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Abstract

Creating public relations media for community activities Kad Bua Community Way of Life Wat Klang
Suwannakhiri The researcher studied the documents and related research to be used as a guideline framework
for researching the concept of public relations media for community activities. Creating public relations media
for community activities Kad Bua Community Way of Life Khong Suwan Kiri Temple Of the people in the
community in the aspect of technology understanding in the high level, when considered in each aspect, found
that 1.1 Overall usage, easy to use, not complicated (><_: 4.45, SD=0.945). Appropriateness of technology with
the community (x_: 4.75, SD=0.444). Safety of using technology (><_: 4.40, SD=0.681) Creating public relations
media for community activities Kad Bua Community Way of Life Khong Suwan Kiri Temple When considering
each aspect, it was found that the appropriateness of public relations media placement (x_: 4.55, SD=0.686)
the design matches the objectives (><_:4. 50, SD=0.607) in the aspect of Make public relations media for
community activities. Kad Bua Community Way of Life Khong Suwan Kiri Temple. The benefits of the community
in overall are at a high level. When considering in each aspect, it is found that the community is known to
more people (><_:4.65, SD=0.489). People in the community have more income (><_:4.30, SD=0.801) In terms of
creativity, it was found at a high level, when considered in each aspect, it was found that media could be
attractive (x_: 4.70, SD=0.657). An understanding of technology as a whole is When considering each aspect, it
is found that you visit the Facebook Page Kad Withee Community, Bua Bua (><_= 3.70, SD=1.031). The overall
picture of the visitors of the technology understanding is at a high level. In each aspect, found that Facebook
Page Kad Withu Bua Community Kad Bua Bua Community (><_:3.65, SD=0.988) The tourism aspects, the benefits
which are at a high level, when considered in each aspect, found that You receive news from Kad Bua Bua
Community Facebook Page (><_:3.80, SD=0.951) Page Kad Bua Bua Community Facebook Page Interesting
(><_: 3.90, SD=0.912) Live broadcasting via Facebook Page Kad Withi, Khu Bua Community Interesting (x_: 3.90,
SD=0.968)

Keywords: Public relations media development, Digital media, Community activities
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Abstract

This research aimed to: (1) study the readiness of people in Nakhon Pathom Province to enter the
cashless society, (2) compare the readiness of people to enter the cashless society classified by personal
factors, and (3) study the factors related to the readiness to enter the cashless society.

This research was quantitative study employed a survey questionnaire to obtain data from 400
personnel in Nakhon Pathom Province at the age above 13 years. The statistics used in data analysis include
frequency distribution, percentage, mean, standard deviation and Chi-Square. The finding revealed that (1)
most samples were ready to enter the cashless society (2) results of personal compare; career and average
income per month affects the readiness of people to enter the cashless society statistically significant at .01,
and (3) technology acceptance factors, service quality factors, and social influence factors affect the readiness
of the people to enter the cashless society statistically significant at .01

Keywords: Readiness, Cashless Society
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The Success of Thai Women Empowerment Funds: a case study of

Khanuwaralaksaburi District, Kamphaeng Phet
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Abstract

“The Success of Thai Women Empowerment fund, located in Khanuwaralaksaburi District, Kamphaeng
Phet” purpose to study is (1) To study the operations of the Thai Women Empowerment fund (2) To study the
achievements of the Thai Women Empowerment fund (3) To study the problems and obstacles in the
operation of the Thai Women Empowerment fund in Khanuwaralaksaburi District, Kamphaeng Phet. Researchers
used In-depth interviews and participatory observation.

The results of this study of Thai Women Empowerment fund in Khanuwaralaksaburi District has
successful operated, especially on women's self-reliance potential. The process of fund achieved objectives.
The operation of fund was problem and obstacle from structure, role, regulations and process but it was

restrictions and delays. So the researcher suggested for should reduce process, increased of decentralization
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decision, understanding of roles, responsibilities, continue of public relations about fund and report of result
approval of fund by transparent for the most benefit of operation.

Keywords: The Success, Thai Woman Empowerment funds
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Abstract

The research has the objectives for 1) to study of a level of Human Resource Development in a
medical and nursing service staff in a large private hospital in Bangkok 2) to compare a level of opinion of
Human Resource Development in a medical and nursing service staff in a large private hospital in Bangkok
classify by personal factor.

The Sample is the medical and nursing service staff in a large private hospital in Bangkok. The sample
group size classification employed W.G. Cochran method. Totally, there were 400 samples. The instrument
used was a questionnaire. The statistical analysis employed frequency, percentage, mean and standard
deviation. Analyzing the data tests the hypothesis, use T-Test statistics, F-Test statistics, One-way ANOVA with

Fisher’s Least Significant Difference Post Hoc Tests from using statistical package.
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The results of research were found as follows: (1) the overall of a level of an opinion of in a medical
and nursing service staff in a large private hospital in Bangkok to Human Resource Development is High.
Considering in each dependent variable found; a medical and nursing service staff interested in training,
development and education consecutively. (2) Comparing the level of opinion of a medical and nursing service
staff classify by personal factor found; there were significant differences in age, education level, work timing
and salary at the .05 level of significance. Meanwhile, there were no significant differences in gender, marital
status and position.

Keywords: Human Resource Development, Large Private Hospital in Bangkok
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Abstract

The major aim of this study was to explore the internal and external risk factors affecting international
education institute in Thailand. The data collection used was a group discussion based on the qualitative
methodology. The specific population consisted of the external specialists, executive members, faculty and
staff members of Mahidol University International College as they were divided into 6 groups of 10 people.
The research data was analyzed using a descriptive interpretation.

The result found the top 5 areas that high-impact risks were likely to occur by the internal factors affecting
international universities in Thailand were curriculum, personnel, academic services, administration, and
technology. While there were the highest 3 areas that high-impact risks were likely to occur by the external
factors affecting international universities, which were environment, society, and competition respectively.

Keywords: Risk factors, Internal and external factors, International education institute
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Abstract

Intangible Cultural Heritage (ICH) souvenir is a special one which can meet the Chinese tourists’ cultural
and characteristic needs for souvenirs in China. However it was found that very little research had been
conducted regarding the relationship between purchase intention for ICH souvenir and its antecedents. The
purpose of the study was to examine the impact of perceived value dimensions on purchase intention for ICH
souvenir. This study conducted an empirical study on ICH souvenir in Xi’an city China. The finding indicated
that the five perceived value dimensions namely perceived functional value, epistemic value, self-efficacy
value, relationship support value and price value had significant impacts on purchase intention for ICH souvenir.
The findings provided valuable information for tourism enterprises and government agencies.

Keywords: Intangible Cultural Heritage Souvenir, Purchase Intention, Perceived Value Dimension, Xi’an city

Introduction

The tourism industry is one of the fastest growing and the largest sectors of the world economy (World
Travel & Tourism Council, 2018). For tourists, shopping is an important element of a trip as it provides them
with a sense of pleasure and excitement. China tourism industry has experienced unprecedented development
in recent years due to the sustainable economic growth. But tourism shopping is weak in China’s tourism. One
of the reasons is the souvenirs lack of cultural deposits. Cultural express is a key criterion for the decision to
purchase a particular type of souvenir among Chinese tourists (Tang, 2016). Intangible Cultural Heritage (ICH)
souvenirs such as Xi’an ICH souvenirs have profound and rich connotation depositing the ancestors’ experience
and survival wisdom and they can cater to the need of the tourists.

To predict customer behavior, first of all, it is necessary to understand the customer’s intention.
Purchase intention is the possibility of customer trying to purchase a certain product or brand (Dodds et al.,
1991). Perceived value (PV) is an important antecedent variable of customer behavioral intention. Customers
make purchasing decisions based on their perceived value, or the degree to which their needs and expectations
about product quality, service quality, and/or price are satisfied. If a company maximizes value for its customers,
success follows. The paper studied the impact of perceived value dimensions on purchase intention for ICH

souvenir in order to meet tourist need and protect ICH in Xi’an city China.
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Literature Review

1. Intangible Cultural Heritage Souvenir

ICH souvenir was a special kind of souvenirs designed by the resources of Intangible Cultural Heritage.
ICH souvenir has the characteristics of general souvenirs, scarce raw materials or manufacturing process, the
public welfare attribute of providing various supports for the protection and inheritance of ICH after purchase.
The geographical focus of this study is Xi’an city, Shanxi province, China. In recent years, with the development
of tourism in Xi’an city, souvenirs have developed rapidly, and some teams specializing in the production of
souvenirs have gradually formed. There are many ICH souvenirs such as Hu County Peasant Painting, Imitation
Tang Sancai, Lantian Jade Carving, Wild Goose Rope Sachet, Yanta Cotton Stripe, Shadow Puppetry, Paper-cut,
Fengxiang Colored-Drawing Clay Sculpture and so on in Xi’an city. These ICH souvenirs are designed based on
Xi’an Intangible Cultural Heritage currently including 1,271 projects in 10 categories including traditional music,

traditional drama, folk literature and so on.

2. Perceived Value and Purchase Intention

Ajzen and Fishbein believed that purchase intention was the subjective probability of customers
engaged in specific purchase behaviors. To predict customer behavior, first of all, it was necessary to understand
the customers’ wishes. Purchase intention among tourist can be seen in several ways. One of them is from
perceived value. Scholars generally believed that perceived value was an important antecedent of purchase
intention for souvenir.

Zeithaml (1988) defined perceived value was “the customer’s overall assessment of the utility of a
product based on perceptions of what is received and what is given”. In order to better study the perceived
value of customer, it is necessary to divide its dimensions in details. According the feature of ICH souvenir, the
study mainly refers to the following values such as functional value, epistemic value, self-efficacy value,
relationship support value and price value.

