition of the mediating variable, B:.178 after the addition of the mediating
variable, so there is a mediating effect. Suppose H11 is verified.

It can also be seen from Table 5 that B:.le in the influence of marketing stimulus on impulsive
buying behavior before the addition of the mediating variable, B=.152 after the addition of the mediating
variable, so there is a mediating effect. Suppose H12 a, H12 b, H12 ¢, and H12 d is verified.
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Table 5. The Intermediary Role of positive emotion

Item c a b a*b c’ conclusion
MS 211%* .125%* .268** .033 178** partial mediation
INT .246%* .286%* .268%* 077 170** partial mediation
KOL .260** .240** .268** .064 .196** partial mediation
CON .209%* 211%* .268%* .057 .192%* partial mediation
* p<.05**p<.01
Table 6. The Intermediary Role of trust
Item c a b a*b c’ conclusion
MS 211%* 261** .225%* .059 152%¢ partial mediation
INT .246%* .142%* 225%* .032 215%% partial mediation
KOL .260** AT .225%* .04 221%* partial mediation
CON .249** 259%* .225%* .058 .190** partial mediation

* p<.05**p<.01

Conclusions and Discussion

Based on the existing researches on impulse buying and combined with the characteristics of short
videos, this study constructs the online impulse buying model of cosmetics short videos. Taking impulsive
buying behavior as the dependent variable, independent variables were selected from four aspects of
marketing stimulation, interactivity, key opinion leaders and content, and the mediating variables were positive
emotion and trust. This model is in line with the theory, combined with the characteristics of beauty makeup
short videos, supported by theory and practice.

According to the results of model testing, the following conclusions are drawn. (1) The effect between
marketing stimulus and cosmetics online impulse buying, positive emotions, and trust. Li Xuesong (2000)
believes that marketing stimulus is an external factor acting on consumers purchasing behavior, which will
promote customers to complete the purchasing decision and produce purchasing behavior. The conclusion of
this study is consistent with the research results of some scholars. (2) The effect between Interaction and
cosmetics online impulse buying, positive emotions, and trust. Chu (2013) confirmed that consumers attitude
towards website interaction has an important impact on consumers trust and behavior. (3) The effect between
key opinion leaders and cosmetics online impulse buying behavior, positive emotions, and trust.
Konstantopoulou A, Rizomyliotis L, Konstantoulaki K, et al. (2019) survey found that in the field of cosmetics,
users are more likely to trust cosmetics recommended by experienced makeup artists or professional
dermatologists. (4) The effect between content and cosmetics online impulse buying behavior, positive
emotions, and trust. Qimei Chen, Shelly Rodgers (2006) believe that fun refers to the characteristics of
information that are interesting, attractive and bring people a sense of pleasure. (5) The mediating role of
positive emotions and trust. Fu, S., Yan Q, Feng (2018) found that the higher the emotional state of consumers,
the more likely they are to buy spontaneously. Wu. L, Chen KW, Chiu M.L (2016) verified the important role

of trust in impulse buying behavior.
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Research Suggestion

Based on the research conclusion of this paper, some management suggestions can be put forward to
the beauty short video businesses and related practitioners, so as to improve the conversion rate of consumers
and improve the sales performance. (1) Cosmetics enterprises or related employees should continue to make
short videos of cosmetics, and mobilize consumers' positive emotions and sense of trust by displaying products
and selling strategies online in an all-round way. The use of promotional preferential policies, to carry out a
variety of promotional incentives to stimulate consumers to buy cosmetics online impulse behavior. (2)
Cosmetics enterprises or related employees pay attention to strengthening the interaction with consumers.
Stimulate consumers to forward, comment, like and other activities through preferential offers, so that more
people can actively participate in the product promotion and enhance the influence of the brand. (3) Enhance
the sense of trust in consumption. This paper has verified that trust has a significant positive effect on online
impulse buying. Therefore, in order to enhance consumers' sense of trust, the content design of short videos
of beauty makeup should pay attention to professionalism, real and reliable preferential activities, real and

credible interactive evaluation, and timely after-sales service.
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Abstract

This research has two objectives: 1) to analyze the core competencies of provincial industrial office
officials of Thailand 4.0 and 2) to propose a model of human resource development in the Thailand 4.0 of the
provincial office of industry. The population in this study was divided into two groups. The top 5 officials of
the Central Provincial Industrial Office with the most supervision of factories under the Factory Act are Samut
Prakan Provincial Industrial Office. totaling 100 people. The second group consisted of 2 groups of key
informants, totaling 4 people, using 2 types of research tools comprising a questionnaire, an interview form.
The data were analyzed using statistical analysis of exploratory elements, percentage, mean, standard
deviation. and content analysis.

The results of the study found that 1) The composition of the core competencies of provincial office
staff in the Thailand 4.0 consists of 10 components: (1) knowledge and understanding of the fundamentals of
digital tools by applying IT in the work group; (2) leadership skills. in terms of persuasion and negotiation and
the ability to communicate Along with adapting to new things (3) in terms of personal characteristics by working
as a team with an attitude of motivation Knowledge in the study of new technologies. (4) The characteristics
of the person. integrity and motivation to work (5) knowledge in new technologies (6) Analytical and Conclusion
Skills (7) Problem Solving Skills (8) Personal Characteristics Commitment to success at work (9) on knowledge
and understanding in other fields that are fundamental and helpful in solving problems and (10) knowledge
related to the organization/unit/workgroup. and 2) The model of human resource development in the Thailand
4.0 of the Provincial Industrial Office consists of 2 steps: in the form of human resource development in the
Thailand 4.0 era of the Provincial Industrial Office According to the strategic drive of the Ministry of Industry in
the development of Thai Industry 4.0 over a period of 20 years with the Strategic Plan of the Ministry of
Industry (2017-2022). and step 2 process, human resource development model in Thailand 4.0 of provincial
industrial office There are two processes, namely the core competency of the provincial industrial office of
Thailand 4.0 and human resource development.

Keywords: Human resource development, Thailand 4.0, Provincial industry office.
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Abstract

The purpose of this research is to study the relationship of human capital management in organizations
and the influence of human capital management on innovation in organizations by studying organizations
related to the electric power industry in Thailand. The population is personnel working in the electric power
industry in Thailand. And collected data from a sample of 400 people, using a questionnaire as a research tool,
and statistically analyzed the data using the Structural Equation Analysis (SEM) method. The basic statistical
values to calculate through all benchmarks were X2 / df = 1.539, GFI = .985, AGFI = .969, NFI = .992, IFI = .997,
CFl =.997, RMR = .007, SRMR. = .0148, RMSEA = .036, PCLOSE (p-value for test of close fit) = .800 and CN =
488.000. Human capital management influences innovation in organizations. It was found that human capital
management had a direct influence on innovation in the organization. The factors that affect the management
of human capital the most are human capital development within the organization and the factor that affects
the innovation in the organization the most is the technological capability and the organization's capability.

Keywords: Human capital management, Corporate Innovation, Electric power industry
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Abstract

The purposes of this mixed methods research were to study and compare the opinion level on
problem and expectation of competencies teacher in the Thailand 4.0 era and to present the competencies
development model of primary teacher in the Thailand 4.0 era. The samples were 266 teachers and 12 directors
/ deputy directors in medium and small schools under Phitsanulok Primary Educational Service Area Office 1.
The data were statistically analyzed by using percentage, mean, standard deviation and used content analysis
in qualitative analysis. The results found that the opinion of teacher had expectation of competencies teacher
in the Thailand 4.0 era higher than problem all competencies on student development was at the highest
level, self- development and classroom management respectively. The competencies development model of
teacher was taking Professional Learning Community model that focus on learners to develop together with

learning management for students to knowledge sharing from direct experience and team work in the same
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school or other schools through information systems which benefit to students, teachers, administrators and
schools will effectively receive.

Keywords: Development model, Competencies, Primary teacher, Thailand 4.0
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Abstract

The purposes of this study were to (1) study the need of competency development for personnel of
The Office for National Education Standards and Quality Assessment (Public Organization), (2) study the model
of personnel competency development of The Office for National Education Standards and Quality Assessment
(Public Organization), and (3) to provide policy recommendations for personnel competency development This
research used a mixed method. A quantitative approach was used for collecting data from 99 respondents.
The data collection tool was a questionnaire. To analyze data frequency, percentage, mean and standard

deviation were used. For the qualitative part, 7 key informants. It was a semi-structured interview, content
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synthesis and verification were used as data analysis strategies. The results of this study found that (1) personnel
of The Office for National Education Standards and Quality Assessment (Public Organization) need to develop
all 12 competencies. The three highest demanded competencies are Result oriented, Quality assessment, and
Planning (2) models for developing personnel competency of The Office for National Education Standards and
Quality Assessment (Public Organization) has 10 approaches, which are: Training, Coaching, Mentoring, On the
Job Training, Conference, Study Visit, Seminar, Education, Orientation and Job Rotation and (3) policy
recommendations for personnel competency development is to make short-term (annual) and long-term (2-3
years) individual development plans that must be linked to a clear career path, and cover both core
competencies, functional competencies and managerial competencies. To do so, the budget limit for the self-
development of personnel at each level should be clearly set for each individual and be flexible as needed.

