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Abstract

This study aimed to develop an instructional model based on STEAM education using the TP-SMART Model
to enhance technological innovation and creativity skills among Mathayom 6 students. The research process consisted
of four phases: (1) examining the current and desired conditions of student leaming and innovation skill development;
(2) developing the instructional model; (3) implementing the model; and (4) evaluating the outcomes. The sample
consisted of 26 Mathayom 6/4 students from That Phanom School during the first semester of the 2023 academic year,
selected through cluster random sampling. The statistical methods employed included mean, standard deviation, the
essential needs index (PNI Modified), and the matched-pair t-test.

The findings indicated that

1) learning and innovation skills comprised three key components: communication and collaboration, critical
thinking and problem-solving, and creative thinking and innovation. The highest essential needs index was observed in
creative thinking and innovation (PNI Modified = .294).

2) The developed model demonstrated high content validity, with indices ranging from 0.80 to 1.00 and

an overall average of 0.933. Expert validation confirmed that the model’s components were highly appropriate

(x = 4.258, S.D. = 0.668).
3) A comparison of pre- and post-implementation scores showed a statistically significant improvement at the

.05 level.

4) The overall evaluation of the model’s implementation reflected a high level of effectiveness (x = 4.29, S.D.
= 0.65).
The results suggest that the TP-SMART Model is effective in enhancing technological innovation and creativity

skills among secondary school students.

Keywords: Instructional Model, Actual situation, The condition should be, Learning skills and innovation,

STEAM Education, TP-SMART MODEL
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Abstract
The purposes of this study were: 1) to examine the efficiency of the analytical reading skills practice
exercises for Matthayom Suksa 6 students in the Thai Language Learning Area based on the 80/80 efficiency
criterion; 2) to compare students’ analytical reading skills before and after receiving instruction through the

practice exercises; and 3) to investigate students’ satisfaction with learning through the analytical reading skills
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practice exercises. The sample consisted of 38 students enrolled in Matthayom Suksa 6/5 in the first semester
of the 2024 academic year at Bankruat Wittayakharn School, under the Buriram Secondary Educational Service
Area Office. The sample was selected using Cluster Ramdom Sampling. The research instruments included
twelve lesson plans, five sets of analytical reading skills practice exercises, an analytical reading skills
assessment, and a student satisfaction questionnaire. The data were analyzed using percentage, mean,
standard deviation, and t-test statistics.

The findings revealed that.

1) the analytical reading skills practice exercises met the prescribed 80/80 efficiency criterion.

2) the students’ post-instruction analytical reading scores were significantly higher than their pre-
instruction scores.

3) the students’ overall satisfaction with learning through the analytical reading skills practice

exercises was at the highest level.
Keywords: Critical Reading Skills, Skill Practice Worksheets, Thai Language Learning Area
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Abstract
This study aimed to (1) strengthen community capacity toward becoming a model community for

tourism development, (2) improve the quality and value-added of community-based tourism products
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grounded in local cultural identity, and (3) formulate tourism marketing strategies along the cultural identity
route of Ban Pa Ao. The research employed Participatory Action Research (PAR) and was conducted from July
2021 to June 2022 in Ban Pa Ao community, Ubon Ratchathani Province, Thailand. A total of 84 purposively
selected participants were involved, including community leaders, religious leaders, local sages, representatives
of occupational groups, homestay operators, activity-base facilitators, and community marketing volunteers.
Data were collected through in-depth interviews, focus group discussions, and participatory meetings/workshops, and
were analyzed using descriptive analysis and thematic synthesis to co-create development suidelines with the
community.

The findings indicate that.

1) the community enhanced its self-governance for tourism management through a joint working committee
involving the Subdistrict Administrative Organization (SAO), community leaders, homestay entrepreneurs, and
occupational groups, alongside the development of tourism activities and a “Cultural Road”

2) culturally identity-based tourism products were developed—namely, herbal-coated salted eggs and fabric-
based handicrafts—and their quality was upgraded to meet the Thai Community Product Standard (MCPS).

3) cultural tourism routes were designed in collaboration with neighbouring communities, accompanied by the
development of community marketing agents and online communication channels, including the “Pa Ao Na Thiao”
(Pa Ao Worth Visiting) promotional page. These efforts generated more than 70,000 THB in income for occupational
groups and achieved over 10,000 instances of audience reach/awareness. Overall, the results demonstrate the
effectiveness of participatory processes in revitalizing and concretely upgrading community-based tourism through the

foundation of cultural identity.
Keyword: Pa Ao village; Community-Based Tourism; Cultural identity; Tourism Marketing
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Abstract

Amid rapid urbanization in the Bangkok Metropolitan Area, disaster risks have become increasingly complex.
Civil Defense Volunteers (CDVs) serve as the primary personnel for incident response; however, enhancing their
competency to keep pace with these evolving situations remains a critical issue. This research aimed 1) examine the
level of operational competency, 2) compare personal factors with competency levels, 3) compare personal factors
with training curriculum needs, and 4) investigate the influence of operational competency on training needs among
Civil Defense Volunteers (CDVs) in the Bangkok Metropolitan Area. A quantitative research approach was employed,
collecting data from 385 CDVs. Data analysis included descriptive statistics, One-Way ANOVA, and Multiple Regression
Analysis.

The research findings revealed that.

1) overall operational competency was at a moderate level with road safety being the strongest
competency area and high-rise building rescue being the weakest

2) age and gender significantly influenced competency across 12 and 11 dimensions respectively.

3) gender and age significantly affected training curriculum needs across all three dimensions.

4) competencies in road safety and alert and information reporting significantly influenced the need for
benefits and equipment, while air pollution prevention and mitigation competency significantly influenced the need
for additional training. The findings indicate that government agencies should design specialized training curricula
focusing on road safety, communication and alert systems, and air pollution management to sustainably enhance

CDV competency.

Keywords: Training Management, Operational Competency, Training, Bangkok Metropolitan Area,

Civil Defense Volunteers (CDVs)
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M19197 4 uansausssauzn1sUuRnuiamanan1sinnisadainis@nsuslovuazadadinig veseaadaslasiu

fuehewalsou (eUns.) Tuwansammuvuag

fauus B SE Beta t P
AAai 4.763 367 19.280 000
X3: AulasnfunInuu -0.210 .090 -.080 -2.34 <0.019
XT: m‘iLLaiunLaauLLazmim&muﬂnmﬁ -0.240 .096 -.095 -2.49 <0.013
R =0.173 R? =0.030 R2Adj=0.028 SE= 0.739 P-value =0.001 F =2.45

NAUNIINNALAPIANT AT L‘ﬁﬁluLﬁuﬁMﬂ?iLﬁu@]iﬁiﬂﬁﬁﬁ

as;dwa FUsdasy (X3: AUUaDRAENINOUY way XT: ﬂ’]‘iLL‘\NLﬁ@ULLﬁSﬂ’I‘ii’WEN’]NSU'I’JE‘W?) A1 P-value =

019 war .013 Faupsni1 A JaUfias HO gousu H1 ddedrdgnieadia (0.001 < 0.05) uanayasLUsausTauY

ﬁ’wmslsuﬁmwmmmmmimﬁamwé’ﬂqmtﬂwLﬁaﬂ,m
Ae aussauen1sUUReIu ANUUARAAENINOUN WAZNITHIAABULATNITIIBNUYIIET AINANDNENGNT

USUANMTUNITWAIUT (BnSUselovunazadannis) Y89 aUNs.ANY. AseAule
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d1Anyn19adia 0.05 eusuusdln

donnaedivaussauzaudy o Ndaludinnuauysa vsensusaimunduiivey

A5 lguannislasatl
Y = 4.763 - 0.210(ANUUaDAA8N19au) - 0.240(N15LALABULAEA1TTNYIUTIETST)

M1399 5 Lansausssauen1suURnunasanansdnnsaiainig @unsauasiasasilelun1sudfivun) veseranaing

Ypanusieeenasau (@Uns.) TUmeﬂ§Qwaumwuﬂs

fianys B SE Beta t Sig.
AR 4.265 30 18.280 000
X3: Aulasnfun1nuy -0.196 0.094 -0.095 -2.09 <0.036
X7: MSUANHOULAYNSIBNUTTIENS -0.219 0.100 -0.080 -2.19 <0.029
R =0.170 R? =0.029 R?Adj=0.027 SE= 0.69 P-value =0.002 F =2.37

as;dwa FUsfasy (X3: AUUADAAENINOUY Lay XT: ﬂ’]‘iLL‘\NLﬁ@ULLﬁSﬂ’I‘ii’WEN’]NSU'I’JE‘W?) A1 P-value =

036 Uag .029 Feupenin O JeUfias HO wausu H1
Aty aussauen1sUURNUY (ANUUanfen1enul LagNMSLARABULAENITIIENUVIIATT) AIHARDNANENT

pusHdmSuM IR (RUnsalaviaTadlolun1sufiAnuni) vee euns.nny. Asgdududdgynieadia 0.05 welvey

Wy Afaussauzauilgs fanugdninguniunasiniadedlasu weane vise luladudadendn lumsihnuvesnuies

dnnall @aunsaleuaunislasadl
Y = 4.265 - 0.196(AUUaDAAEN190UY) - 0.219(N15LALABULAEAITTNYIIUVIIETT)
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M19197 6 wandENTIIAUEMTUJURNUNAHAnDN1TIANTTATARNS (NFRUTUNENanTLAAL) vatoanalinsUasiusy
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AR 5511 325 15.280 000
X12: miﬂuaﬁuuaxLLleﬁUﬂzymuaﬂww -0.217 101 -0.08 -2.14 <0.032
27N1A

R =0.164 R?=0.027 R2Adj=0.015 SE=0.744 P-value =0.003 F =2.21

asuna Mudsdasy (X12: nstasiunazunludymuafinmsannia) dan Sig. 032 Fsussnm A JaUfjias HO
gouiy H1

et aussaUzNISUSURY (M3vestuuazunladymuaiuvmainie) dnanonangasouTIAMIUNIS
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Y = 5.511- 0.217 (nMsUasiuazunladymuaisnieeinie)
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wanninsusauanmnsalunudiunaetugenn vieueUssliuauwennwn Ssaennassiuuideves
gsiwng WINUAUANA WaLoTITTAL AIUMI (2565) fifnwmsiaunanssnuzveseraadasosiuteluamssud 21
NSERNYINTINNAMIUAT WU mmaﬁmﬁammusﬁugmaQiuﬁzﬁuﬂwu N uwpavinwglanynsisdudmiu
nsdansseRvAlumioid anudugou Tasameinueaiumalulafuagnisdanisluennisgs ety
AMsAnwIves Whittaker, McLennan & Handmer (2023) inuaneranasinsdesiu suludlodngveneidouddand
seduanssousiiugiuey lussduunansied unsavinusanizmslunsdnnisfeitflundes (uban-specific
disaster competencies) lngiaw1zos138 3a1un3n fulueiasgs unnasesaiteddyesanuanunsalungy
onanaiins nsAnwdasneuds competency gap 7 Campion et al. (2020) ﬂalﬂﬁﬂ‘qumj competency modeling
Mmsmeiinsmamzmnainifann msfivingasiinousuluaennansiu UiUNIesULAYANADINIILUAIATDN
Tunsdivesnsaunnumues daduidesiidorasgemuinuy anuresnmsinugnisn feluenasasdedanuddandy
fiiey uansiinousy fifleydslunseunguifivswe

Na91NNTITe T UsEasAT 2 wua Jadearuyana eny uay ne d8vEnanoansTausn1sUfTRMIUves
pUwT.AML. 1uu 12 1y 15 A LAAII1YI90YTAUANANITUYDS DUNS. édmam'aﬁ’ﬂwmiﬂgjﬁﬁmﬂmm’:ﬂq
wuAeITU e LLamﬂi}TLﬁu’hmmLLmﬂﬁhdmdLWﬂﬁéauﬁwﬁ’méaﬁﬂwmiﬂﬁﬁamuéauimg Fapramnefennuatin
wiounumiineiu deanastusuitenes Tuntu Usziwgana uazddy iounes (2567) idnudadeiidmans
UsvAnsuanisfinevsuoianasinsdasiudelun ies wuandadeaiuyeaa Tnsanzeny e uasUszaumsailunis
UfURau ﬁwas{ammmmmhmiﬁau;ﬁmsﬁ’wmﬁ’nwﬂm6“] ovailfodndy lny eranadasifivaseny wuwdedu
uiTeves qaivwy AVnYAUAna uar 9T AU (2565) finuradeaulssinsenans lnglaneineuazeny
fanudiiusiuussinnuesanssousionaadasianuadauasarusiule Tunisuftinu Tnsoraainsinamesing
audulaluinueiinesdyiidinieuinnin wazaenaa osfuauise Boyatzis & Gaskin (2021) ﬁlwml'lmquax
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aussauzgauUiRnislulifveuna uasveaunuiinaussouzaumsusuneunaiesmululasudninanindads
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Tyissuynnauannsaussaundsla
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fianninuglyag uazmslumeluladadiolm luvasionaadasiony 31-50 9 gauunsimuvinusamenaagnis
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mqu,asmewmshdﬁuﬁﬂ’nm"aqmﬁ gUnsaluaziadeaflelunisujuRnuiiunnanedy Tavoanasiannasasinln
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AN NUAAINUNDINITNNTOUTU
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NAINNITIVY mqﬂizmﬁ(ﬁ 4 wun ammuzmﬁﬂﬁﬂ’amumywummﬂaamﬁamq QUULAZNITHINTOUTTIENS
édwam'ammGiuaqﬂflimywuﬁw%ﬂsziamﬁl,t,axqﬂﬂ'ﬁﬂj TuvauzitaussaugaunisUasifusafivnienniramanepuaesns
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nsensEdvanssaurenaadasiunsIansaiiune enalumuas Wuiwmmaﬁ’mﬁ%’ugﬁmmmﬁammug
ANUN1STANIS LaTEN1981A"AR ﬁﬂ?’mﬁyaﬁﬂﬁlﬂ]lﬁlvﬂ’l‘iﬁﬂE]‘UillLﬁ'mauaﬂy”ldﬁﬁ&lﬁ”lﬁliy LLﬁzWU’iWﬂﬁﬁJﬂa‘;m‘iﬁ'ﬁ
Uiz:?m%mwm‘m‘ammsﬁ”’mquwﬁ uaznsUfURTe ‘iwﬁamiﬁﬂmgmuﬁ’wm&muﬁtﬁwﬂuaa uReIFUILITe
09 SUNG F3AYAR uazgnIms Junaifie (2566) wumenaadasiitaussnugaunslemeluladiivagaindarudula
Tunmsufifnuuasdssidungunsauiifogifemonons VTR luuusfienaaiasifaussousaumeluladsi
fhasen1sns aﬂ’uaqwﬁ?uqﬂmaﬂumLﬂ'%‘aaﬁat.ﬁ'uLau FeaznoufnuduiusiBauan semnsanuiuleluauanunse
Y93AULDY (self-efficacy) AUN15UTELIY MNULTBaneYeIINeINTAToy N13ANWIRINAINAUBULEIINITWAIUN
amiausﬁ%ﬁ’amiLﬂuéauuﬁwawé’fﬂqmﬁugmﬁm%’ummaﬂﬂsvlﬂﬂu L‘WIE]Lﬁmﬂizﬁ%%ﬂﬂWiUﬂ?ﬂ%ﬁ;UﬂiileLag
wiesiieatlv Adiunalannnamsidofie winnen R AlnasAeunsi (0.027-0.030) uannndedivadeiy o Adwmane
AuResNINIsiineusudnun Fedennans funuAdeves tuniu Uizﬁ‘lﬁéaqa uayite Wsunes (2567) Aiszyan
Jasumuesans Lo msaﬁfuaqumﬂﬁmﬁwm (supervisor support) Ussenﬂ’mﬂm'%augiuaaﬁﬂi (learning climate)
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wanaenBuY fatfuayumsGeuguagnisieuglulslumsufoinussene
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3710901599917 IDP (Individual Development Plan) Lﬁaiﬁmmmﬁ’&umLLmuﬁwuﬂﬁqﬂmm anys. lmymﬁmmfjuujmma
U qﬂmﬂssummmgﬁy'mimﬁiﬁqﬂmﬂiﬁﬁamiauzmmLﬁ?j'mmzydwwammmg w’%aaaﬂﬁ;ﬁmmg Wit unessuuiiifes
auyAmnsi S aussnuznsUfvanuifinand ey mmmf‘%‘augﬁmmiﬁﬂ Workshop Iviuﬁmmgl,ﬁumm%ulﬁu
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nsUesiunazunle Tyuuaiyn19eIn e maamumsﬂ’@uumé’ﬂqmﬁﬂamuﬁgimmiﬂ’ﬂmﬁ%ﬁa \wfutnuEnis
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Abstract

The purpose of this research was 1) to examine the levels of influencer marketing factors, short-form

content factors, and online fashion purchase intention among Generation Z youths in Ubon Ratchathani
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Province, and 2) to investigate the influence of influencer marketing and short-form content on the online
fashion purchase intention of Generation Z youths in Ubon Ratchathani Province. The sample consisted of
Generation Z youths aged 13-28 years who reside in Ubon Ratchathani and have experience following
influencers on social media. The sample was selected using simple random sampling, totaling 422 respondents.
The research instrument was a questionnaire, and the data were analyzed using frequency, percentage, mean,
standard deviation, and multiple regression analysis.

