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Abstract

This article aimed at presenting the analysing into the concept of the political economy in Thailand.
The qualitative research was used to synthesize the secondary documents. The focus was on the analysis of
integrated political economy through sociological concepts in 8 aspects including 1) the political economy in
Thailand from past to future, 2) the implementation of political economy policy, 3) the political economy in
Thailand under conflicting situations, 4) roles of the political economy in other subs-fields, 5) the development
of integrated public policy through political economy, 6) the political economy on the agricultural produce, 7)
the political economy of the welfare system, and 8) the Buddhist political economy. The analysis into the
capitalist political economy is based on the concept related to the division of labor, the skill and production
efficiency, 2) the concept related to the comparative advantages thus helping reduce the production cost and
being able to compete in the market. If the political economy of Thailand is to overcome the trap and go
beyond the level of moderate income, the technology must be upgraded, the culture must be a focal point,
and the network must be developed.

Keywords: Analysis into the economics, Political economy, Political economy of Thailand
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Abstract

Elderly person has become one of key customer segments from many business organizations.
However, business cannot success without fully understand what their customer value for their products and
services. This research, therefore, aimed to explore customer value of snack products for the elderly using
value proposition design canvas by conducting a comprehensive in-depth interview with 30 elderly persons.
The collected data then had been analyzed using content analysis of qualitative data analysis techniques.

The research result demonstrated the value of elderly person toward elderly snacks. The results
suggested that elderly person paid more attention to emotional job such as eat to thrown back in their time
more than functional job such as to relieve hunger, eat in addition to main meal. For customer pain, results
suggested that elderly concern most about their personal health and their underlying disease. For customer
gain, elderly person expected that elderly snacks are safe to eat, having a tasty taste, easy to swallow, and

appropriate to eat at once. The ranking of the value of elderly person toward elderly snacks in job-to-be-done,
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customer pain, and customer gain are eating to thrown back in their time, concerning about their personal
health, and having a tasty taste respectively.

This research is one of the first to empirically explore elderly snack products using value proposition
design concept. The results are useful for managers in charge of designing new products and services in elderly
snack sector so they can design elderly snacks that fit with customer value, especially the fact that elderly pay
more attention to emotional job than functional job of snacks.

Keywords: Snack, Elderly, Value proposition design, Qualitative research
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Abstract

Since Thailand has become an aging society, a share of the older workforce both in the governmental
and private organizations is increasing. When the Baby Boomer (Gen BB) reach their retirement age and leave
the organizations, it could be a great lost of experienced and knowledgeable workers, which Generation Y (Gen
Y) could be incomparable. Studies has revealed that the average age of Thai civil servants is 43.03 while Gen
Y servants account for 39.9 percent of the total number of servants. For these reasons, recruitment of Gen Y
as a replacement for Gen BB who are retiring could be challenging for Human Resources professionals. They
need to come up with innovations in attracting the ‘right’ Gen Y person to the Thai government, for the
purpose of efficiency and effectiveness of the Thai civil service system on the global competitiveness in the
21st century.

According to case studies of innovations in recruitment such as employer branding used by the
Singapore Public Service and Gamification employed by HCL Technology in India, the two innovations could
attract Gen Y candidates. Accordingly, the Thai sovernment should take these techniques into account to
recruit new generations of government officials.

Keywords: Innovations, Recruitment, Generation Y, Thai Government
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Abstract

The objective of this article was to represent the concepts related to the competency development
of Thai workers so that could face to the fast-paced global dynamics with high complexity. Included, new
global economic environments had emerged alongside with the trend of Industry 4.0, which was the transition
to new business technology and innovations. In this modern world of economy, labor was projected to be a
key mechanism for changes as workers were the operators of the modern technology. Among many countries,
Thailand had a stimulation policy to facilitate these transitions, and it was known as Thailand 4.0. This policy
was mandated to adjust its economic structure to embraced drive by innovations, promoted competitions of
knowledge, creativity, and innovations, as well as supported the utilization of Internet of Things in networking.
Nevertheless, it was inevitable that automation and robots would replace Thai workers, and the impacts of the

COVID-19 crisis would remain significant barriers to today’s world economy. These influencing factors affected
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economies and rates of employment both in Thailand and other countries throughout the world. Furthermore,
other emerging economic issues would also contributed changes to the future of Thai workers, especially their
employment. Hence, it was vital for them to enhanced threshold abilities competencies (i.e., required
knowledge or fundamental skills for individuals to work), developed differentiating outstanding competencies
(i.e., the work-related skills, knowledge, characteristics, motivation, and attitudes that facilitated their self-
adjustment and development to survived in the changing economic conditions), and took support from the
public and private sectors.

