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FACTOR ANALYSIS OF THE SERVICE MARKETING STRATEGY MODEL FOR BUDGET
AIRLINES ACCORDING TO PASSENGERS' VIEWPOINT FOR ASEAN ECONOMIC
COMMUNITY
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ABSTRACT

This objective’s research were 1) study current situations, problems, obstructing
of marketing strategy model of budget airlines for AEC according to passengers'
viewpoint; 2) analyzed and organized into groups of factors of service marketing
strategy model of budget airlines for AEC according to passengers' viewpoint; 3)
confirmed the appropriateness of developed factors of service marketing strategy
model of budget airlines for AEC according to passengers' viewpoint. The mixed
methods were proposed.

The Depth Interview of quality research used for steak holders (Aviation sectors:
Expert, Executives both government and private sector, passengers) by Snowball
Sampling Technique. The 7S of McKinsey’s framework was adapted used to the
interview questions to conclude factors which leaded to the process of quantity
research. The instant descriptive statistic program was used for Frequency Distribution,

Percentage, Mean, and Standard Deviation. The instant high statistic program was used
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for Exploratory Factor Analysis (EFA) and Confirmatory Factor Analysis (CFA). The 781
passengers in 7 Thai registered budget airlines were sample group.

The result of the first research objective found that 1) Strategy of Budget
Airlines was granted parenting styles on missions through communication; 2) Structure
of Budget Airlines was management structure combined with power structure and local
empowerment; 3) System of Budget Airlines was utilized approval system through
procedure rules on local autonomy; 4) Shared Values of Budget Airlines was
organization identity, culture of willing to process, fully co-operation and encourage to
all different locations, and attitude to all risks; 5) Style of Budget Airlines was
devolution, Intrapreneurship, attitude to top management, co-operation; 6) Staff of
Budget Airlines had attitude involved organization’s identity, engage and spread of
abilities to social; 7) Skill of Budget Airlines was obtaining core competency and willing
to develop systematically. The second research objective found that EFA indicated 5
jointed factors, interpreted 66.993% of variance calculating service marketing strategy
of budget airlines for AEC according to passengers' viewpoint:  Factor 1) Strategy of
Staff and Service Process; Factor 2) Strategy of Physical Evidence Management and
Customer Relation Management; Factor 3) Strategy of Service Image and Price
Providing; Factor 4) Strategy of Market Communication for Sale; Factor 5) Strategy of
Piecemeal. All 5 factors indicated the variance as: 19.425, 13.897, 12.461, 12.363,
8.848 respectively. The third research objective found that the service marketing
strategy model of budget airlines for AEC according to passengers' viewpoint was fitted
to data and shown the developed model to confirm appropriated factors with
necessary Indexes: Y 2/df = 2.908, GFI = 0.915, AGFI = 0.903, CFl = 0.908, TLI = 0.917,
PGFI = 0.696, RMSEA = 0.043 and RMR = 0.039, concordant with empirical data. The
developed model consisted of five strategically factors: strategy on Physical Evidence
Management and Customer Relation Management; strategy on People and Service
Processing; strategy on Marketing Promotion/Integrated Marketing Communication and
Place; strategy on Service Image and Price Set; strategy on Others in Composed.
Those weight factors were 0.935, 0.901, 0.865, 0.838, 0.836 respectively.
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vosgUnuuiiiauTudiieBuiiuosdusznouiimunzan daliainiinesdusznau (Factor
L oading) faust 0.50 Yol (Andarysad) (aen Tilvd e, 2552) Senasvnoune 5 09AUsENaUIN 49
A Tnldun esdusznaudl 1 nagndduntnauuagnszuIus (People & Process) $1u7u
16 d3nlsiAnimdnesdusEnouagsening 0.658-0.860 Sarmiuusiuiuagssniedos
Az 43.3-73.9 09AUsENOUT 2 nagnsiun1sianisasuindounargninduiussiuiu 10
f felentmidnesAusznavogsning 0.672-0.835 yililieuiuuUsiiuiuagsendng
Yoway 45.1-69.8 asAUsznaUl 3nagnsiunmanuvainisuinsuagimidmundiuiu 6
s Tl et minesdusenavogsening 0.678-0.828 vilfieuiunusiiuiuegsening
Sovaw 46.0-68.6 asAUsznaufl 4 nagnsiunisieansnmnainiitedminesuau 9 fate
Tt miinesdusznavagsening 0.579-0.818 Yilidianuiuulssiusuagsenineosas
33.1-81.8 uaresdUsenouil 5 nagnidudandn S1uau 8 MEialviendmidnesduszney
9g5¥1i19 0.511-0.858 vilvidlauiunlssiuiuegsenineiosay 26.2-73.6 muaniu lag
fainosdusznoulrietminosdUsenouagsening 0.836-0.935 vililaruiuudssiudy
funagnsnMsnanusnIsatensiusiausenda (SM) agseninefesar 69.9-87.5 Fagauiu
auAgIuiiin “suuuunagnénismainuinisatenistusinusendalisesiuguzvng
Asugiaonfouluyuuesdlivinsiiiauntudiefususdlsznoufivansaudarunaundy
fudeyaiiauszdng Tnefidnunvosguuuuiiusznoudae 5 esdusgnauandiuiuisau 49
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P55