Functional value refers to the perceived utility of a alternative as a result of its ability to perform its
functional, utilitarian or material purpose (Sheth et al., 1991). Functional value is a key factor influencing
customer decision- making (Sweeny & Soutar, 2001). Functional value as an important aspect in customer
perceived value, has the highest influence on tourists purchase intention (Albayrak et al., 2016).

Epistemnic value is the perceived value utility of alternatives due to their curiosity, novelty and / or
fulfillment of knowledge (Sheth et al, 1991). When the tourists are satisfied with the local information, they
will get a positive perceived value of souvenir. Learning new culture, exploring new heritage, seeking newness
(William & Soutar, 2009) and searching for variety are key motivations for a customer to purchase souvenir.

Self- efficacy value from Bandurais defined as follows, when customers buy or use products, if they
can bring environmental or social some additional interest through their own efforts or participation in,
customers will experience a sense of self-efficacy reflected, this perception is called self-efficacy value (Li,
2008). Fishbein and Cappella (2006) demonstrated that self- efficacy was an important determinant of

behavioral intention.
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Relationship support value is defined as the extent to which an individual perceives an experience as
facilitating the development and maintenance of important interpersonal relationships (Bruce, 2014). ICH
souvenirs enable tourists to establish new relationships, strengthen friendship with others, or consolidate
important relationships.

Sweeney and Soutar (2001) defined the price value as “the utility derived from the product due to
the reduction of its perceived short term and longer term costs”. Price/value for money was the one of the
distinct value dimensions and it was found to help significantly in explaining purchase attitude and behavior
intention. Siregar et al. (2017) found it was high possible the souvenirs with discounted price will be purchased
by tourists. Thus, the following hypotheses are formulated:

H1: Perceived functional value has a significant impact on purchase intention for ICH souvenir.

H2: Perceived epistemic value has a significant impact on purchase intention for ICH souvenir.

H3: Perceived self-efficacy value has a significant impact on purchase intention for ICH souvenir.

Hd: Perceived relationship support value has a significant impact on purchase intention for

ICH souvenir.

H5: Perceived price value has a significant impact on purchase intention for ICH souvenir.

Research Method

This study adopts quantitative method to prove or disprove these hypotheses, to test the impact of
perceived value dimensions on purchase intention for ICH souvenir. Questionnaire survey was developed based
on literature review. The questionnaire includes 18 items. These items are functional value (items 3), epistemic
value (items 3), self-efficacy value (items 3), relationship support value (items 3), price value (items 3) and
purchase intention (items 3), referred to the maturity scale with high reliability and validity. Then the author
tested the reliability and validity of the questionnaire through the pilot. At last, the questionnaire was utilized
to collect data from 425 Chinese tourists travelling in Xi’an city China. By the end of data collection, 401 was
useful, resulting in a 94.35 response rate.

First, the author analyzed the reliability. Internal consistency is a measure of reliability. One of the
most widely used statistical tests is Cronbach’s alpha. The instrument is said to be reliable if it has Cronbach’s
alpha 20.70. The cronbch’s A of functioanl value is . 778, the cronbch’s QL of epistemic value is .840, the
cronbch’s @ of self-efficacy value is .862, the cronbch’s QL of relationship support value is .898, the cronbch’s
QL of price value is . 908, the cronbch’s Ol of purchase intention is . 855, the cronbch’s QL of the total scale is
.902. Cronbach’s alpha coefficient of each measurement item, dependent variable and the total scale were
all above 0.7. Thus, it can be emphasized that the reliability of questionnaire of this particular study was
satisfied.

Then the author analyzed the validity. All the dimensions and scale items were taken from the related
literature. The literature had basically covered the domain of the research, and were representative. So,
content validity had been already satisfied. Convergent validity was examined by Kaiser-Meyer-Olkin (KMO) and
Bartley sphere test in the study.
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The test results were shown that KMO value of functional value is .700, and Sig. was .000; KMO value
of epistemic value was . 728, and Sig. was .000; KMO value of self-efficacy value was . 729, and Sig. was .000;
KMO value of relationship support value was . 736, and Sig. was .000; KMO value of price value was .752, and
Sig. was .000; KMO value of purchase intention was .728, and Sig. was .000. The KMO value of total was .883,
and Sig.was .000. The KMO of All of the KMO measure of sampling were above 0.70 and the outcome of a

Bartlett’s test of sphere was significant (sig. <0.05). Thus the convergent validity of each scale was good.

Research Results

1. Hypothesis Test

The author tested the impact of perceived value dimensions on purchase intention using multiple
regression analysis. Multiple regression analysis is a process to determine the effect of independent variables
toward dependent variable. Before the multiple regression analysis, it is necessary to test whether the

regression model is good (Table 1).

Table 1 ANOVA Analysis

Sum of Mean
Model df F Sig.
Squares Square
Regression 59.014 5 11.803 53.181 .000
Residual 87.664 395 222
Total 146.678 400

Table 1 showed the result of ANOVA analysis in the multiple aggression analysis. Regression Mean
Square is 11.803 and the residual mean square was 0.222. In ANOVA result, F and P are the two key factors. In
the study, F was 53.181, and the P= 0.000 smaller than 0,05. Therefore we can safely say that the whole
independent variables or at least one independent variable had significant impacts on dependent variable.

The summary of multiple regression tests were shown in Table 2.

Table 2 Multiple Regression Test on Independent Variables and Dependent Variable

H1 H2 H3 H4 H5

Beta .293 210 .078 119 182

t-stat 5.473 3.721 2.456 2.630 3.918

p-value .000 .000 .014 .009 .000
Constant 677
Durbin Watson 2.003
R-square 0.402
Adj-R-square .395

F-Value 53.181%**
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The constant value was the BO to measure the overall regression results. From Table 2, it was 0.677.
The result of Durbin-Watson was 2.003 compared with the benchmark of 2.00 to measure the model to fit in
the regression, therefore, the model is considered fit to the regression to explain variables. The adjusted R2
are used to measure the relationship between independent variables and dependent variable. It showed the
portion of dependent variable which can be explained by the independent variables. Its value ranged between
0 and 1. As shown in Table 2, adjusted R-squared was 0.395 meaning independent variables accounted for the

39.5% of the dependent variable.

2. Finding

The above table presents the multiple regression results of the impact of five independents variables
which are functional value, epistemic value, self-efficacy value, relationship support value and price value on
customer’s purchase intention for ICH souvenir.

The value of beta is important to identify whether the functional value has a significant impact on
purchase intention for ICH souvenir. The regression analysis of H1 showed the p-value was 0.000 which was
less than 0.001, so functional value had a significant impact on purchase intention for ICH souvenir. The value
of beta was 0.293 which meant that purchase intention score would increase by 0.293 for every unit increase
in functional value.

In the above table, the regression analysis of hypothesis 2 showed the p-value was 0.000 which was
less than 0.001, so the impact of epistemic value on purchase intention for ICH souvenir was significant. The
result supported epistemic value had a significant impact on purchase intention for ICH souvenir. The value of
beta was 0.210 which meant that purchase intention score would increase by 0.210 for every unit increase in
epistemic value.

The above table showed in hypothesis 3, the p-value was 0.014 which was smaller than 0.05, so the
result supported the hypothesis which stated that self-efficacy value had a significant impact on purchase
intention for ICH souvenir. The value of beta was 0.078 which meant that purchase intention score would
increase by 0.078 for every unit increase in self-efficacy value.

In hypothesis 4, the p-value was 0.009 which was less than 0.01, so the result supported relationship
support value had a significant impact on purchase intention for ICH souvenir. And the value of beta was 0.119
which meant that purchase intention score would increase by 0.119 for every unit increase in relationship
support value.

In hypothesis 5, p-value was 0.000 which was less than 0.001, so the result supported the hypothesis
5 which stated that price value had a significant impact on purchase intention for ICH souvenir. And the value
of beta was 0.182 which meant that purchase intention score would increase by 0.182 for every unit increase

in price value.
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Recommendation

Some recommendation are given to tourism enterprises and government agencies. Firstly, the
marketers are recommended to guarantee the functional value of ICH souvenir. From the results of empirical
analysis, even with the intervention of the moderator variable, the influence of functional value on purchase
intention is still very high. To some extent, this also reflects that Chinese tourists attach great importance to
the functional value of ICH souvenir. The tourism enterprises and the craftsmen must design ICH souvenir
which can be used in tourists’ daily life.

Secondly, to promote the epistemic value of ICH souvenir. For tourists, the novelty and innovation of
souvenir are clear at a glance. But, tourists’ perception of the abundant knowledge of ICH souvenirs needs the
stimulation of tourism destinations. So this needs enterprises to design special, novel and innovative souvenirs
or some activities for tourists. Tourism enterprises can make tourists gain more cognitive value, especially for
their children, through explanation or demonstration.

Thirdly, to create more perceived self-efficacy of ICH souvenir. The tourists hope to contribute to ICH
culture and successor through their purchase. The self-efficacy value should be truly perceived by tourists. So
enterprises of ICH souvenirs should truly support protecting ICH. And measures should be taken not to make
tourists suspect that enterprises are just creating gimmicks to attract customers.

Fourthly, to manifest the relationship support value of ICH souvenir. One of the important aim for
many tourists to buy souvenirs is to give them to others and improve their social relationships. There are also
some tourists who wish to enhance their parent-child relationship through ICH souvenirs. So the tourism
enterprises could develop some activities to manifest that ICH souvenir could help them build or maintain
their relationship with others such as their children. For example, before the tourists buy a ICH shadow toy
souvenir, they can play with their children to feel the intimate parent-child relationship.