Keywords: Development, Competency, Model Development
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2. YBULANMUUITEYININAUAIDE4

Uszrnsiilelunside Ae yrainsvesdinnuiusensgusasyssliuaunmnIsAn e (89AN15UMIYL)

R 31U 106 AU InsuwUseanidy
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v a A o

nqudiegeiiiivieyamsuuvasuaulunsideasal fe yrainsvesdinnususewnsgunazyseidiy

]

ANNMNSANYT (sAnTsumivy) MG TRMUluseAumtnisha Wntheu dndunnts Wmihnuoinis uaggning

417 U 99 AU

v A @ ¥ v

A lideyaddgasiiudeyaniedSnsdunivalfuinsseduge 91uiu 7 au loun sewdrnensdiinnu

o U

fuseunasg LAz UsTEuANAINNSANT (B3N INMITY) T 3 A uazntddn 91U 4 au

3. VBULUHTLELLIAN

srevaalilun1sfnun3de Ae Lhounanau w.a. 2563 f3 auiue1eu w.A. 2564
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WUIAR NOHE wazauIeNAIVY

nsauIyAaIns muede nszurumsiindnennvesyanalueddnsHIuNTEUILNNTHN U M3ANY
nsfineusu msafalenianisFousegiuioides feiliieliiinsusuasunginssldduusslovidessdnsuay
uAans (faenini Sszsudena, 2557) mamwminensuysdtadunisiadAgvosnunnesdns msguaainsie
wladdyiianfiasvhesdnsduiidneniniiatu Ssnssurunslunstamminensuyusided 1) Jsediuaniunisal
naonILANLFBINITignFBILAUTaTe 2) sonuuuTEmsiamINeINTIYES 3) MsUseifiuna way 4) agUuazuds
#a (HR Note, 2019)

aussnuy nnedls audnvugiugwresruisaui e sauf iRnuldeg1aivss@vann lnvaussous

o
o

tutsznauludenmd vinwe wasauantd lufitnnefanssousvosyrainsluhsldgunugsiamsdnnuuans
Aufuaringsans (nass Audunmdana, 2559) aursautseenidu 5 dau el 1) aAnwd (Knowledge) Ao A
lnziuvesyana lunwiiuamseddy Wy mnudiBeseains 3eamsite fisedusimand Wusu 2) sinwy
(skill) Ao Aiyananszyiled 1AnnnnsRinUfiRdulsz SR mdIungy FatnuediAntuty mmﬂﬁugmmmi
3) AnNAnLiuLA Bt UALLEY (Attribute) Ao ViAuad Arden wazauAaiuAsrduamdnvaivesmuies waz
ArwAniuniedsiidemmendu 4) yaandnunzuszsiyana (Traits) Ae AsfleSuefiasyanatu fadnwmzmg
menmuardnvazagluvesyana uaz 5) ks9gsla (Motives) AodsivilsiyanauanwgAnssuiyjalugidmnevie
Arwdn3a (Foula aauswials, 2552) iefinsthgudnunzvesaussnugiio 5 andnvuzandangunieldinasives
woAnssuiuansooniazannsadanaléidu 2 d 1) dauitannsouesiuldviodiiiiuldisuasiannldig fe
drufineseginilerh dufle mnfuasiinugsing q fyaradiey aunsaimuldlasnisinwduaiauinanug uay
USRIl AR uas 2) dudeadiulfonduduiivousegviosgldfiah 16un usagdla gudds nmdnwal
melunazunumiluanseondodsen deduleglihinadongfnssulu msvinuesyarasgiannuasdudiud
Woannlaean

N153ATIEslATEIUazATAIVeITEUUANTTaULd TN U UTEWIATTIUMAT UTEL T UANAINAITAN Y
(osfnsuyY) ansnsofvuanseuiuuvaussoundu 3 nauldwedl

1. aussauznan (Core Competency) lungusismsaussaugfiynainsynaudesdsaudu Tnefivualid
6 518713 LA 1) N13AALTISEUU (Systems thinking) 2) msv‘fwwmwm@waﬁuqm%‘ (Result oriented) 3) nstdugii
TunsiUaeuulas (Leadership to change) 4) N1353AN13AUAINULTIAIUYBIIU (Dealing with urgency) 5) N153ANTT
mmi’ (Knowledge management) 6) vinwylun1sdoans (Communication skill)

2. anssaugaumind (Functional Competency) ungusenisaussnusyaanslundazuiiiinuiian
uaneneiuly GeazaenedestunsuuniasaduazmsfavesdiiinnuiusewnnsgiunasUssdunmn1nn1sAn
(psAnsumzw) Tnsdwualill 4 nquvihilou uasusagnguaudiaussouy 1 119n3 drlindsefiukagiuses 1) s
Usziliunan1n (Quality assessment) driiniauiuazdaasy 2) msLﬁ%ﬁ,m%’mﬂ’nummmLLazﬁwmQ’Su (Supporting
and Empowerment) diinuleuiewasensenans 3) n15usmsidanagns (Strategic management) d11ng1u8n13
4) M381NEANNAEAIN (Facilitation)

3. ausI0ULFIUNTINNTT (Managerial Competency) lungusinisaussnuziiyaainsdaussgduiamd
sutlufesdisiuiu Ssaonadestuideriad wazulouensduiunuresesnig nedmusliilaussous 2 sens
1) ANUEINITO AN (Planning) 2) mmmmﬁﬂiumﬁmmﬁaga (Document and Report management)

(W53 ynueSniug uazdnsiny loawiy, 2555)
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IATIZHTOITIAUTIOUS

(Gap Analysis)

WUIAR NYBE MyINUFNTIOU
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)

sluuumsiann

nFviau

AUTINULYAAINTVDI
ANIUTUIBINIATIY
uazlsziiuamam

ﬂﬁﬁﬂlﬂ {El&fi'ﬂ'liilﬁﬁ‘]ﬂ-.l)

AN 1 NSBULUIRANISIRY

ABANLUNTTIRY
Junsdidouwuunauds B3 ngudiegns fie nguduidRvumuaedadiudyy $auau 99 au (Fanih
s smthaw Idvns @indhiiufoins weggnanedansn) Taglduuvasunaluninfvieya Weaaunm gl
Toyad ity fie nquEUImTIEAUge Inewdenglvideyaiuuiateas (Purposive Sampling) 91uau 7 A (S04E8UI8N1T
ANNUUTWINIIULALUTHIUANAINNSANYY (B9ANITUMYY) 913U 3 AU kasiavindlin 91uu 4 aw) Lag
Tuuudunvaifdassairdumsiiudeya
fupoudl 1 nmsadrantesdionsidy
11 1@eU3na Ao msadisuvuasunuii sadvanssousideaniswauiyaainsvesdtinaiuiuses
unsguLazdsuiuuamnsAny (eadnisumivy) Insdiesigsidesinsseninsaussausdidey uavanssausd
Fosms1iil S1uau 12 do wazdauAnafusuuuunmsiananssous $1uu 22 o Fadumanuuuulhidenseu lu
sUsuUIInTTATes Likert Tag38mslinzuuuauAndiudu 5 sedu i demgesaaeuquninsedeie
Aadentormanidafulmiuaonadesszuindemaiufuinguszasd (100) uazvhnmsudlunuduugin deuthly
Wiusausiudaya
1.2 Bsnaunm Ao msaauuudunvaiidasaiie Sy 3 do thuuvdunvaiiausenansdfivinm

wielinsaeuuilulifiaugndesuazifisansinuiiient (Content Validity) wazyinisusudsaudluniudiuwugi
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Pnduihkuvdun1vallunaaedd inefiasananudila AnueInNdY JULUUYRIN W Uagdld Tiudauselen

msdunival wdthlusuusaile dwethlUldlunsiiudeya

Funeudt 2 mafiususudoys
2.1 FaUsina uanuuuasuamiunguiiegns iteyailduninnesilagldlusunsudusagu Ingldada
wysauun uA A1l (Frequency) A13asay (Percentage) Atade (Mean) wardruidsuuannss u (Standard
Deviation)
2.2 \Fannunm Mnsdunvalfuimsseiugs auazUszana 15-20 unit Wilelildunddeyatinseunau
wazidlefieldl waznsiinsizsideya Usznousie 1) msuansteya (Data Display) Insnisuansdeyansziinlusuveanis
ldfendvidadoruveslideyavanlnemsa (Quotation) ilauansaudnuiu uazauidnidnaueslideyandn

waz 2) NsaddeasuuazBudunaasy (Conclusion and Verification) (131 Fugle uazmne, 2562)

aw
W8IN13398

1. #an1sAnwIANNdeIn1slunsiawaussauryaaInsvesdinnuiusewnnsguLaz Ussid un ann
N3ANYY (B9ANTUMITL) WU yaansvesdtinanuiusewnsgularssliununmnsine (esdnsumia) i
AFIN Tl asTRIaLT I anue 12 aussouy Insanssaugiideanisiamiunian fo n1svheunuuss
maﬁqué (x = 4.67) 7090911 I MsUsTAUAMAN (x = 4.56) ArwanIalunITuEY (x = 4.44) Finweluns
doans (x = 4.40) M3FAN1sUANITIILTBIL (x = 4.32) MIBIULANNAZAIN (x = 4.26) AmamNTalunIs
dnn13veYa (x = 4.23) M3AABITUY (x = 3.69) MIUIMILTINALNS (x = 3.23) MILEBLANIANARNTILAL AL
{8 (x = 2.98) madamsend (x = 2.80) warnadudiilunsdeutas (x = 2.72) sudiy Tneflsngasden &

A15197 1

M151991 1 WAAINAAIINABINITTUNITWAILIANITTOULYAAINTVDIETNITUTUTDININTFIULAL

Uszfiuaauninmsfinegn (@sdn1sumvw) Wusnade () wazdrudeauuninsgiu (S.D.)

