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Abstract

The objectives of this research were to analyze the key factors and group the behaviors affecting the
parcel delivery service of Kerry Express (Thailand) Public Company Limited, Bang Pu Branch. The population
used in this research is an employee of Kerry Express (Thailand) Courier Company Limited, Bang Pu Branch
which is located near the Bang Pu Industrial Estate with a variety of workers and residents Causing a large
number of products to be delivered to users. In the study of carrier behavior, distributions of frequency and
percentage of responses were used. For the six aspects of the service quality factor analysis, the principal
component analysis method was used with varimax method in order to rotate the factor axis for extracting the

primary component with an Eigenvalue greater than 1. The main components that were extracted were then
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grouped using the K-Means grouping method. The results of the research were as follows: Most carriers'
behavior has the most frequency of Tuesday's package delivery service. In addition, the delivered products are
all kinds of products except for animals and live food. The courier workers are dressed in modest and also
have a competent to solve problems accurately and quickly as required. It also takes into account the
knowledge of the service and the provision of accurate and clear information as well as the equality in serving
each customer. As for the main components of the decision to use the freight forwarder, there were two
aspects: reliability (Eigenvalues = 1.150 and percentage variance = 19.173) and service quality (Eigenvalues =
.375 and percentage variance). Variance = 6.249). The grouping of service providers from the extracted principal
components can be divided into two groups: reliability (13.00%) and service quality (48.00%). Therefore, parcel
delivery companies need to focus on a reliable shipping management strategy. And service quality
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