Fifthly, to reasonably position prices of ICH souvenir. The price should not exceed the customer’s
psychological expectations and affordability. In addition, all sales of goods must be clearly priced, and

government departments should strengthen the supervision of the phenomenon of smusggling.
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Abstract

The research Eastern Economic Corridor: According to Thailand 4.0 Economic Policy is in the field of
administration and management in organizational development. It is the depth-study insight the Mega Project
of Thailand in Eastern Corridor such 3 Eastern provinces in Eastern Special Development Zone Act, 2018 (ESDZ
Act 2018) as Chachoengsao, Chonburi and Rayong, and purposing Thailand 4.0 to be the modernization country
in the next decade. This thesis focuses on the specific issue of the relationship Thailand Eastern Economic
Corridor (Thailand’s EEC) and Thai Economic Policy. It will attempt to answer the questions how Thailand
Eastern Economic Corridor relationship to Thai Economic Policy, and what are the key success factors of this
relationship also. The methodology in this study isqualitative method. Basically, qualitative research was used
to identify relevant variables and issues for examination which issues arising from the qualitative work were
then further explored through subsequent interviewing, in-depth interviews of experts in the fields, across the
fields and other key informants, some of whom wished to remain anonymous. This method has been employed
with success on previous studies. By the result of the study, the research was aimed to accomplish research
objective 1, i.e., to determine the current situations of EEC which impact on Thailand Development was met
the objective clearly, To accomplish research objective 2, which aimed to find out more effective ways to
innovate Eastern Special Development Zone (formal name for EEC) for Thailand development, all key
informants were asked to explain more in questionnaires related to be concern with EEC and to be concern
with Thailand Economic Policy. Considerably, Thailand is the perfect channel to the potential region because
the country located in the center of Asia where more than half of the global population reside. Which known
as the key geographical gateway to one of the most prosperous regions in the world.

Keywords: Eastern Economic Corridor (EEC), Thailand 4.0, Economic Policy Willingness, Donation Motivation

Introduction

In the 21st century, many countries have recently rolled out innovation strategies. The Obama
administration unveiled “A Nation of Makers” to support Americans to turn ideas and solutions into reality.
The United Kingdom has been promoting its “Design in Innovation Strategy” to support British businesses to
innovate better and grow faster. China announced its “Made in China 2025” policy to comprehensively upgrade
Chinese industry. India has launched its “Make in India” campaign to attract capital and technological
investment, and lastly, South Korea is building a “Creative Economy” to transition to an advanced innovation
and new engines of growth. Thailand, in turn, has been promoting successive economic development schemes

for over 50 years, successfully becoming an upper- middle income country. From 1957-1993, Thailand’s GDP
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grew at a constant annual rate of 7 to 8 percent, however, from 1994 until now, growth has moderated to
between 3 to 5 percent annually. (Bol; Thailand Investment Review: January 2017 Vol.27 no.1)

In the meantime, Thailand has continuously been improving its economic model, starting from
“Thailand 1.0” which focused on the agricultural sector to light industries with “Thailand 2.0” where the
country utilized cheap labor cost with a focus on domestic productions, through to “Thailand 3.0” which is
focused on more complex industries to attract foreign investments making Thailand a production hub for
exports. However, under Thailand 3.0, the country has faced middle-income trap, growing disparities, and
imbalanced development, major concerns which prompted the government to transform Thailand’s economic
structure to “Thailand 4.0.”

In order to push Thailand into Thailand 4.0.The Eastern Special Development Zone ZESDZ) (changed
from previous names Eastern Economic Corridor:EEC by The Act 2018) was set up as a strategic plan to attract
foreign investors to invest in 10target industries. This is expected to help push the country forward.

From the changing context, the government and entrepreneurs have to adjust. Under the vision of Thailand
4.0, business driving in this age will be at the heart of technology adoption. To create and strengthen the
internal link to external or " Strength from within and Connect to the World", entrepreneurs have to adapt in
many ways.

The Thai economy in 2018 tends to improve supported by the improvement of the global economy,
which will sequentially support the expansion of exports and key production sectors and thus the overall
economy, the stronger contribution from government consumption and public investment of overall income
condition. However, the economy during the rest of 2018 tends to slow down, on a year-on-year basis, due to
a high base in the second half of 2017 and the fact that agricultural production is prone to flooding conditions
amid higher volatility in the global economy and financial system as well as more intensified trade retaliation
which will become risk factors to the recovery of world commodity prices and the global economy. As a result,
supporting factors for the economic growth are the progresses of Key Public Infrastructure Investment projects.

The Thai government is accelerating infrastructure development, especially in special economic zones,
linking the Thai economy with the policy would promote connectivity and regional economic development
on sustainable basis. There are currently many major border economic areas in Thailand with trade and
investment valued at almost 800 billion baht a year.

Eastern Special Development Zone is one of the expected areas, would be established to begin in
2017, covered 3 provinces as Chachoengsao, Chonburi, and Rayong. There are the main propose to launched
the project to be industrial estate, eco-tourism, agriculture and cross-border trade (ESDZ.Act.2018).

As a result, the problem statement are the challengeto considerit is possible for this project to be
completed or not. Moreover, which are intends to take advantage of the presence of this project. Alternatively,
how are resistance of the local level, political disturbances and other issues? Additionally, which has been

facing problems with the mobilization of subject amount of capital.
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Research Questions

This research will attempt to answer the following key research questionsthat; What are the key
success factors of Thailand Eastern Economic Corridor (EEC) relationship to Thai Economic Policy, andHowcan
innovate Thailand Eastern Economic Corridor (EEC): be made more effective for relationship to Thai Economic

Policy.

Research Objectives

In order to find the answers to the research questions, it put adaptive these into two research
objectives:Finding out the key success factors of Thailand Eastern Economic Corridor (EEC) relationship to Thai
Economic Policy?; and finding out more effective ways to innovate Thailand Eastern Economic Corridor (EEC)

for relationship to Thai Economic Policy.

Conceptual Framework

A conceptual framework was developed based on the findings from secondary data analysis and
previous qualitative studies to articulate the links between Thai EEC as the influential factors and economic
policy effectiveness in Thailand. The suitable core concept/theory in this study. By theoretical concepts, there
are 2 mains for support this research. There are McKinsey 7S framework, and Kotler’s marketing theories from
4P to 7P.

As proposed methodology, the research is divided into 2 parts. The first part is the variable analysis of
secondary data in order to answer the research questions and the interpretations of the trends. Information
found from many sources including research papers, theses, the second part of the research will be a
guestionnaire interviews with the people as key informants of this paper in public and private sectors, involve

with Eastern Special Development Zone.

Methodology

In detail of this research’s methodological process, the first part deals with research design, then the
presentation moves on to key contributors are as thepopulation and sample size. The next part presents data
collecting, data analysis procedures, and the last part presents data validation with personal prevention the
key informant, and summarize at the last.Research Design.

The author has designed the research as a qualitative research, in order to cover the content and
details clearly on the topic of education. The data can be analyzed logically. Document research that the
researcher uses the process of studying and analyzing data by reviewing relevant theoretical and literary
concepts. The study was based on academic papers, research papers, academia articles. Both domestic and
international, including academic information obtained from electronic media search or web site. To provide
author with the information that need and to re-invent the data to cover the realities.

In-depth interview,research data were collected by using semi-structured interview technique from
key informants/ contributors data collection with voice recorder and interview recording. The structure of the

questions used in interviews, be consistent with each interviewee in each situation in which the event or
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environment changes. To be clear in the answer, get more information in different dimensions and facts in
practice. When the author gets the information, it will reduce the irrelevant information. As a result,
organizational pattern used in this research as well.

In this research, data is stored by two sources. Primary information: Information from interviews,
observations, experiments, tests or measurements from key informants. In-depth interviews, it is a process of
generating information from key informants. It is a very selective way of looking at the purpose of
research.Secondary data is information that has been collected or collected before, such as statistics from the
agency. And all types of documents. Research Process by Document Research or details collected by others
systematically. Data code is provided. By breaking the information into parts. The specific meaning of each
section. The data is grouped according to the analysis to interpret the results. Conclusion and Confirmation of
Research Results.

Data were analyzed using descriptive personal information of respondents. The analytical method
used in this thesis was content analysis. It was used to draw conclusions from what may be a large amount of
transcribed discourse relating to as specific subject in a series of interviews that have been permitted to develop
in unique ways according to the specific circumstances facing the individual interviewed experts.In such a
situation, it is important to have guidelines that will increase the rigor of the approach and the robustness of

the results (Mayring, 2000).

Expected Finding

The Eastern Economic Corridor (EEC) is an area-based development initiative, and plan envisages a
significant transformation of both physical and social development, uplifting the country’s competitiveness.
Therefore, EEC’s current situation and how to innovate EEC more effective are expected finding in the content.
The questionnaire survey and in-depth interview are analyzed and verification results can be finally discussed
and a specific explanation could be given in this chapter. The software computer program as a data analysis
tool is employed in this research.

Consequently, at the same meaning as population and sample size, the author selects specific
informants by classifying from the Eastern Special Development Zone Act, B.E.2561 (2018), and the study was
conducted by questionnaire and in-depth interviews from key informants divided into 3 management levels
which separated in 20 Key Contributors the data of ESDZ questionnaires were finally employed, which stated
that majority of the Key Informants were female and male are equal gender. The majority of the group was
less 30 years old. The education background was considered as the level of formal knowledge, which the
majority group was Bachelor Degree level. The position in working level was classified of the group as the
managing level, and the majority was the low level as the participant of the of the sector. Finally, demographic
data of Key Informants in year of work, there was the majority group of Key Informants at 6-10 years experiences

in working period.
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Organization Development concept
Key Informants from ESDZ in brief the most supported in EECenhance related organizing development,

and the least supported in EECmake operation flexibly, as the same as EEC quick fix the problem.

7 S’s Mckinseyconcept
Key Informants from ESDZ in brief the most supported in EEC has administrative persons, as the same
as EEC has administrative skill performance persons, and the least supported in EEC has administrative

structures.