AussausTidasnIswaun X s.D. SEAU
1. mMevhanuuUsRadugns 4.67 0.52 wnilan
2. MUTTIUAMAN 4.56 0.58 ma‘ﬁqm
3. AUENNNTOIUNITINUAY a.44 0.59 110
4. vhwglunsdeas 4.40 0.49 1N
5. MSIANSAUPINILIRIUTDNTU 432 0.49 10
6. N1TTIUIWANNETAIN 4.26 0.60 110
7. Anuaansalunsinnsteya 4.23 0.60 110
8. NIAALAINTTUU 3.69 0.68 110
9. MSUIMSBINagNs 3.23 0.82 YN
10. mﬁm’%m%wmummmLmzﬂ’mmQﬁu 2.98 0.77 Uunans
11. M39AN13AN3 2.84 0.92 Urunas
12. mﬂﬁu;ﬁﬁﬂumsmﬁsuuﬂm 2.72 0.76 Uunang
528 3.86 0.95 n
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v
o @

TaiiAdeldin1sieszinvesing (Gap analysis) vesaussauziifoguaranssnueiidosnisliflvasyaains
WUUNINTINYaedINUTUTEWINTEIULAEUTELTUANAINATTANYY (B4ANITUMIY) ULAZLENATNATLIY NUT
aussnuzdifoguaranssousfidionsTiil danuuandsiuanniian Ao nisvhauuuugsnadugns (1.38) sedan
oA ANEITaluNTIEY (1.15) MIAMTasyuL (1.06) N3Useidiuaann (1.05) Anwaansalunisinnistoya
(1.06) NM3UTMIRTINALNS (0.87) NM39AN15ANINS (0.78) NM3dAN1sAUAIILSIAILYRIY (0.66) Msiduginlunis
WasuuUas (0.64) vinwrlunisdeans (0.61) ﬂ’]iLﬁ%uﬁ%’mﬂﬁuﬁ’m’]iﬂLL@%WGMUW&E?]IM (0.53) NM591UIBANATAIN

(0.38) MuUARU tneils1eazidun AIn1s1ean 2

o a ¢ ' ' . Ao oy yva &
AT 2 UAAINANITALATITVINIYB9719 (Gap analysis) vasaussausiiioduasaussausiinaenisTid 1Uu
Anady (x) daudeauuuinsgiu (S.0) uagdaunne (Gap analysis) vasyaanNsdinauiuTaeuInsgIULaY

UsziiuAnNIWNISANET (29AN1SNMTL)

sussauiiiog sussauzidoensli dausing

AUTIOUY = " - = " .
X S.D. LAY UAY X S.D. LAY UAY (Gap)
1. msvauuuuswadugns 328 | 0.74 | Ywnan 7 | 467 | 052 | wnilgn 1 1.38
2. mMsUssilununw 351 | 0.94 1N 4 | 456 | 058 | wnilan 2 1.05
3. ANENINTAIUNITIUNLY 329 | 0.64 | Yunans 6 | 444 | 059 1N 3 1.15
4. vnwglunisdeans 3.80 | 0.51 un 2 4.40 | 049 4N 4 0.61
5. MIIAMITUPILTWIILURN I 3.67 | 0.69 N 3 | 432 049 N 5 0.66
6. N13BWILANLETAIN 3.88 | 0.66 1N 1 | 426 | 060 1N 6 0.38
7. Anuaansalunsinnsteya 329 | 0.69 | Ywnans 5 1423 060 1N 7 0.94
8. NSAALTNTTUY 2.63 | 0.69 | Uunas 8 3.69 | 0.68 110 8 1.06
9. MSUIMSBINayNs 2.36 | 0.79 o 10 | 323 | 082 | Yuna 9 0.87
10. msieuareen asnsauasianngdu | 2.45 | 059 o 9 | 298] 077 | Yunaw | 10 0.53
11. nsdanisanus 2.06 | 0.84 ey 12 | 284 | 092 | Yrunane | 11 0.78
12. msifudihlunisdsuudas 2.08 | 0.85 ey 11 | 272 ] 076 | Yrunane | 12 0.64

suRde 3.03 | 0.97 | Vunans 3.86 | 0.95 €N

2. #aN13ANYIFULUUNISWAILIANTTOULUAAINTVRIEI TN U UTOWNATTIULAT UTEI I UAMNAINATTAN Y
(29ANTUMITU) WU UARINTVRIETINAUTUTBIASgIuLasUsTliuAunIMNSAnY (2adn1sumivw) Tinnudday

1Y

Augduuumsianaussour lngsudaaivegluszduinniign (x = 4.72) dwsugduuumsianaussousynans

U U q

aglusgAuinniian laun n1sineusy nsaweuug nsiildes nMsRnnuluaniunisaiase n1susegu NMsfnyinau

MsFUNEY NsANw Msugulive way nsdulUdsunyuiounu lnelisvasidun A5 3

A15199 3 UEAINAYBIFULUUNMIWAIUIENTIAUsYAAINTYRLE1TnuTUTo NS IuLazU eIy

= ¢ & = BN ; =]
Qmﬂ']Wﬂ']iﬂﬂ't‘}"l (®9AN15UMU) WUALREAY (X) Ll,azﬁ’mmﬂ\uumnmgm (s.D.)

. FTAUANUEIALY
FULUUNSWAINANTTOUY = "
X S.D. TZAU
1. nsineusy 4.92 0.27 Wnfign
2. Mskauauus 4.86 0.35 WNPign
3. Msiifildes 4.74 0.44 WNTign
4. msinauluaniunisniase 4.72 0.45 Wndign
5. msussyy 4.70 0.46 WNiign
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A15°99 3 UEAINAYBIFULUUNMTWAIUIANTIaUsYAAINTVRLE1TnuTUTo WA IuLazUseLllY

ANNINSANET (BeAnsuinau) WuAade (x) wazdrulesuuansgiu (S.D.) (sa)

. FTAUANUEIALY
sUnUUMSWRIENTTaUL = "
* X S.D. AU
6. N3Ny 4.70 0.46 wniign
7. MSduN 4.69 0.47 wniign
8. N3Ny 4.67 0.47 wnilan
9. msuguiline 4.65 0.48 1niign
10. msdurdsunyudouay 4.58 0.50 wniign
s2u1adY 4.72 0.45 wndiga

3. wan1shidetausiuzidauloviglunisimuiaussausynainsvesdiinauiusewnsguLasyseiiy
ALAMANIANY (B3ANITIMIT) WUT1 1) MsTTnTiiasesiiusAandnueesdnis ilorfvuaunuimmihiiveudas
ALIIIULaZAIMUALLINIG JULUY F3Mswauiyaainstiaenndes Yreliesdnisaiunsaduiuaulaniy
TnnUszasd/uwnuamuiingly uasRnnuussidunayaansfildFunmsiauegisdeties 2) fauaussougsiiuves
IgﬂﬂaiugﬂLLUU‘Uad In-house training ﬁﬂiaUﬂquﬁyjﬁ Core competencies, Managerial competencies e Functional
competencies Wuuszdmny lnefmunisduaudssinadmsunsiaumuewesypansluwiagseauluneyana
Toidaau uazanansadameuldmunnusniu 3) auyaanstidugifanudmiuausa faraduinnsidud
gousu annsaduazvisunaninnisdne waslidolausuurithlugnisimuinuaimnisdnuvesussineld
4) Wawdnenmyaainsiieadvayunsufifaulifinnusinsa AdeiinudnuuzeweIRnsumaY 5) Wawn
dnanmyaainsludieud ufviau e lidladauunesisnisihnisss dugauniwanguen 6) aasiing
aduayunumsinvitensinudelussdutudindnuilusazsasemeluaniiistostusumimihivionts
UfoRauvesesdng 7) msdinsaadmmnemsiauiyaainsfiamngianzateu 8) asviusunisiauseyana
sordu (3197) uarszeren (2-3 ) ellededlunnlostudumsauinmiiluasondniidaau 9) asduns
Wearnn7i Ly one-shot training Wun1siseusnUszaunisaluay on-the-job training 10) AasliianiInguau
N Tmiud i fdearldiiunmessiu wernuwunsiauldegmsassdiu 11) esiauyaainsli
fidnenndumaluladuaransaumaiuuniy 12) msdinsiaudiuislavesyaains Wy iuinininewie
Inunndifielimuinmsuyaansfidnedeavionadusioaninueseu 13) inuilasadefiugiueeasdns iwu
gunsaldiinen waluladisndu deyasnansuazansauma eduaduuazadvayulsiyaainsianundoulunis
vy 16) Fanssuunsieuifissuosessadeu deaudpaulunsujifnuresyrainsnsedu funsgiulu
mssnduns 15) asawsegdlalumsvhauliyaans wu deuwe vesTyrseatannisluiusiieg WWudu 16) asdl
nsUsedunansUfuaTdalau 17) msinsdemiauad yadnam vesyaainsyniu iesanludidnnuiiag
wansnslumsviaudeutiann 3 shouaniulumuuvesnueadudwlng o1 liAadymseninsgu

