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Abstract

The objective of this independent study was to study the level the quality of public relations services
at Don Mueang International Airport and to present the public relations of Don Mueang International Airport.
This study employed questionnaires as a tool to collect data from 400 service users at Don Mueang
International Airport. The data analysis was then conducted by means of descriptive statistical methods.

The results of this study revealed that the public relations service quality level in overall, it was at a

high level in all aspects, including the Tangibles 3.94; Reliability and Responsive 3.93; and Assurance and
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Empathy 3.92, respectively. Based on the results of this study, these get guidelines for the development of
new public relations and sorted in descending order of suitability are: Facebook, Twitter, Line, AOT application,
YouTube and make clips via social media and easy to access and should be Two-ways communication interact
with each other.

Keywords: Public Relations, Airport of Thailand Public Company Limited
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