7 P’s Kotler concept
Key Informants from ESDZ in brief the most supported in EEC has service proposal, as same as EEC
has managing personal, and EEC has service productivities also, and the least supported in EEC has managing

service channel managementas same as EEC has service promotion.

Eastern Economic Development Zone concept

Key Informants from ESDZ in brief the most supported in EEC is spread prosperity project to region,
and the least supported in EEC reduces income inequalityas same as EEC usesland worthwhile.

Be concern with EEC

This matter has supported the objective of the study in current situations of EEC and innovate more
effective for Thailand development. With the questions to the key informants that what is the impacts of EEC
development that presented what EEC is going on at the present time.

1. According to the views: What is the impact factors in EEC development?

The majorities of Key Informants opinions have supported in 3 main concepts which currently at the
state that:

- Comprehensive Infrastructure as the enhancement of investment value of the projects. There are
some examples as could be done: High-speed rail linking 3 airports, U-Tapao International airport, Intercity
Motorway, Double Track Railway, Laem Chabang Port phase 3, Map Ta Phut Industrial Port Phase 3, etc.

- Numerous skillful workforce. Some examples asHigh-value and Medical Tourism, Next- Generation
Automotive, Automation and Robotics, Maritime, Rail Transit System, Aviation, etc.

- Smart City as the land for intelligence. Some examples asSmart living, Smart people, Smart
government, Smart economy, Smart mobility, Smart environment, etc.

2. As a result: Developing EEC should be?

There are 12 targeted industries that promoting advanced technology and innovation should be the
impacts of EEC;Next- generation Automotive, Intelligent Electronic, Advanced Agriculture and Biotechnology,
Food for the Future, High-value and Medical Tourism, Automation and Robotics, Aviation and Logistics, Medical
and Comprehensive Healthcare, Biofuel and Biochemical, Digital, Defense, Education and Human resource.

Be concern with Thailand Economic Policy
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The information from this contenthas been the part of answers the questions and objective the way
to innovate EEC more effective, which many key informants have given the similar answer that refer the mega
projects in all infrastructure and excusive opportunities for all investors.

1. According to the views: How Thailand development Model supports EEC?

Some key informants occurred that because of special Economic zone in EEC, the main support from
the government, then the government need to support not onlycomprehensive infrastructure, but have to
promote zone for specific industries in the area. With EEC exceptional characteristics, the government should
to provides distinguished investment opportunities for all investors. In the meantime, there are many projects
for promoted zone for specific industries as;EECh: High-Speed Rail Ribbon Sprawl, EECd: Digital Park, EECmd:
Medical Hub, EECi: Innovation Platform, EECa: Eastern Airport City, etc.

2. As a result: How Thailand development Economic Model should be?

Firstly, in the master plan as the key informants presented, there are 5 promoted zones for specific
industries and 21 promoted zone for targeted industries to serve the prospect investors around the world.
Investors in 12 targeted industries will also be eligible additional privileges. As a result, the EEC development
scheme will strengthen the existing foundation and contribute to sustainable business growth, with the best
mutual benefits.

The 12 targeted industries had presented as above, and additional privileges will eligible for investors
and overseas professionals who plan to work in the EEC are these;

- Personal Income tax: Foreign staffs in the promoted zones are subjected to 17% personal income
tax. This offer also applies to their parents, spouse, and children. And foreign executives working at their
headquarters or international trading companies in the EEC are subjected to 15% personal income tax.

- Import Duties: Exemption of import duties on machinery, and on raw materials for production and
R&D.

- Financial Transaction: Business operators are exempted from the Law on Foreign Currency Exchange
Control and can use foreign currencies in the promoted zones.

- Land and Real Estate Ownership: Foreign entities can own land and properties for their business
operation, also allowed to own properties for residential purpose with enter into lease/ sublease/ lease-out
contract of land or real estate within the promoted zones for 50 years and renew upon approval for 49 years.

- Immigrating to and Residing in Thailand: Foreign experts/executives/specialists, including their spouses
and dependent persons, can enter and reside in Thailand for a specific period which extends beyond what is
stipulated in the Immigration Law.

- Special Deductions: Tax deductions at a triple amount of the R&D expenses will be granted for R&D
on technology and innovations. When targeted industries that are new to Thailand or use high technology in
manufacturing will be entitled to incentives under the Competitiveness Enhancement Act.

- Other Privileges:  Business operators in the promoted zones are entitled to the same privileges as
business operators in the Duty-Free zone/Bonded Warehouse/Free zone. Furthermore, professional are entitled
to obtain license, registration, or certificates to practice their professions for business operations in the

promoted zones.
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Moreover, in accordance with the EEC act, the EEC’s One-Stop Service (EEC-OSS) holds the equivalent
power and authority as the related government agencies to approve, permit, grant the rights and concessions
under 8 related laws;Land Allocation Law, Land Excavation and Compaction law, Building Contract Law,
Machine Registration Law, Public Health Law, Immigration Law, Commercial Registration Law, and Factory Law.
In conclusion, some part of key informants presented that Thailand is the perfect channel to the potential
region because the country located in the center of Asia where more than half of the global population
reside.Which known as the key geographical gateway to one of the most prosperous regions in the world. Not
only has the number of residents been raising, but the growth in Asia also continues to outpace that of others,

making the continent an emerging economic powerhouse of the era.

Analysis

For research objective 1, which aimed to find out the current situation of EEC that impact on Thailand
Development, this research study found that EEC had impact by influential factors including organization
development, Mckinsey’s concept with Social relation, Kotler’s concept with Productivity, and Thailand
development in policy and plan.

From completelyanalysis of ESDZKey Informants in Organization Development concept, they had
strongest agree in EECenhance related organizing development (Max.Mean: 4.60, $.D.0.49), and by average was
at very high level (Mean 4.49: 4.21 - 5.00: Very high as determinate of class interval, at S.D.0.56).

Similarly, completely analysis of ESDZ Key Informants in Mckinseyand Social relation concept, they
had strongest agree in EEC has administrative persons, and gave importance administrative participation (Max.
Mean: 4.65, S.D.0.48), and by average was at very high level (Mean 4.53: 4.21 — 5.00: Very high as determinate
of class interval, at S.D.0.56).

In the same way, completely analysis of ESDZ Key Informants in Kotler and Productivity concept, they
had strongest agree in EEC has service proposal, managing personal, and service productivities (Max. Mean:
4.60, S.D.0.58), and by average was at very high level (Mean 4.60: 4.21 - 5.00: Very high as determinate of class
interval, at S.D.0.57).

As withcompletely analysis of ESDZ Key Informants in Eastern Economic Development Zone concept,
they had strongest agree in EEC is spread prosperity project to region (Max. Mean: 4.70, S.D.0.46), and by
average was at very high level (Mean 4.53: 4.21 - 5.00: Very high as determinate of class interval, at 5.D.0.56).

By the result of this study, almost of key informants have the opinions in the same directions that
means in each concept/component on frequency of positive comments were passed, no any frequency of
negative comments presented. By average, Frequency Distribution in almost Strongly Agreement or Very Highin
Class Intervals. Therefore, all Test Results were accepted.

In consequence, the research was aimed to accomplish research objective 1, i.e., to determine the
current situations of EEC which impact on Thailand Development was met the objective clearly, which
supported with the answers from the part 2 of questionnaire that all key informants presented their opinions
by 4 of impact concepts including; organization development concept, Mckinsey in administrative concept,

managing Kotler in managing concept, and Eastern Economic Development Zone concept in each item. To
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accomplish research objective 2, which aimed to find out more effective ways to innovate Eastern Special
Development Zone (formal name for EEC) for Thailand development, all key informants were asked to explain
more in questionnaires related to be concern with EEC and to be concern with Thailand Economic Policy.With
the guestions to the key informants that what is the impacts of EEC development that presented what EEC is
going on at the present time. According to the views: What is the impact factors in EEC development? In the
majorities of Key Informants opinions have supported in 3 main concepts which currently at the state that: 1.
Comprehensive Infrastructure as the enhancement of investment value of the projects, e.g. high-speed rail
linking 3 airports, U-Tapao International airport, Intercity Motorway, Double Track Railway, LaemChabang Port
phase 3, Map Ta Phut Industrial Port Phase 3, etc. 2. Numerous skillful workforce, e.g. High-value and Medical
Tourism, Next-Generation Automotive, Automation and Robotics, Maritime, Rail Transit System, Aviation, etc. 3.
Smart City as the land for intelligence, e.g. Smart living, Smart people, Smart government, Smart economy,
Smart mobility, Smart environment, etc. As a result, Developing EEC should follow the master plans in 12
targeted industries that promoting advanced technology and innovation should be the impacts of EEC. There
are Next- generation Automotive, Intelligent Electronic, Advanced Agriculture and Biotechnology, Food for the
Future, High-value and Medical Tourism, Automation and Robotics, Aviation and Logistics, Medical and
Comprehensive Healthcare, Biofuel and Biochemical, Digital, Defense, and Education and Human resource. In
concern with Thailand Economic Policy, the information from this contenthas been the part of answers the
questions and objective the way to innovate EEC more effective, which many key informants have given the
similar answer that refer the mega projects in all infrastructure and excusive opportunities for all investors.
According to the views: How Thailand development Model supports EEC? Some key informants occurred that
because of special Economic zone in EEC, the main support from the government, then the government need
to support not only comprehensive infrastructure, but have to promote zone for specific industries in the area.
With EEC exceptional characteristics.The government should to provide distinguished investment opportunities
for all investors. In the meantime, there are many projects for promoted zone for specific industries as; EECh:
High- Speed Rail Ribbon Sprawl, EECd: Digital Park, EECmd: Medical Hub, EECi: Innovation Platform, EECa:
Eastern Airport City, etc.