The research findings were as follows.

1. The overall levels of influencer marketing factors, short-form content factors, and online fashion
purchase intention among Generation Z youths in Ubon Ratchathani Province were at a high level. Each
dimension of influencer marketing, short-form content, and online fashion purchase intention was also rated at
a high level.

2 . Influencer marketing and short- form content influencing purchase intention comprised five
independent variables: parasocial interaction, brand- endorser fit, audience engagement, trendiness and
modernity, and informational content. These variables could jointly predict 56 percent of the variance in
purchase intention toward online fashion products among Generation Z in Ubon Ratchathani Province, with

statistical significance at the .01 level.
Keywords: Influencer Marketing, Short-Form Content, Purchase Intention
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Abstract

The objectives of this study were: (1) to examine the levels of transformational leadership,

organizational innovation and organizational performance of community enterprises; (2) to investigate the
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positive influence of transformational leadership and organizational innovation on the performance of
community enterprises and (3) to examine the mediating influence of organizational innovation in linking
transformational leadership to the organizational performance of community enterprises in Nakhon Pathom
Province. This quantitative research employed a sample of 200 members of community enterprises selected
through simple random sampling. The research instrument was a questionnaire with a reliability coefficient of
0.97. Data were analyzed using descriptive statistics, frequency, percentage, mean and standard deviation and
inferential statistics through Confirmatory Factor Analysis (CFA) using the Covariance-Based Structural Equation
Modeling (CB-SEM) approach.

The findings revealed that.

1) the levels of transformational leadership, organizational innovation and organizational performance
were all high, with mean scores of 4.39 (S.D. = 0.52), 4.24 (S.D. = 0.54) and 4.16 (S.D. = 0.60), respectively.

2) transformational leadership had a positive direct influence on organizational innovation and
organizational performance (f = 0.58, p < .001; 8 = 0.66, p < .001) and (3) organizational innovation had both
a positive direct and indirect influence on organizational performance (f = 0.39, p < .001; indirect effect = 0.23,

b < .001).

Keyword: Organizational Innovation, Transformational Leadership, Organizational Performance,

Nakhon Pathom Province
unin

JawRaguruiiunumddglunstuiedouasvgiogiusnvessemalng iunalnifivyanmineinslu
MDD UNTUNSNAUNAUATLAT US NS TIREUAUDINBANABINTSTBINAA aeralminnisnsyateselauasnisanse
mzﬂusqmm (Chanyam, Mola & Wongwatthanaphong, 2023; World Bank, 2023) GuyaagjammmmqLa%mimwm
(2567) eyl 2567 FamAvgumuTUsmaTisglagin 8,036 auUm uazmIANInNTY 8,700 auuwilud 2568
azvoulmiudsnenmnisidulalussdulsyme asﬁn’bﬁmmm‘[ﬁuL%qmﬂﬁ’dﬂa'nhﬂmyl,vhl,ﬁwLﬁ&lﬂunﬂﬁyuﬁsum
Uszine Imaf{‘]’wi’muﬂﬁﬂguLﬂuﬁuﬁqwﬁmam{maqmﬂﬂawﬁﬁﬁ’ﬂamwimmL.m'uﬁummﬁmwmLLasqmmwmsuﬁugmﬁﬁ
"3amﬁwmuwwuﬂauﬁ§u 336 wna (nauvziDoulazansauAla ALY, 2568) Fafluszifiuaunisuivis
Fanns mMaimuIuIAngsy wazauansalunsudy dennassiunansIseves Tanyong & Nimitsadikul (2022)
5zq’iwamwﬁLﬁumusuaﬁamﬁwmﬂu%’wi’mé’fﬂﬁLauimmuﬁﬂamwLﬁaLﬁﬁmﬁ’usqmjuﬁ?w,l,wiuﬁmi’mﬁu Tnglaniy
pusnele msdanisnelu warnsaseenulaisumensuaedy

MnMsAnvIuITeseRuaIng wuan maztiﬁwmimﬁ'aul,l,ﬂm (Transformational Leadership) unuin
ﬁwﬁ’zym'amsnswfmmﬂ’uma% ﬂ”liﬂi%(fiuuﬂﬁlﬁﬂug wagn1sU3uvesannielusennis (Northouse, 2021;
Alrowwad et al.,, 2017) 2z uTANIIU89AN1T (Oreanizational Innovation) TuauREnSam nszUIuA1s uaz
NIRRT Lﬂuﬁa%’aéﬂﬁ@ﬁéwaéamm"wLﬁumumaaaaﬁmi (Nasir et al, 2022; Zhu et al., 2023) senslsfnaluudun

478N YU BUTUTIMTAUATUTY FIU1AKAaUUANYINTATIENAIUFUNUS LTI NR T8I0 UINT



MsETRYNSIAU (20)3: fugneu-SuanaL 2568 75
Wasuwasagnansiiuauwediamiayuru Inefiuianssussamaiduiudsdunans (Mediating Effect) ot
fnamifiamiunnuessdyenunmigaunansdidunuesmeiies

et miﬁﬂmﬁa{fﬁLﬂﬁwﬁﬁmﬁwaﬁuﬂmwmui’mﬂiﬁuaqﬁﬂﬁﬁﬁwas{annzr:;ﬁwmﬁm?{ﬂmmaaéwami
anfiuauvedamiaguvuludminuasusy LﬁalﬁuLﬁumﬂ(mmﬁu@mqwﬁﬁmﬁumalﬂmiédshuﬁw%waﬂuadagﬁw
éwaé’wﬁf%nadﬁmi W;Mﬁgﬂﬁﬂ%@yjaL%ﬁﬂi%ﬁﬂgﬁﬁ’m’]‘iﬂﬁ’liﬂﬂizE}Iﬂﬁnsl;liunﬁﬁﬁuu’]ﬁﬂﬁmﬁwﬂ’]‘iU%ﬂmi‘:}Jﬂﬂ’liLLag

gnTEAUANaINNTa ULt A MRy Undaug B unnE Wy
nqUszaAYaIN1TIvY

1. Lﬁaﬁﬂﬂ?i%ﬁU‘U@dﬂ’]’Jzﬁgﬁ’]miLﬂgEJuLL‘UaQ uinnssuesnns wazsansidunureamiyusuluimia
upIUgY

2. LﬁaﬁﬂmmazBgﬂwmil,ﬂ?{ammaq wasuInnssuenn1siiBnsnanisuinaenan1saniuuvesiamie
guyuludminuasugy

3. Lﬁaﬁﬂmﬁw%wamaaui’mﬂssuaﬁmﬂugmzﬁaLLUiﬁuﬂaWQﬁL%amiaaﬂwqz;guﬁwmﬁvd?{slul,l,ﬂaagjwami

Andunuvedamviaguuluimiauasugy

YBULYAYDINTIY

1. vulwan i o M53TeAs iy IT8la AnwiuinnssuesanistuguesdauusAunansii@anlean1iey i
maAguwlasgranisafivnuveiaviayuviludminuasugy Fan1sfnwaseiyauuiuls Ussnounie 1) a1iesi
MsUAsULUA 2) WIRNTIBIANTT WAL 3) HANSAILUYBIBIANTT

2. PURAAUUTERINTHAENaNA0e 1 Useynsiumsideife Jamnagusiludwinuasug 336 wne Jailaundin

v v
o

visdud i 5,831 18 (haamedouuazansaumealamiaguu, 2568) fyuanauiiosad g 200 1

3. vouAn LT ﬁm%’vamuﬁﬁﬂmuaztﬁmaummjuaga Ao Faviaguiludminuasusy

0. vouimauszErm gideladmussseratluniafununimeya 4 Weu ssvafiou Sguieu - fugney
2568

NSBULUIAATIUNITIDY

v
a o

HAdelaimuINTaULNAANITITEINLWIAR VL wasaideans 4 Aiieaves lasasiadunseunuifanis

U

3y fakansbunng 1



76 aﬁmsﬁ%zywﬁﬁﬂ (20)3: Mg18U-5UNAN 2568

UINNSSUDIANTS

)
NITHU AANTIANUUINY

nswaguuag UDIDIANTS

AT 1 NTAUUIARNNTINE

FUNAFIUNTTIAY

1. mawjﬁ*mﬁLU5auLLﬂaq‘ﬁSm%wawwnmsaﬁiaui’mﬂﬁumﬁms

2, mawjﬁ'}msL‘Uﬁauuﬂaﬁ@m%wamnmw{amamﬁﬁuﬁuqmmaﬁamﬁ%ﬁqmu
3. ui’mﬂiﬁuaqﬁmsﬁ@wﬁwamqmw{amamiﬁi’wLﬁumumaﬁamﬁwmju

4. winnssupsnishugueiwUsAunaigeslesnnivgtnmaisuilasananisaidunureaiagugy

AIINUNIUITIUNTIA

1. wwaRnuaznguifsafun Iz sasuulas
mwriﬁmmﬂ?iauuﬂaa (Transformational Leadership) Lﬁugﬂl,mumqw;ﬁwﬁm:umia;mmﬂ’uma% ﬂ'iw}u
maeus uaraaSunauisuuandsunnlussnnis Tnegindnurdaunsanienenidoviauuarassmmgnindni
g emgAnssunawAsuuanisseiuyanauazesrns (Northouse, 2021) wiaAndsnamafiiauInisanguves Burmns
(1978) uazue e eandenlng Bass & Avolio (1994) KupsaUsenay 4 Usznis laun 5m%wat,%aqmmmszﬁ usatumalaiile
gdla mansgaumedyan wesmsfinsandunoyars AT NN AmeginsURsuwadBvENaRenanTS
sufiunuvesesans nunalnuesuinnssuesnnis Taussauidaiuniadeus wasnisasearuaansalumsue sy
0819838 (Nasir et al, 2022; Thanh et al, 2022) Inslamzlumaiasugiagiusn lwu Tavieyu Fampadayiuredniin
AUNSNYINSUAYANTIANS (Somwethee, Aujirapongpan & Ru-Zhue, 2023; Madhavan, Sharafuddin & Chaichana, 2022)
2. wwaRauazngufiieaiuuinnsmesanis
winnsau (Innovation) tunagysadalumsiaiuasednmuanusonan e s ureesnnIs KUy
sy AWARATNATIA WaswAlulad WeWau ks Vims videnszuumslyfiaseanineisugiauasden
NNMINUNMILITIUNTTUUNIT awmwﬁuaﬁqﬂaqﬁﬂsxﬂauui’mﬂi'ﬁumﬁmi (Organization Innovation) 17 3 Usenns laun
1) winnssundndae Ao msamieuiulsmdnsunviouinslmifiensuaussamunoins 2) ufanssunszuiums e
MmN s esruumsdsin niiusAvs cmnni uay 3) winnssuniseain Ae mslsnagnsms
doars msdagmnng wernisluimaludAdina tieasennnlngna (Fn3n1 Tauns uazaag, 2568; Le & Le 2021;
Nasir et al., 2022) 40AAA 09TUINUT T B0 Somwethee, Aujirapongpan & Ru-Zhue, 2023; 1@ u LNYSNEATTUS LaTANE

(2566) Nina1371 wisnssuesrmsiiunumddglunsetuasasednsnmuasanubavguvesasansyusilive lnsmngly



Nyansivemssau (20)3: fuereu-Suana 2568 77

ﬂ&imﬂwmuaw;ﬂﬁzﬂaums SME #imaiiny ”Ummviy’mwmﬂmsm?{zmuﬂawammmLLasamwméuawwﬁqsﬁﬁ]a&m
noLilos
3. wunAnuaznquiifearunansAnivuvesiamRa YNy

Nan1sA LI uYe I @M 91U (Organizational Performance) azﬁauﬁnmmmmmmmﬂfiﬂumimiq
Lﬁwwmaﬁgqmywumwgﬁa dsew uawmaianfidsdu A udunenssduesudussuununseuiameniisounu wilslu
wiasfleillnsumsteusulussiuanafio Balanced Scorecard (BSC) duiausla Kaplan uaw Norton lagaseunqu 4 ffudn
loun 1) anumsidu wu ela s WALHARBULNUINNNTAM Y 2) (;’IuQﬂV:’] W aitanela AANA uaznsvEnEgL
pana 3) aunszuiumsniely wu Yssdvsamluniskan MSATUALALNN LLazmiamTunu 4 mymmiﬁauguazmiﬁwm
i MwRInYEaNTn mmmmﬂ?ﬁmmﬁmmg wazuInnssesAns Ing BSC Gulaeﬂﬁ%mwﬁwmummmﬂmﬁuﬁﬂam‘w
IGTLLUUp,ﬁmmi LLasaamﬂgadﬁ’UU%Umadsqmu ludriauisnariils Lw{ﬁ’mﬁdmia;ﬂ@mﬂ'ﬂmﬁmuLLazm'ﬁLa‘%ua;ﬂmu
115w8A78 (Kaplan & Norton, 2020; Kumar et al, 2024) Hsfiuifevansdulugimdsdan msussynale BSC lused
%mﬁﬁ]sqmuﬁuuﬂﬂ:mﬁuﬁu Im*aLawmﬁawa'mﬁ’wé’ﬂﬁm@%uﬁmmsmmzmaw‘;ﬁw paelmmsiudumuiidamedidoa
noUALBINTUABLUUAS LLasmzuﬁmJmﬁjwagjﬂaméﬁﬁuiﬁua&hdl.ﬂugﬂﬁﬁu (Saysy1 Wniles, annssad 07nan Wae NI