Keywords: Labor, Future, Economy, Change, COVID-19
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muaenndesiulneuaud 4.0 ilduinnsalunisduiedoumsugialuouian sudsnnudsunvadasaing
paAUsnL enstszinalug avasiua Sads uasdsdusenisaieanudundwunfsvesudvgiasugio
wafies agnslsfnudsiimsdosmidsilundoutu Ao nansenuiitsiiunnmsdsusadasomesansenudiy
w3 (@fyay Anfasue, 2559) Uszneudutiagiulssmalnedsszauiuguassaviodoanau (Threats) fiona
nsgmusiBlAsugiansiaussnulusemelngld Wy asasumansdnunaranigiinadenisdieenuesusyinaanag
M39uanas AugUln Gen-Y dafleuuazguuuunisaniudinseuvinnudasevigsnaiussuudunesiin wazli
foudngussiluszuy wasdgmdnnnisifnvesuszansineanas Fanansaiind 2576 snsnino1sanasnie
600,000 Ausiad aneAnd 2520 MdsnIINISiAANINNI1 1,000,000 Aot nsdArfenluntsviauludninausey
mﬁwmiﬁﬂmﬁLﬁuiﬁumiwawuﬁﬂwﬂuaﬂaawﬁma@ﬁﬂ%mmm%mmdwmEJm%‘w viliiawssuagendndly
weanalunsiwuseme wazdamuiinsudamdrudignisinsuvesdseme laenndouaglaviuiuaiy
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W399, 2560) UONAINT HANTENUNANGR Covid-19 matiinininradsyaraudsmemaasugiavedine Tay
finsUszifiuanagyilyd GDP lananas 54,000 a1uneaaisansss wsoAndu 0.14% sauisazdmansenunenis
vieufirlneliisnt 6 Weuwazaerinneaydeseldng 2.5 uauduum indeniidusamsannisldszessinams
dsps(Social Distancing) nelWiAnTausssukazmsfuduiussuudsesl$ituan mevhaumslng Ingfedsivinliie
nslduselominnmaluladunndsdunasindsvigshawumislmidinisliuinisudguslnamsseulatinndusis
n13f Mafine wazgsiatude Sadunisldinelulagidrsunuussnunnddulunngasugisvesmanalandian
sawazimautsiuiuussnugs SaazdwmansznusosedunmaienuilanuessuisUssmalnedoduiu (and

4 v t%

JUNENIY UATNANG AadY, 2563)
fatuanANuTmendneUsendlnglugavesnneiasygianiidaudsuudasiangd nsdnausunaiuly
ATell FulldnguszasAdiavewnAnienunsiawanssaussnulng weliussulveaunsaiawiaueiie

ansawdiunssuarsegialaniidinsdsunUasegwiodiog 1057 wazdudeunniuluiagiu

WUIAUAANENUANTIAULUASN I TWAUIFNTTOUL

A1 “Competency” Thuitnimmsianvientudesdifliiuasarmdfnanuliunnsaiuannuneni
anudlanaranudevesudazynna vio urazan1vu dauduuadn Armamse Tanuannse ausIu
ausInNW uAzAuANuTisUsTas Tnsanssaus mnefa mnwd vinwe wadnssu waznadnvazvesyanadad iy
sensufiinuluiumidamunmisldosaiussaniam @sUszn Sasuas, 2549) uenanidniznislu
#19UsEWA ( Spencer, L. M. & Spencer, S. M., 1993) ldlviaumangdn aussaus indugudnvazdiudn sgngly
yosyanafifinnuduiusesilimanaiuussavsnaniunasininsgu wasvie nansuftRnuiganiilunisio
vieluaoumsninils warldarydn aussous ansautseoniu 2 ngu fio 1) aussouzduiiugiu (Threshold Abilities
Competencies) mnefis mnuuie invgiuguiiyanasuiusosllunisiny Wy anuausalumssiu eanuslu
Fudfl auvigegUszsn iudu uay 2) aussausdivinliyanaunnsne 91058 u (Differentiating Outstanding
Competencies) vangfs Yadeiinlviyanatinants shawgaininmsgusednityanaily 35 Competency Tungy
fagajathilunisld anud vinve uazaadnuuzdug Tl Adisy wsegdle uasiiauaf fazdeliin nadusefinide
Tusu uenvniildedueseasBeaioafuesdussneuvesaussnuzanssnusd dmaliuansoonfenginsalunis