Wesnyuuesiilinssiy assilidudafinsiaundy
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Abstract

The objectives of this research are 1) to study marketing communication strategies of OTOP products in
Nakhon Pathom Province 2) to study the marketing communication factors of OTOP products in Nakhon Pathom
Province. Influence on distribution and purchase with the influence of information in online maps. The
researcher selected the study from the OTOP product buyers in Nakhon Pathom Province. With a total of 633
OTOP operators in Nakhon Pathom Province. Considering the number of operators above with G * Power's
automatic program, it was found that it was the same as in the distribution of 180 questionnaires. Will analyze
the descriptive data by explaining and presenting the frequency, percentage, mean, and standard deviation.
Which is used to analyze demographic data Marketing communication strategy for OTOP products in Nakhon
Pathom Province. Marketing communication strategy for OTOP products in Nakhon Pathom Province To
distribute and purchase with the influence of information in online maps. Inferential data analysis from the
multiple regression calculations to consider the relationship between OTOP product marketing communication
strategies in Nakhon Pathom Province. In addition, ANOVA t-test F-test was also used to determine the
relationship between demographics. And online distribution of OTOP products. After that, the data from the
interview form was used to support the statistical study results. The results of the research were as follows: In
terms of information, marketing communication strategies for OTOP products in Nakhon Pathom Province, it
was found that the average OTOP product marketing communication strategies in Nakhon Pathom Province
were 3.3063, which could be interpreted as moderate levels When considering each question Found that your
ad has clear content of the product. With the most average the mean of 3.5944 is at a high level. And the least
are Your products are advertised regularly. The mean of 3.0556 was in the moderate level. This can be said
that OTOP operators in Nakhon Pathom Province They pay more attention to the clarity of the content. And
pay less attention to the consistency of advertising Advertising entrepreneur or related online media, the
channels should be considered in accordance with the emphasis on the clarity of advertising content of OTOP
operators in Nakhon Pathom Province as the main issue. Marketing communication factor of OTOP products in
Nakhon Pathom Province. Influence on distribution and purchase with the influence of information in online
maps. It was found that the purchasing behavior of OTOP products in Nakhon Pathom Province with the
influence of the data in the online map, the mean of 3.256467, can be interpreted as a moderate level. When
considering each question was found that the online maps of OTOP products in Nakhon Pathom Province were
easy to use with the highest average. The mean is 3.62220, is at a high level. Online map information of OTOP
products in Nakhon Pathom Province makes traveling more convenient. Followed by online maps of OTOP

products in Nakhon Pathom Province resulted in the continued purchase of goods at 3.52780 at a high level.
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The mean of 3.32220 is in the moderate level. Followed by an online map of OTOP products in Nakhon Pathom
Province, causing purchases. The mean of 3.18890 is in the moderate level. Followed by an online map of
OTOP products in Nakhon Pathom Province, it is known to distribute sources. The mean is 2.98330 in the
moderate level. Followed by an online map of OTOP products in Nakhon Pathom Province, causing them to
travel to the distribution center. The mean of 2.89440 was at the moderate level, respectively, which can be
said that the online map of OTOP products in Nakhon Pathom Province contributes to the information and
product description. And distribution locations.

Keywords: OTOP products in Nakhon Pathom, Marketing Communication strategies,

Distibution channels and purchasing behavior, Fluence of Google Maps information
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Abstract

Based on the research results of entrepreneurship education, combining social learning theory, taking
the college students in Heilongjiang province as the research object, this paper was explored the internal
relationship between entrepreneurial learning and entrepreneurial behavior of college students by
guestionnaire survey. Through the reliability, validity, correlation and regression analysis of 426 valid
questionnaires, the research conclusion was finally drawn. Through the conclusion of the research, the
enlightenment of entrepreneurship education in colleges and universities is drawn. Colleges and universities
should set up the curriculum system of entrepreneurship education reasonably, optimize the curriculum
teaching of entrepreneurship education in schools, stimulate students' interest in entrepreneurial learning,
cultivate students' entrepreneurial ability in teaching practice, so as to promote the occurrence of college
students' entrepreneurial behavior.

Keywords: Entrepreneurial learning, Entrepreneurial behavior, Entrepreneurship education

Introduction

In recent years, China's economy has shifted from a stage of high-speed growth to a stage of high-
quality development, and is now in a transition period of transforming its development model, optimizing its
economic structure and transforming its growth drivers. In 2021, the global economy will recover and China's
economy will continue to recover, but the impact of the epidemic remains far-reaching. In 2021, there were
9.09 million college graduates in China. In order to alleviate the employment pressure and employment
competition brought by the increasing number of graduates and the COVID-19 epidemic, the relevant
departments of the state have issued a series of implementation opinions and put forward five policy measures,
including broadening the employment channels for college graduates, maintaining the identity of fresh
graduates and other measures to cope with it. But from the current employment situation of college graduates,

it is still not optimistic.

Research Questions
1. What is the content of entrepreneurial context?
2. What is the relationship between entrepreneurial learning and entrepreneurial behavior?
3. What is the relationship between entrepreneurial learning and entrepreneurial ability?
4 . How does entrepreneurial ability play a mediating role in entrepreneurial leaming and

entrepreneurial behavior?
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Research Objective

1. To investicate the mechanism and effect of entrepreneurial learning on college students'
entrepreneurial behavior.

2. To explore the role of entrepreneurial ability in college students' entrepreneurial learning and
entrepreneurial behavior.

3. To improve the content of entrepreneurial learning, put forward feasible suggestions for optimizing the

construction of entrepreneurship education system in colleges and universities.

Conceptual Framework

Independent Variable
Mediating Variable

Entrepremenrial Ability

Entrepreneurial learming

Opportundty Identification
and Dervalopment Ability

Team Manazsment
Abdlity

Entreprensnnal
Conrss Leamins

Fesourcs Integration
Abdlity

Entraprameaierial
Practica Laamine

Dependent Variable

Figure 1. Conceptual Framework from original concept

Research Hypothesis
H1. Entrepreneurial learning has a significant positive impact on entrepreneurial behavior.
H2: Entrepreneurial learning has a significant positive impact on entrepreneurial ability.
H3: Entrepreneurial ability has a significant positive impact on entrepreneurial behavior.
Hd: Entrepreneurial ability plays a mediating role in the relationship between entrepreneurial learning

and entrepreneurial behavior.
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Research Methodology

This paper mainly adopts quantitative research method. Firstly, the characteristics of entrepreneurial
learning, entrepreneurial ability and entrepreneurial behavior variables are sorted out. Secondly, the
questionnaire was designed according to the variables. Finally, the questionnaire was collected and the data
was analyzed, and the conclusion was drawn.

According to the official website of the Education Department of Heilongjiang Province, there will be
81 colleges and universities in the province in 2021. Eight schools were selected for the distribution of the

questionnaire, and finally 426 valid questionnaires were collected.

Research Results
Reliability and Validity
As can be seen from the table below, the Cronbach's Alpha of the questionnaire scale and its

dimensions in this study are all greater than 0.8, indicating that the scale has good reliability.

Table 1. Reliability Analysis

Variable Dimension N of Items Cronbach's Alpha
Entrepreneurial learning Entrepreneurial Course Learning 5 0.893 0.854
Entrepreneurial Practice Learning 5 0.879
Entrepreneurial Ability Opportunity Identification and 5 0.885 0.886
Development Ability
Team Management Ability 5 0.882
Resource Integration Ability 4 0.847
Entrepreneurial Behavior 6 0.902
Entirety 30 0.941

Validity analysis is to test the accuracy and validity of the measurement results. As shown in the table
below, the KMO value is 0.939, the Chi-square value of Bartlett spherical test is 7907.654, and the degree of
freedom is 435. The results show that the significance is 0.000<0.001, which has reached the significance level,

indicating that the total amount table is suitable for factor analysis.

