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ABSTRACT

The article titled “Human Capital: Corporate Human Capital Scorecard” aims
to explain the meaning and importance of human capital as a component of
intellectual capital and offer corporate human capital scorecard in order to be a tool
for measuring return on investment in human capital. Human capital is very significant
in developing organization. The human capital signifies the knowledge, skills and talent
that accumulate in the human. Moreover, human capital is viewed as a unique asset
that cannot be imitated and substituted by rivals. Consequently, human capital is a
valuable asset to increase value added in the organization and also provide sustained

competitive advantage. However, human capital is an intangible asset due to the
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difficulty in the measurement of human capital. As a result, corporate human capital
scorecard is a significant scheme to measure the efficiency of investment in human
capital. The select on of a suitable corporate human capital scorecard for the

organization can be use to measure the efficiently of the organization’s performance.
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