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Abstract

This academic article has two objectives: 1) to study and review the concept of Knowledge of the
theory and new marketing research of snack retail business, and 2) to analyze and compare marketing in the
old 4P's with the new marketing 4E's of snack retail business. From the review of relevant literature in terms of
the concept of modern marketing , principles concept of digital marketing , retail business ideas domestic and
international research definition and characteristics of snacks overview of the snack market in Thailand is used
to analyze content analysis to explain the objectives consideration of documents The researcher has studied
the criteria for selecting documents to use according to Scott's (1990; 2006) consists of 1) Authenticity 2)

Credibility 3) Representativeness and 4) Meaning . In this process of documentary research, the researcher pays
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attention to the concept. Which can be summarized into separate important issues according to the content
based on the interpretation according to the established truth that helps in interpretation and analysis leading
to data or findings in this research to bring to the conclusion that, the introduction of modern marketing to the
snack retail business in terms of cost and business expenses are not too high can easily reach the target
audience enable entrepreneurs to know the needs of consumers. Helping in increasing sales by purchasing
products through online channels and can be used to measure results In order to bring consumer feedback to
improve, develop and expand the business. The introduction of modern marketing principles in business
operations for entrepreneurs and consumers to receive information about products quickly and efficiently. In
addition, the obtained information can be used as a guideline for decision making and further business
operations.

Keywords: Modern Marketing, Retail Business, Snack
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