Table 2. KMO and Bartlett Tests for Total Volume Tables

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.939
Bartlett's Test of Sphericity Approx. Chi- Square 7907.654
df 435
Sig. 0.000
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Correlation Analysis

Table 3. Correlation Analysis Results of All Dimensions

Variable M S.D. 1 2 3 4 5 6
Entrepreneurial Course 3.6094 0.9986 1
Learing
Entrepreneurial Practice 3.5192 0.9126 0.255%* 1
Learning
Opportunity Identification and 3.5920 09117 0.494** 0.394** 1
Development Ability
Team Management Ability 3.5277 0.9273 0.426** 0.466** 0.425%* 1
Resource Integration Ability 3.7365 0.9300 0.435%* 0.468** 0.359%* 0.353** 1
Entrepreneurial Behavior 3.5063 0.9759 0.487** 0.515** 0.496** 0.551** | 0.537** 1

According to the correlation analysis results in the table above, the correlation coefficients of each
dimension of entrepreneurial learning and each dimension of entrepreneurial ability are all positive, and the
significance is less than 0.05, indicating an obvious positive correlation. The correlation coefficients of all
dimensions of entrepreneurial learning and entrepreneurial behavior are positive, and the significance is less
than 0.05, there is an obvious positive correlation. The correlation coefficients between all dimensions of
entrepreneurial ability and entrepreneurial behavior are positive, and the significance is less than 0.05, indicating
an obvious positive correlation. Therefore, there is a positive correlation between all dimensions in the model,

which needs to be verified by further analysis.

Regression Analysis of Entrepreneurial Learning and Entrepreneurial Behavior
According to the results of correlation analysis, there is a significant correlation between
entrepreneurial practice learning, entrepreneurial course learning and entrepreneurial behavior, so multiple

regression analysis is carried out for both.

Table 4. Model Summary

Model R R Square Adjusted R Square | Std. Error of the Estimate
1 0.633° 0.401 0.398 0.75720

As shown in the above table, R square is 0.401 and adjusted R square is 0.398, indicating that the
established model can explain 39.8% of the information. That is, most of the explained variables can be well

explained by the model.
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Table 5. ANOVA Analysis

Model Sum of Squares df Mean Square F Sig.
1 Regression 162.291 2 81.145 141.530 0.000°
Residual 242.526 423 0.573
Total 404.817 425

As shown in the table above, the observed value of the F-test statistic is 141.530, and the
corresponding probability P value is 0.000. The significance test of the regression equation can be carried out

according to the results of the table. Since P value is less than 0.05, a linear model can be established.

Table 6. Regression Coefficient

Unstandardized Standardized
Model Coefficients Coefficients t Sig VIF
B Std. Error Beta
1 (Constant) 0.591 0.177 3.334 0.001
Entrepreneurial 0.372 0.038 0.381 9.776 0.000 0.935
Course Learing
Entrepreneurial 0.447 0.042 0.418 10.741 0.000 0.935
Practice Learning

A Dependent Variable: Entrepreneurial Behavior

As shown in the table above, the VIF value is less than 5, indicating that there is no collinearity between
independent variables. Both entrepreneurial practice learning and entrepreneurial course learning have
significant significance at the level of 0.05, and the regression coefficients are 0.372 and 0.447 respectively,
indicating that both entrepreneurial practice learning and entrepreneurial course learning have significant

positive impact on entrepreneurial behavior, so the hypothesis is valid.
Bootstrap mediating effect
In this paper, bootstrap method in PROCESS in statistical package was used to analyze the mediation

effect.

Table 7. Testing the Mediating Effect of Entrepreneurial Ability

Effect SE Z o] LLCI ULCI

Total effect 0.6316 0.0377 | 16.7739 | 0.0000 0.5576 0.7056
Direct effect 0.2677 0.0504 5.3096 0.0000 0.1686 0.3669
Total indirect effect 0.3638 0.0391 9.3043 0.0000 0.2915 0.4434
Indirect effects of opportunity identification and 0.0857 0.0248 3.4556 0.0000 0.0387 0.1350
developing ability

Indirect effects of team management ability 0.1408 0.0251 5.6096 0.0000 0.0939 0.1920
Indirect effect of resource integration ability 0.1373 0.0277 4.9567 0.0000 0.0842 0.1949
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It can be seen from the Boostrap mediation effect test in the above table. The indirect effect of
entrepreneurial learning on entrepreneurial behavior is 0.0857, and the confidence interval of Bias-corrected
method is [0.0387, 0.1350] at 95% confidence level, excluding 0, indicating significant indirect effect. The direct
effect is 0.2677, and the confidence interval of Bias-corrected method at 95% confidence level is [0.1686,
0.3669], excluding 0, indicating that the direct effect is significant. That is to say, opportunity identification and
development ability play a partial mediating role in entrepreneurial learning and entrepreneurial behavior.

The indirect effect of entrepreneurial learning on entrepreneurial behavior is 0.1408, and the
confidence interval of Bias-corrected method is [0.0939, 0.1920] at 95% confidence level, excluding 0, indicating
significant indirect effect. The direct effect is 0.2677, and the confidence interval of Bias-corrected method at
95% confidence level is [0.1686, 0.3669], excluding 0, indicating that the direct effect is significant. That is to
say, opportunity identification and development ability play a partial mediating role in entrepreneurial learning
and entrepreneurial behavior.

The indirect effect of entrepreneurial learning on entrepreneurial behavior is 0.1373, and the
confidence interval of Bias-corrected method is [0.0842, 0.1949] at 95% confidence level, excluding 0, indicating
significant indirect effect. The direct effect is 0.2677, and the confidence interval of Bias-corrected method at
95% confidence level is [0.1686, 0.3669], excluding 0, indicating that the direct effect is significant. That is to
say, opportunity identification and development ability play a partial mediating role in entrepreneurial learning

and entrepreneurial behavior.

Conclusion and Suggestion

Conclusion

This paper takes college students in Heilongjiang Province as the research object, constructs the
relationship model among entrepreneurial learning, entrepreneurial ability and entrepreneurial behavior, and
puts forward corresponding research hypotheses. Statistical analysis software is used to conduct empirical
analysis and verification of each research hypothesis, and the conclusions are as follows.

a) Entrepreneurial learning has a significant positive impact on college students' entrepreneurial
behavior. Two dimensions of college students' entrepreneurship learing entrepreneurship course learning and
entrepreneurship practice learning have significant positive impact on the occurrence of students'
entrepreneurial behavior respectively.

b) Entrepreneurial learing has a significant positive impact on entrepreneurial ability. Through
regression analysis, we conclude that the regression coefficient of entrepreneurial learning on entrepreneurial
ability is significant, which verifies the research hypothesis proposed in this paper, indicating that entrepreneurial
learning is an effective way to improve the entrepreneurial ability of college students.

c) This paper examines the mediating role of entrepreneurial ability in the relationship between
entrepreneurial learning and entrepreneurial behavior from three dimensions: opportunity identification and
development ability, team management ability, and resource integration ability. Through entrepreneurial
learning, students can improve their entrepreneurial ability and become more likely to start their own

businesses.
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Suggestion for use

a) The curriculum system of school entrepreneurship education should be reasonably set up, the
curriculum teaching of school entrepreneurship education should be optimized, the specific needs of individual
students for entrepreneurship learning should be understood, the motivation for them to seek
entrepreneurship learning should be strengthened, and the theoretical knowledge reserve related to
entrepreneurship should be improved. Strengthen the combination of entrepreneurship theory and
entrepreneurship practice courses, adjust the content of school curriculum according to the social market
demand to increase the practicality of entrepreneurship education, so as to improve the overall efficiency of
entrepreneurship learning.

b) Entrepreneurship education in colleges and universities should pay more attention to the cultivation
of entrepreneurial ability of college students in practice, such as integrating and utilizing the favorable resources
around and improving the efficiency of resource optimization. Through practice activities such as simulated
entrepreneurship competition, students can constantly evaluate their own abilities in practice, so that | can
view entrepreneurship more rationally and consider the possibility of taking entrepreneurship as my future
career.

c) College students themselves should actively accept entrepreneurship education, pay attention to
the cultivation of entrepreneurship quality, participate in entrepreneurship learning, accumulate
entrepreneurial experience, entrepreneurial knowledge, entrepreneurial skills in entrepreneurial practice

activities, so as to improve entrepreneurial ability.
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Abstract

The purposes of this paper were: (1) to study the level of organizational environment; (2) to study the
level of efficient working behavior; (3) to compare the effective working behavior classified by personal data;
and (4) to study the relationship between organizational environment and effective working behavior of
supportive university staff. In order to meet the aims of this study, a stratified random sampling was adopted
as a method in surveying a sample of 297 University staff. The data were analyzed by means of averages, the
standard deviation, t-test statistics, one-way analysis of variances (ANOVA), and Pearson's correlation coefficient,
which revealed that most of the samples were male; aged between 20-29 years; having a bachelor's degree;
and had a working period of less than 5 years, suggesting their opinions on organizational environment and

working behavior at a moderate level. The hypothesis testing demonstrated that the supportive University staff,
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with different personal factors, had the same working behavior. In addition, the organizational environment, i.e.
structure, work standards, appreciation and rewards, support, and the relationship to the organization, were
correlated with efficient working behavior. Furthermore, a picture of the supporting University staff in terms of
their responsibilities, has revealed no relationship with the effective working behavior of the supporting
University staff of Rajamangala University of Technology Thanyaburi

Keywords: Organizational atmosphere, Effective working behavior, University staff supporting
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Abstract

The aims of this study were to study the desirable characteristics of school administrators according
to teachers’ opinions under Phra Nakhon Si Ayutthaya Primary Educational Service and to compare the desired
characteristics of school administrators according to the Palace Group teachers’ opinions under Phra Nakhon
Si Ayutthaya Primary Educational Service classified by age, education and work experience. The research
samples were 113 teachers in the palace group school. in Phra Nakhon Si Ayutthaya Primary Educational
Service. The research instrument was a 5-level scale questionnaire, with a consistency index of 0.08-1.00 and
a reliability of 0.95 The statistics used for data analysis were percentage, mean, standard deviation, t-test, and
One-way ANONA.