P5.2

P57

P5.1

P5.6

P6.1

People&Proces

P53

A4Alfﬁﬁﬂ

P59

%

P6.4

'}

P6.3

P5.10

AV

P6.5

¥-0.808

Physic&CRM

P7.2

CRM1

P7.5

P2.1

P17

P13

Product&Pric

P22

P23

P45

P3.4

P3.2

P4.4

P7.1

P1.4

P15

P12

Piecemeal

P25

CRM2

ANA 1 memieTEiorUsnoud Euduuedinaer Usnaurenag isMmenausms aen1siu

Pl.6

P24

Chi-square =3041.542, df = 1046, GFI = 0.915, RMSEA = 0.043

TimUsendalnsesiugussrauasegivendeuluaienildusnislugudilade
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AR EIAG!
nsisenddlldiUssfiuddneisena fail

Y a

n1sdunualdfidiuleide (Steak Hotder)ﬁmsﬁmumﬁmwumsu%msmuﬁ
aonadoudulumuisnissniunuaenisiuresnunisfunaieu Sntnszaesiung
dieliinnsRvdisanuingUsrasduisanmunndeuiiuiiriiunisdeansfigndes nsedy Hu
nagnsvesaen1siusIA1Usenda (Strategy of Budget Airlines) lnedifunuulasaasiens
UM S1unamsdenis iWaafamuiuiiuing Wudnsuuvunilwediasiairevosansnis
Jus1A1Usenda (Structure of Budget Airlines) #n1sUssandldduiuun1susmsiviidnnu
nEnnaginsiiiun lnglidaszmuaninuindon dsauvesiiuiiuimg suduszuuves
@19n150us1A1UsENER (Systern of Budget Airlines) wenanntudiinisadsiendnval
fausssuasAnsaduamudonlss atuayunsvhnussvhsiufiosadueuamsouss
psyniindanudeanussinnduiieduddonvesarsnisdusausevdn (Shared Values
of Budget Airlines) gja15jun13n5¥318AUSURAYOU (Devolution) USuanseidaudfds
el (ntrapreneurship) sudnuueiuiiuinindualad vieguuuumsvhauvesaisnis
TusiAUsenda (Style of Budget Airlines) vmﬂmﬂisuaamamiuuwmuﬂmL‘Uuwuammau
mhonuluniufinuiseiaunndatuianmndon uazdeas amﬂuawmwaammm
luanensiusausendn (Staff of Budget Airlines) LLayaﬂqmmaﬂawﬂwuwugmmmms
Tnefifiufiuszanunusgissenden fsvuumseusuinmyarainseguduszuunasaiia
sudunisiasuinwevesanenistusimusenda (Skill of Budget Airlines)

