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Abstract

This research aimed to study demographic characteristics influencing privacy concern of online
banking service customers and perception influencing privacy concern in online banking service customers.
The study involved 402 customers who used online banking. Research instrument was questionnaires with
a reliability of 0.725 - 0.954. The data were analyzed by percentages, means, standard deviations, t-test,
F-test, Pearson’s correlation and multiple linear regressions.

The results showed that in terms of demographic characteristics factors, the difference in education,
occupation and average monthly income influenced the privacy concern in online banking service
customers with a statistic significantly satisfaction of 0.01. Perceived reputation, perceived control, perceived
risk and perceived vulnerability influenced the privacy concern in online banking service customers with a

statistic significantly satisfaction of 0.00. It can be explained a variation of privacy concern at 17.7%.

Keywords: Perceived Reputation, Perceived Control, Perceived Risk, Perceived Vulnerability, Privacy Concern,

Online Banking
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