The results of the study were: 1. desirable characteristics of school administrators according to the
Palace Group School teachers’ opinions under Phra Nakhon Si Ayutthaya Primary Educational Service Area the
overall level is very high. The individual aspects was found that the desirable characteristics of the school
administrators were the opinions of the teachers in the Palace Group School teachers’ opinions under Phra
Nakhon Si Ayutthaya Primary Educational Service was at a high level. All sides are sorted by average to
descending order as follows: vision morality and ethics personality human relations. 2. Comparison of desirable
characteristics of school administrators in the Palace Group School teachers under Phra Nakhon Si Ayutthaya
Primary Educational Service classified by age, education and work experience found that. Teachers' opinions
on desirable characteristics of school administrators the Palace Group School under Phra Nakhon Si Ayutthaya
Primary Educational Service Area classified by age, educational qualification, work experience as a whole and
in the study area was not significantly different.

Keywords: Vision, Morality and ethics, Personality, Human relations, Educational qualification, Work experience
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Abstract
The purpose of this study was: (1) to study the academic administration of opportunity expansion
schools under the jurisdiction of Pathumthani Primary Educational Service Area Office 2, and (2) to compare
the opinions of teachers in the academic administration of opportunity expansion schools under the jurisdiction

of Pathumthani Primary Educational Service Area Office 2 classified by gender, educational qualifications, and
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teaching experience. The samples were 175 teachers working in opportunity expansion schools under the
jurisdiction of Pathumthani Primary Educational Service Area Office 2 in 2020, which was Stratified Random
Sampling selected as the sample. The instrument of the study was a questionnaire divided into 2 sections; a
check-list for the personal data of the subjects and a 5-rating questionnaire the 0.89 reliability. Data were
analyzed by using percentage, mean, standard deviation, One-way ANOVA, and comparison of pairwise
differences with Scheffe’s method.

The findings of the study were as follow: 1) The academic administration of opportunity expansion
schools under the jurisdiction of Pathumthani Primary Educational Service Area Office 2 were found every
department to be at the much level. The curriculum development, the educational guidance, and the
evaluation and effects of learning, the educational supervision, the developmental learning development of
technology and innovation were in the order from much to less. 2) The comparison of academic administration
of opportunity expansion schools under the jurisdiction of Pathumthani Primary Educational Service Area Office
2, classified by gender, educational qualifications and different teaching experience, there were opinions
towards academic administration of opportunity expansion schools. Overall, there was a statistically significant
difference at the .05 level. In terms of curriculum development, there is no difference.

Keywords: Academic administration Opportunity, Expansion schools in Lam Luk Ka,

District Pathumthani Primary Educational Service Area Office 2
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Abstract

The purposes of this research were (1) to analyze the achievement of the education policy
implementation, (2) to analyze the factors affecting achievement of the education policy implementation and
(3) to present the guideline for education policy implementation: A case study of the Local Administrative
Organization in Phitsanulok province. The research methodology used was the mixed research using the
quantitative method as the main method, and supported by the qualitative method. Quantitative data were
also collected by questionnaires from 115 samples from government teachers and education personnel of
primary and secondary school under the Local Administrative Organization in Phitsanulok province. Qualitative
data were also collected by structured in depth interview with 5 key informants from executives of Local
Administrative Organization and focus group with 66 key informants from directors and community agents. The
results found that (1) the achievement of the education policy implementation of teachers and education
personnel were at high level were development and capacity building of human resources and education for
quality of life development with environmentally friendly, whereas education for enhancing competition
capability of country was at moderate level, (2) the factor on planning and controlling efficiency affected
achievement of the education policy implementation with statistically significant level of 0.05 at 66.80 percent
and (3) the guideline for education policy implementation were: 1. arrangement of integrated leaming activity
2. develop learning skills in 5 subject groups 3. training, observational study, develop academic skills on digital
age for teachers and educational personnel 4. appropriate budget to be sufficient support equipment 5.
arrangement of institution environment based on 3 principles which are “tolerable, rational, are immune” and
6. develop an internal quality assurance system and make Self-Assessment Report (SAR) every academic year.
Keywords: Achievement, Policy Implementation, Education, Local Administrative Organization,

Phitsanulok Province
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1.2 afiAd9euy (Inferential Statistic) WuadAifovaaevaunAgilunisng
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wazeuswile mailieauaznisuImsanmadenniouen dawasenadugvsvesniniuleuienisiansdnwily
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ns3nn1sAnelUUgUa AUAALIIY
1. AUTINULVDIBIANTT 3.63 0.991 1N
2. UsgAngamlunsnausuuagn1snIunu 3.75 0.956 1N
3. AgHUlazANTILe 3.94 0.882 N
4. N3WloeUaTNITUIMIANMLIASBUAUEN 4.06 0.855 1N
LY 3.85 0.921 1N
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M157°9% 3 sEAUAUAATuNadugnSvasnsiuleutenisIanisne lUUGUR

) £ ° Y o
nadugnsvasmsuleuiensianisine JZAU
- om Mean S.D. -
Tuujus AR
1. AU IIANIANY AN UYL YO LAEUBIYA 378 0.890 tly
2. fnumsIansanwiiaiiiunNaIsa MW duveUssmne 3.44 1.004 Urunans
3. sumsikasESHasEnen S Ne NIy Y 3.97 0.815 )
4. snumsasidlenialumaniiauinisnsfnwinsigunmiiinnsguiasan
% i 388 0.909 N
AVIIARNAININ AN
5. fumsdamsanwiiieiamaunndisfilulinsiudwinion 3.96 0.916 )
6. SuMIUSTUANAALALIITEUUNSUSSIANSAN 3.83 0.855 aly
LRt 3.81 0.902 4N

dud 4 Toyanaaevanuigudidendmadenadugnsveinisinulevien1sdnn1sAnu lURUR nsdldnw

pIANsUNATRIAINYIRdU Trinfiwailan

lgafiin1simsneviaunisanneswuunygn (Multiple Regression Analysis) lunismanuduiusseninalady

Tunsiuleuelduon Useneulusae 4 dnu laun aussauzvetesdnis Ysedniamlunisnaumuiaznisnivay

AMgiarANINile NMTemazNITUSIIAN M IRRBNNBURN uNadugnEveINMTthuleusnMIIansAnwly
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A135199 4 LLamwamﬁLﬂiﬁzﬁmmmamwuwmm (Multiple Regression Analysis)

Standardize
Unstandardized Coefficients
Model Coefficients t Sig.
B Std.Error Beta
1 | AAsit (Constant) 1.045 0.243 4.294 0.000
AUTIOULVBIBIANTT (Xy) -0.017 0.111 -0.020 -0.157 0.875
UsgBrSnmlunTI N ULaENg 0.594 0.105 0.719 5.651 0.000*
uA (X2)
Ameguagausile (Xs) 0.148 0.110 0.150 1.343 0.182
AsfloIaENTUIINTEN NN DM 0.006 0.103 0.005 0.056 0.955
Aguan (Xq)
R =0.824 R2 = 0.679 Adjusted R2 = 0.668 SE = 0.40087

* QlydAgynNananIzau 0.05
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Effects of Coronavirus Disease 2019 (COVID-19) on Innovative Product Business
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Abstract

The implications of this paper are to suggest to marketers the long-term consumer behavioral shifts
we could see from the COVID-19 pandemic of 2021, and the resulting shifts in consumer behavior. On global
consumer traits, buying patterns, global interconnectedness, and purchase behavior, and other marketing
activities. Even if cannot prevent dangerous viruses from emerging, we should prepare to dampen their effects
on society. E-commerce is become a substitute source and is considered top in this condition, and e-retailers
provide goods that usually consumers bought in superstores traditionally. The Coronavirus intensely
transformed global trends. These variations were causative to the high inadvertent and look the second funds,
to continue the business again. Therefore, the pattern of marketing is changing by doing marketing online. The
Academic Article can indicate that social media influencers do not affect online purchase intentions.
Keywords: COVID-19, Innovative Product, E-Commerce, Businesses, Consumer Behavior,