UNTINAYY, 2566; VS 1RNAUNG, 4751 5UAl wazastdt Wnswsns, 2564)
F5Aiiun1598

[ YY)

MATuasaiiidun1sITedsUSunn (Quantitative research) f3sn1saiiunisisesail

1. Uszvnsuazngusiiasns laun Jamfayusuludmiauasgy 336 une FallaunFnnsdudiui 5,831 g

a °

(ﬂEj}J‘V]%L‘ijEJ“LJLLaza’]Sﬁ‘L!L‘Wﬂaﬁﬂ‘wﬁﬁﬁ;wﬁu, 2568) ﬁwumﬂqughamqLﬂuam%ﬂf’iammsqmu 117U 200 518 FaLYUA

ML FUATIUANUAG NLNUNNTAIUUATUIAG DY NEINTUNITILASIETIAD AU UFIV9Y89 Hair et al,, (2010) Inely

3’§miejmmuiw (Simple random sampling)
2. inSaflalelunis39e laun wuudeunu (questionnaire) Usenouaie 5 au il
i 1 LﬂuLmuaa“umuLﬁaaﬁuﬂﬂ%’ﬂéauuﬂﬂamaw;mauLLUUaaumu 117U 5 98 Usznauny Lwe 21¢
seAumsAny Uszaumsallumaduaindniamhagury uazUssinnveaianis Tnsidudauuuunsageusiens
(Check list)
awit 2-6 WuwuuaeuauesduUsTduA (Rating scale) 5 56U ALWIRRYDIALAI (Likert, 1967)
Tnefidevuusnuiaudslumsidossd @il 2 wuuaounimfeatuniigyinisdsundas S 16 90 AsouAgy
mymﬁymmsﬁ@w%waL%qqmuﬂwsaj nsassusatunale miﬂiwiuumnﬁfgzyw waznisdedsanududaanyana
a3 uuudeUaIAEATULTINTINEIANIT S1UAN 12 v Useiliuuinnssununandam nsrUIunTs wavn1snaTn
wazaud 4 wuvasuauieunan st niunureiavisguvy $1udu 16 78 maumqugmmﬁmmsﬁu a“m%uw
nszUIUNIINely LLazﬂﬁS&JuguLLazmiLaUIm saavae 44 7o
a5 Wuwuvaeuauwuutanada (Open Ended Questionnaire)

v

3. N13ATIVFDUAMAINLATINNG HITEATIVABUAIINATUTeLiT BN (Content Validity) YoaA3 0989310

U

HIT YT UL 5 U (TAYY Aoy wagnu Juaies, 2561) a1dv¥dAuaennaoIsenIavaInIulLay
TngUseasAr0in153T8 (Index of Item - Objective Congruence: 10C) 885¢%314 0.60 - 1.00 INUUUMWUUFD UM

v o
[

HIUNSAANTNINET Byl suUTazun lamuAwugiuaduiluneaedly (Try-out) Audwnuan@niamia



78 Msansivemssay (20)3: fuergu-§uana 2568

ﬁw%uﬁiﬂgLaEJﬁﬁJUﬂEiEJ(;IJ’JE]EJI’Nﬁ]%\‘i $1uau 30 Au Mnduwadilannnnisvnaesly (Try-out) MAduUszANSweav
489AT8UUIA (Cronbach’s Alpha Coefficient) (Nunnally, 1978; §annTae iwaslsau wazdasn Sadusvaan, 2562)
Tamarudeduvewuudeuniu Wty 0.97 Seiaunnnan 0.80 LLam'j’]u:uUaaumummmﬁwlﬂhﬁuﬁUszjuaﬂdamﬂﬂﬁju
fregndla

a. 38nsiivsausiuveya nideassilifusuruveyalaslyuuuaeuniuuasnisaseaavoyanis

Buwesiiln 17w 200 atu lasuwuuasunuAuuazdsrveyafiuingiuan 200 atu Andusesa 100

v
°

5. mﬁmiwﬁﬁﬂ’ayja Imapﬁ%uwayjaﬁlﬁmﬂLLuuaaumumﬂﬁzmawaLLazimeﬁﬁT’JﬂﬂiLLﬂiuﬁwﬁﬁ]gﬂ
e lnedseasdesal
1) ad@Agenssaun (Descriptive Statistics) 1ums’3m‘mzﬁ%@;ﬂaéauqﬂﬂamm;;mammuaaumu Tnglanns
LANKAIAALA (Frequency) A30uAY (Percentage) a%ma%aagaﬂa%’aéwqﬂﬂa wazlumsiasznseiuauAniiu
m'amws;ﬁﬂmﬁmﬁ'smwm WimnssUBIANTS wagnan1sALduuvedamiayuyy AaAady (Mean) uaz
éamﬁ&mwummgm (Standard Deviation)TumSLLﬂamwwmamaa%azﬂaiumiasﬁaLLUimmLmﬁmm Best (1981)
iieagUuazeSunednunzvosiauls
2) @dA@eouaU (Inferential Statistic) I%ﬁﬂw%’umswmaauamﬁgm (Hypothesis Testing) Tz
mmé’mﬂ’uél,%qmLWJLLazmwaauszﬁuﬁﬁaﬁﬁaw%waﬁiaﬁaL.Lﬂﬁﬁu’qummaxmagau Tnen1shnseviumaauniside

1AS98519: 98 UTY (CFA) 72875 CB-SEM suLuIn19vad (Hair et al,, 2019)

#3UNAN5IY

%Haﬁl’ﬂﬂmmgﬁmuLLU‘Uﬁaumm $1UIU 200 578 NANTITE WU ;gmammuaaumuéaﬂwgLﬂumﬂmijq Andu
sowaz 59.50 Sy 51 F1lU Ancduserar 39.50 fsedumsfnusnUSyaed Andusesas 67.50 fuszaumsailunis
Lﬂuam%ﬂ%mﬁwmwﬁﬂﬁ 5 9 Anwdusesay 4550 uaziiuanTnvesssnvuesiansmsnanauan Andusesay 92.50

wam'ﬁmeﬁism"’mgé’wmmw;gﬁ'mﬁma'aml,ﬂad ui’mﬂisuadﬁm‘iLLasmamiﬁﬁLﬁumumaﬁamﬁwmu

Tudmriauasugy Aauanslunnsan 1

M13°99 1 ALRfgLarAEIUTgAULINIATIILYRITEAUTeINTIERTINTALULUA WIRNTIUBIANITUALNANTS

adunuvedaviagurulag sy

auadsuazaudouvuinasguvassziududslunmsau X S.D. uvanu
mazéﬁmmﬂﬁauwaq 4.39 0.52 un
uIANTIL0IANS 4.24 0.54 1N
NansAL U TR IEMINAYU Y 4.16 0.60 un

INAITNT 1 WU F2AUAMUARLALTIRROULUUEBUAINABN N SWABULUAY UinnTTueIrnIs way
Han1saLuanuvelaviaguyy aglussauunnnau lngdanadewniiu 4.39 (S.D. = 0.52), 4.24 (S.D. = 0.54) uay

4.16 (S.D. = 0.60) AUaGY



Nyansivemssau (20)3: fuereu-Suana 2568 79

dmiunsiesenlunaaunslaseas 198 ninad una1aveuinnssiesrnsi dnan an gy UnsiUd sulUas
gransinfunuvadamiagusiludminuasuy raeUsulinea) amunmeyuinisiasuwlas (TL) uinnssuesnnis O)

LLauwaﬂ'ﬁmmuq'}wﬂmammwmu (OP) ﬁ]’]ﬂﬂ'ﬁ@ULLu’Jﬂﬂs[.Uﬂ’]‘i’]‘\]El (ﬂ?ﬁliﬂiLLﬂ‘illﬂ’]Lif\]iU YNLL’HGNSL‘L!ﬂWWVl 2

090

82
FP e8

69

77 86

CcP

©

86 77

73

88

LP

%)

CMIN/DF=2.042 GFI=.949 CFI=.987 TLI=.976 RMSEA=.072

A 2 lueaaun1slasiasedninafunatsveIninnssiernsidinanen 1M sUdeuLUay

HansAliuuvedamivudluIminuasUgy MasUsuluwa)

9NNl 2 mam'ﬁmezﬁiumaa:umﬂmqa%qﬁw%waﬁ&uﬂmmaud”mﬂﬁzuaqﬁmﬁﬁﬁmaﬁamw@ﬁwms
Wasuulasguamsiniunuvesiamisyuuludmiauasgy (dausuluiea) gmmawgﬁ’mmﬂ?iaut,t,ﬂm (TL) Ay
uinnssuesans (Ol) LLazf;ﬂumamm"wLﬁumuwamaﬁamﬁwmu (OP) Fsmunaunduveslunalunmsan (Overall
Model Fit Measure) Wua1 dnaiuadnlaauaisnossddass (CMIN/DF) fianwniu 2.0 Feesnin 3 iundnunamd
Aauala ﬁmﬁm&juﬁﬁmumi’;ﬁizﬁummim’%awﬁﬁ’u 0.90 Wuiﬁ%ﬁnﬂﬁa lAWn GFI=0.95, CFI=0.99, TLI=0.98 agH U
e wazsaTififvuslafisuLBsnNVEeAU 0.08 WU fal RMSEA=0.07 Hutnaum deandisnannusdiluimadl

mmaamaam mummmad Hair et al. (2019); Kline (2016) muamﬂumiww 2

M19199 2 AnadauszidiuaunaunfuvedinaaunisiasET i uveyaldalsEany

Al \neun AEBRTLARINNTIATIEN
neuuiu nausu
CMIN/DF <3 4.99 2.04
GFI >0.90 0.86 0.95
CFI >0.90 0.93 0.99
TLI >0.90 0.90 0.98
RMSEA < 0.08 0.14 0.07




80 Msansivemssay (20)3: fuergu-§uana 2568

HANITILATIZNALADARE DIVDILLIARANNTSIASIAT1S WUa Vadeiiinalnesiunenan1sAdumuyes
Jeunaguvu (OP) VLG?‘?U@VI%W@L%Q‘U’Jﬂﬁ]ﬂﬂﬂﬁ?zﬁgﬁﬂﬂﬁiLﬂgauLLUad (TL) wazusanssuesnns (O) Tneandviswa (Direct
Effect: DE) AU 0.66™** Wwaz 0.39%** mudisu uanmm’fmw;;ﬁ'lmil,ﬂﬁlﬁml,maﬂ (TL) §Bvdwadsuinmouinnssy
83AN15 (O) Haunafu 058 @msuuianssuosans (O) tuiuusasniuss (mediator) ‘i%ﬂﬁ’al’lﬂﬂ’l’,]w;ifﬂ
aswWasuudas (TL) wagHan1sALluauvesiamnayuyy (OP) Tneiianswanisosy (ndirect Effect: IE) iy 0.23

o -
fauanslunsen 3

M19199 3 ANudEUTUsTENBVENaTasLUsNinaneanan1saniunuredamisgusuludminuasUsy

Auds (LV) aAuiuuls (RY) avinn quéﬁqms oA
(Effect) wWasuwdas(TL) (on
Namﬁm"%ﬁumwmadﬁmi 0.88 DE 0.66™** 0.397%**
(OP) IE 0.23 0.00
TE 0.89 0.39
WinnsINeIANTS 0.34 DE 0.58%** 0.00
(o)) IE 0.00 0.00
TE 0.58 0.00

i8R De=Direct Effect, IE=Indirect Effect, TE=Total Effect

o o

** filpdAgneadanszau .01

NANSNAFBUHANNAFIUNTIRY

H1: ﬂ?’l%ﬁdﬁ’]ﬂ’]‘ﬂﬂaEJULLUaGﬁSW%WﬁV]’NG]NG]E]u’?ﬁﬂ‘ﬁuaﬁﬂﬂ’li NANITIATIEN WU masgﬁwmﬁmﬁammad (TL)

aaa

18 vSwanesTIUINeauInNIINernIs (O) sy wiitdAgyveaiansyau 001 (B = 0.58, t = 8.03, p < .001)

H2: ﬂwasQﬁWﬂWiLﬂﬁauLLﬂaaﬁﬁwﬁwamqmmawamﬁﬁ%ﬁumumaﬁamﬁwmu NANTIATIZANUI AIBHUINT

o o

\WasuwUas (TD) ﬁﬁw%wamqmdl,%qmﬂﬁ{awamwﬁLﬁumumaﬁamﬁwmu (OP) pensfiuddaymead Afisedu .001
(B =066,t=11.73,p < .001)

H3: u*;”mﬂsiumﬁmiﬁSmﬁwamqmw{amamssﬁLﬁumumaﬁamﬁwmu NamInadeULandMiiuan winns
2973 (O ﬁﬁwﬁwamnmid@qmﬂﬁiamamﬁ@?wLﬁumusuaﬁamﬁwmu (OP) peefivfedAayymaaiafisziu 001 (B = 0.39,
t =852, p <.001)

Ha: winnsIueInn1shugueALUTAUNA1TIYBlean 1R N SIUA BULUAENANSALEIUOUYEIDIANT KAN1S
¢ Y v =

Tpzndbdiun winnssuesnis (O) vimuwidududsaunans (Mediator) Mg eulesnmizyiinisidsuilas (TL) i

o o aa

HaNsA LR amAYNYY (OP) enwliteddyneadif (ndirect Effect = 0.23, p < .001) lngyITvaguauuigiunig

av W

8 AILEATIUNNTN 4



MsETRYNSIAU (20)3: fugneu-SuanaL 2568 81

M13°99 4 aURaNTNAdDUANLFAZIY

HUNAFIUNTIIAY fuussAvBiaums | an ttest NANSNAHRUANNAFIU
(Hypothesis) (Coef.)
H1: TL—> Ol 0.58 *** 8.03 atluayu
H2:TL— OP 0.66*** 11.73 GG
H3: Ol— OP 0.39*** 8.52 atluayu
H4: TL—OP (Indirect via Ol) 0.23%** - GG

vanewg * mneiis pvalue < 0.10 %38 A7t > 1.65
* yneils pvalue < 0.05 %30 At > 1.96

#1889 p-value < 0.01 38 A1 t > 2.58

aAUs1eNanisIvY

1. aggihnswasuulauasuinnssuesanis

o

NAN1SIVYNUIN mwaﬁ"}mimﬁauLLUadﬁﬁwﬁwammﬁqL%qmﬂmaufmﬂﬁuammiaawﬁﬁ’aﬁmm

o

FgonAaoInu Northouse (2021) ﬁ@%“lﬂﬁl’ﬂEq\ljﬁ’]L%Qﬂ?‘iL‘UaEJ‘L!LL'Uaﬁﬁﬂﬁﬂuﬁﬂwﬁiﬂ‘IUﬂWiﬁﬁﬂﬂLL?Qﬁu@]’]ﬁI‘\] 01gNan

v £ s

PRV LLasﬂszauiuam?fmLﬁmmsﬁmlﬁdaﬁwaﬁsﬂ é’uﬁwlﬂqmsﬂ%’uﬁaLLaxmﬁLﬂﬁEJuLLUaﬂuLSTmsUUGUENammi
o Xe v, R v, v ' o ¥
NaansUEanmanInUIuYed Le & Le (2021) N3N mmmmamamuﬂumiamwﬁﬁmmmmqmil,isuguaz
Wdasunsildsuudasasmanadaanuanunsalunisidsunuasvesesanis Faduiugiuddguesnisimuiuinnssy
wanNLraonAaoUITBY0e Somwethee, Aujirapongpan & Ru-Zhue (2023) TuuSuniamfaguvulng Anuin gin

