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Abstract

The objective of this research is to study the importance of the marketing mix and the decision
to buy fresh pork in sales outlets in Uttaradit province and to study the marketing mix that influences the
decision to buy fresh pork in sales outlets in Uttaradit province. It is a quantitative research in which 385
sets of samples were collected. Using questionnaires as a study tool Statistics used in data analysis include
percentage, frequency, mean, standard deviation, and multiple regression analysis. (Multiple Regression
Analysis) The results showed that the marketing mix significantly influenced the decision to buy fresh pork
in Uttaradit province at a level of 0.01, in descending order. as follows The marketing promotion side has

a standard regression coefficient of 0.316, the price side has a standard regression coefficient of 0.234, the
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distribution channel side has a standard regression coefficient of 0.205, and the product side has a standard
regression coefficient of 0.170. Uttaradit Province 71.00% (R2 = .710)

Keywords: Marketing Mix Factors, Purchasing Decisions, Fresh Pork
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