As a result, Thailand development Economic Model should be attend firstly, in the master plan as the
key informants presented that the EEC development scheme will strengthen the existing foundation and
contribute to sustainable business growth, with the best mutual benefits, and additional privileges will eligible
for investors and overseas professionals who plan to work in the EEC are these;

- Personal Income tax: Foreign staffs in the promoted zones are subjected to 17% personal income
tax, offer also applies to their parents, spouse, and children. And foreign executives working at their
headquarters or international trading companies in the EEC are subjected to 15% personal income tax.
-Import Duties: Exemption of import duties on machinery, and on raw materials for production and R&D.

- Financial Transaction: Business operators are exempted from the Law on Foreign Currency Exchange
Control and can use foreign currencies in the promoted zones.

- Land and Real Estate Ownership: Foreign entities can own land and properties for their business
operation, allowed to own properties for residential purpose with enter into lease/sublease/lease-out contract

of land or real estate within the promoted zones for 50 years and renew upon approval for 49 years.
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- Immigrating to and Residing in Thailand: Foreign experts/executives/specialists, including their spouses
and dependent persons, can enter and reside in Thailand for a specific period which extends beyond what is
stipulated in the Immigration Law.

- Special Deductions: Tax deductions at a triple amount of the R&D expenses will be granted for R&D
on technology and innovations.

- Other Privileges:  Business operators in the promoted zones are entitled to the same privileges as
business operators in the Duty-Free zone/Bonded Warehouse/Free zone. Furthermore, professional are entitled
to obtain license, registration, or certificates to practice their professions for business operations in the
promoted zones.

oreover, in accordance with the EEC act, the EEC’s One-Stop Service (EEC-OSS) holds the equivalent
power and authority as the related government agencies to approve, permit, grant the rights and concessions
under 8 related laws; Land Allocation Law, Land Excavation and Compaction law, Building Contract Law,
Machine Registration Law, Public Health Law, Immigration Law, Commercial Registration Law, and Factory Law.
In conclusion, some part of key informants presented that Thailand is the perfect channel to the potential
region because the country located in the center of Asia where more than half of the global population reside.
Which known as the key geographical gateway to one of the most prosperous regions in the world. Not only
has the number of residents been raising, but the growth in Asia also continues to outpace that of others,

making the continent an emerging economic powerhouse of the era.

Conclusion and Recommendations

Eastern Economic Corridor (EEC) in Thailand was flagship policy to create special economic zones
spanning 30,000 rai (48 million square meters) in the three Eastern provinces of Chachoengsao.Chonburi, and
Rayone. It is intended to develop the EEC into a series of new economic zones featuring upgraded technology
based on an estimated THB 600 billion infrastructure investment plan. The five-year economic plan and
national development roadmap will continue under the 20- year national development strategy. EEC
development plan under scheme of Thailand 4.0 aiming to revitalize and enhancing of the well-known Eastern
Seaboard Development Program that had supported Thailand as a powerhouse for industrial production in
Thailand for over 30 years. Under this initiative, the Eastern Economic Corridor Office of Thailand (EECO) in the
past has been assigned to drive the country’s investment in up-lifting innovation and advanced technology for
the future generation. The EEC Development Plan will lead a significant development and transformation of
Thailand’s investment in physical and social infrastructure in the area.

In consequence, the results of this research was analyzed and verified fromkey informants in the
names of the Eastern Special Development Zone Policy Committee ( ESDZ) as representative of
practice/ operation function, as provides in 20Key Contributors. And questionnaire design as the research tool
has been designed in 3 parts, thus part 1 in general data which describe the demographic and distribution
profile of respondents, part 2 by qualitative method in concepts of organization development, Mckinsey’s
concept in administrative approach, Kotler’s concept in managing approach, and contents of EEC in Eastern

Economic Development zone, and in contexts of EEC and Thailand Economic policy as on the whole.

69



Journal of Administrative and Management Innovation. Vol.8 No.2 May - August 2020

Be concern with EEC in contexts

According to the views: What is the impact factors in EEC development?

The majorities of Key Informants opinions have supported in 3 main concepts which currently at the
state that: Comprehensive Infrastructure as the enhancement of investment value of the projects, Numerous
skillful workforce, and Smart City as the land for intelligence.

As a result: Developing EEC should be?

There are 12 targeted industries that promoting advanced technology and innovation should be the
impacts of EEC e.g. Next- generation Automotive, Intelligent Electronic, High-value and Medical Tourism,
Education and Human resources, and so on.

Be concern with Thailand Economic Policy According to the views: How Thailand development Model
supports EEC?Some key informants occurred that because of special Economic zone in EEC, the main support
from the government, then the government need to support not onlycomprehensive infrastructure, but have
to promote zone for specific industries in the area. With EEC exceptional characteristics, the government should
to provide distinguished investment opportunities for all investors.There are many projects for promoted zone
for specific industries e.g. EECh: High-Speed Rail Ribbon Sprawl, EECd: Digital Park, EECmd: Medical Hub, EECi:
Innovation Platform, and EECa: Eastern Airport City.

As a result: How Thailand development Economic Model should be?

In the master plan as the key informants presented, there are 5 promoted zones for specific industries
and 21 promoted zone for targeted industries to serve the prospect investors around the world. Investors in
12 targeted industries will also be eligible additional privileges. As a result, the EEC development scheme will
strengthen the existing foundation and contribute to sustainable business growth, with the best mutual
benefits. The 12 targeted industries and additional privileges will eligible for investors and overseas
professionals who plan to work in the EEC i.g. Personal Income tax, Import Duties, Financial Transaction, Land
and Real Estate Ownership, Immigrating to and Residing in Thailand, Special Deductions, and Other Privileges.

Moreover, in accordance with the EEC act, the EEC’s One-Stop Service (EEC-OSS) holds the equivalent
power and authority as the related government agencies to approve, permit, grant the rights and concessions
under 8 related laws; Land Allocation Law, Land Excavation and Compaction law, Building Contract Law,
Machine Registration Law, Public Health Law, Immigration Law, Commercial Registration Law, and Factory Law.
Considerably, Thailand is the perfect channel to the potential region because the country located in the center
of Asia where more than half of the global population reside. Which known as the key geographical cateway

to one of the most prosperous regions in the world.

Research Contributions

Accordingly,this research is the deep study in the field of administrative management in Organization
Development by research approach in depth- study insight the Economic project in Eastern Special
Development Zone Act B.E.2561 (2018) or ESDZ Act 2018 which purposing Thailand to be the modernization

country in the next decade. With a regulatory and governance structure, EEC overall development plan has
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been well establishedto find out for research objectives in current situations and more effective ways to
innovate EEC which impact on Thailand Development.

Finally, the researcher has applied the concept more complicated into the new idea as Research
Contributions in the new conceptual framework by compounded with Macro Management contexts on the

frame of organization development that supported the idea this contribution.

Recommendations and Future Research

Throughout the past 40 years, Thailand has had an economic structure of 1.0, emphasizing the
agricultural sector. And later developed into 2.0 is the light industry focus. And today is the 3.0 is a heavy
industry focus. The traditional policy has made Thailand suffer from a middle-income trap for a long time. To
get Thailand out of the trap until the middle income, Thailand needs to change its economic structure to
"Value-Based Economy" or "Thailand-based economy" or "Thailand 4.0".

And in order to push Thailand into Thailand4..0 The Eastern Economic Corridor (EEC) was set up as a
strategic plan to attract foreign investors to invest in 10 target industries. This is expected to help push the
country forward.From the changing context, the government and entrepreneurs have to adjust. Under the
vision of Thailand 4.0, business driving in this age will be at the heart of technology adoption. To create and
strengthen the internal link to external or "Strength from within and Connect to the World", entrepreneurs
have to adapt in many ways. First of all, entrepreneurs need to be exposed to market trends (Demand
Information), which is to observe and perceive the needs of the market in this age. Consumers have a wide
range of needs and change rapidly. News all the time by adding channels to market information from sources
such as business networks, business associations, specialized institutions. And the media is related to our
business.

Next, Value Creation: Entrepreneurs of this age will compete in the quest for novelty or innovation.
SMEs and community enterprises need to adjust their strategies on a continuous basis. Meet the needs of the
market. Based on the information obtained from consumers by various channels. As mentioned earlier.

One of the advantages of Thai entrepreneurs is Cultural diversity. It can be inserted in the product and
service is interesting. For example bring local stories to the design and presentation of products to create a
focus. Include patches to differentiate. This will help to create identity and increase value.

In future research might consider taking the difference approach in order to gain more concrete and
reliable findings. Accordingly, the sample size should be large to attain the required statistical method, and
sampling should be of a probabilistic nature. Doing so would make comparison of different groups within the

overall sample possible and meaningful.
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Abstract

The purposes of this study were to study 1) context that affects social capital management and 2) to
study social capital management strategies that affect community development in the form of self-reliant
communities. This research is the qualitative research case study of Long Khong Subdistrict, Phrao District,
Chiang Mai Province and Nam Kien Sub- district, PhuPhiang District, Nan Province, collected on multi-
participatory research namely analysis and synthesis of documents, In-depth interview, group conversation and
participatory observation.

The results were as follows: 1) the context affecting social capital management showed that the social
capital of the community were human capital, institutional capital, culture and wisdom, natural resources and

environment. If there are community leaders, both formal and informal took a role in driving the community
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seriously would make that community strong and independent human capital was the key to drive
development to meet the goals set. There were funding from various institutions in the area becoming network
partners created engagement exchanged of knowledge by relying on cultural capital and wisdom was an
element of the environment that existed in the community which included customs and tradition belief and
other that was the identity of the community in which driving various activities allowing strong communities to
rely on communities for development rather than the government would come to help. 2)Using social capital
management strategies that affect community development in the form of self-reliant communities, it was
found that community- driven operations were being planned and concreted coordination within the
community people came in to play a role in studying problems, thinking together, making decisions and
planning on operations and coordination. The management strategy that the community used in developing
self-reliant communities was knowledge management. In which knowledge management included knowledge
creation, Knowledge storage, Knowledge sharing and the application of knowledge social capital management
was therefore a key success factor for the development of self-reliant communities in Thai local communities.

