(% (3

MyansUndinAnw innInerdusvsig laseainsal Tunssususiyuausn
UM 10 adudl 1 uns1AY - Wwey 2559

MINMUINAENSINITNAIAvRINAnfMTI T NguN WA sdNT3U: nedifnwngu
wUNUNEATNIARDINAIN (ARDIFDY)

MARKETING STRATEGY DEVELOPMENT OF INSTANT HEALTH SUPPLEMENTARY
RICE: CASE STUDY OF COOPERATIVE WOMEN GROUP IN KLONGLUANG
(KLONGSONG)

253N AINBY
Onwika Sritong

wanansmalulagUndin avivunalulagimnssuniswdn wninedesiviglageasnsal
Tunszususyudus Jwmdangannamuas

unAnga

meiteadsdiifngusrasd othausununagndvninsnainvesiniaiugyniw
Avdusagulfnduwithuineasninanmans (aassaes) Tnefiduneunisidedunounis
Fufunuutadu 2 Suneundn Tiud duneud 1 mamdeyatugulneliuuuasuanndy
wdostiolunafiusiuriudoya uay duneud 2 maviadeludadnielildununagnsnis
N13AA79 Imaﬁweﬁagaﬁlé’a}’m%umuﬁ 1 19deseAlaefid savgmieiiunisnais
U 1 91U fUTENaUNISIM MU 1 YU AN Ui un ¥R sNIAaBInade (ARBIEeY)
IMN0U 2 YW AMgHIYY F11U 3 Vi

HANTITENUN

1. nagysnansaeitanausyiv 1udnindaandniusunusii 1 uwseenidu
2 Uszenm Ao 9179717 waet1indes wauiusyia tounmeunsihnggiu wasdinthlng vy
YoauAnina lown TrinausyivdanuaIn19e1msgendt Isavifnndt danudunasvoy
wnn ilesnidunauvestyiviiiiuselowd Wethlunsasindunouuazsamafiuaneing

2. drudszneunndvie lnelitensdvieretnaudyfivunustll wasialaunu Ao
“yparigangilygrussnvulne ajmv-ﬂuiaﬁumui’mmimLﬁa@mLLazﬂumaq@m”

3, ﬂaqwéﬂ'ﬁ&iﬂ’qmmwamﬁm% l¥nagnssamanduanuuy High-Value Strategy
mAuAMYDIAUR LAz U suMINEmaena ATy NNTE LN SlA U sUguT sty

4. nagmdsnunsiadmisutady 2 srsRetradudululusn wazlugasd 2 Ao
nagms Tui 2 wasli 3

5. nagMsMImaIANNIngs Tagsuniinauwyhmidlunsuugiuasianuiie
AnUsElavdlun ey vowdnsoue



NIeNTUAnAN Y WnInedesvdglaveansal lunssususiguiun 209

U7 10 atUft 1 unsNAN - Wy 2559

ABSTRACT

This research aimed to provide the marketing strategy of instant health
supplementary rice for cooperative women group in Klongluang (Klongsong). The
research methodology of this research consisted of two main steps which were; step
1 searching basic information by using questionnaires as a data collecting tool, and
step 2 performing in-depth research to achieve the marketing research. Therefore, the
data collecting from step 1 were analyzed by one marketing expert, one rice
entrepreneur, two representatives of cooperative women group in Klongluang
(Klongsong), and three members of research group.

The results of this research were as follows:

1 Strategy of rice mixed with cereals; the product was the mixing between
the rice, which produced from Pathumthanil rice, consisting of two types; white rice
and brown rice, and other cereals which included Phoenix Mushroom and Thai lotus
seed. The unique selling points of this product were high nutrition, better taste, softer
and good scents because it consisted of useful cereals, and provided good scents and
different tastes when cooked it.

2. Brand elements; Pathumthani rice mixed with cereals was used as a brand.
Moreover, it slogan was “the gift of Thai ancestors wisdom lead to innovative
technology for you and your people”.

3. Product pricing strategy; High-Value Strategy was employed because the
products were of good quality of product and contained chemical-free in all processes
of production as its competitive advantage.

4. Distribution strategy; it was categorized into two periods, which were the
starting period in the first year, and the second period included the strategy in the
second and the third year.

5. Direct marketing strategy; the sale persons provided the suggestions and
the knowledge on the benefits of product.
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