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Abstract

This research aims to study celebrity endorsement marketing of Thai cloth and to compare the intrinsic
and extrinsic factors which cause the behavioral intention to wear the particular cloth in working women groups.
The sample data is quantitative and presents a group of 121 working women aging between 25-35 years old
who lives in central Bangkok. A questionnaire is used as a main tool for data collection and the independent
sample T-test is mainly used for data analysis.

The result shows the behavior of working women, which are accessed by marketing communication
with presenters wearing Thai fabric outfits, on choosing Thai fabric outfits. The evidence presents internal
factors, which is feeling that the sample group has on the presenters; similarities, identity, character, aspect
and attitude, and external factors, which is feeling that the sample group has on the presenters; style,
confidence, attractiveness and conservation. According to the independent sample T-test ( t= 3.284; p = .001;
S.E. = .274) With external factors having a score of 17.843 (S.D. = 3.152) and having internal factors with a score
of 16.942 (S.D. = 3.102), it can be concluded that the external factors have an impact on choosing Thai fabric
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outfits more than that of the internal factor with statistical significance. This is as a result of the fact that clothes
is essential in daily life in terms of fulfilling people’s physical basic needs and this also indicates identity of
each person. The result from this research is considerably useful for the marketing communicators who are
especially responsible for Thai fabric outfit development in order to further the study on improving marketing
communication effectively in the future.

Keyword: Marketing communication, Cause of selection, Thai-fabric Cloths
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