Journal of Administrative and Management Innovation. Vol.8 No.3 September - December 2020

Tadeanudsavasmsusenavgsnaiuemnsiveludssmaansgowsni
Success Factors of Operating a Thai Restaurant Business

in the United States
USey iuadne’ wazygyde 393umn’
Prutchaya Heonsawang' and Chanchai Jewjinda”

! hAnwmdngasfaumansumdudio avivgdmsdiay gsfauaznisdes Inendeuinnssudsag uniinerdeiedn
2 p19138UsEdmangmsAaumansuvUnudin anvndvguiimedinn gsiauaznisiles Inedeuinnssudiay unninendessdn

E-mail: nikpaya.rsu@gmail.com, chanchaijersu.ac.th

x4 1
Unanga
nsfnwnsell $inguszeasd 1) WsAnwiszauanudniavesnisusznevgsiasiuomsingluigiesdide

q

Ussinpansgoini 2) Wefnudadenugiuresuszneunislumnudiialunisusenevgsiasuemsinglusy

[

nesdily Ussimmanizewinn waz 3) ileAnudadouindenvesmnudiialunisusznevgsiaduemsinglusy
nesdiile Ussimaansgoiuini nquiegeiiltlunisdde loun fuszneunisiuemsinelusgnesiide Yssine
anigoluin1 $1uau 215 au meuAnnluguuuuresUUABUN Y Lardunwal 5 au Laosdeldlun1side laun
LUUARUNIY Wazkuudunisal uaraddnliluniside 1dun sl fevay Aads daudsauuninigiu wazns
AnszRidaiiom (Content Analysis)

HaN15398 WU (1) sziuanudiieaiusynounislunsusenevgsiaiuemsivelusgiesiille Usune
an¥gouian1 nudt fseduenudisannenufioelaveslduinsoglussduan (2) adefiuguesnnudiialu
n13Usenaugsiaduemisinelusgiesiidly Usemaansgoiusng wudl A1ukssu (Mean= 43.6) AURUAIYY
(Mean= 37.7) fuingfu (Mean= 66.4) uagsuiaieadeuazgunsal (Mean= 76.9) fidnsnadannudusalunis
Usznaugsiasuemmsivelusgneside Ussmeansgowsni (3) Jadawndenvasanudnialunisusznaugsia
$uemsinglusgiesdide Ysemeanigowsni wud munsatduayuainmediay sgluseduunn (Mean=3.90) Ay
nsaduayuanniiguniady egluseauuin (Mean= 3.56) aunsaduayuainaialensuy agluseauuin
(Mean=3.63) wagaunisatuayuainguiyusy aglussduuin (Mean=3.55)

Arddny: AudNSIveUsEneaussna, Suensivelusgiesiide Ussimmansgolsn

Abstract

This study the objectives are 1) to study the success level of operating a Thai restaurant business in
Virginia USA, 2) To study the fundamentals of entrepreneurs in the success of operating a Thai restaurant
business in Virginia USA, and 3) To study the environmental factors of success in operating a Thai restaurant
business in Virginia USA. The sample used for this research was Thai restaurant entrepreneurs in Virginia. USA:
215 people answered questions in a questionnaire and interviewed 5 people. The research instruments were
questionnaires and interviews. The statistics used in this research are frequency, percentage, mean, standard

deviation and content analysis.
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The research found that (1) the level of success of entrepreneurs in the Thai restaurant business in
Virginia. The United States found there is a high level of success from the satisfaction of the users. (2)
Fundamental factors for success in operating a Thai restaurant business in Virginia The United States found
Labor (Mean = 43.6), investment (Mean = 37.7), materials (Mean = 66.4), and tools and equipment (Mean =
76.4) Influencing the success of running a Thai restaurant business in Virginia USA., and (3) Environmental factors
for the success of operating a Thai restaurant business in Virginia USA Found that social support Very level
(Mean=3.90) Support from government agencies Very level (Mean= 3.56) Support from the private sector Very
level (Mean=3.63) and support from community leaders Very level (Mean=3.55).

Keywords: Success of business operators, Thai Restaurants in Virginia USA.
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