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Abstract
This study aimed to: (1) examine the purchasing behavior in selecting real estate; (2) analyze
digital marketing factors influencing their purchase decisions; and (3) propose digital marketing
strategies for real estate development projects. The sample consisted of 400 Generation Z
individuals, born between 1996 and 2006, who were of working age. Data were analyzed using
descriptive statistics and multiple regression analysis. The findings revealed that Generation Z

consumers spend approximately 5-7 hours per day using digital media, with most information
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searches conducted at night. Price was identified as the most influential factor in purchase decisions.
Most respondents were interested in contemporary-style houses priced between 2-3 million baht.
The results of the multiple regression analysis indicated that three digital marketing factors
significantly influenced real estate purchase decisions. E-mail Marketing had the greatest influence
(Beta = 0.211, p < 0.05), followed by Search Engine Optimization (SEO) (Beta = 0.211, p < 0.05), and
Project Website (Beta = 0.206, p < 0.05). Based on these findings, digital marketing strategies for real
estate development projects in Chiang Rai Province are proposed. Developers should prioritize e-
mail marketing as the primary strategy, alongside improving search engine optimization (SEO) and
enhancing project websites to support smartphone usage. These strategies are expected to improve
information accessibility and effectively stimulate purchase decisions among Generation Z consumers

in alignment with their digital behavior.
Keywords: Generation Z, Consumer Behavior, Real Estate, Chiang Rai Province
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