Masasun1ssougwazn1siauIoe1anatlosdunumdIAyaan15as1auinn TSy wazdiaonaanaiy AU INYINeANUS

LYY

wazAny (2566) inanan wihilidevirulunumddgrenisiannuinnssuiidudadendnlunisenssauuszdnsam
Y9399AN5IUITEE)

2. amgginsasullalLazNan1sALELIILYE IR YUY

<

NANTISIFULANILALIALIN m’;z@jﬁwmimﬁauLLanﬁﬁw%‘wamqmaL%amﬂmamaﬂ'ﬁ@?%ﬁumumaﬁamﬁﬁl

YUY 5‘18‘1/1@u‘U‘V]‘U’W]GU’PND&ﬁ?ﬂu’]ﬁﬂﬂﬂUIUﬂ’]iﬁi’NLLiQﬁu@ﬂﬁi‘\] ﬂ’lﬁmﬁ]ﬂﬁﬂﬂ’]%?ﬂﬂﬂﬁ'&!%ﬁ ﬂi%ﬁ!ui%ﬁlﬂ%ﬂﬁﬁ']u5?lﬂu

nMsnauIegneLiles sultlugussaninmvewmanisaniunuluaiunis o nadwsildiaennassiu Bass & Avolio

U

(1994); Northouse (2021) fina11310 1IN sAsuRUasE R saassegdlaniglueanis wagnsegulmianis

Lﬂﬁ&luuﬂmLS?N“U:]ﬂluszé’uqﬂﬂauasmﬂms LazdedannAanInu Le & Le (2021) ﬁmumwmwaﬁwL%ﬁé’ﬁlﬁﬂummﬁm

o o o °

%ﬂﬂ??uﬁ?ﬂ?iﬂIUﬂﬂﬁU%JUf;]}’JLLa%ﬂWﬁL%EJug‘UEN@Jﬂﬂ’]i "TNLﬁUS’]ﬂg’]uﬁ’]ﬂZlVJGUENﬂ’]‘iﬁlﬂ‘53ﬂUNaﬂ’]iﬂWLﬁu&’]uﬁ]’lﬂLLu’]ﬁﬂ

Balanced Scorecard (BSC) 4ana1nH §9dannaadInuaulId8vad Sueu1 NInLines, AAINTTU B1ANAT, UATENIINT

L7

< A

Sunswding, (2566); Uswn wdmdiena, 4951 sundl, wavasnadl Indunsns (2564) fszgnaly BSC Tuseduiamia
YUY Ima%’ﬁmiﬁéﬁwmimﬁauuﬂaﬁmmmyﬁmﬂm,l,mﬁmu'luui’mﬂiiuLLazﬂwé’fﬂmﬁL%ma&mg vilwnseine
fifimsfidaaunaznevauemonisUdsuulasanimianaeylnossisyansam definrsanluuunimiauasusy
Wudwuwuméﬁwﬁmmﬁﬁ@ Lﬁmmﬂiamﬁasqmuahmuwmé“nmﬁ"dwwgﬁﬂLﬂuéﬁwMumﬁé’aﬁﬂﬁuaxﬁﬂ%ﬂwé’ﬂ A5l

°

Qmﬁgq lWuMMSHRILLazENsaUsEEUAmLTINToAUNAAT e L sdINalneR TIRONANTITALTUIU



82 Msansivemssay (20)3: fuergu-§uana 2568

3. ui’msiumﬁmmazwamiﬁﬂLﬁumuﬁuaﬁmwﬁwmu
NaN153kASIENE T U ui’mﬂﬁumﬁmﬁﬁﬁwﬁwamqmsqLS'Eamﬂm'amamsm”lLﬁumumaﬁamﬁwmu

LLamﬂﬂgLﬁu’jmi’mmiuﬁwmmﬁ’]ﬂ"’z‘gﬁﬁaaa'ﬁyﬂqﬂizaw%m‘wLLasmimjdsﬂ’umaﬁamﬁﬂuiwsma NadNsidennanafiy
Le & Le (2021) fiedunean mawameuannsavesernsiumsivisuulauavaseuinnsy \dutadudfnfiamwa
penantsnduaunsludanisnisdusarlalenisiu ImaLawwaEJ'NQ'ﬂuaqﬁmiﬁiﬁ"ﬂamﬁﬁmﬁ’um‘iL'%'&JugLLas
MsUSUfeEmeliins LasdidanaanetUNLATovas Nasir et al, (2022) fina1 9NN NNTAASLNNTATSATIA
wiamslny nsloimalulad LLaxmﬁmmimmngﬂu %mmmmsqwamiﬁwLﬁumulﬁyﬁﬂ’h esnnuinnssu
ﬁaﬂﬁlﬁmmiﬂ%’wqdwémﬁmsﬁ NLUIUNIG LLasgﬂLLuumimama&jNéaLﬁm Fadutedvddalunsshvanuannse
Tunsurstuluaninuinaoussiaffinsiud sunlasesasnids uenaininanisidedsaennassfuaiues
Somwethee, Aujirapongpan & Ru-Zhue (2023) ﬁizuiw uinnssuesanisdunsosflendnlunsifiuyszansanuay
mmﬁwﬁjwaﬁamﬁwmﬂm IG]EJLawwiuﬂfj:iuLﬂiﬂﬁ]iLLazéﬂizﬂaUﬂ’]‘i SME FemeanBeyfunnuiuriuvenainuay
amwLLamgamwwnqiﬁaaéwaa{aLﬁad uianssudsdiaurelmannsuiush miaéumﬂamt,ﬁu WAZN1TVEIEANENINNT
wustluszaunesivlaesnedsdu

4. UMUIMAUNANTBILIANTINDIANNS

¢ ' o < o Y A o < ! Y o i
NANITILATITRLLENIIN u’]ﬁ]ﬂiﬁﬂ@ﬁﬂﬂ’]i%’muqﬁLﬂj‘u@]’JLLU39”1‘Lma’]ﬁi%ﬁ’l’]ﬂﬂ’]’]%ﬁiuqﬂ’lﬂﬂaEJ‘L!LLU@QLL@SN@

v '
o W

nsanfiuanureddamviiagusuesldedAy agnouinnerdinisivdsuwlatutaziunumaidgylunisivue
fievnsuazasansstunalaliunaundn uanadwsnansaiunuzunngesadususssuinedoniaunsondndiu
TmAnuianssun1eluasanis NILUATUKNERTUN NTEUIUATT BATNITAANN NAENSHABAAADINU Le & Le (2021), Nasir

et al. (2022) waz Zhu et al. (2023) iwuan uinnssudunalnnieluiidAyivdsundwesnziildanans

e

Nt !

FNHUNUNATUY mumﬁmﬂﬁluﬂmmwﬁu% amf;uﬂqu LLazagﬂd@mﬁﬂuﬂﬁQﬂﬂyﬂ Lﬁaﬁmimw%uwﬁ'ﬁwi’mumﬂgu Gl
Iﬂﬁda;”lﬁamﬁwmuﬁwmm/ia’]EJLLazﬁTaﬁLLﬂjﬁuﬁgdmmmﬂwiuLLazﬁJwi’miﬂglﬁm WU AISHALIHAN ALY
13,J'mmmﬁdwwmawgﬁﬂmimﬁlﬁluuﬂaqLﬂma&hdﬁm Tnemednasuuinnssuesansimuudaiiorhmniidunaln
ﬁumawmudﬁ’u LsﬁuHWiﬁ'ﬁuuwNﬁmﬁ’m%(l,m‘igﬂimi mﬁaaﬂLLUUUiﬁﬁ;ﬁm‘*ﬁﬁamamﬁm%ﬁagﬁuﬂaﬂ'%ﬂ'u wazn1sley
gowmemarneaulay dwwieiiulenanisnisuenarauaselun1sueity nadnsidennasetunuisoves
Somwethee, Aujirapongpan & Ru-Zhue (2023) ﬁwuﬂﬁawﬁﬂ]‘qmmiwﬂﬁﬁwumfﬁmﬁuaéﬂﬂﬁ{aLﬁaﬁaﬂuﬁiﬂL%auIEJﬂ
UWUWWUENr;gﬁﬂv’ilﬁmwaﬁ”lL%ﬁmwﬁjﬁﬂgu’1ﬂﬂ’hﬂfj:uﬁsumn"l‘ia;ﬂnuilmﬂﬁu dwmalunaniseilunuiintuesady

FEUULALEIEY
YBLEUBDLUL

1. vawuauuzlunisiwan1sidelulsussToau
1) 91ARAN1TITENUI ﬂ’]’J&ﬂDi‘Lj’]ﬂ’lSLUgEJ“LJLLUaQﬁﬁW%WEiL%QU’Jﬂﬁiaufﬁlﬂ‘iiuawﬁ‘ﬂﬁ LALAINANBNTS
Anliuauresdamnaguy é’fﬂﬁ?uﬂsméqLa’%umsLﬂwmmiﬁﬂﬂﬁmummmasLumsﬁ’wmpgﬁwsqmjuaéwLﬂ‘uiz‘uu KU
ms%"f@aviuL%qﬂﬁﬂ’ﬁmsvﬁalaﬁnmsagﬂd;;ﬁmymmuﬁLﬁuﬁﬂwﬁywuﬁéfﬂﬁﬁﬁ 3T 1eusstuanale wayn1sEduayy
WIANIIY L'ﬁaLﬂ%ua;’mﬁﬂEJﬂ’]'Wﬂ’]'ﬁLL“lJIJ‘?J’“LJLLazﬂ’NiJEQJLﬁUVI’NLﬂ‘ii&@ﬁQ‘Uaﬁﬁ’mﬁﬁﬁgu‘ﬁuiu%&wEJ”I’J
2) HaN153ITENUI ui’mﬂiiuaqﬁmsLﬁuﬂalﬂﬁﬁzgﬁL%auimma:ﬁ;‘Iﬁwmimﬁlﬁluuﬂadﬁ’umamsﬁi’%ﬁumu

v
v o

sadamiagusuaisiinanisidelulnunuiauiuinnssuesanisesradusyuu Tnswunisusulsandnsdam



MsETRYNSIAU (20)3: fugneu-SuanaL 2568 83

NIPUIUNTYINNUY LLazmﬁmmm“lﬁmmgauﬁ’w%wmaqLwiazﬂfju w';auﬁaa;wmaiﬂaﬁuaqumﬂu U MYy
awndn nisuanidsuannug waznislymaluladimangay Weasnsanuannsalunisurstulasenssdunanis
fufunussineliles
2. vaiauauuzdmsumsiteadanely
1) msvesreutnnsideludsiuiifamiady Lﬁar’d‘%amﬁaummLmﬂmwmmwéﬁwmsmﬁsJuLuJaq
u’;’mmmmﬁmsLLasNamim"wLﬁumwuaﬁamﬁmgmu Lﬁ911;16?77@;‘Jjaﬁ'ﬁm1masﬁauu%uﬂuizé’l’vgﬁﬂmmn'éa?ﬁu
2) mslanidouizideuuunan (Mixed Methods) Tafumsidendeuiunn ielmanlannegi uianssy

2IAN1THAZANLTINTeveIamAIguTUlADENTEUATY
29AAYU3 IMNAINNTITY

aqﬁmmg”[,mimﬂﬂﬁé}”&ﬁiﬁmmﬂmiﬁuﬁummé’uﬁ’u&%mmqsw’mmaw\?ﬁmmﬂﬁﬂuwaa WINNTTY
aw;miLLaxwamwﬁLﬁumumaﬁamﬁwmu Tnenan1sisedlnfiussnedaouan uinnssuosansimunidusaus
ﬁumawﬁﬁmmﬁwﬁ”qﬂuﬂﬁfﬁ&mamSwﬁwammmwQyﬁwmimgauLLanlﬂgjwamﬁﬁwLﬁumuaéﬂqﬁﬁaﬁwﬁ’ﬁy TOAUNY
é’aﬂénﬂhma%m;wmmLsz]uﬂm%nﬁﬂLﬁmﬁunalﬂmaslumaamiﬁ’wuﬁamﬁwmﬁu Tngagnoulviiunisenszdy
wamim"ﬁLﬁumumaﬁm‘mﬁwmuaéwﬁﬂwﬁw%mw ﬁ"l,f;mﬁaLﬂmummmaa’maqmwrzgﬁm'mﬂ?{ﬁluwaqwhﬁfu
LLm'ﬁ]”'lLﬂué”mﬁ’wmui’mﬂﬁiuaqﬁmsmudﬁ’u"l,ﬂ LﬁaLa%uaéywvgfﬂElmwsuaﬁmuﬁwmﬂumsmiqwamﬁffi’wLﬁumuﬁﬁ

ANuduAsLardsiuluszeze

AnAnIsuUsEnA

v v '
a v a

HIT8v0VBUNTEAMAMENITUNITIavAdYusUluNun warau@ndamiaguviludmiauasygumnunailn

U

Ausudelunisneuwuvdeuny nveyaidsdndulinuainensnniunside naenaudalonialvnidelawiludnwm

Yayanaruanilisusinniug adusingudfgiviivnuidatulauysauaziinuss legues1aunass
LaNE1591984

nsuAsLERINSIAYAS. (2567, 2 fuEnew). nwzfm?zm75m15tm5ﬁwuw§mn”msm%mwﬁmwuméz/amﬁuﬁuﬁyvym'vgo
ﬁﬁ!gv;mm e-Commerce. https://www.prd.go.th/th/content/category/detail/id/31/iid/320732

naunsdunazansaumaiamAsua. (2568, 13 nquanaw). F3UTIVINIMATINTLLAIASOY I MA T TN,
https://sceb.doae.go.th/vvp—content/upLoads/2025/05/%au“aﬂ15ﬁ1mm3L‘Tj'&Juelawﬁﬁ]sqmlu—ﬂwﬂizmm—
2568-lnsuadi-2.pdf

Seyeyn WINLies, gAINTTed 91anan KaLEN1IN Bunsmcive. (2566). waﬂsswumwr;;ﬁ%%du?mﬂﬁuﬁﬁéawami
sudunungsiavitayusdlunaudsinaun. 175msumIvendedaring, 43(1), 108-121. https://doi.org/

10.14456/5ujthai.2023.9



84 Msansivemssay (20)3: fuergu-§uana 2568

U3w1 11Anaiana, adisn sunial wavasiadl Tnd515. (2564). Swﬁwamadm‘iu’%mﬁﬂmﬁﬁqiﬁwazﬂaqwgwwaqsﬁﬁ]ﬁﬁ
ponamsidunuvesgsiaguvuluimiaunssvdin. 29597590u398, 16(1), 194-205.

fiftwg fumdly waswu Suanes. (2561). i uAIosTon193aIneuiien 1539, ngamwa: dninfiumumine1de
ASUATUNTILTAL

3N Ty, Ariusou deiu, 19Ra ATUT Warllang Wneae. (2568). IaseasANUAUTUS U LARDIGT
Y0309ANS WinNIsueInT uavUsedvduasinns Niinearulaieuniamauusdy: vangIudsednuaingsna
wamesineswlulsemalne. 5g75aIne I suyvemansuayainumans, 8(3), 918-939.

ananiay inslsau uagda driluseaau. (2562). sudeuaszave @UUUTUYFATIN 2). NTanne: WIgRlunn1sium.