Keywords: Social capital, Social capital management, Community development, Self-sufficient
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Abstract

This research aims 1) to study the types of innovation applying to manufacturing industry 2) to study
the factors affecting innovation in the manufacturing industry and 3) to compare factors affecting innovation in
the manufacturing industry. It deploys quality research method using multi- case studies. In-depth interviews
are conducted to collect data from two public companies. The structured interviews are done in order to
ensure the surrounding and data collection are appropriate. Therefore, there is no discrepancies in the
interviews and findings can be used for reliable analysis. The analysis begins with the study of case study
organizations to understand their operations and model for innovation development of case study
organizations, including types of innovations developed and key success factors for the creation of innovation
of case study organizations, then compare the importance of factors that result in innovation of case study

organizations.
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The results show that both companies focus on product innovation and process innovation. Human
resources is the most important factor to create innovation in the manufacturing industry. In addition, the
information technology is another factor because it is a tool to access and integrate information for the
development of the organization's innovation leading to sustainable competitive advantages.

Keywords: Innovation, Manufacturing Industry, Enterprise Competitiveness
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Abstract

With the establishment of CHINA-ASEAN free trade area in 2010 and the advancement of the "One
Belt and One Road" policy, trade has been heating up between Thailand and China. Thailand is famous for
being rich in tropical agricultural products, especially fruit and vegetable with huge export potential. The
continuous improvement of logistics network ensures the rapid development of fruit trade. At present, as the
fresh fruit is perishable food with high requirements on temperature and humidity, refrigerated container
shipping logistics is an important guarantee for the export quality of fruits in Thailand. Therefore, marine
transportation is the main logistics mode for the export of fruits and vegetables from Thailand to China. This
research study the optimal maritime logistics route between Thailand and China, the paper takes Laem
Chabang and Bangkok port as the starting point, and analyzes the factors such as transport cost, transport time,
customs clearance and transport capability, comparison these four paths of maritime logistics. Among these,
time and cost are quantitative indicators while customs clearance and transport capacity are qualitative
indicators, so AHP method is adopted to establish the model.
Keywords: Thai Fruit Maritime, Logistics, Route Selection, Analytic Hierarchy Process (AHP)

Introduction

With the advancement of “One Belt And One Road” policy and the establishment of CHINA- ASEAN
Free Trade Area (CAFTA), Sino-Thai bilateral trade has been increasing continual (Narintarakul & Kingkorn, 2004).
Especially, the “early harvest” (agricultural products) program has started, fruit and vegetable trade have an
important role and also are showing a new momentum and broad development prospects between China and
Thailand in interational trade (Denny Roy, 2005). Since the beginning of this century, with the implementation
of the Tariff- Free Agreement on the 80 kinds of fruit and108 kinds of vegetables trade by China and Thailand,
the trade of fruit has increased steadily and gradually and developed into their largest import and export target
market of fruits.

Thailand is located in the center of Southeast Asia. Its geographical location and climatic conditions
are very suitable for the growth of fruits (BichouK, Gray R, 2004). Fresh tropical fruits have become an important
economic crop in Thailand. With the increase of export quantity, the Thai government attaches more and more
importance to the planting and production of fruits. (Edward Wong, 2010). As a result of Thailand fruit variety
diversity, quality is good, yield is high, price is low, and can produce current market, these advantage make
Thailand fruit is loved deeply by domestic and international consumer. In 2013-2018, Thai fruit exports to China

mainly include durian, mangosteen, longan, mango, rambutan, banana, mandarin orange, pineapple, tamarind,
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papaya, grape, etc. Among them, durian, mangosteen, longan, mango, rambutan and lychee are seasonal fruits
of Thailand (Boonla T, 2012). Banana, mandarin, pineapple, tamarind, papaya and grape are perennial fruits.
According to the size of the export amount, the top three fruits are durian, longan and mangosteen, all of
which are seasonal fruits (Womack J P, Jones D T, 2013).In the first half of 2018, Thailand’s agricultural sector
expanded by 8.3 percent, comparing with a 10.4 percent expansion in the same quarter last year. Agricultural
Production Index grew by 12.0 percent, while Agricultural Price Index decreased by 9.2 percent and Farm

Income Index rose by 1.7 percent.

Farm Imncome Index Increased by 8.1 percent
dwe to an increase In agriculbtural producthon.
38 4 (YY)
Agr. production ndes
] —— g price index

—— Farm Inoomes index

15 18 17 LA

Figure 1 Farm Income Index Increased by 6.1 Percent Due to an Increase in

Agricultural Production

Source: Office of Agricultural Economic, Thailand

Export value increased by 11.1 percent. In baht term, export value increased by 1.6 percent. Export
value of agricultural commodities increased by 7.8 percent, a recovery from a 1.6 percent decline in the
previous quarter.
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Figure 2 Export Indices Figure 3 Export Classified by Product Group

Source: Bank of Thailand
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According to Thai customs statistics, Thailand's imports and exports of goods were $288.45 billion in
thel-7 months of 2018, up 11.6 percent from the same period last year (the same below). Of this, exports
were $144.65 billion, up 9.6 percent. Imports were $143.8 billion, up 13.7 percent. Trade surplus of $850
million, down 84.6% In thel- 7months, bilateral exports and imports of goods from Thailand and China rose
10.7 percent to $45.63 billion (Drelich-Skulska, boguslawa, 2011).The exports of Thailand to China rose by 6%
to $17.14 billion, accounting for 11.9% of Thailand's total exports. Imports from China totaled $28.49 billion,
up 13.7 percent, accounting for 19.8 percent of Thailand's total imports. Thailand's trade deficit was $11.35
billion, up 27.6 percent. As of July, China is Thailand's largest export market and source of imports, and its
largest trading partner.

In recent years, the scale of international trade has been expanding between China and Thailand, and
the logistics network will become an important part of the trade development. Thailand has become an
important international logistics hub with geographical advantages (Rodolfo C.Severino, 2010). In October 2013,
the ministry of commerce of Thailand stated publicly that, in order to adapt to the need of the ASEAN
economic community to connect with each other, Thailand is determined to reduce the cost of exports and
strive to become a cargo transfer station in the world's two most important markets, China and India. The Thai
government plans to build an ASEAN logistics center by 2020 (Liunaijie, 2009).

Source: University of Fudan, 2012. As fresh fruits and vegetables are perishable food with high
requirement on temperature and humidity, refrigerated container shipping logistics is an important guarantee
for the export quality of fruits and vegetables in Thailand (Defraeye T, Kirkman W, 2016) . Therefore, marine
transportation is the main logistics mode for the export of fruits and vegetables from Thailand to China.

1) LaemChabang--Hong Kong--Guangzhou Jiangnan Fruit and Vegetable Wholesale Market-- Fruit

markets across the country-Consumers

Table 1 Thai Fruit Shipping from Laem Chabang Port Via Hong Kong Port to
Fruit Markets Cost

$/40 Feet TEU
Number Content (About 20 tons)
1 Freight from LaemChabang to Hong Kong 1150
2 Hong kong Service Charge 658
3 Customs Fees 440
4 VAT 1556
5 Freight from Hong kong to Guang zhou 700
Jiangnan Fruit and Vegetable Wholesale Market
6 Management Fee for Guangzhou Jiangnan Fruit and Vegetable 400
Wholesale Market
7 Freight from Guangzhou Jiangnan Fruit and Vegetable
Wholesale Market to Fruit markets across the country

Source: Report on the logistics system for Thai agricultural exports 2017
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Table 2 Customs Clearance Environment

Hong Kong Port

Work Mode "Paperless” management, all service object

Declaration and Inspection Declare in advance, declare business, open box to sample check for
many times, the customs and inspection quarantine are far apart from
each other

Handle Procedures Different departments work separately

Customs Clearance Time Declaration Time: 3 hours

Tax Time: 1 day
Quarantine Time: 3 days
Sanitary Certificate: 1 day
Goods Clearance; 1 day
Total Within six days

Source: Hong Kong custom 2017

2) LaemChabang-Shenzhen-Guangzhou Jiangnan Fruit and Vegetable Wholesale Market-Fruit markets

across the country-Consumers

Table 3 Thai Fruit Shipping from Laemchabang Port via Shenzhen Port to
Fruit Markets Cost

number Content 5/40 Feet TEU
(About 20 tons)

1 Freight from LaemChabang to Shenzhen 1300

2 Shenzhen Service Charge 842

3 Customs Fees 780

4 VAT 1986

5 Freight from Shenzhen to Guangzhou Jiangnan Fruit and 330
Vegetable Wholesale Market

6 Management Fee for Guangzhou Jiangnan Fruit and Vegetable 400
Wholesale Market

7 Freight from Guangzhou Jiangnan Fruit and Vegetable Wholesale
Market to Fruit markets across the country

Source: Report on the logistics system for Thai agricultural exports 2017

Table 4 Customs Clearance Environment

Shenzhen port

Work Mode "Paperless" policies, generally serve large enterprises

Declaration and Inspection | Declare ahead of schedule, need to submit two times to examine
two times to let go commonly, custom and inspection quarantine
are far apart

Handle Procedures Multi-station type of procedures, enterprises to customs inspection
and quarantine of the customs and excise department of the
customs and excise department

Customs Clearance Time Customs Declaration: 3 hours

Tax Time: 1 day

Quarantine Time: 5 days

Sanitary Certificate: 2 days

Goods Clearance: 1 day

Total Within seven Days

Source: Shenzhen Custom 2017
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3) LaemChabang- - FangChengGang- - Nangning Haijixing Fruit and Vegetable Wholesale Market- - Fruit

markets across the country--Consumers

Table 5 Thai Fruit Shipping from Laemchabang Port via Fangchenggang Port to Fruit Markets