a

anudilanwiu JusednsnmuaslanavainisujifnunsianudmunensonuingUssatdvotednnsin azhes
Usenaudenudnuasiiugiu Ae usagdla (Motive) guiide (Trait) LugadnuasnanenInwasynna 49azians
gonun Sauluvimy (Self-Concept) n3oauAniuisatuauies 8195ude siauaf (Attitude) Ao (Value) Sum
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willunumsediauegnalstng mnus (Knowledge) manedis deya Aus anudilalunannis

waAae1eq Ayanasndudesdiluaunindn waguniinee (Skills) vuneds muanunsa anudgmie

AuRaIAalun1sURTR ( Spencer, L. M. & Spencer, S. M., 1993) &sansnsassuiglanening 1
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fis: fauUaaunan Spencer, L. M. & Spencer, S. M. (1993)
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mAgnamnIIILaTAYvisaiealndliAssiuanas 6.2% aafde-rudnanas 4.35% aainumsiduniadiieaiing
Freoufistu 3.8% iidefuigiuasugiaseulat, 2562) uenainiannisine waldudsesnslneaiunis
U511 15089 1N NUAUEN TTUNSHAILINISHATUFR LA TIAUWIYIF 58139 2553-2583 WU IWIUUTEYINT
Tngazdinnitgnlud 2569 ddmauisdu 6638 duau uazludaed 2564 Sruaugaseny 60 F5uly Tasazddndiu
$ovay 20 vosswulsErINTuA SamnefanadingdsendgeTofusuuuuresusumalneiasvhlifdussnueny

15-59 U fid1uiuanasnaensawst 2560 tWuduly (NBIUIMITBYANAIALTINY, 2561)

nsNAIUIaNTTaUzLIIUlngianIsiiuAsegnaasuLUaS

Wa31N31897U “The Future of Jobs Report 2018” 983 World Economic Forum %Qﬁﬁ’mﬁiﬂizﬂaumﬁﬁ
Tandsmnusnduluniswaunrinesussnunelud 2565 wuin 5% vosussunanundesldsunisiauinesinis
Reskill uaz Upskill waz Tudruvesuszimalnesisnuszyinguszneunisliiamnuiiuaenadosiunimsansialan
namAsUszInars e sinulnedadldTunswaLnnu ey “Technical Sk TnglamznnsAninsiziuas
MIAMEILTANTIY WasALANLENES9ETIALAZAUARASSY 908 “Human skill” fianansaudladnlanazensuaives

Aouls dojueudldanunsateuidanarild Ssaunsaesuielananimi 2 (@l unswed, 2562)

A. Reskilling needs: Overall B. Reskilling needs: Thailand
less than 1 month
13 11
1-3 months
12 12
46 3-6 months 49
10 9

® 6-12 months
Ao B over 1 year bv
no reskilling needed

Source: Future of Jobs Report 2018, World Economic Forum

A 2 Expected average Reskilling Needs Across Companies by Share of Employees,
2018 - 2022

idofinsunfsnanieuanumioudiunssnuvesing Menuassgialandein evas 65 voudniiiin
TsaFoutuil awfunquiihenduvssionenimifsshifiogludagiu Ssssualngldmansaiinludndddremi
maensululsendlveardenisusanufidisanisinuineimansimaluladimnssumansuazadnmans (STEM)
$1uu 107,000 AuLERBUALBIANNFBINTYBIgAAIMNTTH Funefieinfguiaasdemaninou STEM telsild
50% vosusazdusuiiiounvlunanfisndal (Ar, 2019) luvneianiumaluladnszaomndninmmms
a1An503 (KMITL) anunsandaUadianiadmnssuaiu Al wagviueudlaliies 2,000 Ay dleeutuanusenisves
AANALSHIUTIF 89NN 10,000 sal agrdlsAmuwiiinnudesnisfidnseu STEMuInG a7 Yagtudanui
hinwiisuesnulusedsaumansannis 70% luusiazd (PATRICK COOKE, 2018) usnannilfamuilyymaosinems