AU LNYTNIANYS, LNIU 1ARTETTY, NPRANA QRYaY, DY Asanasulvy, SAALAA nngen, Juengn 25eU uay

3 ]

suvuns unalgaeans. (2566). Jadumsianisuinnssuiifidvinanoanudifavesiamasgueiludmin
UATNUN. 379575907101 Teuas558, 10(1), 27-41.

Alrowwad, A., Obeidat, B. Y., Tarhini, A., & Aqgad, N. (2017). The impact of transformational leadership on
organizational performance via the mediating role of corporate social responsibility: A Structural
Equation Modeling. International Business Research, 10(1), 199-221. 10.5539/ibr.v10n1p199

Bass, B. M., & Avolio, B. J. (1994). Improving organizational effectiveness through transformational leadership.
Thousand Oaks, CA: Sage.

Best, J. W. (1981). Research in education (4th ed.). Englewood Cliffs, NJ: Prentice Hall.

Burns, J. M. (1978). Leadership. New York: Harper & Row.

Chanyam, T., Mola, A., & Wongwatthanaphong, K. (2023). Sustainable community enterprise development
policy to strengthen the local economy. Interdisciplinary Academic and Research Journal, 3(4), 1-17.
https://doi.org/10.14456/iarj.2023.208

Hair, J. F., Black, W. C,, Babin, B. J., & Anderson, R. E. (2010). Multivariate data analysis (7" ed.). Upper Saddle

River, NJ: Pearson.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2019). A primer on partial least squares structural
equation modeling (PLS-SEM) (2nd ed.). Thousand Oaks, CA: Sage.

Kaplan, R. S., & Norton, D. P. (2020). The Balanced Scorecard: Translating strategy into action. Boston, MA:
Harvard Business School Press.

Kline, R.B. (2016). Principles and practice of structural equation modeling (4" ed.). The Guilford Press.

Kumar, S., Lim, W. M., Sureka, R., Jabbour, C. J. C., & Bamel, U. (2024). Balanced scorecard: Trends,
developments, and future directions. Review of Managerial Science, 18, 2397-2439.
https://doi.org/10.1007/511846-023-00760-6

Le, T. T., & Le, P. L. (2021). Mediating Role of Change Capability in the Relationship Between Transformational
Leadership and Organizational Performance: An Empirical Research. Psychology Research and

Behavior Management, 16, 1747-1759. https://doi.org/10.2147/PRBM.S333515



MsETRYNSIAU (20)3: fugneu-SuanaL 2568 85

Likert, R. (1967). The human organization: its management and values. New York, NY: McGraw-Hill.

Madhavan, M., Sharafuddin, M. A., & Chaichana, T. (2022). Impact of business model innovation on sustainable
performance of processed marine food product SMEs in Thailand A PLS-SEM approach. Sustainability,
14(15), 9673. https://doi.org/10.3390/5u14159673

Nasir, J., Ibrahim, R., Sarwar, M. A, Sarwar, B., Al-Rahmi, W. M., Alturise, F., Al-Awdah, A. S., & Uddin, M. (2022).
The effects of transformational leadership, organizational innovation, work stressors, and creativity on
employee performance in SMEs. Frontiers in Psychology, 13, 772104.
https://doi.org/10.3389/fpsyg.2022.772104

Northouse, P. G. (2021). Leadership: Theory and practice (9" ed.). Thousand Qaks, CA: Sage Publications.

Nunnally, J. (1978). Psychometric theory. New York: McGraw-Hill.

Tanyong, P., & Nimitsadikul, P. (2022). The sustainable development of success for business operations of
community enterprises in Nakhon Pathom province. Journal of Multidisciplinary in Humanities and
Social, 5(4), 1493-1512.

Somwethee, P., Aujirapongpan, S., & Ru-Zhue, J. (2023). The influence of entrepreneurial capability and innovation
capability on sustainable organization performance: Evidence of community enterprise in Thailand. Journal
of Open Innovation: Technology, Market, and Complexity, A1), 100082.

Thanh, D. C., Nhung, P. L., Nbhiem, L.T., & Phat, L.T. (2022). Study on the impact of transformation leadership on
performance of small and medium enterprises in Can Tho City, Vietnam. Science & Technology
Development Journal-Economics-Law and Management, 6(2), 2357-2372.
https://doi10.32508/stdjelm.v6i2.866

World Bank. (2023). Thailand economic monitor: Building back stronger through innovation. Washington, DC:

World Bank Group.



86

M3aNTRYYNIIAY (20)3: AUEI8U-5UIAL 2568



&
aa o

m’a‘wmmaam‘waﬂauL‘muﬁmLa'a'uﬂ'li‘?nslNamnmel/l'amﬁﬂwu%uwumﬁﬂLman
m‘ua‘mﬂmy RHLINLN Nmﬂquaiwﬁm
The Development of digital content media for product sale promotion of
Jealek Moo Sawan Community Enterprise in Kham Yai Sub-district,
Mueang District, Ubon Ratchathani Province

gl sanadly’ wardudy sanadfiy™

Ampai Yongkulvanich' and Sanchai Yongkulvanich®

Y RalzUTNTgINNazNITINNIT UNIINYIAYTIVN)gUATIVEIH
L2Faculty of Business Administration and Management, Ubon Ratchathani Rajabhat University
*Corresponding Author E-mail: sanchai.y@ubru.ac.th

Received: Nov, 17 2025; Revised: Dec 1, 2025; Accepted: Dec 11, 2025

UNANYD

MATeTng 1Useaa al 'aﬁﬂmmmmmmﬁﬂLLuumaqaamwaﬂaumummLa'ﬁumimﬂwamﬂm«mmmamm}
%mummﬁﬁlﬁiaﬂ Waundendvanoumun wazUszdiuanufionelansdendsareumnus Wunsideuuunaunay
ﬂaquGHE]EJ’NﬂQﬁuﬂﬂjﬂ?a’lﬁﬂﬁlsqmsduﬂyja’ﬁiﬂLﬁ]Lﬁﬂ U 4 AU LLaqu%Iﬂmi’mau 110 AU quéf’mmuwmmzm
13paileRlaluauisuAeuu RN YAILALLUUABUAY @51980R AR UNUALRDAIASLN TV NER SN HILNIUY
LWﬁ{J:ﬂ aﬁﬁﬁﬁiumﬁmwﬁ%@jgaﬁa sotay ANAAY LLasé’JuLﬁmLuummgm

HANIFITENUN

3mwﬁwmu&?amwﬁaﬁ%ﬁaﬂaumu&;gﬂLLUU{JUamm A warmaUIAle namsAILNAedDRIARaUIUALTE
éaLa%umssuwmamﬁmﬁmaﬁ%aua%ﬁuﬂaﬁamﬁwmu %@yjaﬁma szjua;dawémﬁmsﬁ wagnseens g InedeRiianau
mw;mmsmLN&JLLW%MuwauLWaﬁ:ﬂ LazLHURY ﬁﬂﬁﬁaiﬂﬁldsljl@iﬂaf\ﬂﬂLLﬂiuﬁUlﬂgﬂLWT\]UuLWﬁ{J:ﬂsUE]ﬁa’mﬁﬁ]‘quﬂju
meAne13lAn

wamsﬂivLﬁummﬁnwaiwiaﬁaﬁ%ﬁaﬂaumucﬁédLaﬁmw'?u'1EJwﬁmﬁmsﬁﬁnﬂf’imwﬁﬁmmumawaﬁmlﬁnﬁﬁwmﬁﬁ
Anafianelasaafisesuinn (x = 4.41,SD. = 0.41) Tnerufimelasunisesnuuudenianeumuniinnadonufimels
Vl'i”ﬂ‘lJiﬂﬂ (x 4.34,SD. = 049) mimmmwmmaamwaﬂaumumummaamquwahmvmmm (x 4.49,SD. =
0.43) LLasmu'iJiz‘[*&JsuuLLasmiuﬂﬂimmumLaaamquwaiﬁlmmwm ( x =4.41,5SD. = 0.49) Imaﬂﬁﬂa%umméaﬁ%wa
ﬂa‘umuﬁ‘ﬁlﬁizﬁummﬁnwdwmﬁqmﬁa Gd’Jaiumaéua%mwmaﬁwﬁyﬂmy X = 4.58,SD. = 0.60) wazaaelniinag
Uismé’uﬁu'gw5mﬁmﬁﬁ”ﬂiaumuﬂa@gﬂﬁﬂﬁﬁwﬂs'ﬁu (x = 4.65,SD. = 0.55) ffatfu JamAemuruasTinsiaundeiva
ﬂaumuﬁma’mwawgmmu LLazﬂis&;ﬂﬁﬁ%ﬂiadmﬂaauvl,aﬁshmwamut,wgmﬂLwamsaaLaiumimawammmlﬂmmqm
;gu’%‘[,ﬂﬂlm”maumumn‘ﬁu

@ 4 aa

AEN 8. NN aﬂaumum ﬂﬁLﬁillﬂ’ﬁ"U’]EJ ’Jm‘viﬂwmu



88 MsansRvgmssay (20)3: fugneu-Suana 2568

Abstract
This mixed-methods research aims to study the requirements for digital content media formats to promote
products from the Jaelak Heavenly Pork Cornmunity Enterprise, develop digital content media, and evaluate satisfaction
with the digital content media. The sample group consisted of 4 members of the Jaelak Heavenly Pork Community
Enterprise and 110 consumers, selected by purposive sampling. The research instruments used were interview forms
and questionnaires. Digital content was created to promote product sales through a Facebook Page. The statistics used
for data analysis were percentage, mean, and standard deviation.
The research findings revealed that:
The community enterprise required digital content media in the form of image-based text and video clips.
The development resulted in digital content media designed to promote product sales by presenting information about
the community enterprise, contact details, product information, and market stalls. This digital content media can be
disseminated through a Facebook Page and brochures. Information from the brochure was linked to the community
enterprise's Facebook Page using a QR code.

The results of the satisfaction evaluation towards the digital content media for product promotion from the
Jaelak Heavenly Pork Community Enterprise showed an overall average satisfaction level that was high (;: 4.41,
S.D. = 0.41). Specifically, satisfaction with the design of the digital content media was at a high level (;: 4.34,
S.D. = 0.49), satisfaction with the quality of the digital content media was at a high level ( ; = 449, SD. = 0.43), and
satisfaction with the benefits and usability was at a high level ( ; = 4.41,S.D. = 0.49). The benefits of the digital content
media, the aspects with the highest satisfaction levels were: helping to promote product sales ( ; = 4.58,S.D. = 0.60)
and helping to publicize products to a wider range of customers ( ; = 4.65, S.D. = 0.55). Therefore, the community

enterprise should develop a variety of digital content media formats and apply online channels through the Facebook

Page to help promote product sales to a more comprehensive consumer group.
Keywords: Digital Content Media, Promote Sales, Community Enterprise
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Abstract
This research employed a Research and Development (R&D) methodology with the objectives to:

1) investigate the current status of products and branding among community producer groups in Ubon Ratchathani
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Province, 2) develop value-added products aligned with market demands, and 3) design and develop brand identities
that reflect the uniqueness of community products. The target groups included 20 community producer groups and
60 consumers. Data collection methods consisted of semi-structured interviews, field observations, and a five-point
Likert scale satisfaction assessment.

The findings, categorized by research objectives, are as follows:

1) Regarding the current status, the community products reflected distinct identities in terms of raw materials,
local wisdom, and design patterns. However, the products lacked modern design, appropriate packaging, and clear
branding strategies.

2) For product development, producer groups were able to create prototypes that matched consumer
preferences, such as redesigning Thai textiles with contemporary motifs, updating food packaging to be clean and
informative, and enhancing woven products with practical functions. Consumer satisfaction was high across all groups,
with average scores of 4.55 for modern textile design, 4.70 for food packaging, and 4.82 for environmentally friendly
materials in woven products.

3) In branding development, producers successfully created brand identities that reflected local narratives by
incorporating indigenous names, colors, patterns, and stories into labels, resulting in greater credibility and consumer
recognition.

The findings highlight that participatory development centered on consumer needs is a key mechanism in

enhancing the value of community products and increasing their competitiveness in a sustainable market.
Keywords: Community Products, Value Addition, Branding, Local Identity, Marketing Strategy, Packaging
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Abstract

This research examines Good Corporate Governance and Tax Planning of Companies Listed on the Stock
Exchange of Thailand, SETESG Index Group The objectives of this study are: 1) to investigate the context of
corporate governance and tax planning of listed companies in the SETESG Index, and 2) to analyze the
relationship between corporate governance mechanisms and tax planning strategies of these firms. By collecting
financial report information from financial statements Certified Public Accountant's Report and 56-1 one report
from the company website and the Stock Exchange of Thailand website. The sample group used in the study
has complete information, a total of 99 companies collected data between 2020 and 2024 for statistical
analysis. Descriptive includes mean standard deviation maximum and minimum, and inferential statistical
analysis, including analysis of Pearson Correlations and analysis of Multiple Regression.

The findings revealed that

1) Companies listed on the Stock Exchange of Thailand, SETESG index have a strong governance
structure through checks and balances mechanisms and proactive board work. This results in rigorous internal
control systems, facilitating tax planning that emphasizes efficiency and transparency. Focusing on the
management of legally compliant tax benefits to create sustainable value for the organization.

2) Good corporate governance does not have a statistically significant relationship with tax planning as
measured by the effective tax rate (ETR). However, there is a significant relationship with tax planning as
measured by the tax-to-total-asset ratio (TAX/ASSET). It was found that the frequency of board meetings has a
positive relationship with efficient tax planning, while the size of the company has an inverse relationship,
meaning that larger companies tend. to have more efficient tax planning. Other variables, such as the
independence of the board chairman, the size of the board of directors, the frequency of audit committee

meetings, and financial risk, do not show a significant relationship with tax planning.

