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Abstract
This study aimed to 1) examine the general characteristics of Malaysian independent travelers
in Thailand's southern border provinces; 2) investigate their tourism behavior and technology usage for

travel purposes; and 3) identify factors influencing the intention to use technology in cross-cultural
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tourism among Malaysian independent travelers. The research population consisted of Malaysian
independent travelers in Thailand's southern border provinces, from which 400 participants were
selected through quota sampling at immigration checkpoints and key tourist attractions in the southern
border provinces. A questionnaire served as the primary data collection instrument, and data were
analyzed using descriptive statistics and multiple regression analysis.1) The findings revealed that
the majority of respondents were female (78.75%), aged between 21-30 years (45.75%), held
a bachelor's degree (54.80%), and primarily originated from Kedah state (28.75%). Regarding technology
usage behavior, 2) TikTok was the most frequently used platform for searching tourist attractions and
restaurants (58.75%), while Agoda was the preferred platform for accommodation booking (31.25%).
With respect to factors influencing technology adoption intentions in cross-cultural tourism, 3) factors
were found to be statistically significant at the 0.05 level: performance expectancy (|3 =.108), effort

expectancy (B = .072), and trust and confidence expectancy (B = .693). Collectively, these three
factors explained 59.5% of the variance in technology adoption intention (Adjusted Rz = .595).
The findings suggest that the development of tourism technology in Thailand's southern border
provinces should prioritize enhancing system performance, ease of use, and the cultivation of trust

and credibility, in order to effectively engage Malaysian independent tourists visiting Thailand.
Key Word: Intention to Use Technology, Cross-Cultural Tourism, Malaysian Tourists
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sutedlagldradRanduiusnyan (Multiple Correlation Coefficient)
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melneideyatatediifidinadensidlaliinalulaslumsvionidwinusssuvosinronde:
yadsidumanifiedsauedudminnaldvedlnenuidadesudsiuis 5 Jade Anadgeylu
seduan (X = 4.37) uagiilofinnsannedadonuin Jadedunsmanislulssdvdam fsedunufiu
agluszaunn (X = 4.31) Jadednunisaanisluaruneneuiissduanudniveglusedvann (X = 4.30)
Hadesnudmswamsdsauiiszdumnudaiuegluseduann (X = 4.35) Jedufudssnennuasniniszei
anuAniveglussduin (X = 4.41) uagdadesunismanisennulindanazanudesiuiseiv
AuAniuegluszAuin (X = 4.40)

nsisgsideyalil enaaevanuigiunisidelas3deldgunuunisiingzinisanaesidany
(Multiple Regression Analysis) \ilevnaeuansfigiunsidenuiilaimualife auufgiud 1 msaands
TudszAns amiddnswaludavandenisdslalfineluladlunsvenisrduausssuvesinviaadien
yunaloi i uniani sadieauesludminvsuaunialdvesing auufgiui 2 n1sanandsly
arameneiidvinaludaindemssslaliinelilaflummviesieniuiaussvesinviesilerrmuiaide
Adumandigoauedudminmneununielivedve auufgiui 3 Snswansdenudsvinaludeuan
demsnslaliinalulaflunsvienfisduiausssuvesinveaiisraded dumeaniiisafeaues
Tudmiemeununeldveding auufgind 4 Asnsauaemnlunslfnuiidvinaludaindonisidlald
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v
Yo

maldvedlne lnglasinsimueduusdmsunisiasgvideyanieadinlinsl
- PE vinnefie daduaunisaanisludsyansam
- EE wiznedls Yadusunismanisluainuneeny
- Sl wnnede Yadeausvswanisdny
- FC wuneds Yadesudssuneninuazain
- TC wneds Jadusnumsaaniaeninulinseuazanuidosiu
- Bl vaneds mssslalfinealulaglunsvieadiortusausssy

AN5ATITRAIUTUNUS TZUIN9AUS

[

A5199 2 NNFIATIZIANUAUNUSTEMINA LU TP A ANFUNUS VDN ST UAILAAIAITIAIT

PE EE SI FC TC BI
PE Pearson Correlation 1 642%% - 592** - 480**  .493**  494**
EE Pearson Correlation 1 556%*  562**  538**  507**
S| Pearson Correlation 1 S560%*  .470**  .385%*
FC Pearson Correlation 1 660** . 544%*
TC Pearson Correlation 1 560%*
Bl Pearson Correlation 1

**_Correlation is significant at the 0.01 level (2-tailed).

ynmsRnyedulssAviavduiusiftesdulunesdl 1 wuidusndadens 6 fudanuduiusiu
(Sig (2-tailed)) Auszautod1dgyf .01 lnsaAanduiiusqeanie 0.660 uazATingnde 0.385
wazAATIdITLS STl T nAeY sEne 0.385 1 0.660 uanein deyavesnisfinwiadailifitym
Aduiusszineiauds Wesanldfinnuduiusseninsiudselesindulsyansavdusiusgendn 0.80
(fagn Nivdyy, 2549)

a a o
N1INATDUANNAZIUNITIY
NsVAgUANNAZIUNTIFELAENITIATIERATNABELTAAULUUNY (Multiple Linear Regression
Analysis) INANLAFIUNTITENG 5 auudgrudenlananundrsiuduanmansiasgiteyasdeoluil

a1519%t 3 Model Summary 2835 AT RiIRUTFuLazEIwUTAY
Model R R Square Adjusted R Square Std. Error of the Estimate
1 q75° .600 .595 1.378
a. Predictors: (Constant), PE, EE, SI, FC, TC
b. Dependent Variable: Bl

