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Abstract

This study aimed to 1) analyze the digital marketing situation of agricultural products at the
Agricultural Technology and Innovation Center, Prachuap Khiri Khan Province, 2) identify factors
influencing digital marketing, and 3) propose innovations for digital marketing management. The research
employed a qualitative approach with 25 key informants, including center staff, service recipients, and
product buyers, selected purposively. Semi-structured in-depth interviews were used for data collection,
and the data were analyzed using content analysis.The findings revealed that digital marketing for
agricultural products is in its early stages. Traditionally, marketing relied on conventional channels such
as direct sales in fresh markets and middlemen, limiting farmers’ pricing power and direct access to
consumers. Most products remained unprocessed, lacked branding or international standards, and had
packaging that did not reflect local identity. Strengths included product quality, innovation support, and
local distinctiveness, while weaknesses were limited product diversity and farmers’ digital skills.
Opportunities arose from government support and growing consumer interest in quality and safe
products, whereas challenges included market oversupply, high costs, climate change, and farmers’ skill
limitations. Factors affecting digital marketing included 1) product quality and safety, 2) pricing that,
despite high costs, remained competitive, 3) distribution channels dependent on quality partners and
locations, 4) online promotion activities, 5) content marketing requiring expert assistance, 6) limited
influence of websites, 7) social media, especially Facebook, as a key platform, 8) email having no impact,
and 9) search engines enhancing awareness and market reach. The study proposed eight innovations
(8P’s) for digital marketing management: Product, Price, Place, Promotion, People, Process, Physical

Evidence, and Partnership, to sustainably enhance digital marketing of agricultural products.
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