Keywords: Good corporate governance, Tax planning, Companies Listed on the Stock Exchange of Thailand
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1. M3TAsevadALdanssaiun (Descriptive Statistics) 11y ALady (Mean) éamﬁ&mwummgm (Standard
Deviation) ﬁwgqﬁqm (Maximum) LLasmﬁaaﬁqm (Minimum) Lﬁaa%mw%msmsmami’il.mwﬁszj”ayjaﬁbﬂﬂL‘ij'uam"u
dielmsudnuarlaeiluroaiauys

2. abAdiseuunu (Inferential Statistics) Lunsihveyanfegivesiudsundinsznnieiniediaionadeu
A Sy

FEN1FIAUANEANST LUNIANNI9ED AT LA 87U B
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Tunsdnwadeilyadfnisiinsenduuseans anduius (Correlation Analysis) mﬁmeﬁmaaawuqmﬁd%u
(Multiple Regression Analysis)

Tngaunisii lelunisnaaeuauuf g1uv0in1smAuduius sena 1ansiifuguaf an1si Auaz
M3 Bresusinivanzdeulunaandnninounsssmelng ﬂfjué’szjﬁ SETESG Imaiumﬁwm%gqﬁp;ﬁﬂmig

Tysunuudnaeslunismasgey 2 JULUU fail

ETR = a + B1 INDC + B2 BSIZE + B3 BMEET + B4 AMEET + B5 FSIZE + B6 Lev + e
TAX/ASSET = a + B1 INDC + B2 BSIZE + B3 BMEET + B4 AMEET + B5 FSIZE + B6 Lev + e

laefl ETR Ao dnsnERulefiiuanafiuniie

TAX/ASSET @@ é’mwmﬁﬁayﬂﬂamﬁum%’wmm

INDC Ao ANULDATEURIUTEEUAMENTINANS

BSIZE Ao IUINVDIAULNTIUAITUSEN

BMEET fio a’im’;uﬂ%mam‘a"dﬁgﬂ;mmsnﬁumw%@’m
AMEET fio a’iwu’;uﬂ%mam‘a"dﬁssqmmsﬂﬁsumsmﬁmmaa‘u
FSIZE fio  wWIANANIg

LEV Ao SmiauniEumedundng

NAN1539Y
N133ATIENYaYaN?lUYaINgUATDES

A19°99 1 wan1FATIzrARal @ dsauunInTgIu AuInfiaauasauesgneseyaniluvefitaud

fiauys ﬂquQgﬁl EiQULﬁEJ\TLUuﬁJ'Wﬁg'TU ﬂl'lu'lﬂﬁfj‘ﬂ ?i'l‘l:aﬁlﬁq@]

(x) (s.D.) (Max) (Min)
INDC 1.000 0.000 1.000 1.000
BSIZE 11.530 2.739 20.000 6.000
BMEET 8.970 3.750 23.000 3.000
AMEET 6.880 3.352 20.000 2.000
ETR 0.147 0.464 3.910 -5.620
TAX/ASSET 0.017 0.057 0.820 -0.010
FSIZE 24.176 1.797 29.600 19.300
LEV 0.515 0.236 2.690 0.000

NN 10U AnudBasevesUsesuannIsuns dawie 1.000 audesuuinnsgiu 0.000 danniian

A8 1.000 ULarAUENIgn Aip 1.000 VWINVBIAMENTTUNTUTEN danadie 11.530 audeuunnasgiu 2.739 4amniige
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YaaigsaU (Pearson’s Correlation Coefficient)

AN5197 2 HANNTIATITNANUFUNUTTE NI ILUSDATE LA ALFHINILATIBUAS NENFUNUS A7 Pearson Correlation

BSIZE BMEET AMEET FSIZE DA
BSIZE 1 0.291%** 0.371** 0.256** 0.124*
BMEET 1 0.650%* 0.313** 0.100
AMEET 1 0.356** 0.174*
FSIZE 1 0.028
LEV 1

o w o

* ffuddnymneadfnisesu .05 * Sdfudfmsadafisedu 01

NI 2 WU WU’iﬂﬁi‘ﬁfﬁfﬁLL%JSSaizﬁimﬁﬁﬁymmmé’uﬁ’u'gﬁ’ugq dlesnandulseanSanduiussevang
fulsBaszynaiiatszmng 0.028 - 0.650 laefaulsdasyafifinnuduiustiuniniian fe 1uuadeoansUsze
AUENTTNNITUSEN FusuiuafsweInisUssguanenssunIsnsnsanasy TasdiadulsyAnsandusius () i
0.650 Fefimudustusiuiiemadeiulusyius uaaddmdiua lindam Multicollinearity wietymanudusius
QaagwﬁwéﬁLLUﬁﬁaisiut,t.wai"lamﬂﬁmaaa

wé’dmﬂmmaausﬂuamﬂaﬂmuLﬁ"auiwmmﬁmﬁwﬁmmaaLLayﬁwTﬂmﬁmiwﬁmmé’uﬁ’uéswiwmiﬁwﬁ’U@jLLa
ﬁaﬂﬁﬁﬁuasmimmmum@ mywm‘ﬁmeﬁmaaﬁwmmﬁd%@u (Multiple Regression Analysis) éTfnﬁwamiﬁﬂm

o P -
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M13197 3 NaNTIATIEVIANBENYIAMLTEU (Multiple Regression) U8dAX@NNUETEMINNIANUAKARINTT

Ao ! Ao 'Y ad Y a
Wﬂmaﬂqi’gq\iLLNuﬂTﬂW']ﬂIﬂﬂJ@mﬁr]ﬂﬁl'i‘fﬂ/]Lwﬁﬁq (ETR)

fiands B SE Beta t p-value
AT (Constant) -0.152 0.374 -0.405 0.686
BSIZE 0.002 0.011 0.011 0.180 0.857
BMEET 0.018 0.010 -0.148 -1.933 0.054
AMEET 0.027 0.011 0.196 2.437* 0.015
FSIZE 0.010 0.016 0.040 0.643 0.521
LEV 0.004 0.116 0.002 0.032 0.974
R =0.165 R? = 0.027 R? adj. = 0.011 df= 5 F = 1.629 SE.est = 0.462 p-value=0.152

o o W a o

* fidudAgynsadanseau .05

NIN199 3 WU NsARUguafINsAliaNETUs UMM UL BN Talae s 8Nwnass (ETR) g
MuUsdaszanunsnaduisnuulsusiuTin sesiudsniu tasesaz 0.011 (F = 1.629 p - value = 0.152) s niltoddey

9EnANsEAU 0.05 wazdmpaamasulunisvinung wnnu 0.462

M13197 4 NanTIATIEVIANBENYIAMTEU (Multiple Regression) U8dAX@NNUETEMINNIANUAKARINTT

NANBNNTINLHUNEN TR AL TR BAUNT YT (TAX/ASSET)

fiauds B SE Beta t p-value
ﬂl’lm‘ﬁ (Constant) 0.175 0.044 3.928 0.000
BSIZE 0.001 0.001 0.054 0.888 0.375
BMEET 0.003 0.001 0.198 2.692*% 0.008
AMEET 0.002 0.001 0.123 1.600 0.111
FSIZE -0.009 0.002 -0.267 -4.424% 0.000
LEV -0.011 0.014 -0.045 -0.795 0.427
R =0.329 R2 = 0.108 R2 adj. = 0.073 df= 8 F = 7.068 SE.est = 0.054 p-value= 0.000*

Y-

* fffudfynieadntiszdiu .05
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0.000) eesiitfudAnsadiffisysiu 0.05 uwazilamaiamdoulunisviiue wfu 0.054 Wefinsanauduiusunay
Fauds wuan ai’m’mﬂ%gﬂumaﬂsm;mmzﬂﬁmmiﬁﬁm LATUUIAYDININTT STANUEUTUSTUNTINUHUATER TAlng

SnnEnoAuNSNETIN (TAX/ASSET) (Beta = 0.198, -0.267)
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Abstract
This study aimed to examine the relationship between social media marketing and organizational

performance of hotel business in Nakhon Phanom, Sakon Nakhon, Mukdahan, and Bueng Kan provinces. A quantitative
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research design was employed, using a questionnaire as the primary instrument for data collection. The sample
consisted of 125 marketing executives from hotel businesses. The study focused on four dimensions of social media
marketing Developing Consumer-Relevant Content, Targeted Social Media Advertising, Effectively Interacting and
Engaging with Followers, and Collaborating with Influencers or Social Media Content Creators. The collected data were
analyzed using a statistical software package. Descriptive statistics, including percentage, mean, and standard deviation,
were applied. ltem discrimination was examined using item-total correlation, while the reliability of the research
instrument was assessed using Cronbach’s alpha coefficient. Multiple regression analysis was conducted to test the
research hypotheses.

The results indicated that Developing Consumer-Relevant Content, Targeted Social Media Advertising,
Effectively Interacting and Engaging with Followers, and Collaborating with Influencers or Social Media Content Creators
had a statistically significant positive effect on organizational performance at the .05 significance level. Therefore, the
research hypotheses were supported. Based on these findings, marketing executives in the hotel business sector
should consistently emphasize the effective use of social media marketing, as it serves as an essential tool for reaching
target audiences efficiently, particularly in response to rapidly changing consumer behavior. The increasing reliance on
online platforms as primary channels for communication and purchase decision-making can contribute to sustainable

organizational performance growth.
Keywords: social media marketing, organizational performance, hotel business
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Abstract

The objectives of this research were: 1) to analyze and design sales promotions for community products

through online channels 2) to apply online sales models to social media platforms and 3) to develop social
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media-based online sales channels to promote community products. The research sample consisted of 15
community product groups in Lao Suea Kok District, Ubon Ratchathani Province, and 70 general users, selected

through purposive sampling. The research instruments included a Facebook Fanpage, structured interviews, and

a 5-point Likert scale satisfaction questionnaire. Data were analyzed using percentage, mean (;) and standard
deviation (5.D.)

The research findings revealed that

1) the overall creation of online channels via social media was rated at the highest level.

Participants prioritized packaging size, detailed product information, and visual presentation using clear

typography and high-quality imagery (; =4.60S.D. = 0.62)

2) Regarding the application of online sales models, the results indicated that rapid response to
customer inquiries is a critical factor in enhancing customer satisfaction and influencing purchasing
decisions.

3) the overall evaluation of the online sales presentation formats on social media was rated at a high level

(X =4.49 SD. = 0.62), suggesting that online promotion is an effective tool for community products to reach contemporary

consumers.
Keyword: Social media, Online channels, Community products
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Abstract
In the digital era, artificial intelligence (Al) has become a pivotal tool in the creation of advertising imagery. Its
capacity to generate hyper-realistic visuals and synthetic truth has raised significant ethical challenges, particularly
regarding the blurred boundaries between creativity and deception, which directly affect consumer trust. This academic
article aims to analyze the ethical dimensions of Al-generated advertising images and propose guidelines for responsible
governance. The study employs qualitative research through documentary analysis, utilizing critical content synthesis
based on three major ethical frameworks: 1) fundamental ethical theories and the concept of hyperreality,

2) communication ethics and discourse ethics, and 3) professional advertising ethics in Thailand.
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The findings reveal that while traditional ethical frameworks remain valuable, they are insufficient to address
emerging contexts in which the distinction between reality and artificial creation has become increasingly ambiguous.
The author synthesizes these insights to propose the “TRUTH Model” (Transparency, Representation, User Impact,
Threshold, and Honesty) as a conceptual guideline for ethical practice and decision-making. Furthermore, the study
recommends governance mechanisms that emphasize concrete transparency, including standardized labeling and clear
disclosure when Al-generated or Al-manipulated content is used. These measures aim to balance technological

innovation with social responsibility and to promote media literacy in the digital age.
Keyword: Advertising Ethics, Transparency, Advertising Imagery, Artificial Intelligence, Deception

unin

quﬂﬁﬁﬁaﬁLwﬂiuiaﬁﬂ'zyfymssﬁwé (Artificial Intelligence: Al) ln§umsiaegnsnnsylna amlawand
31998 Al (Al-generated advertising images) sdsnaeidulsingnsalnalusmsioasmanain uardoansinany
ANEINITAVDY Al lz,iLﬁmaéywmwﬁﬁmmam%qqa WAIENNNTD “DBNUUUAINASY IﬁLﬂuvLﬂmu%ummmﬁmmé
aiuwa‘iﬁﬁimyaéﬂﬂ;%aumm éwalv?t,f:ul,l,ﬁﬁwiw “A111239” (Reality) hag “mwm%qﬁgﬂa%ﬁu” (Constructed
Truth) Buideusne ansasemanlmimenuasessslumsaeanssade

i Al azdalonalminaufAnassassaing 9 LLazamﬁTunuﬂWﬁwﬁmﬁa LLG]Iﬂﬁ%U?UﬂWﬁi%UUﬁiQ@ﬂUizawﬁ
fﬁ?L‘ljw;]JE]ﬂ%ﬁﬂ%@%aﬁiﬂuﬁuuﬂﬂiuﬂﬂ‘iﬁg’]dNEN’]“LJ FanelmAnvernaaemanusuneslilalnanudueeslui
waululalunaieuguionsdeeslunsiiueesszuy Al (The MATTER, 2023) unlunanfeafuaznelmin
Yenniiipsnuasesssy tnsamzUseiuieatuanulusda (Transparency) n1sdeansiilusslaasisaanalinnda
sumxﬁiwwmﬁﬁﬂﬁ%ﬂﬁ]ﬁmémaLﬁw{a%aLﬁsmmsmmﬁaﬁummsjﬁim (Sharma & Sharma, 2021) LazN1TA29M"
(Deception) Tunsdeanslavan guslarordluansouenueslan nwlesaniivsingdunasuiiasstulag Al uie
\Junmase awalmindiawdidyan nsdeasludnvariwivsidunsmaenaivioll wavaisiuinsnsmie
‘vié’ﬂmmsﬁﬁﬁaﬁiiﬂmLszjuwmﬁﬁuaua

nsaniissiananililifesdymiBanaia viensnainnity aynouransEUAUAIEsITN WU Awisvan
fuiiauegudnuainesyanaiiluineiiogaia vide wusuails Al asunmduniiurieauguslaailain dsasmeutym
\Fauszinuieatumsarsmuaznsvemnsilusdaludelavangalm wazdafemufuiamdnues a3osssunisiomns
(Ethics of Communication) & 941U “An1ugY93A21MA39” (Status of Truth) was “mw%“ué?mawmc;ﬁ'aaﬁ”
(Responsibility of Communicators) Tunsasansludansisas ﬂzgmﬁl,ﬁms'ﬁ?uﬁqLﬁuﬁgammﬁqmm%qé’mu 385554
wagnguaeluafeiu

@Tasm@ﬁmmﬁ’mwL%w’%aﬁﬁu’ﬁGi"aaﬂaﬂuiﬂénla waznsasmlunnlavandiasame Al fdwasamain
Tnunedeny ﬁdﬁLﬁmuuaﬂwﬂumaﬁmmLmeqﬁwﬁ’UQLLaﬁmmgau Lﬁaa‘;ﬂﬁauqaiwdwdui’mmimmqms?{ami
warAusuiinveunediny unanudiausndulunisinwnasinsendsaduinanesiaduszuy ned

o

TaUszaAioos UIEAUNIMIITIRs ussTUeIANNlUsld wagnsarsmlun nlawanfasenie Al uaglauensou

q

LLuiﬁ(ﬂM%aMé’ﬂﬂ’liﬁ’]ﬁU@jLLaﬁL‘Mlﬂzﬁu LﬁaaiwamaﬁzmNufmﬂiﬁumdmi?{amumwmﬁuﬁmaumaé’mu

duFpnAaRINUNAInvRIdaatylry



NFENSNYYNITAU (20)3: NUEIBU-5UIAL 2568 169
Waw

P3us35un1580a1s uazaNaselulawun

msﬁamiﬁwmmﬁ’]ﬁ’zgsiamia';wmmLszjuﬂ,a] LLagmsﬁm?miﬁ]suad;;U?Im wéuauﬁgd:_]ﬂmwi’ﬂﬁﬁwé’ﬂmm
fodnguazariudaian Undvinisamumanainuaznisiomiuni malavaifosesTsunesiaeg uundnaauass
audedne wazaulussla (Drumwright & Murphy, 2009) nsyaued dadounseasisaueilaiaderdu
N13AZEANENININKALTINA1EN UNFIAUYDIQAAMNTTH Wil o Slunumaenisasesaanelaazasindula
vosyuilna memminislavanignaantivadulundnaiessas Taefl "mauase (Truthfulness) Wuladndy

uAnasesssumsAeasuazenueidlulavan dnngrusnannsevaismansfivainuas fai

WAL (Deontology) Ta® Kant, I. (1993/1785) 1ed11 n1sdeansanuasadu "mﬁwﬁé’uamgszﬁ"
(Perfect Duty) nsundauiedafiouveya Sudunisnsgviiifslasiasiues mnededunisasidadnslunisands
Auaisvesnuilng

wuAnUszlovuiion (Utilitarianism) auuuiAnues Mill (1998/1863) mﬁﬂisﬁwﬁqﬂGiummaﬁﬁmmwm
waé’wéﬁﬁalﬁﬁmﬂidwﬁqqqmLLﬁﬂuéaﬂmg LL;jmﬂmwammaﬁmﬁﬁwLauaﬁLﬁuﬁﬁdagﬁw winuadelnesas 1wy
msvhaeanudeduiiamalussezen funndselen sxdeaidunisnssvihfivinaSesssy