Cost
number Content (,i/t:lguiezic tTo EnUs)
1 Freight from LaemChabang to Fangchenggang 1210
2 Fanechenggang Service Charge 774
3 Customs Fees 624
4 VAT 1985
5 Freight from Fangchenggang to Guangzhou Jiangnan Fruit and 375
Vegetable Wholesale Market
6 Management Fee for Nanning Haijixing Fruit and Vegetable 400
Wholesale Market
7 Freight from Nanning Haijixing Fruit and Vegetable Wholesale
Market to Fruit markets across the country

Source: Report on the logistics system for Thai agricultural exports 2017

Table 6 Customs Clearance Environment

Fang chenggang Port

Work Mode "Paperless" reform does not restrict large, medium and small
enterprises

Declaration and Inspection | Declaration in advance, one inspection and one release, customs
and guarantine

Handle Procedures Promote the "one stop window" service

Customs Clearance Time Declaration Time (including tax) : 3 hours

Quarantine Time: 3 days

Sanitary Certificate: 1 day

Goods Clearance: 1 day

Total Within five days

Source: Guangxi custom 2017

4) Bangkok- Shanghai- Shanghai Longwu Imported Fruit and Vegetable Wholesale Trading Market-

Markets in Shanghai, Yiwu and Northeast Provinces-Consumers
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Table 7 Thai Fruit Shipping from Bangkok Port via Shanghai Port to Fruit Markets Cost

Number Content $/40 Feet TEU
(About 20 tons)
1 Freight from Bangkok to Shanghai 1350
2 Shanghai Service Charge 821
3 Customs Fees 790
4 VAT 2015
5 Freight from Shanghai to Longwu imported fruit and 365
vegetable wholesale trading market
6 Management Fee for Longwu imported fruit and vegetable 420
wholesale trading market
7 Freight from Longwu imported fruit and vegetable wholesale
trading market to Markets in Shanghai, Yiwu and Northeast
Provinces

Source: Report on the logistics system for Thai agricultural exports 2017

Table 8 Customs Clearance Environment

Shanghai Port
"Paperless" reform does not restrict large, medium and small
enterprises
Work Mode Declaration in advance, one inspection and one release, customs
and guarantine
Declaration and Inspection | Promote the "one stop window" service
Handle Procedures Declaration Time (including tax) :4 hours
Quarantine Time :4days
Sanitary Certificate: 2days
Goods Clearance:1day
Customs Clearance Time Within seven days

Source: Shanghai Custom 2017

Method

Research Design

This research is a mixed method research design composing of qualitative and quantitative approach
using survey questionnaire and AHP to collect data from Select optimal route of fruit maritime logistics between
Thailand and China. The research employs AHP to considering the choice of transportation routes as a decision.
The goal of the decision is to choose the most suitable route, and there are four factors influencing the decision
include transport cost, transport time, customs clearance time and transport capacity. When the enterprise is
making the choice of transportation route, it is dealing with the problem of a multi- objective decision. The

choice of route by AHP is a scientific and practical method.

Research Framework

The optimal path selection of fruit trade is obtained through AHP and calculation of three major
transport factors, including transport cost, transport time, customs clearance, transport capacity, so as to
achieve the goal of reducing transport time, shortest customs clearance time and relatively optimal transport

cost, improving transport capacity.
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Objective Laver O+

Optimal transportation routes+

b |

Transport cost

Transport time+'

Customs Clearances+

Transport Capacity+

Cl« C2e C3« C4e
+
o
Transportation+ Transportation Transportation Transportation
Pl« P2e P33+ P4

Model Construction

1) Establish a Stepped Hierarchy

Decision makers should select the influencing factors according to the specific problems and construct

the appropriate hierarchy. Hierarchy division should be established according to the specific situation, and the

Operating Laver P+

Figure 4 AHP model structure diagram of Thai-China logistics path

general hierarchy structure will include target layer, criterion layer, sub-criterion layer, scheme layer, etc.

2) Construct the Judgment Matrices

After establishing the hierarchical hierarchy, we can determine the subordinate relationship between
the elements of the upper and lower levels, and then construct the judgment matrix from top to bottom
according to the hierarchical hierarchy model. All elements in each layer are compared in pairs according to

the scale method of 1-9 based on the criterion of each element in the adjacent upper layer, so as to construct

a judgment matrix, as shown in the table.

Table 9 Meaning of Each Scale in Scaling Method

Scale Definition Implication
1 Equal Importance Both elements are equally important to a criterion
Slight Importance Two elements are slight importance to one criterion, and

one element is slight importance to the other

5 Obvious Importance Two elements are obvious importance to one criterion,
and one element is obvious importance to the other

7 Strong Importance Two elements are strong importance to one criterion,
and one element is strong importance to the other

9 extreme Importance Two elements are extreme importance to one criterion,
and one element is extreme importance to the other

2,4,6,8 Median of Adjacent Scale | Represents the scale between two adjacent scales
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3) Consistency Test

Due to the large number of paired comparisons, it is difficult to achieve complete consistency. In order
to solve the problem of consistency, AHP also provides a method for decision makers to make comparison to
obtain consistency.

4) Determine the Best Solution
This process is calculated layer by layer from the highest level to the lowest level, that is, the weight of relative
importance of the same level element to the upper level is calculated, so as to determine the total order of
each scheme in the selected evaluation indicator system, and then choose the optimal scheme for multi-

objective decision.

Research Findings and Discussion

The first step is to establish the hierarchical structure model. In this paper, we divide the model into
three layers: target layer, criterion layer and measure layer. The target layer is the optimal choice of logistics
channel. The criteria layer is the related factors influencing the final decision, including transport cost, transport
time, customs clearance and transport capacity. The measure layer is the logistics channel of cargo
transportation. In the second step, a comparison matrix is constructed to compare the influence of four factors,
namely, transport cost, transport time, customs clearance and transport capacity, on each factor of the
measure layer. Usually, a pair wise comparison method is adopted. Construct a contrast matrix.

1) Program One (with time as the main object)

In the AHP method, the scale chart below is used to describe the relative weight in people's mind.

Slight Preference

Obvious preference
Strong Preference
Equal Preference
Extreme Preference
— \‘ 3 N3 % 7
Time , , , % , | | ; Cost

%A . . f

5:1

Figure 2 Meaning of Each Scale in Scaling Method

In the figure, the current degree represents the degree of preference. For example, 5:1 indicates a
strong preference for time cost. That is to say, when choosing the transport channel, it is more important to
be short in time. Cost is not the main reference factor. By analogy, the weights of other factors at the criterion

layer are tabulated to form a comparison matrix. Shown in the table below:
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Table 10 Criterion Layer Comparison Matrix

0 Transport Cost | Transport Time | Customs Clearance | Transport Capacity
C1 C2 C3 Cc4

C1 1 5 7 7

c2 1/5 1 3

3 17 1/3 1 2

ca 1/7 1/3 1/2 1

After the matrix is sorted and normalized, the weight is:
W0=(0.643, 0.194, 0.097, 0.067)T
In the analytic hierarchy process (AHP), the judgment matrix should satisfy the consistency test of the
matrix. Firstly, the consistency judgment indicator Cl is calculated as formula (4.1), and then the consistency
rate CR is constructed as formula (4.2). Here, we bring in a measure. It's called the stochastic consistency index

RI. As follows:

Table 11 The Stochastic Consistency Index Rl
n 1 2 3 4 5 6 7 8 9 10 11

RI 0 0 0.58 0.9 1.12 1.24 132 | 141 | 1.5 | 1.49 1.51

When nz3HTJ’ CR<0.10, The judgment matrix can be accepted; otherwise, the judgment matrix should
be corrected.

The matrix consistency indicator Cl and the random consistency ratio CR are as follows:

Cl=(4.139-4)/(4-1)=0.046
CR=(0.046)/(0.9)=0.051<0.1

Therefore, the judgment matrix of criteria layer C has acceptable consistency in China- Thailand
maritime cargo trade and logistics channel.

We determine the weight of quantitative indicators. This paper is based on the comparison of the data
collected from the actual survey. In logistics cost, the less the transport cost, the better, the shorter the time
cost. Therefore, the reciprocal value of the cost (time cost or expense cost) of each logistics channel over the
total cost (time cost or expense cost) can be used as the weight. The cost is smaller, the weight is larger and
the priority level is higher. For such qualitative indicators of channel condition and transport capacity, the
weights of these two indicators are determined according to the field survey and the practical experience of

relevant practitioners.
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Table 12 Calculation of Quantitative Index of Transportation Cost in Each Route

(unit of a standard container 40 feet)

Transport cost ($) Cost / Total Reciprocal
Routel 3904 39040/199060=0.196 5
Route2 5638 56380/199060=0.283 3
Route3 4603 46030/199060=0.231 4
Routed 5761 57610/199060=0.289 3
Total 19906

Table 13 Calculation of Quantitative Index of Transportation Time in Each Route

Time (day) Time / Total Reciprocal
Routel 6.833 6.833/26.748=0.255 4
Route2 5.416 5.416/26.748=0.202 5
Route3 4.374 4.374/26.748=0.164 6
Routed 10.125 10.125/26.748=0.379 3
Total 26.748

Table 14 Calculation of Quantitative Index of Customs Clearance Time in Each Route

Customs clearance Time / Total Reciprocal
(day)
Routel 6 6/25=0.24 4
Route?2 7 7/25=0.28 3
Route3 5 5/25=0.20 5
Routed 7 7/25=0.28 3
Total 25

Table 15 Calculation of Qualitative Index of Customs Clearance Environment in Each Route

P1 P2 P3 P4
Routel 1 3 3 1/3
Route2 1/3 1 1 1/5
Route3 1/3 1 1 1/5
Routed 5 5 5 1