Effects of Coronavirus
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Uszmnauialasdianuaulalunsamuiidesas wifinseoniduiifiutu dwalinaiulnvesszuuiasugioanas
duilesnanmsseuiinnniiull mswasuulamginssuiiisatosanmsszuinvestsalifalal sun lWukaeinnis
Uszluanunisalvasusdazunaa (Funk, Gilad, Watkins, & Jansen, 2009) miLU§EJuLLUaawqﬁﬂsimﬁﬂﬂmaamﬂgﬁ%ﬁm
TugnugAa a3l (New Normal) fifinsutiuiFesvasnuasainauieaniu

nsunssrumendelifalalsun 2019 (COVID-19) FdsransenuagesuLssoszuuAsgianalan 817
Frunsviondien dugulnavilan uaznmiariadou Wudu Ussmalneldfnnsundssunuasduugindelivalels
uiRuTueg1959n157 vl Ssuiaiaudududesdidulfumsnising vesUssrvuegradunn dn1sde
easInauA audnishn SuAn ilin1agsiaeieg waznsdsdonamiinysemainliianssuuasngAnssueneg ved
Usgrsudasuly andamdanan siliRanssumassugiavgavsin Tnevansuisnidssensvinaninaaoma
98U GTi'qma]ﬂ'a‘L‘v’fLﬁmmiﬁmﬁfwﬁﬁwﬁﬁﬂﬁiswmwgﬁaL‘%ﬂﬂlﬁﬂ'}lﬁmam’g%aﬂ Chaivichayachat, S., Leingchan, R.
(2020) naaunsallsasziadsnan shlisdesdizuuvumsmsedinuuulnifiBenin F3n3alvs (New Normal)

FAntalmldudsdinaeausndufesunginssunislddin lugaeiiiinmsszunvendel¥a Saudiraziinng
Jasnunseasnwilsale ﬁﬂﬁJ%lUﬁéTﬂﬂﬂﬁ@ﬂﬁﬂﬂﬂ%%%LLUU New normal lU8nu1u Chai, L.T., Yat, D.N.C. (2019) a8
SULUUTARAAlm annsadiazmeuaussnudeanisvealiogiaiieans uazanngAnssunslidinideuly
fusznaumsiuf3aiosdmsuuasuguuuunsliuinnssineg lidenndeaiunslidin uasiaungshsveands
annsadeveldlulanesulal Chen, NH.: Hung, Y.W. (2015) s3uflanissudsusnisluguuuueaulall Neai, EW.
(2007) warnaiulnvesgsfvseulatiioshly fusznounisneg sjutiunisvhgsiasuuuy Jevedudmiolawan
H1udedidnnsatind E-Commerce

nstemedudrihudedidnnsednd E-Commerce loaufiasidiasitlugailiatussiseoulaviinadens
19%33nguilan fuszneunsdesiinsuiudilidrfungAnssuduilaafiudeuly Jiang et al, (2013) gsiannusziny
saeesTafansiidunihiiu udviunndhiiulaseigesulatiiieigsiavesmuiesegsen 15y g3iae1ms tA3esiy
Aol nafuel i95eudssiveoulaldlduunedenisiguszneunisazuevesduivledifiosod i
Katawetawaraks, C., & Wang, C.L. (2011). wa'szj'awwﬁﬁﬁfﬂiuimwhEJSumaiﬁmé’ammmﬁﬂé’mmdwmieijaﬁm L
ansadfefuilaaldlans aunsadalusluduaud ndnsasiln dommsdFududemanisnaniivszay
audnsaldeg1annune Bajaj, K. & Mehendale, S. (2016)

wan Foustlonal (New Product) anidnuaigfiugiuvesuianssufie audnuuzianizvesndnsasifidmadens
gouFumaluladvisondnduaivewrusinavieyliusnis nindnauiegie1aazuninizas waenineinsdmwalin
nseensulneiluiiuiifiinislavanvdenisnausluiomann uiuiswdnd usionzavdosendonadnuuzys

a o 14

wandnu Mduiiauls Jsnaudnuvuzvemdniugiensdmanenginssull nsfinwil sxfinwiigiiunginssuanusdla

FonAndmeiuinnssy wazn15unlUly Inedl Rogers, EM., (1995) uinnssunanualinisgnuesindanuwmindiieuiu
Inganizdnvaziiduuinnssulnd iaainnssuileedld anunsafivviindnen nvedndueilng faunaus

o

Audnwugnsusla 5 Usenisvemwdndaeilng lawn

Y
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- anudiuld Ao seauiuinnssugnuesinditulaiunnszuu Ussaunisal wavanuden1svedy uslan
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Fuslaafiwwiliuiamdadailmivlded1ssings mandaduiiudiuldduaden uazarudesnisiiled

d

- anwdudou e seduiiuinsnssufienafinisldnuidudeu wasdumsiuivesilivimafeafundngdas
Tyl ndndosififiaududeuresinnssutosnianduiiuninszsaneldifint defumnudnfusifiianududoues
uinnssufigaenn ervilvimsnssanesvesmanfousitudidn

- awannsolunisnaaedld de sedvvesutanssuiiglduinisaunsofiazvaasdddvuiuguia fn
wianssufiaansaneaeddluduneusneg auiinnissensuuianssudind nansasiillannsannaoddonls

- arwanansalunisdang Aeszduiidueaiunadndvesnsaiieassddniq nadwsveanisaieassd
uinsnssu avaenndostunissensumaluladinniu arwannsoldnisdanauantasiviliAnfmauuaznssduliae

M3eg13 eenaes lunduiiiow axvilidesenissuiddmilulsslosinienisinuvemdnsio

AMN939NUNEUTA (Interesting Fact)

N13AN¥IITEIEYIINTIBUIAVDILIARTN \Andulssuazaty WEANISITUIN UMY afasRannsaevue
#liennsudissnannsiauszuunisumdveslanisniu Arvihegidliiasaitn uisegls lsnsvurniitnfitu
fnesguilndudewniissmemietaiulunisdestiu WulUlfeswnniinsssuiavedlsrgtflmioaintudnly
a4 ustegsosfifudsfiannsaduduldd masruinvedsaduinliAnuansenudessuuiasusivotsmmena yn
aulutlagtusinefiazsansensgivedlsnszunn mmensszuiaveslsntu dsansznusoiauasningduressmn
du fvaneUszmavulaniinnsdavssme daafunnindeanaeiusisfidussmanuies varsdsumaiinig
$1iansliInUsE 1 Tuvesservu MiFeninnnsinsing (Lockdown) fausiisaziimsusuiuieliansaeg
Tuanunsaltlaguuld lidesdunsamihnmneunste wiemsliueanesedlumstosiunisiaide Suareussna
ponnnuaneLe A fuauitliauminneudeluiianssny inesddddasadifiugueeamslitiadielann
arUYTeINITITUIR g L9Ala

ndinananlineuning Yssrsudiulugjgnindaiesegluiiinerdes nshaiusngg eglugves WrH
(Work from Home) mnmisfindaesegudluiinendoifiotostfunsinidie uwiazausmanisnstestunmeslusuuy
f199 Lty mavuaulng nssendameifivarmudusiuargdduiu snnlundidu vanesuisvemsdiausndudes
Undes niengafanisiaas vilivansaunnanuniedneny mwsfamﬂﬁ’maﬂfﬁqa%ﬁam’mL?ﬂamasluiwumwgﬁﬂ
duifosnanmisesuiiuan nafinulddmwansenudoniadiuineg vesdsnulumaneguuuy Ussvuitviandunie
duiiisndes iaanmzienueeiilieaistuinteu nanssnuivhlfAnnishanunnitan wwduludeses s
vioaflen utudia lasannisiasinsind (Lockdown) ligshamauiidomgaasdansm faumaniiinesd
o1giilaiunn wagdgrugmansiiuiliganntn Weilnannzussnuuennaiaussouud Adunseinflazinguay

wianlinduingseuuasugiadnass mngusenaun1snneg dilianunsaiavisuduianisluilasnass
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NNUTEIANILANAN N80 TAENTEAUTLUUIATYENAvaWMULEY Washwseuuasugnailulassaiaiugiu
vosUseinAnwedliInaninfiaeinls Jngussasandnfedesnisiisemvuvewmuiesiiusednsamlunisienyuy
nsszualng lasfivssnvudiamnsadnisuinmiondndusifisndu malid nmsfneilassasreiiugiuili
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waglassasaiugu Sguialaatuayuligsiane walanunsasnwndnauvemueddild wassgurammensudy
warloavasnuedluguuuusingg wu mslituiegulaauilaa niednsaianniseingg :nns@nwideyauinineg
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wnea ITEaNsasIuTIdeyatuilimsuinssruinvedsatuaziinvudelaila

