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Abstract
The objectives of this study were: 1) study the importance level of online marketing mix
factors through the TikTok Shop application among consumers in Nonthaburi Province; 2) examine the
level of loyalty towards online shopping via the TikTok Shop application among consumers in

Nonthaburi Province; and 3) explore the relationship between the online marketing mix factors and
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the loyalty towards online shopping via the TikTok Shop application among consumers in Nonthaburi
Province. An online questionnaire was used to collect data from 400 TikTok Shop users in Nonthaburi
Province through quota sampling. The data was analyzed using statistical methods, including mean,
standard deviation, and inferential statistics.

The research results found that: The majority of the respondents were female, They were
aged between 21 and 30 years, with occupations as students, having an education level below a
bachelor's degree, and an average monthly income of less than 14,999 Baht. 1) The overall online
marketing mix via the TikTok Shop application among consumers in Nonthaburi Province is at a very
high level. Specifically, distribution channels and marketing promotion are at a very high level, while
other aspects are also at a very high level. 2) The overall loyalty to online shopping via the TikTok
Shop application among consumers in Nonthaburi Province is at a very high level. Purchase intention
is at a very high level, and other aspects are also at a very high level overall. 3) The online marketing
mix, both overall and in each aspect, is positively correlated with loyalty to online shopping via the
TikTok Shop application among consumers in Nonthaburi Province. The overall correlation, as well as
purchase intention or complaint behavior, is very strong, and other aspects also show a very strong

correlation, with statistical significance at the 0.01 level.

Keywords: Online Marketing Mix, Loyalty, TikTok Shop Application
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