Table 16 Calculation of Qualitative Index of Transport Capacity in Each Route

P1 P2 P3 P4
Routel 1 1 1 1/5
Route2 1 1 1 1/5
Route3 1 1 1 1/5
Routed 5 5 5 1

The fourth step is the weight of each index of P layer is calculated

Similarly, the judgment matrix of c-p layer can be constructed first to determine the weight of PL, P2,
P3 and P4 in the measure layer on transport cost, transport time, customs clearance environment and transport

capacity. The results were calculated and summarized as follows:

110


javascript:;
javascript:;
javascript:;

Journal of Administrative and Management Innovation. Vol.8 No.2 May - August 2020

The weight of C1 is W1=(0.294,
The weight of C1 is W2=(0.267,
The weight of C1 is W3=(0.252,

The weight of C1 is W4=(0.125,

0.294, 0.235, 0.176)T ;

0.2, 0267, 0.267, 0.267)T,
0.097, 0.097, 0.555)T ;
0.125, 0.125, 0.625)T

Judging the consistency of indicators, as shown in the following table:

Table 17 Judging the Consistency of Indicators

Judgment

Matrix n Amax cl RI CR
A0 4 4.139 0.046 0.9 0.051
Al 4 4 0 0.9 0
A2 4 4 0 0.9 0
A3 4 4.044 0.015 0.9 0.017
A4 4 4 0 0.9 0

It can be seen that CR< 0.10 for all the four judgment matrices can pass the consistency test

The fifth step is the comprehensive importance calculation

Route P1: Laem chabang -HongKong Total Score is:

0.643 x0.29440.194x0.267+0.097x0. 252+0.067x0.1 25=0.274

Route P2: Laem chabang —~Shenzhen Total Score is:

0.643x0.294+0.1 94x0.24+0.097x0.097+0.067x0.1 25=0.246

Route P3: Laem chabang —Fangchenggang Total Score is:

0.643x0.235+0.194x0.267+0.097x0.097+0.067x0.125=0.221

Route P4: Bangkok —Shanghai Total Score is:

0.643 x0.176+0.94x0.267+0.097 x0.555+0.067x0.625=0.261

In summary, PI> P4 > P2 > P3 are optimal when taking time as the main consideration object, followed

by P4 line, P2, and finally P3.

2) Program Two (Mainly Focus on Transport Cost)

The Comparison Matrix of Each Factor is Constructed:

Table 18 Criterion Layer Comparison Matrix

0 Transport Cost Transport Time Custom Clearance Transport Capacity
C1 C2 C3 C4

C1 1 1/5 3 3

C2 5 1 7 7

C3 1/3 1/7 1 2

C4 1/3 1/7 172 1
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After the matrix is sorted and normalized, the weight is:
Amax=1/4 *( (0.815)/(0.194)+(2.761)/(0.643)+(0.388)/(0.0974)+(0.272)/(0.067) ) = 4.139

The matrix consistency indicator Cl and the random consistency ratio CR are as follows:

Cl=(4.139-4)/(4-1)=0.046
CR=(0.046)/(0.9)=0.051<0.1

Therefore, the judgment matrix of criteria layer C has acceptable consistency in China- Thailand
maritime cargo trade and logistics channel. As the criteria layer has not changed the evaluation criteria for each
scheme. Therefore, the weight of each scheme is not changed by the criterion layer, which is still the same as
the above calculation results. Therefore, there are:

Route P1: Laem chabang -HongKong, Total Score is :

0.194 x0.294+0.643 x0.267+0.097x0.252+0.067x0.1 25=0.262

Route P2: Laem chabang -Shenzhen, Total Score is:

0.194x0.294+0.643x0.2+0.097x0.097+0.067X0.125=0.203

Route P3: Laemchabang —-Fangchenggang, Total Score is ;

0.194 x0.235+0.643 x0.267+0.097 x0.097+0.067x0.125=0.235

Route P4: Bangkok —Shanghai, Total Score is .

0.194 x0.176+0.643 x0.267+0.097 x0.555+0.067x0.625=0.302

To sum up, P4> P1> P3 > P2 are optimal when cost is the main consideration object, followed by P1,
P3 and finally P2.

When time is the main consideration object, PI> P4 > P2 > P3 are optimal, followed by P4 line, P2,
and finally P3.When cost is the main consideration object, P4> P1> P3 > P2 are optimal, followed by P1, P3
and finally P2.Comprehensive program one and program two: the optimal logistics channel for the goods trade
of Thailand to China should be P1 (Laemchabang-Guangzhou) line and P4 (Bangkok-Shanghai) line (ranking the
first two). If the time factor is taken as the main object of consideration, the P1 (Laemchabang-Guangzhou) line

is even better than P4(Bangkok-Shanghai) line.

Conclusion and Recommendation

Conclusion

When an enterprise is making decisions about transportation mode and route, it needs to consider a
variety of factors, including transportation cost, transportation time, customs clearance environment and
transportation capacity. For different enterprises, the main factors influencing the decision-making are different,
which requires them to score various indicators according to experts and industry experience, and then obtain
quantitative results.Based on the research on fruit shipping logistics in China and Thailand, this paper analyzed
the characteristics of taking fruit as the object of logistics transportation, and selected quantitative and
qualitative indicators to build the hierarchy according to the considerations of enterprises in the choice of

transportation mode. Through the analytic hierarchy process (AHP), this paper can help the fruit traders in
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China and Thailand to select the most suitable general method and mode of transportation according to their
own situation and goals. In summary, when taking time as the main consideration object, PI> P4 > P2 > P3 are
optimal, followed by P4 line, P2, and finally P3.When cost is the main consideration object, P4> P1> P3 > P2
are optimal, followed by P1, P3 and finally P2.

Recommendations

1) To the Government. China and Thailand government should intensify the construction of the port
is put into the port infrastructure construction, in particular, and to expand the ability of port connected to
the surrounding city, form a clear logistics networks. Thailand and China should strengthen bilateral customs
cooperation, optimize the environment for cross-border customs clearance, improve the timeliness of customs
clearance, and reduce the cost of logistics enterprises. China and Thai government should implement
preferential tax policies to stimulate the development of logistics enterprises. 2) To the Maritime Logistics
Industry. It is the key to enhance the market competitiveness of Sino-Thai logistics enterprises to actively
promote the transformation of small and medium-sized logistics enterprises from traditional to intensive. China
and Thailand should promulgate laws and regulations closely related to the logistics industry and strengthen
supervision and law enforcement. 3) To the Enterprise. China and Thailand enterprises need to actively
introduce excellent logistics management personnel, increase capital and technical input logistics enterprises,
Strengthen the construction of informationization of logistics network, improve the logistics service capability.
Thailand enterprises should Optimize market choices, improve our ability to respond to market risks, control

logistics cost risk and avoid related loss and improve logistics efficiency and reduce time cost.

Limitations

As a process of multi-objective analysis, the study of transportation mode and route selection is
affected and restricted by many factors. Although the research in this paper USES scientific methods, there are
still a few problems: 1) Although this study is based on the collection of large amounts of data and field
research, as a highly sensitive product, there are still many key data that cannot be obtained, which may affect
the final research results to some extent.2) As an exploratory research, both the import and export of fruits
and the establishment of China's coastal cities as an important distribution center are closely related to the
policy orientation of the two countries. Therefore, this study is based on the discussion of a positive market
operation, which may be different from the actual situation.3) Lack of theoretical basis and practical experience.
In the establishment of the weight index model, | mainly focused on the direction of three key indicators, and

the actual operation process would be more complicated.
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Abstract

The purposes of this study were (1) to assess the sports tourism policy of Thailand, (2) to classify
behaviors and needs of the visiting tourists at Thai League soccer matches, (3) to evaluate the readiness of
Thailand in accommodating soccer tourism using Buriram Province as a model, and (4) to offer developmental
guidelines for soccer tourism policy in Thailand.

This study utilized mixed methods. The quantitative data were collected with questionnaires from 400
tourists who have traveled to Buriram to spectate Thai League soccer matches. Statistical software was
employed to analyze the data using frequency, percentage, mean, standard deviation, chi-square, and Pearson's
product-moment correlation coefficient. The qualitative data were collected using in-depth interviews with
eight informants comprising public administrators in tourism and sports and private employees in tourism. The

obtained data were analyzed using an inductive analysis.
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The results revealed that (1) the sports tourism policy of Thailand lacked clarity and a necessary
integration to generate national revenues, (2) the behaviors of most tourists who visited the matches were
having 1-5 matches visited per season, traveling with private vehicles, renting hotels, resorts, and bungalows
as accommodation, and spending at least 3,000 baht per trip, whereas the highest-rated need was satisfactory
services and quality accommodation (x=3.61), (3) the readiness of Thailand in accommodating soccer tourism
using the Buriram model was high (x=3.10), and (4) the developmental guidelines for soccer tourism policy in
Thailand emphasized public relations through technological innovations and digital media.

Keywords: Sports tourism policy, soccer tourism, tourist behaviors and needs
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Abstract

The objective of this article is to represent the concepts and theories related to attitudes and behaviors
in consuming media and consumer behavior of Generation Z. It also includes the adaptation of marketing
strategy of cosmetics e-commerce, which is required to attach generation Z consumers; future target consumers
who have reasonable buying behavior, want pleasant buying experience and receive high- quality goods and
services. Furthermore, these consumers are satisfied to purchase goods and services in a brick-and-mortar store
since they can see, touch, and test the actual products, ask for more detail, and bargain the price with sellers
directly. Therefore, cosmetics e-commerce has to understand values, attitudes, and behaviors of Generation Z
consumers and develop a marketing strategy to respond to their needs by designing products that fit in the
digital age, building a faithful brand, setting a value price, providing both online and offline selling channels,
and promoting products with accurate and sufficient information for consumers to make a decision.

Keywords: Generation Z, E-commerce, Cosmetics business
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