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Abstract

The purposes of this study were to: 1) to study the opinion level of technology acceptance
elements of 7C's e-commerce website lifestyle and decision to use beauty and health services through
e-commerce. 2) to study the influence of technology acceptance. Components of 7C's e-commerce website
and lifestyle affecting decision to use beauty and health services through e-commerce. Collected data with
online questionnaires. From a group of experienced online consumers who are interested in beauty and health

services through e-commerce, 400 samples were randomly sampled. Data were analyzed to test the hypothesis
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using multiple regression analysis. The results of the study revealed that factors related to technology
acceptance, the components of the 7C's e-commerce website, and lifestyle patterns significantly influenced
consumer decision-making regarding beauty and health enhancement services through e-commerce. The
multiple linear regression analysis showed a moderate correlation coefficient (R = 0.592) with a predictive
power of 35.10% The most influential factor on consumer decision-making was technology acceptance,
followed by the components of the 7C's e-commerce website and lifestyle patterns.

Keywords: Technology Acceptance, Lifestyle Patterns, Electronic Commerce
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