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Abstract

This article aims to propose the efficient development of digital marketing by using big data. The scope
of this paper covers the importance of big data usage in digital marketing and the process of utilization of big
data. This is because the application of big data technology is essential to digital marketing as it plays an
important role in enhancing the effectiveness of digital marketing. The data from actual daily transactions of
people are utilized as primary information for decision-making in the digital marketing of the organization. This
information derived from the 4 step-process of big data; Data generation, Data acquisition, Data storage, and
Data analytics. Decision-making in digital marketing based on the use of big data would be suitable, relevant,
rapid, and up-to-date. Moreover, it also helps the organization to prevent and solve critical issues accurately.
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