AN sIUEUIINAY9ATA-19 (Consumer behavior during COVID-19)

nsfisdesegluaniunisaifena fnmssnwszeshondsaufinisuiuilunsegtumnniu wareaud
nMsThauiithuiieannisesnainduinetde iewinmsunssyuiavendslifalalsu 2019 (COVID-19) idau
suussluialan (Campbell, 2020) nsfisfesegluiiuiifisiia visegluanzaniudunaiuug vilfinidnde
WAAAMULATYA LLasﬁmsmﬁﬁguLammwﬁu (Cacioppo & Hawkley, 2009) ussemAnsli3inadengaiis s12fui
Tarluiivgamsudavny vssendlasnmduuay uifvesndlsina sfddlddunaiutulududug Aduuund
LiININNANI9RIN Social Distancing {1M1ITHoUAIIEAUASEAYBIRILEY NAINVAETT MTTRUIINYMEsLEU
wonmaLdusneg Msdseniioliuusseinianisldiinvewmues uiasiiuauls msd@oveseeulanduiludud

anusistnu wu fulll penld KandueivihAuare1nsaNe 1L Leaneged UsTEIMATIATY 1519 NAUEIMITHID

A A =

Aswesdufufionnuegsen usemavartuduomsilianarerniaaueamslauinas Yssssuiidiuiivied
Ruyuannwe Aagesnainauiuneuazuesnvesiien iﬂaaﬂuﬁuﬁasmmmﬁu WU ued Saesnene

ieuszmvuseseglulamzaniunasniatainmsionaidiles waiinusAeussuvusindinisdldssuy
Sumefiinuntu nadiliBumesidnduiensiandsiuie mwaynauululsdsadiide mnmsnwmuinly
Hagtudloinidnmnuaslanien asdhlivinsduwmesidnandstud Welunsieunaneliifunuies (Nowland,
Necka, & Cacioppo, 2018) ag1slsfinu anrunsaidagduilflanledeadiiodudesmmdnlunisiasetudny
meuenfugay warlumaesuuuuilivemadunefidmiudesmminlunistodnveseiedddmivgulng v3lan
Adudu

399 udmudiagnadnduamdnsssnnAliidudiTiafiaruse futedunnaniunisallies e
9330 N1SARAUITNYILTA ﬁagjmﬁa e mneauazanee uiditegnalsiniu nsunsszunveaielidalalsun
2019 (COVID-19) ylussnsemuvesmslinansnsifanilosanas iiloandldd1evesmuios auvdniasugaanimg

AM9RU vSalsanINeRuRLEn anltanenlldndy nsesuinsuinwnannsszuinveatelSalalsunndslus

= v 1Y s

Touf ANUNTITRzdesegivanunsalluuiludnuuwitle

NANAUNUIANTINAUNITTEUIAYReLA5alAlsUN 2019 (Innovative product during
COVID-19)

HARTINUIRNTIY (Innovative Product) Hudndn199 saiuiazaisassaddini viiemalulaglvg ivesnw

anuldSevresnsudsdulasdiuudaman wWeoliussauanudusamaiu vidnduandudmiouini s lih

a o 4

wmsiiiasmanvanefiuanseturesuinngsy msutsduiiuussesuianssufte msldimaluladlv (wdnfasi
Iual) Bao, Y.; Chen, X.; Zhou, K.Z. (2003) Sorescu, A.B.; Chandy, R.K.; Prabhu, J.C. (2003) Feflmnuuansneiuogis
unvessziumaluladifiogliusslomiuinuneg mswamnvesuinnssuviliiAansdsuuvasnnuneluszuy
gnavnssy nMsadsassddlue Tnglivselovdannmalulad Mjaduluiinsuivansununienaninvesansiosi

o

Norman, D.A; Verganti, R. (2014) wansiauilniiiluuinnssufeUssinvvesuianssuiiiuudmivanAuazdnaniu

v saa

wivesnsuTuussyaaiulviiundnfueiniey
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wanfariuinnssuiudmisifuanauiviovimsesailviguilaafiudstounnsie vienaussloviflas
Ifnnniwansasiiauesdaanuauls msasrenseuiunsiuiieyaveaaninsifiiudaddn Mliinanaudvie
‘u?mwhn;g'ﬁLﬁuﬁ%ﬁ’lmﬂmwmm’]uﬁdawwﬁm6] Lﬁaa%ﬁqmﬁuﬁsﬁ'mﬂamﬁmﬁm%ﬁLﬁu%u (Wahyuni, 2019) 131994
wARsaue Audn vieuins majatiuiazaiiusegdalusuuuuding 1wy msunu mafisTinm ieadiussisgaey
aulavearfuilan delawaniaudutaduddgiviliduilnadnddeyananiasivemues (Han, et al, 2014) fudn
dufn v3euins arAndumelulad waruianssuiteUssavsnmuesndniusivesauies MstfiaAumesuanfausiviils
vaneguuuy laidazdu mseenuuugudnual flsdtunsldau uianssuvdemaluladfiolndunyuaddnueinis
Fadulafiasldundnsoed (Hwang & June, 2018)

Jymmssrumveadeldalalsun 2019 (COVID-19) fdsazsilidwesnususviondnfauslunainotass
Fosdafransviongafanisiaasuuulifiimua iesanguslanegtiuannsliituan wasnsiiszuuiaswgiatam
A5 (Tucker, 2020) #A18USENLAALIINARUNIIATUNTHRULNIAS 17'{Lﬁﬁmﬂmiﬂizﬂaﬂﬁamiﬂuammaﬂﬁagiam
Ransimavesszuuasusiaesniagramnssuwuunanidedldld Yymiliied uddmalusaningnavnasy
vieufigregnann msliuinmsvesinlsausumeavein usiamsdndudesdafansiereiamsiieanniszaildane
Asmelash & Cooper, (2020) TuniagaamnssuiiddaluniaiFou Wy gramnssueusus gnavnssuiaiedldlin
wardidnnseiind ledafasetenseiuiu Suidewnainsennslindnsusiuinnssusneg ldneusuiuiunanniseey
Ruanvesdsyuvu

Tutagduusznaunisdieg nisnmsvsenagnslunsnaviduindauliidenldndndusivewmuies wnd

s A a

nagnsviedsaslaninwe Aenvvvneinuiiaiiosnmvesesdnsle iundndasiiaiosldlniuazdidnns odnd us
prafutwivusgsiafilireniherlnasnduiinansusneunsiiaiunsefuannziasughatagtu 1y winfusivh
AVINAZD1R BNMNTENSA MiFe01NTNTeNNIU USN15UUEI01NT N1sisueeulal Usstsuuasiuseneun1siue s
fausnduiidestenduainslaaditu shlsigshefilesfigaludrsesmsssuinvendelifalalsun 2019 (CoVID-
19) Hugshlungs e1wng 1n3esiu uusivhanuazenn ddasdnfudmnnluidsefdinsdenelunaalunguves
915 wA3esin Adududiidoenldusnisilusesusi Jaworski, Kohli, & Sahay, 2000) uanandimnuesinnis
ssvinveadeladalalsun 2019 (COVID-19) iansasmarslusuuuurowainoaulat Safntuludianariidite usd
nduiianissensumaluladviowenmaiady Tusuazidfmnnguaviedw mavesuyuusswesingsia mn
fusznounmsannsnUiunagnslumsdisisituiinainooulal meyuuesesnuiliuinisewdumesidady And

nsgevelunanesulauiimuasainauis samss wazdenndesiunsladinlulagiu

weansallusurand L dwlulalaTunisadunisgsia (Predicting the future is

impossible in the business)

napATEETIANYaINNTIEUIATENT olaTalalsun 2019 (COVID-19) fausisgulnadudwiouinisiisuiu
wmszmssrniaveslsadilifinsounafiuiueu msfinusiAnnisinaueims videdshsednidnduisillvFewdan
Snsioly uinssaldaufmseusnisiuidlon fliaenadasiuanunsaliagtunduidvdsiynauufod swhliszuu
\swgAangawein Fadud eiifuszneunislundndmeisineg Wawwdnsusivosmuedsiidriuynanunisel
Tgldusnatunesin wansuridududedudulunsisdn snnddudwadles snthuvmmsaifiduandeses
wui msuszmaUnUsemeluansn 1@ landiedestunsidedeladalalsun 2019 (COVID-19) Wnrludsyine
uazdestunailiosvosnuies Msvudssineg nynas ferdudsiidunsiedmiuiuszneumsiiliamsaimumieusuge

nanfTivewmues anuvimeilieeradunguadidgyresnisiannadnduilmig luewen
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guuaﬂumiﬁ%ﬁumiqiﬁ% (Business operations management)

SLum'iﬁﬂ‘mmaﬂiswwau%@lﬁahiim 2019 (COVID-19) m'aqiﬁml.azmﬁmmwhm WWunsAnwain
UnANEs I TukdiuAeuaztiauedaRnuLTEn S 6 unA Waaqﬂlé’ﬁd“ﬁ

unAuT 1 “Impact of Covid-19 on consumer behavior: Will the old habits return or die” 1@ sulay
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UNANTA 2 “Impact of COVID-19 on consumer buying behavior toward online shopping in Iraq” 1lgu
ng Jamal Bayad 10181991 weiinssunisdevesiuilnawnidsnlududlssiavdidnnselind wuiiwadsndlng
fansld@onseaulail wazdagiunisszuisvedhisalalsun vilileniavesgsiaussiavduddidnnsedndldfinisasns
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