Mnweuss9u( Skill Gap) Avaneds MsAwssudvnuglunsihaulifismefagyihauluanusuiaveuldniuaiu
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mavdaesusdng vieflnuandilinssmuniudenisvesnainussnu deyanidadslalusintiesy (The World
Economic Forum: WEF) 5271 Inefdndunsanfleisususinamauduadesay 14 dduvugilunanieadu
aiau wosiu AalU$ warfluuaud Sanedssutuinnisiosay 48 fauansih AurssssmavaanguUszinama iy
Juwssnuilile waznuilnefidndruussnuliiioasgaluondeuifosas 84 (Rushotiud dauuin, 2561)
Favinueidenudndudeussnuiidesimuiielinfeusonaiudsuulasaniunisaliasugi slugatagdu
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UBNAINNTHAUITINBEATULTNIUAINETD 215875 Thailand 4.0 and the Future of Work in the Kingdom
ve303AnIuIIulan (ILO) felalideuausiusnaussimalvneinuiynlulneazdesinisimuiwasinnisenseau
nInenTyed MIamuiunTouagian (RRD) nszuumsndnuuusalut@ ensvhanuiidueeiuszuuaisa
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Y
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CTRe)

WUINNNTARILILTIU N gouan

nuansznuliFalain-19 agvihlilinanuundlninieddlugd (New Normal) gunuunsaniuiiin n1sviy
g3fa msdrsnuazuandsllanidulagianzaainusanuazdsuluidunainussuuuuiunues New Normal
#uAl Business Downsize sidensanvuinesrnsliidnadlaeldinaluladfimiunntu vide Disruptive Technology
agidnunuiinmsldussnunyed Wy viusud szuuiele vas aa1aussuazUdsuluiu Labor Demand Changing
wduraaussnlydngliunamiosuiiva Banadsuziuuumsdsnulagld Wiuaud wasodeesafissnnty
peAnTIEATEnlinLazuDIfmLANA1189397U Worth Returned Conceptual fiflussdnsusagaiuinfinnuduense
mM3nuieluniel FauwiliuieziAinnsisadaves New Normal Early Retire Tonaasiduvesussuionausy
First Labor Aged Demand LWi’]xﬂ’;'méfmmimmmLLiN’m%LU?auuﬂmﬁﬂmqLﬁmaaqiﬁaﬁgﬂmﬂmﬁm A1AUINIS
fds-Auan Tadafind fiazeguu Digital Platform Direction dsaz1uifugaudavesussiunoududiznainngs
eTud vie Gen Z wagn1siUdsunlamesinuslnifiolinssturudenisueanainusay Skill Change ot
Fafltusson luaauuszneuns nasy maenvu Suduiiazdosdinisufunginssu naeasuinuvinugliamns
noulandfumsaivdsundasisnanlild Taslawigaruinmisveassnulmsiifisaunisfinu uazussnuynaanlaia
aztfunsanuln usanuionoudiu usanugeTuaT IS NNGgUa01 TN Faazdesditamnuaansal i
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Tasmi, 2563) Fawansznuaningaledn-19 azdenanegsavesing anneiaswgienuiannzmsitenu Jaduna
wangsAanFosTud qiﬁaﬁLauim%u geRefiiAnlml uazgsRausdmiimely (@uvne naanaudia, 2563)
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Aumsutsduguuuuln (New Business Model) AensdnvinlassainsesAnsuazsuuuugsiafisosiunsivasuutas
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uinnssuwazmaluladlug (Innovation & Technology Procedure) n1sWmuti el laund s9inwy (Acquisition &
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skill Set) LAgaTosfUNIIRNHEAN WL N1oonkUUlEgUNIY 4.0 il psesFuNIHARTATUT U (Cyber Lean
Production) LLasmsLm%'stuI:umaqsﬁﬂmﬁamam%fuﬁquﬁﬂssumiﬁimﬁmgauiﬂmaiuﬁaﬂuﬁ?l fa (56im laSml,
2560)

vaugiludiuvesnasguiaiieliusemalneaninsasnuanuamnsalumsudadusaz ussaudmanenis
Wanuszwalng 4.0 $juiaasdesUiufuaznouauasioaudeanisvesiidaussnuiewanuvaussnuiidinue
uaﬂmﬂﬁmmémﬁﬂuqmammsu andumsfnwuazsgunaiinnudidtesnadsensufsunstineusuussnuans
91invesUszmAlng 3gunalnedenszntindinnanisurenuuyuduasdosduiunislassnasieg weuflutlam
NMIVIALARLLTIUTTINYE LaznsiAsuuunAnvesssnsuiiiinasons@nwendidne uenmionnniaisudn
meatenvudunuinlunisdatesinesenineineedi uvededaanisuasinveiiaeuluszuun1sdne §INANAY
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Abstract

