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Abstract

The aim of the research was to examine the factors affecting the decision to study in the Master of
Science Program in Digital Policy and Management at the College of Innovation, Thammasat University. The
sample was composed of 400 individuals, including undergraduate students and individuals with bachelor's
degrees residing in the Bangkok Metropolitan Region. Statistical methods employed for data analysis included
mean, percentage, frequency, standard deviation and regression analysis. The results revealed that the factors
influencing students' decision to enroll in the Master of Science Program in Digital Policy and Management at
the College of Innovation, Thammasat University, are Promotion (mean=3.94 Beta=.335 Sig.=.000), Social
mobility (mean=4.00 Beta=.181 Sig.=.004), and Social contacts (mean=3.81 Beta=.214 Sig.=.001). The model
can predict the dependent variable with an Adjusted R2 of 0.21 at the 0.05 significance level.
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WALAIUNIMNEIAL (Social mobility) Inedia Beta=.181 wazAn Sig=.004 uaziladuniunisasneaindie (Social
contacts) Inefle1 Beta=.214 uazAn Sig.=.001 daflarmduiusiBsuindunsdndulaioundngassaaln néngns

o

YleUN8waLNISUSNSAINEA INB1GUIANTS UWINeaesISUAEnsmabull

M131991 4 A1 Coefficients 31NN15AATILVINTOANDENVIAN

Coefficients®
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta

1.148 574 1.999 .046

MNEnYaILAENaNgNS 099 149 046 666 506
AN5TIULHENNITLS U 105 122 053 862 389
Viafisaweaaudne -.015 132 -.007 -111 912
ATELATUNITNAN 567 110 335 5.167 .000
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M13197 4 A1 Coefficients :MNNTAATIEVINITANNRENYAN (FiD)

Coefficients®
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
YAAIN3I -.268 146 -.123 -1.837 .067
NITUIUNT .038 .147 .018 .256 .798
ANPAENNNIBAN -.030 147 -.015 -.205 .838
NTHAIUIAULDY -223 139 -097 -1.604 109
AINAIUIADTUAINNNEIAL 278 .096 181 2.910 .004
ATHAIUIBITN -.248 132 -.114 -1.881 .061
N1385794A307U8 332 096 214 3.459 001

a. Dependent Variable: Intention MDX

Mndeyadanarnduniseouuaunigiud aHd),9H) uag 11(HK) uaraasasiaunis Standardized
Coefficients lsi#ai a(Hd), 9(HI) uae 11(HK)

nmsdadulalfoundngnsuTyyln vangasuleuisuaznisusnisadna Inerdeudnnssy
UTINEIFETITUANENT = 1.148 +.335X4 +.181X9 +.214X11 lagannan1siasizvidnssuaunsoaguledn nan1side

atiuayuauuAgIuten 4, 9 uaz 11 Ae Jadenisduasunisnann Jademsimunaniunimmisdeny wazladenisasng

o

w3eYne danuduiusidauindunisdndulaiseundngasusyann nsalfnwivdngasulevieuazn1suinshiva
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d5duazanusnena

anunsnedUsenan Tt lneiiussinud Ay sareluil

aa o
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'
{ a '

edeuianssy INIne1dusTINAans Haddenudl A ndnyaluasnangasiy dendaafugeiga lawn
“aNgnInsIiuANeIN1s Vel sukardusElevldendn (x=4.44) lngenuatsssuieunisisou wudl Yl

ALRREgaNan Lok aunsadiseAseunans s Wi leudu Buan Unsnshn (x =4.28) Jenuvinaisnivesanufne

Y

wui TefidAnadogeian laun aouiliSeulinnudasnds dze1a UsIEINAR (x =4.32) A1uNITdRaSUNITRAIN

q

o

I v da :4' d Y o a v o & | ' < s & ¢, v
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q
' . —

v a1 A A
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'
' =

anwaganenmnud denilanaiuganian laun In1slddenisiSeunisasuiivainvaneuazinmnn (x =4.35)
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a

WINNTIU UM INGIFEFITUANERSHATTENUT MUMITTLIAULIY Joniidnadegeiian laun wWedeenisiianiiug
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Y 9
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q
'
v oA
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[
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Uselowdsoanaenilu (x =4.18)
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3. enaaevaunAglunuide fonsiiasginisannsenyau wuirdadeiidmwadenisdadulaisou
nangnsuleuglasNIsuIIAING Iendeuinnsy umInerdesssumans laun Jadeiunisdaaiunisnain
(Promotion) BsapnadpsfiuaAdeves tondnwal Fezeman (2562) Fos Hadensdeansiisiavinasenisdadulatn
Anwseszaulsgaeinielddnganisdinwinevesumnimenaoenay Iaewuin nsduasun1sve nsUszeIdunus
annsodwasensinduladiAnuresyiulsygnsld uenaniideded unisatranietie (Sodal contacts) 1y

a o o

dsadonisdndulaifoundngaulevisuaznisuinsiava Inendouinngsy aminerdesssumansivuiy 3
aenndastuntifeves ity edna (2559) Iiviideises Yadefifianuddsionsindulavestindnwilunisden
Sousgduindindne wazunnafinsnutind@nnSufindne anninedsamaiuasung Inenuamialg
wui msvendevesdudivuluudiiuiadehsduatuasiiaemnmsiomsmamasmauuuUindeuinvisuen
#o dwiulladuaavng 1Hun dadesumnumsiauianiunmnisdsay (Social mobility) Fsaenndasfusuiduves
lnsAai gaasau (2560) 1303 MsAnurdadeiidnadenisdndvlednuiselusdugeufnuivesiniSeulsaiouada
uinendedaUing wuin nguiregimanivideduionisAnmiudranusermnuslulsznovendn nzaui

