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Corporate Social Responsibility in Automotive Industrial in case of

Toyota Motor Thailand Company Limited.
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Abstract

The levels of particulate matter of 2.5 microns - PM2.5 or dust pollution in Thailand is hard to solve
out if there is no anyone in Government Agencies to involve and responsibilities. Despite, everyone knew the
big issues is coming from industrials especially automotive industrial which is generated both direct and indirect
pollution. Toyota was the one of automotive company which has considered environmental issues for many
years. Since 1963, a team and committees had been established to study and focus in Environmental.
Moreover, The Sustainability Report has been submitted since 2013 by 3 mains subjects which are on the
Environment, Society, and Economic under Global Standardization. In addition, Toyota also reports GRI Index
Reference or Global Report Initiative which was an international independent standards organization that can
helps businesses, government and others understand and communicate their impact on issues in

environmental, economics and society to comply with Global Standard. The Principles at Toyota consider
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environmental issues as a paramount importance and aim to establish a future society in harmony with nature
and sustainability. Toyota Motor announced the “Toyota Environmental Challenge 20507, to reduce the
environmental burden attributed to automobiles such as CO2 close to zero or “0” and aiming to developing
measures to contribute a positive impact to achieving a sustainable society. Most activities are compiled with
Stock Exchange of Thailand’s Corporate Social Responsibility Principle as follows 1. Good Corporate Governance
2. Fair Operating Practices 3. Respect of Human Rights and Employment and Labour Practices 4. Consumer
Rights 5. Community Involvement and Society Development 6. The Environment 7. Dissemination of Innovation
from Social Responsibility Operations In Conducting Business. and 8. Social and Environment Reporting.

Keywords: Corporate Social Responsibility, Toyota Motor Thailand Co., Ltd., Automotive
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to contribute to the development of the world economy” (OECD, 2011)
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undertakes to dedicate our business to providing clean and safe products and to enhancing the quality of life
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w.fl. 2506 H¥nsanznTIINMINIKARTeAIIAGaY “Production Environment Committee”

W.A. 2516 ﬁ]’ﬂé}éﬁﬂmzﬂﬁum‘imiﬂizLﬁumiaaﬂLLUULW@?QLL’J@&'@M “Environmental Product Design
Assessment Committee”

Ifmuaeuigusudufeuvesduindouiiiedn “Toyota Environment Month”

w.A. 2532 Tansouanenssunmsmstlesiutuvedelsu “Ozone-Layer Protection Subcommittee”

W.el. 2533 damsnniznssunsslaAa “Recycling Committee”

w.a. 2534 Ieuasude “Toyota Environment Month” \Ju “Global Environment Month” 3usaisednisan
nsldnszaumelasinig “One Person, One Tree”
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“Toyota Earth Charter” %mgmmzmilﬁaa‘unmayau “Toyota Environment Committee”

W.A. 2536 WHUALTHUNNTUDS Toyota Environment iﬁgﬂﬁmumﬁu

W.A. 2539 Useneidunanevest 2548 way wnuves Toyota Environment Lasinsuila

1. 2560 FaRseynsIuN “Internal LCA” fvmnilsuismsslodalsiudunudmiedtilan

w.el. 2541 farlefianssuAsuindey “Environment Affairs Division” s Wanuagn1soonikuuaslalesi
1§3Un1s3UTeINIIN I IUgAaInTsy “ISO 140017 uagldfinnsimdsdennniiesdunndon
Tfuninnuiitonsenindaiesdanndeu Wiamhmsmenudedumndendundausn Tidas
aninstesiulaniau “Toyota Global Warming Prevention Council”

WA, 2542 JURUUNSAWINUAEgUdayadmSun s LCA QﬂﬁWUW%ﬂNWLﬁuIUSLLﬂ'ﬁiJﬂE]iJﬁ’JLG]E)%&J’]I‘?JI
wazFusmdatmuaduduandenlu Catalogs wag nseenuuulual fuuauumanisteneld
Sesdaandenlsituyn Supplier
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uIuNINan Ualeledilan “Toyota Earth Charter” I§finsutlovensveunnisdenield
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w.el. 2544 Uitnuszauaruddaulusnanunuiuiianuves “Toyota Environment Action Plan” tazl
TodnazBudunsmuamansznuvesgniwazUssansamdsdnaonmieluaindildsnesu
?iumé’amLLazmaﬂiwumﬂLﬂw‘gﬁwﬁasﬂamm?amé’aﬂaﬂié’ﬁmLmaLﬁuﬂ%”’aLLiﬂ

W.A. 2546 mmaaumauwu%uﬁmmm “Toyota Environment Action Plan”

W.A. 2508 WnuTuRa (31nT2549-2553) wes “Toyota Environment Action Plan” gni1unld Lomeuns
Wmunenisan Global CO2 uagn1susediunsan CO2 Tunsvudsludamnuseina

w.A. 2549 l¢¥uniseensuiiesdanden uasJudaiufiAiafian “Best Practice”uIm1e Toyota Green

Purchasing gnunanldvnusuine
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w.f. 2550 WWABuKe Environment Affairs .U CSR & Environmental Affairs2553 LU@gutlne CSR &
Environmental Affairs 1u Environment Affairs uasunudauiivh (:nn12554-2558) ve4 “Toyota
Environment Action Plan” lﬁgﬂ‘lj’mﬂ%’

WA, 2550 LENNNTIIEUSBIEMINGOURIN Sustainability Report Wag Toyota Green Purchasing Guideline
Iagin1sunle (Toyota Motor Thailand, 2014)
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v v 1 I3 a v § va o ' = o Y o e a o P ¢
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Wadwinden wasauvaondey 11. vingsnaseninalsena meanuasnseilou Jausssuwasvuusssuiloy

Uselnglueg ﬂizmﬂ@jﬁ’] (Toyota Motor Thailand, 2561)
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Thailand, 2561)
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Motor Thailand, 2561)

a
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uywevuLaznsUfTRreussuegausssy uasnerowiasiaunegwdeilesuasiaiuairennudlodudse
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uiEnlaled3ainlasanis “lasanisleuiauunned 3R Rebuilt Reuse Recycle 1Usegndld Litoidufinusde
Aswandon annsliminensegnadudos Wunisainnuderdu uas Wnadenlvituduilaa ulsudauumned
iﬂmﬁgﬂaﬁ warAnnMeausuls (Toyota Motor Thailand, 2020)

5. MssuimugEruLazdany Unlaledh ldnssuindennudfyuasnisdeansiususuluviosiu wayls
arwsudefirlufansauinunaaunnden nsvidaindedeudesgiuanden uagfilsfmansenuiiAndufugu
soulsanureuane uenantuuinlaleddesnisadsnmsdulitugusuiardan TuFesnsgydeoninenmi
Fanmitdndusedsan anudssannfosssuednae uazranszmuainanglanieu felaseins “Connecting” 1u
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Funudmihelalefvhusena iWhluilduswativayy wardaaiufonssufuguuviosfuiiondndudenulvegnis
Wannegredediu (Toyota Motor Thailand, 2020)
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'3 [
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2020)
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