3uemansAnsTIY (Vitue Ethics) 984 Aristotle (2000) §siuuflanuuaznudnuasvesm dsansie “dnlawan”
MMsnsETananaeT Sedne” LLawTaqmiagwﬂmﬁm‘%dLﬁ InnMAgRAuTiansvSonadnsiiissesaien

938Man3219Mn 53U (Discourse Ethics) a9 Jurgen Habermas (1984) l@uonn msdeansluiiuiiansisusis
wiarawazidulszuiuley Giuaﬂé'igqagfuuﬁauiwaamwuiUéﬂaLLamamﬁﬂﬁ] nnsdeansiilunasnarsdadudeuls
fuguvesmsasennuilasuduluda

dwnsuuszinelne auraulavaiunaUsuinelne Advertising Association of Thailand (AAT)lfﬂer'mum
“93581u530lWaN1” (AAT Code of Ethics) §98auuIN13984 International Chamber of Commerce (ICC) Marketing
Code wuunuUiih Tasdudnnisddgn “Tavanazaesgnnguane fifesh dodns uaziiauonuae” (aunau
Tawanunausemealng, 2565) LE]ﬂaﬂiﬁgﬁzq‘gaﬁﬁﬁuﬂﬁLﬁﬁl?%@ﬁﬁﬂﬂ’l’mfﬁﬂLLa%ﬂ?WﬁJIﬂ%ﬂﬁ Taun

1.A7133¢ (Truthfulness) Aemamuiinstaudounieundavaifivadsiidddsonaviluguslnainilafio

2. nssvyiamuuazamlusila (dentification & Transparency) Inglasannesuandvdniaurndulasan
warluassmnuduauiuiioman o

3. msuaue (Presentation) 1u3sn15dA9 M%@I%é’zyfg:: amadlunelminnsinnufinainveiiasse

4. ANYU3URAYEU (Responsibility) pﬁmwmwﬁaﬁuﬂmjawiawaﬁLﬁm%ummms%ﬁnm’mmm

VANNTNUFINATTETUTIAAN TN (@unalavanunsUsendlng, 2565)

¢
o

1. mslawanyntuazaosgnnguane fifesh Jedns uasthiauonuads

2. mslawanlumsiinnudaugsfuasssusud wazsailoudiu Tunisassassaaulaenn Asnsyimenis
aszinEenIsuannuSURAYe RS IAY LLaS’aE‘Jjﬂ’]EJTGT%éJﬂleENﬂ?iLLﬂjdsﬁuﬁqaﬁiﬁmﬁLﬂjuﬁBau%uiﬂﬂﬁﬁlﬂiu3ﬂﬂ15§iﬁ%

3. slawanpedlanilvassagsuinaugdnlusiilalunislavan

wdnnswanigndauslusysuuumdninvesing “Pue3e” wes “anulusda” oiduununatsvenis
doans uavanunsoluidunsevensdslunsussidiunnumanyauvesnsly ﬂﬂwﬁaéywmr]ﬂagz‘ymszﬁwé Fagrariln

nuslnaduausznsdiiiiuaie Audefignasnadu (synthetic truth)



170 Msansivemssay (20)3: fuergu-§uana 2568

238535UN15TABAN

“Aupun1snanunIUszmalng” Marketing Association of Thailand (MAT) lmyaml,mmdﬂﬁﬁ'mﬁmam
Bewnessaseasseuarlidnne “asserussainIninnsnaa” deludundnnsvhauiii 8 e

1. dhnseannlvenssddamseninlunsyminiiuarunumiirefuasuawesnfinaauannsaluns
wvsiuveagsialnonazvesUssmalnglunainlan

2. ffi’wLﬁuﬁﬁlﬂiﬁumamsmmmuw@mﬁﬁuLLazmm%’Uﬁmﬁuawiamiﬁwmmwgﬁﬁ]LLazé’mu Tnsedasedelaln
finansenulumsauneninusendlvnussandeunas Tausssudufnuvessersunulneuazuflng

3. SUliAvoumaNaN1SNIEVaINY LLas‘wmmw]ﬂ'iﬁmﬂﬁﬁuiﬁmmiﬁmﬁﬂw%miﬂszﬁﬂm 9 vonuduly
LﬁaﬂasﬁmauauaaLLazaéuwmmﬁqwaslﬂﬁmﬂq'umﬁﬁzuzﬁﬁm%aﬂmaim

4. UfTRmmnminewazadeuiifnisdng

5.5&ﬁua§1umw%aé’m§qﬁmLLasmwmﬂuﬁﬁiw{aéﬁIﬂﬂ pﬁa ;gsma Qmﬁuﬁn wiinvuwazas szl

6. nsvvhaulmdunuuosnsiifnogsuoInuasyanady

7. énm’%uLLazaﬁuauuiﬁﬁmsﬂﬁﬂﬁmummsi&nmimﬁfﬂmsmmmaxL’juumﬂ%é"lmwﬁwﬁLﬁamaﬂiﬂmﬂéaumu

8. BuAlHLNIANNIANANN TN ANTB UL Na 5 M Use e v

aulussla uaznisanean

aralUssla lufnmnnsssud (2567) wugmnadamsteyaosnsdaauforiudadoddylumsassn
HUN%LLazmmﬁwL%aﬁasumaaﬁﬂﬂu&mﬁwﬁ’u Lﬁaéﬁim Wnaanu LLa::cjh”wawuﬁmlfﬂuﬁaﬂzjuaaﬂatﬁmﬁumwh,ﬁwu
13U uavHansynuRedinLLardwnaeylaegnnsslunswn swnnsEnnsauansiirudedne Wsdld uavaanu
SuRATeU muﬂmwa%ayjaiugmmu Transparency Report §atganmnuidssannnisnainiaznsufiadlummnza
W';am'?qLa'%uaéywﬁﬁmﬁmaLLas'ﬁzUUmm%ﬁauzﬁmamﬂuadﬁﬂi uenani msfinsnuaulvsdadmislnesans
If;%’umm"l,’ju’nﬂﬁmﬂéﬁéaulﬁuéamﬁamn%u LLazﬁaLﬂumémﬁaL%d&;%ﬁﬁﬂﬁ@%ﬁﬁﬁ@hﬂﬁﬂ%amwé“ﬂmﬁﬁm“mLms'ﬁ
wazaudaduluszere

Hanna & Wigmore (2022) TnAnfienu Transparency ﬁa@mauﬂ’ﬁﬂummmLﬂmwmmxmm%aﬁmé Qe
‘U%“U'Vl‘lJE]x’iﬁqiﬁ‘\]LLaSﬂ’ISﬁ”IﬁU@JLLaMN’]BﬁQﬂﬁLﬂWLNEJ‘[TE];J“aﬁLﬁEJ?‘ZTENV?GMMG]Lﬁaiﬁﬁgﬁé’mlgﬁhuL%Hﬁ?ﬂ’]‘iﬂﬁﬂ%ﬂiﬂgﬁlﬁhd‘ﬁ
szjua;gamugau ﬂmﬂmwmyayjaL%ﬂﬂﬁ'ﬂaséa&Jaﬁuwmwm%aﬁu muudodie LLazmmﬁuﬁuéﬁﬁiwiwmﬁmﬁuqﬂgw

1Y

wine wazdnamu nisdadundnufUiRddyvessssuniiviaia (Good Corporate Governance) AnulUsdlaveil

Uszloau Lo ﬂ’]ﬁU%JUUﬁqQﬂ’J’]NﬁJMﬁuﬁﬂUaﬂﬂ’]LLaSLWMﬂ’J’]QJL%BﬁIu LLG]ﬁﬁﬂ’J’]ZJLﬁEN U NISLTALNEAIUAUNIINITAN

U

v g
o

‘vi%am’mLﬁwwéammﬁuﬁ’uéﬁ’uqﬂmLLaswﬁ’mm ﬁauumﬁﬂiﬁi’wLﬂuﬁuaqaﬁywamqaﬁwﬁwdmmIUﬁ'ﬂaLLazﬂﬁUﬂJad
sduaagaﬁﬁ’lﬁ’m ImJLawwiuqﬂﬁ'{agaéauqﬂﬂaLLazﬁTagaqﬁﬁﬁlawaﬁﬂmal@TinsJ ﬂ?ﬁUﬁﬁ@G\’]Mﬂ{]MMWBﬂ:’Mﬂiaﬁ%ﬁ]?ﬂﬁ
\¥1 GDPR Tuanamglsy SadunuammildunsassanalusdeassnsUaonsi

11982397 (Deception) luu3un Al uardefdnadoduuseiindasusssuuasdnuiiddny Tnedeuialy
‘vimaﬁam‘iﬂﬁsﬁwﬁa‘wqﬁﬂiimﬁﬂﬂﬂglﬁmmmL%arﬁmLﬁ'amﬁqmaé’wgumﬁhd (Park, Goldstein, O’Gara, Chen, &
Hendrycks, 2024) rLuﬁy'm Al mimnmﬂﬁﬂgﬁgﬂuﬁgw Al laW1genULae Large Language Models ﬁawmﬁaa;ﬂqlﬁam
FUATITN 19U T0ANY AN WIDTAle ﬁLLanamﬁd LLG{ﬂ'aiﬁlLﬁﬂﬂTmL%ﬂiﬁlﬁﬂﬁ{@ﬁﬁ‘g (Snyder, 2025) JoymiAanan

asnanamUBliuvasdinLlaryUTlnA Anulinideuaresansnig o wugthlnliunnsnisiiugua Mansdameiiien



MsEsRYNIIAU (20)3: fugneu-Sunau 2568 171

10U Al-generated, n1sUszfiuanuidsndanaie, warnisiauinguuisuazinieadoUssiu Deception indsn

aunaszvInnssumanaluladuazanusuiinyeunadeny (Snyder, 2025)

AL IATITAUAZAN T LRSS

wnAnEes AN9TIdAATIEN (Synthetic Reality) oSurefisusngmsniiimalulad iwu Jayauszing (A
LayN3UsvanaNalleas9Essa (generative algorithms) 8133085191 Jile ViaedeiinNALTSUENILENDEN
1NAUITINNIYAN waé’wéﬁamﬁr{agﬂmm “aruasdlu” fiiaainnisasdaensruunsmeiana (Mils &
Reeve, 2025)

dlofiansansinfuuunfn n192a5uiuass (Hyperreality) ¥84 Jean Baudrillard (1994) mwﬁlgﬂa%aﬁw Al
flafisn151Beunuy (representation) wanaesdy “n1331aes (simulation)” fifindunnnesznatewdu “a3anindes
9597 vdenmeidudsiiguslaadadeatoudunnuaeiiun Taglumesdmuruialulanads manaiuszmang synthetic
reality waz hyperreality Seas195eminemuassiuaallaess ﬁimwmmmiaﬁlﬂuﬂaqwéslums%’ﬂgq;;%’umﬂﬁ?

dethusuiuideusuanuues FTC (2024) flofuseides dark patterns zifiua1 amann Al idnaninlunns
V9B “N159DNLUVLTIAN” (deceptive design) fnflenindu hﬂszfLLﬁﬂ'156&auszj"aaﬂaw%aa%dmwlﬁamamm
fnden undsannan “asenuaivdaasien” diilnguslaadoludeilufogss mnlufinindawessndlusda

(transparency and disclosure) a1anlanisazilindnsveauilnaluigasusssy

.:4' o

lugandendviauarJayay1usedivg (A wandunum nisgadulundnnisvismuiaundyiuanunimienss
Ty Teeaniznisiiaduvesnimiiassandyyiussivg Fevilmaunuaszning “daiiduede” was “Asiignasnatu”

U

BRUERGN

winmstusdauaznisdame (Transparency & Disclosure) dieduiietuamummeil mﬂﬁﬁﬂalﬂﬁﬁuqua
Fuuanulusda wu msindnerdu (Labeling) ﬁamnﬂmLNEJ@&J'N%@wu’i’]Lﬁ?amﬁ&ﬂéngﬂagwﬁaﬁmLLanImefLsg
weluladdoyuseivg Wesnuilhdsdvdlunisiusveyavesyusina

wqwamﬁﬁi’wamamumﬁajLLazmwa%nLﬁuﬁd (Simulation and Hyperreality) 9849 Jean Baudrillard (1994)
ﬁﬂwqwﬁﬁa ”Lf;m‘uaLLmﬁmﬁmmma%mEjﬂimgmﬁajﬁlﬁuaéwﬁﬂ%a wimeaidenmdrasa (Simulation) Qﬂa%qs’ﬁu
asiwamﬁwugz‘gLﬁszmL%auimﬁ’ugmmﬂuiaﬂLLﬁamwm%q Tuaznanewdu “n1igasaiuase” (Hyperreality) 5o
Aruassplnfinaudadouarnovausnaiounduauaisiaiy

amlawan Al Sammeanunladesmueswaranuundedolunsieasnisnainesediluineiduinney

mtunsiinalniduguaiuuaulysslauaznisdemeveya (Transparency and Disclosure) Fadudsdndueeads

' '
A a

ileAuasasuslaalugiviaudeiiuasuudasly (Vats & Sati, 2025)

JUnIn13a9nLasunuImMYaINg uiney

n3tinsly Al lumnsdiiie wu nsas1a deepfake LﬁahwmﬁamsLLwé%ayjaLﬁ% nolmAnmudemeuazan
AT eveIman (Hogan Lovells, 2024; FTC, 2024) muxmiumimshyﬂLmqaw%’gam%m (FTQO) LLazanﬁmw{N 9
Tuqiiﬂﬁmiaaﬂﬂgmw&JLLazﬂTaﬂ’qﬁ’UiuﬂWSﬂauqumﬂsg Al ﬁl,ﬁa"duaqﬁ’umwaaﬂmﬁ (FTC, 2024; EU Al Act, 2024)
%mzﬁiuﬁxﬁuqﬁmﬂ i ouTeu wazUseindlng ﬁﬂﬂiﬁ’wuwﬁﬁaLLaxﬂiaULmedLﬁmﬁ’va’%ﬂﬁﬁu Al loaaaiunisly

uilusdlanarSuiinveu (ASEAN, 2024:; ETDA, 2025)



172 Msansivemssay (20)3: fuergu-§uana 2568

AMUEBILATNANTZNUIINNTAIIAN

sl A a'ﬁuwmwﬂaauﬁﬁmLﬁaumwm%ama}ﬁﬂﬁﬁgﬂﬁmLﬁmmmvﬂuﬂaﬁm U NSRS ONATHS
AR SUNTILALTSY waznTEl deepfake ﬁﬁmﬂgummﬂuﬁqasjwﬁ%’mw (Hogan Lovells, 2024; Clark, 2024) HANTENUT
v‘fﬂﬁtﬁmmmﬁmmmgwmaLLazLﬁmmwmﬁwwéamwé’ﬂwaﬂmﬁm

