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Abstract

With the higher competitiveness in business industry leads to businesses are adapting innovations to
increase efficiency and efficacy in business competition. Innovation is not a one-size-fits-all solution that can
be applied to organizations in a static way. It must be adapted to the organization's operating model and
organization culture. This article compiles innovations that can be applied to organizations, as well as change
adaptation and innovation management. Therefore, in order to retrieve an innovation for organization, support
from departments, good organizational culture with importance of human resources, and most importantly,
ability to adapt information to create an innovation that suit with customers’ needs as well as adapting to use
with machine learning technology to create deep information, so it’s simple to develop business processes
efficiently.
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