M 3 KadizinIsonnesdadunuuny wuiesdUssneust 5 Hady Saviwadensaalald
waluladlunsveadisndiuausssuvessineniisrsmunadeiifumeaniisnesuesdudminmouny
meldvasing Tnewuindn Adjusted R Square Winfu 595 ugnsindaudswennsaisa 5 Jade (PE, EE, S, FC, TO)
fiavswaseuUsa (B) Aissiudesas 59.5 dwudnievas 40.5 Wenndadesuiilildhunfnulunmsidendsd
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A1999 4 NMsvadeUtivd1AUIENNITHEINTEl ANOVA®

Model Sum of Squares df Mean Square F Sie.
1 Regression 84.684 5 16.937 118.306 . 000°

Residual 56.406 394 .143

Total 141.090 399

a. Dependent Variable: Bl
b. Predictors: (Constant), PE, EE, SI, FC, TC

nsnadeutddnvasaNnIINeINsal (ANOVAR) Mnans19fl 3 wudndn Sig. fidnesndt .05 wanyin
fifuusduegnaos 1 fauds mndadesudsiusta 5 Jedefisvinaresudsniu (B) Sweusuliannse
vnnaaouausRgusevdnnisonanesidadunnselule (Yasn ndvdy, 2549) Fawanismadey
auRguduandlumsied 4

A1519% 5 A1 Coefficients vosinlstase

] ) Standardized
Model Unstandardized Coefficients Coefficiants ; Sie.
B Std. Error Beta

1 (Constant) 631 175 3.713 .000
PE .108 .038 121 2.841 .005

EE 072 .043 074 1.687 .005

Sl -.029 .041 -.029 -.692 489

FC .025 .047 .025 529 597

TC 693 .041 661 17.053 .000

a. Dependent Variable: Bl
HANTIATIEVteyaniTanneedany wudladeniddninarenisaslaldinalulaglunisvieaiien

'
-:4

FruTausssuvesdnviend savaunadei i uniaud sasaeauieslusmassuaunialdvesing
Tnefiszdutoddey 0.05 (Sig. <= 0.05) f1uau 3 Y98 Ao 1) Yadenisaanisluyszadndam (PE) 2)
Hasonsaenislupnunensu EE) waz 3) Jadunisaaniennulindawazanuidesu (TC) fsvswa
sefuusmuiisyiudosas 59.5 (Adjusted R Square =.595) fatiu MANANTTIATIZRIEY dnansnadis
aunsnensalausslaldmaluladlunisvieniiorduiausssuvesinveufisvaunad@efiiunandien
Fronuoslusaninuoununielalased

Bl = 0.631 + 0.108(PE) + 0.072(EE) + 0.693(TC)
Tnei
o Bl = nssslalfimeluladlunsviadiendhuansssy
e PE = Uadeaunisamianisluusza@nsain
e EE = Jaguaunisaanisluninuneeny
o TC = Jadumunmsmeanssornulindasazanuidesiu
Towaunisiuandififiuintadedunsmaniernulindanasanudetu (T0) SAdudsyans
gafian (0.693) mudedadesunisaanislulszansaiw (PE) (0.108) wazdadsfunisaianisly
AUNEIEU (EE) (0.072) audnsiu
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adefidunnaniitsamenuedudmiseununieldvesing anauuigiunsiseildmmunlide
1) Yaduaiunisaanislulszansnin 2) Jaduarunisaianisluanuneeiu 3) Jadeaudndnanisdsn
a) Yadedudssruneanuarainlunisléen uag 5) adedunsamaniieninulindauazanudesi

11



Journal of Administrative and Management Innovation, Rajamangala University of Technology Rattanakosin
Vol.14 No.2 May - August 2026

13nsnaludauinaeni1sadlaldinaluladlun1svea eIt LT mUs IS UN VI8 N 831U AR 8 LAUNI9L

d

Wieademumedutmiameuaunialdvading Tagldnnsiinmzsinisannesdam wuinis 5 Jadefithan
Anwansaesutsmuulsusiuvesnisaslaldmaluladlunsveuiissdwiausssuldsesas 59.50
(Adjusted R2 = 595) §ae Adjusted R? firoudsgeiluandliiiuinnsoungud UTAUT finanussgndld
farumnzaunazannsoesuenginssunsasaldmaluladlunisvieaiisrdufausssuveninroadie
ynuadeldodaiusyanamm wasnansadeuauLRgunIeTiseiutudiey 0.05 anit 5 Jadewud
fifios 3 Jadodi fonsnaeeilod fynsadfnonisaaaldmaluladlunisviend ead 1w Taus ssu
(Sig. <= 0.05) ¥adi

Haded 1 nnseanisludszdndam (Performance Expectancy) nan153senuinnisaiandslu
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