ﬂ‘iaumiﬁﬂﬁ’U@jLLaLLamTaLLugﬂ"]

1. mMsffuguaiiusnaanmuagnu wu FTC Tuansgaiuiniuay EU Al Act Sunuwdidglunsdaduly
anulusdlauayUosiunisassm

2. piiaeenBeunasUssmealnefndaiaungunaumiativayuaiuuinseutazeulusdaves Al Tulawan
(ASEAN, 2024; ETDA, 2025)

3.ﬂfﬂmimmmmﬁ@umulamamm‘lﬂ%ﬂaﬁ%’mLﬁ]uLLaﬂ%ﬂﬁmu@u@mmwﬁamﬁuwmiﬁﬁuaLLasumm,gwsj

(Loeb, 2024)

wannsiusslauaznisdawe (Transparency and Disclosure)
Tu&mﬁﬁaﬁ%ﬁ’aLLazﬁfgfyﬂUizﬁwé (Al) wwndunum ﬁ’wé’dLm%zyﬁ’ummﬁwmsm%u’ﬂmi Tntamznsiintures
mwﬁa'ﬁuwmﬂﬂz‘gﬁyﬂﬂszﬁwi Foinauuusszmng “Aeiidusse” way “%qﬁgﬂa%dsﬁu” Beussas ieduilefuain
ﬁ' o = a

vmei Tuwana aﬁ%mammmmiﬁaﬂ;aﬂﬁﬁﬂﬁlﬂﬁwﬁ’uguaﬁLﬁummiﬂ%ﬂa Wy nnsinUreffy (Labeling) #3®
msuﬂmLmslaéwﬁ’mLﬁ]‘u’hLi’famé’faﬂéngﬂa%w%aG'fmLL‘UaﬂmBT%LwﬂIuIaﬁﬂigfgmisﬁwé Lﬁa%’ﬂmﬁﬁﬁméﬂluﬂﬁ%’ug
voyavewualag (Vats & Sati, 2025)

ailussla mneds miLﬂmwasgayjaﬁLWT%]’%@LLﬁ;gU'%IﬂﬂLﬁaaﬁ’Uﬂizmuﬂﬁa;ﬂqﬁamLLazm'{Lsgmu Al (Clark,
2024; Aimarketingethics, 2024) muﬁ%’awuﬁwéﬁiﬂﬂﬁuﬁldmimil,ﬂmLwsJﬁsz'meWLLawauauadL%qmﬂéaLLUiuﬁﬁLﬂmLm‘a
nasla Al (NIM, 2025) uslumnenduiu madamseravilnlavangniansammamisdusssumni (Loeb, 2024)

wqwﬁmﬁi’waadamum3§1§LLazmwﬁnLﬁuﬁd (Simulation and Hyperreality) ¥84 Jean Baudrillard tin
wqwﬁﬁa 1@1?!14@LLuaﬁmﬁmmmaﬁmaﬂﬁﬂgmsajﬁlﬁuaéwﬁﬂ%d wneaNLilonmdaes (Simulation) Qﬂa'ﬁqu%ua&j’m
am%qﬁmqfgLﬁ&JﬁmuL%aaﬂmﬁ’UGTuLLUUIuIaﬂLLﬁJﬂawuaJ%q Tuaznanewdu “nngasaiuase” (Hyperreality) wsonanu

ey bnuiinaudnionavnovausaaliowidurnuadiafiu

wuIIMsUasiy wisaiawaiEueuL39T3E5T3U (Preventive Measures and Ethical Recommendations)

MnMsmuTIANsIitiuiseummeesawlavanan gy ussRvgrendnasesssunisioans
fafu Fuauenuaminislestulasvoiauouuzidaaiessaudmivgdanlaaudslugramnssulavan ieasady
nslumalulafesnsdianuiuiiaen

1. mia‘;ﬂduﬂmiﬁﬂuﬂﬂﬂﬂfxﬂ.ﬁLLazm‘iLﬂWLNEJSJE]J;I@ (Establishing Standards for Transparency and Disclosure)

1.1 nMsAnteffuiidaa (Clear Labeling) Imaﬁaﬁuﬂaaisﬁimwmmmamﬁw&Jﬁﬁw'%aszjvammﬁmmﬁu
laarsuazivilalaiuivud volasan Wesrynamvieidlednaignasumiedautaseswuiteddylng
ﬂzyz‘gwizﬁwé wu mslevenny “amilaseassalaeg Al” 113e “AlGenerated Image” (Knott, A., 2024)

1.2 ulsnreunanlasy (Platform Policies) unanslesudedsausoulatuasyinsunslananasiilouisd
ﬁ’nﬁ’ﬂﬁ;;;aﬂmwmmuadLﬂmest{Lsg Al Tunsassassaiifon Lﬁaa'ﬁyﬂqmwmﬁgﬂutﬁaaﬁuﬁ”’aqmawwﬂﬁu

2. MINUNMULarUIUUT193381U5503%1%N (Reviewing and Updating Professional Codes of Conduct)
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2.1 unUfiRamzna (Specific Guidelines) nasitasneuin @ 1wy auaulasanunsyszmdlng msforsan
et muaienediAnvesiunsladedunset (Synthetic Media) luasseussadifley ilelvaundniuummadidanulu
mMsuURem

22 miéma'%umimwﬁﬂgyﬁmaﬂﬁ (Promoting Bias Awareness) shumié’fmvsuLLasa;Nmmmwﬁﬂg%Lﬁiﬂ

lawaniulafianudesesenfigdana3iiu (Algorithmic Bias) flo1aunlugnisasaninduyuit lumangauns owian sy

'
a

LLasa'qLa'%um'ﬂ% Al Lﬁ@ﬁ;ﬂﬁﬁiiéwaﬁ’m%ﬂia‘UﬂEjiJLLa%'Vla’mMa”l'éJ (Ansarullah, 2024)

3. miéma%ummg Lﬁﬁﬁ’uﬁaﬁ%ﬁamﬁ;ﬁiﬂﬂ (Promoting Digital Media Literacy for Consumers)

3.1 measweurnilenmadguasientu lvasansifuguauarusnionvumssisotudaiueuysuse
delnaugunassusuietuiedunsen tielnguslnaaunsousnuesiasdsedudonlawanlugaidvalnes s
F130u88U4 (Knott, 2024)

Giuwmiﬁwsamj"azgaﬁym A3a9a (Deception) ATUssld (Transparency) Naﬂiwuﬁaﬁgﬂ%‘lm nVENELaY
11A551UR5 85591 TABAINNITNUNILITIUNTIUT A Y W2 15T 989219 Wagn139IAnTouTSUF TR 18 oules
aalusdla nsanen HansenuRorUITnA TouRNATEIL WarAedng wimeity elaunsaillelumsdnaula
1W99385550d M5V Al-generated advertising GT?EJL%G!“ET SafnuAn TRUTH Model Fu Tneay Transparency wag Honesty
\ieanAandssannnisanen LLaga;mmmﬁmﬂ% my'm Representation gz Threshold e uATaUYALAZATIEOU
mmgﬂéansummfam uag User Impact L‘ﬁaﬂizLﬁumaﬂis‘wumé%U%IﬂﬂLLazs'??Lmenmsﬂﬁﬁ’a

mﬂmsﬁqmﬁwﬁuuaﬁmL%q"d%’mzwi"wuﬁamam% 299 Jurgen Habermas (1984) 3189558 UTI TN VDI AL
Tawanunaszmdlng (@unaulavanunsUsemealng, 2559) LLasﬂmmvaw&J'ﬁauaﬂaﬁLﬁmmﬂmduiaﬁﬁfgzywmzﬁwé
wsauamsdoaslasluszyriilomidnan Al fnanemuideiouasnstadulavesyuslon (Snyder, 2025 Chen, J., 2024)
Felawanuazidiiaue “TRUTH Model” Sadunseunnfndanszuaums 5 umeu ielninnisnanuaziinassassaly
LﬂuLﬂ%aﬁaslumimﬁwﬁﬂguazﬁm%u%L%qaﬁ‘aﬁﬁsm ’iWiuaammiﬂilﬂauasmimqmﬂumﬂ%mwiwmwmﬂzgzgwﬂwﬁwﬁ

Tusailladidweneiiesiannufnaswasse uiileadsasumslouianssuesnadasuisvousazsBu Taed
Wmnegaaafenissnwanihndavesuilan fadumnguddyvesgpramnsslavan ddunadasosmenugids
ITTNTTMAENN AP T ﬁqmmsaﬁﬂlﬂﬂﬁﬁuﬂsawﬁﬁ’ﬁLLazmié’mﬁiﬂaL%qﬁf%aﬁﬁsuﬁm%uiwmﬁagwi"w Al

Iapenaduszuu

TRUTH Model

AKSUMSOSKUNSITODSESSSU

I R UTH
A

Transparency Representation User Impact Threshold Honesty
Axwlvsola n i msiawy anudadad

(Soclal Check) wolAudlo (Empathy Check) loo
Swavuitadodus:lido UsDug

odwls

A 1 s AuRSe (TRUTH Model) dmsun1snsentnjiieasesssy

flan: (B, 2568)
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asnUsznauvasiuaa TRUTH Model

avilussla (T - Transparency)

si'jgumam’fﬁaﬁmLéuguﬁﬁagwqﬁaamwmﬁqLﬁmmﬁuﬁﬁwmmﬂ% Al MifieassassanseLfioasnannulafin
Sua1nn1d1529Les (Self-Reflection) neudumuyinay Wumsasmdnneasesssuludnauintnnisaainidsasly

A3RallaAnsanaedl "Weegls"

o A

nouflazasunmla 9 fununesmeauauiuguiaawndfyiantnlaneu tude "vinludwedly Al Tuau

o
v v 4

il Lanunfiuians fio nisly Al ilevenereunmNAnaTIaTIA anvesTAMuIUYSEANG WipassasIRANTIlieT
Antulaadslumenionin upmniamuuss fio msa%qmwﬁ'ﬁmLﬂau@mauﬁ’ﬁmmﬁuhuw datswounnses wieviaanans
;gﬂ%lmiﬁmjyﬂaﬁm thumneanunssuunsladuautuuuguiiveaiesse

mil,ﬂuﬁgt.mu (R - Representation)

nsussifiuruiissssuuazend Tuneuiianunsnsndeuldomuasnini Al asaiu iledsstunisuan
dhonfvion mTINTioIuHsegluaya vieidunsasvaeuidsnu (Social Check) itelnuularmanuiiassiu
aludssanssnunsaunienanseailudsa

Tngluina Al Fouganvoyaumeauudumediin dweyawmariudilumeenfiuyusaaty mnluiinig
PI1FBUBENTAUABY NN Al aTsTueNRAsTouMI eI EEARMA TN TULTITY 15U NMIATIININ “RUTMS” TiTue
Qu%wﬂ’mn ERRRIT “E‘I@LLaﬂm” ﬁﬁLLﬁigﬂfﬁd Funouilzudumniimufuinveunedinuvesinlavaniiaznosindn
FrnminTan (Stereotype) Tidudunsne

maﬂszwuéaﬁ%’uaﬁ (U - User Impact)

nsaanmsunssugkazanulaiin durouidenaudsuymenndluilae teaansaingfuans
Tneitiluaggninlmalafiannmifonmaresiaidely niawilaldla Empathy Check) neussdiurguilnavialuay
FuguarRnrunionsls

wasassalavang i tugnasiy wauilanentluy duneuifadunismanisainansznuiienaiia
fuuarudenararuanlavesiuans Insleinesgiures "yuslaafidiansugumuun@’ (Reasonable Consumer)
wndudin lﬂsulmmgmsump;ﬁmsmzyﬁuwumﬂuiaﬁ Whmsnederiiedesiululnamilamesnunaedunsaenansi
arAuAAnTIAuaSs

inaumn15idaume (T - Threshold)

maﬁmﬁﬂmﬂmma%@yja nFrnUssdiukanssnuua Tuneul fo ﬂﬁé’mﬁﬂa’iwwﬁu@aLﬂmwaszjyaaﬂamﬂ% Al
w3oly Tasfinrsanainssduresnisdaulainuaie 9adndula (Decision Point) 113 uTunasuadivyuslnansi
vi3elumawidly Al

Tulynnnsly Al ssnosgrilameiausly nsusunamdoundidnueseraludnduneuas unidlelafnufinng
Ty Al " s’ mﬂmiﬂ%fmwidmgjmi a9’ ?aﬁiﬁﬁagﬁq ﬁ%ﬁqmwﬁﬁé’{mﬁmimLﬂmwmj"aaﬂaaéwﬁﬁd Fupouil
Pwaranasgulunisindulafivaie

nammsinsaiemy

1. fudunsadameenieds Lﬁaa%qmﬁﬂizﬂawﬁﬂﬁlﬁﬁa&jﬁq (wu as19Ay, &0, aeufl) viesaesuads
YouANSUNTIAUIT

2. olusudunealawme delvieusuunenusznousesdiluluansyddyresnin (u auingiane Tuity

7189, USudnaan)
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ATedne (H - Honesty)

nsfeansesnenstlunsan windudunsndamevoya duneutl Ae madenisnisdessiidaauuazdodng
ﬁqm W nslataeify (Labeling) msﬂﬁﬂﬁ@?ﬁamwm%ﬂﬁ] (Execution with Integrity) windadulainneadawme
newegsdedng

mnﬂmmm)ya;ﬂalﬂszj'mﬂw “yilulumugn” LLﬁGT@GﬁWGTQSL%V]‘LJ’Iﬁﬁlzs[ﬂ;GZ’Jl@;JuaLLﬂIEgU%Iﬂﬂf\]%ﬁ 9 N5%OUATUDS
Tmeisnusvuadnunn vislvafindulufuiiungs deidunsnszyifiviaaudednonazivnienisesnuuutie
naenade (Dark Pattern) gﬂmeﬁd msdeansfinsslunsan fie ﬂ’]‘iLLﬁmﬂ’J’]@JLﬂ’]i‘wGIIE]BEU%IJW]LLazﬁgﬂﬁﬂ’J’]MﬂWL%aﬁa
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Abstract

This documentary research article aims to examine the communication strategies of local
administrative organizations (LAOs) in Nonthaburi Province in driving the implementation of the Negative
Income Tax (NIT) policy, a new form of tax policy designed to reduce income inequality and promote a fair
taxation system. The government plans to implement this policy in 2027, requiring all Thai citizens to file
personal income tax returns. The objective of this study is to analyze strategic communication approaches
that enhance public understanding, acceptance, and participation in the NIT policy. The study applies the
framework of communication for development and social change proposed by Servaes (2008), in conjunction
with an analysis of international case studies from the United States, Canada, and Finland, which have
successfully implemented similar policies. The findings indicate that effective communication strategies for
advancing the NIT policy at the local level should comprise three key components: (1) two-way
communication that continuously encourages public participation and feedback; (2) the use of clear and
accessible language that aligns with the social and economic context of local communities; and (3) the
integration of digital media with traditional communication channels to reach diverse population groups
comprehensively. Furthermore, enhancing public awareness of taxpayers’ rights and obligations plays a crucial
role in building trust and supporting the sustainable implementation of the NIT policy at both local and

national levels.

Keywords: Strategic Communication, Local Administrative Organizations (LAOs), Negative Income Tax (NIT),

Income Inequality, Public Participation, Nonthaburi Province
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