Strengthening Community Based Tourism with Digital Platform Academic Journal was a discussion of
integration of technology and community based tourism in consist with world mega trends, technology
disruption which effected both the way business was operated and the changes in consumer behaviors.
Strengthening Community Based Tourism with Digital Platform emphasized on technology adoption for tourism
business in both marketing and operation aspects therefore increasing competitive edge of the local tourism
entrepreneurs in consist with Thailand 4.0 policy. By employing theories and concepts in the analysis such as
Strengthening Community, Consumer Behavior, Generation Y, Technology in Tourism, Service Marketing,
Technology Disruption and Digital Platform and applying these theories and concepts in order to discover ways
or directions to strengthen community based tourism to align with mega trends and the change in consumer
behaviors which rely more on technology. Technology Adoption was not only a choice to make to increase
competitive edge but also a compulsory to improve competitive capability and improve efficiency.
Strengthening Community Based Tourism under exchange Platform could better promote local products and
services to potential customers around the world regardless of when and where they are with internet
accessibility. The platform can accommodate sustainable growth of new members of both service providers
and service users. Most importantly, the platform provides feedback system where the service provider and
service user can give feedback to each other in order to keep or improve quality of services. Digital Platform
create values for both service providers and customers. Service providers get more access to the market where
as customers get variety of choices for services conveniently where the system create trust among the networks
which is the key element for grow sustainingly.

Keywords: Community Based Tourism, Digital Platform, Marketing, Technology Disruption, Digital Disruption
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Abstract

This research aimed to study the competency and limitations of joint work. Of police and rescuers
When there is a road accident In the area of responsibility of the Prachachuen Police Station, Metropolitan
Police Headquarters And to study cuidelines for the joint operation of the police station and the rescue service
when a road accident occurs in the area of responsibility of Prachachuen Police Station Metropolitan Police
Headquarters In this research study, the researcher collected the data by in-depth interview method. The data
was collected by non-participant observation to study the practice of both departments.

This research of the research found that one competency of the two working agencies was different.
Police officers have competencies in legal and litigation knowledge. Rescuers have the capacity to get to the
scene quickly and efficiently, including providing first aid and transporting the injured to the hospital accurately
and quickly. Police and rescue personnel Is the equipment used in operations wear and tear and not enough
The property of the injured or dead person is lost. And the trip to the scene was delayed Where each agency
has its own limitations By Prachachuen Police Station There is a limitation: the personnel of the police are not
enough. While rescuers have insufficient budgetary constraints, three approaches to the combined action of
police and rescuers are: Destruction of evidence at the scene The agencies involved must publicize and
educate the public. The rescue agency was one of the first agencies to reach the scene. They may initially aid
the police by taking photographs of the crime scene and keeping preliminary evidence at the scene as evidence
in the police proceedings further. In the wrong movement of the injured person In which officials from both
departments should build a correct knowledge and understanding first Then builds understanding and
educating people both as victims and witnesses By conducting educational programs for the school community
or spreading them through local media and social media And the government should provide budget support
for rescuers to use in improving the efficiency of equipment in their operations.

Keywords: Improving co-operation, Road accidents, Solution
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Abstract

This research objectives are 1) to synthesize personnel competency of Rajamangala University of
Technology Rattanakosin in the era of Thailand 4.0 2) to evaluate the competency of Rajamangala University
of Technology Rattanakosin’s personnel in the era of Thailand 4.0 and 3) to propose the human resource
development model of Rajamangala University of Technology Rattanakosin’s personnel in the era of Thailand
4.0. This mixed-methods research comprised with document research to synthesize the university personnel
competency and quantitative research with questionnaire to evaluate competency of 287 university personnel
as the research sample. Qualitative research with in-depth interviews of 8 key informants was used to create
the human resource development model. The confirmation of the model was done by the university senior

management officer and experts including 6 persons.
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The research results were found that 1) The personnel competencies of Rajamangala University of
Technology Rattanakosin in the era of Thailand 4.0 consists of 12 aspects. 2) The overall results of evaluation
of the university’s personnel based on the synthesized competencies were at a high level. 3) The evaluation
topics of the model for model confirmation comprises of four topics: (1) at the priority level, (2) at the suitability
level, (3) at the feasibility level, and (4) at the level of utilization. The results found that all 4 topics were rated
at the highest level. The priority level and utilization level were rated highest among 4 topics. To utilize 12
competency aspects to thoroughly develop university personnel are suggested.

Keywords: Personnel development model, Competency, Thailand 4.0
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