muniavisefnwisieluseiuigaguls

YDLAUDLUY

Jarauanurlunisiinanisiaeluly

o v W |

1. umAngrdemsiianudAyiudaaiunisnain (Promotion) W NMIUTEEUNUSUANGATHIUYDINNY

o

o

soulatikaveanlall lnswnzduindnyUsynes avinermanstudin a1vivuinnssuiarn1sulsgun1eidna
(DX) msitfumsuuzinvdngnsusylnlstuindnvidesanillonagefiaz@nusieilosiuouan

2. aAnendomsifiidunisussnduiusndngasiuiannanunmnisdsan (Social mobility) 1y 110
Anwdelenadeusumisdedmaisooinednals uas Funisasrandetne (Social contacts) 1y nsdaianssy

auduiusinAnyluusaziy vieauauAvdini Weindadensaesnudmasenisindulaseuse

Farauanurlumsiseaieely

1. psfnudadefidmaliinAnvisuging awiverdansudia #1917 IANTTURAYN WU TFUNNS
Aavia (DX) ﬁﬂmcﬁiawa”ﬂgmﬂ%zyzyﬂmﬁu%u

2. msinedseanuaanimesindnuindeud @nvwaziamunaindulusuanuaanimseld e

AnwianudeinisvesindnuuazuSulsamangns, lussavsnmeau

LONEI3D1989

st gase. (2560). midnudadeiidnasenisindulafinudelussfugaufnuivesiniFou Sseudnwvineulay
T59ssuadaunInedu@aling. 275975399775 Veridian E-Journal, Silpakorn University avuniwilne
FIINYYIAIFHTAIAUIANT UazAaty, 10(1), 201-207.

Y adivlng. (2558). wgdnTsuguslnn (Rusiaded 5). ngama: drinfusiwisgmansaluming s,

waiiey 2eAnatl. (2559). tadeiidnruaisysenisinaulavesindnwmlunisidonSoussduladiafng uasuuinm
nsuTIuihAnmsadiafnwuyinedeasvarasuns neneannlyg.
ernusUs e Uadin, IN1INIADEIIAIUATUNS.

9 aURTeY. (2555). WgdnTsuguilg. ngammna: 30 lguaTnium.

104



Journal of Administrative and Management Innovation. Vol.12 No.2 May - August 2024

driinanuAMEnITUNTTRIVILATYIN AT TIALLIYIR. (2558). TANINYBIUAUTRILT IATYEAIUAZAIAULAIYIA
QUi 12 W.A.2560-2564. ngamwa: drinaunmenITIN TTRLIATYgR LA AIRLLIR,

driinangnssumsidnaiieisusiauasdinuuiand nsensiiviaioimsusiaasdanu. (2562). ulgurguazuay
sedUTIAIEN SRR oI TYsAauazSIAL A, 2561-2580.
ngamme: dcfnanignssunsAdviailiolrsugRouardsnuusiena.

29ANTIANYIAINEIARSUAY TASITULANANUSEYR. (2559). 598971584 Issues and Trends in Education for
Sustainable Development. NJIWIN: IANSANYINGIAANTUAL TRIUSTTULANUTE Y1V,

wondnwal Bevgnan. (2562). Tasenrsdearsidonsnadenisinaulaihinyiesysudsyans neliings
nsanwlngvesun e ragionsy. IednusUsygumUudis, aantuludeiauusmsaans.

Foxall, G. R., & Sigurdsson, V. (2013). Consumer behavior analysis: Behavioral economics meets the marketplace.
Psychological Record, 63(2), 231-237.

Kardes, Cronley and Cline. (2011). Consumer Behaviour. Mason. OH: South-Western Cengage Learning.

Kotler Philip. (1977). Marketing Management (10th ed). NJ: Prentice-Hall International.

Maslow, Abraham (1970). Motivation and Personality. NY: Harper and Row Publishers.

RCIM

GRADUATE COLLEGE ™
Rattanaosn Cofiege of Wiovation Management

'RATTANAKOSIN

COLLEGE OF INNOVATION MANAGEMENT

INYIAYUIONSSUNISIONIS
uns. saulnduns

— - - o] =5
wWasuduasunfAnu
nangasustutuiln nandasusturyion
rangasusmsssiiwkiUuan (M.B.A) nangasusmsssinqufiucunia (D.B.A.)
WanmawiAy Suidis wWaniaWiAy SuEs - Suainng
nangassiUszmaurmansurituia (M.P.A) nangassiUszmaurmansaujUoufia (D.P.A.)
wWoniAWAY Suanng wWaniaWiry Sueinng
nangasAnwvimansumiUunia (M.Ed.) nangasusyuiquiucuda (Ph.D.)
WaniAWAy Sudis - Juarnng WanmAWiry Juanng
(Boudlarkidudlan) = = o
nangasnisionisquiuounia (D.M.)
rangasnisianisumUcuna (M.M.) o iaE e SuoIn oG

WamaWiAy Juainng

- ol I.-'
aFwasnaunasaauladlan

https://www.rcim.in.th/ ., e . ~

e

@092-442-9000 f @rcim.rmutr @rmutr_rcim_rmutr

105