N133RNAUBIAUTENBUTDITURUUNAENSNNITNAIAUSNTENENITTuTIMUseEndaly
UUND9VR LTUSNT TR UgUTEuIANIATYERAD U MeN1TIlATIEIAUTENBUTE1519
wuth aadUsznauTmteihdauainsolunisesuisaruuUsuTutesiuUsildanagns
n139a1AUINsANenN1sTusImUsEndaluyuuesveslduinissesiuduseuauiasugie
owduuldfonar 66.993 lngasdusenoudl 1 nagnsduniinauLaznIzUIUNITUINIS
oSueAuuUsUTILliYesas 19.425, asdUsznoudl 2 nagndiunsdanisdaindenias
anAduus eSuteauuUsUsulaTeas 13.897, peRUsENOUT 3 NAYNSHITUNINEN B!
MsUIMsuaETIAiiimun eButsanuuUsURILldFesay 12.461, ssduseneudl 4 nagns
funsdoasnisnaiaiiediming esuisamudsuTiuldSosay 12363 uay asdusznoud 5
naes A o3 uneA LU sUT Ul era 8848 sudnRU sderrdasiy faen Mgty
(2552) finandanalianisinnziesusenouuuuiniyasmun i od 519 udedumen
wUsursiiteusgneldinusidaunavietald efmundiuiuesduszneveduieniny
wsUnuswszniedulnilefiteliimdngusrBaiismedmiulunsovvesauuigiu
Aefusuesdussneunelideyaiiaeuinld dsfiteuwarldlumslinneindiiaonis
annesAUsEnaundn (Principle Component Analysis: PCA) Tngn135usuunuedAusenay
(Factors Rotation) LUUKA3uaNg (Varimax) 18uisAinersuansiurudanysitdiinin
p9AUsENDUIN Vuusarasduszneulindetosfian vilildlangiuusiteaduussans
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Tunissaufuuuidadugs Tnenanisinszifiansandilolauulg (Figenvalue) AN
wnnin 1 Wusimunesdusznousan lngesdusznousau (Factor) winddyianiilesnin
aunsnesuleniefiauulsUsIuvesteyalduiniign drussddsznousaiudun 1o
auddyanduasnanlutesmuddutues

mMsmuioduiuesdusznauiivanzauves UuUURagVEsENAUI A TAN ST
TUsEndalisesiugussunuasegiaendeu arenTiaTeiesdUseneulliedudunuin
lunassAlsznauvanagnsnIsnainuInIsatenisiusimusendalvsesiudussuay
wAswsRandeulusumesliuinsiifaunduienunaunduiuteyadasydng esn
dadruaradilaaunis/mdunisamdudase ((2/dn fanmfu 2.908 Fadesnin 3
(Bollen, 1989) Faidundninamidirivuals LLazLﬁaﬂmsmﬁ%ﬁﬂajuﬁﬁmumﬁﬁizﬁ’umﬂmfw
W3eLAY 0.90 wud dutinndalawn GFl = 0.915, AGFI = 0.903, CFl = 0.908, TUI = 0.917
HULNEU (Byrne, 2001) fvdl PGFl = 0.696 W1ULNMIISEAUNINNTIIAIBLAAU 0.50 (Silvan,
1999) dudrifitmunlifszdutionndn 0.05 wudh full RMR = 0.039 uag RMSEA = 0.043
BTN R L SR eaD (Kelloway, 1998) ﬁm%’ué’ﬂwmmaagﬂquﬁﬁmm%mﬁa
futiussUsznauiimnzan Felianiminesduszneu (Factor Loading) faud 0.50 uld
(Finduysal) (faen 1nivddayyn, 2552) densdsenaume 5 asAUsenauan 49 §35m g
09FUsENaUTl 1 nagSAUMINIULAENTEUILNNG 119 16§ eviUszneuil 2 nagms
Frun1sianisandontazgnétduiug $1uru 10 230 esdUsenaudl 3 nagnsdiu
awdnuaimsuImsuarAfidun $1uan 6 §Ain asddseneud 4 nagnddnunsdeans
nsmaneLiiesmine $1uau 9 AR esAUsznauT 5 nagnseulaman $1uu 8 REeTy
RHERET e?fﬂé’ﬂwmwaagﬂuuuﬁﬁmm%uﬁﬁaﬂ’iﬂmmamii’m (Measurement Model)
flgajanneLiled s uavssysrvsneuimiiannsaesuiganuduiusseninafuusdunald
nagouaNIAgIufeIiuLNLLUY Lazlasaaiisadnuduiu svesdeyanelinsouuundn
Wanguf srudsasieiudslu lngldignisussunadmisiiesmeislanddngean
(Maximum Likelinood) lunsatasigsisneilaidumnunaunduilalldileidudunse widu
ilaffuiivonauuandnsssrinaaning S uag 3 18 Suvindiaaesdialndidesiu weuwsn
Yosileiduiiawinfumeniiany wennaefliAdueud (wanwal 35vde, 2542) Inefinnsan
Anaunduiuveslunaiudeyaidaussdng (Empirical Data) nanderiunisiseiimeaniu
93991ntayalgugilasiinisiiudeya uwazldadalunisinssilumala sfiansanaiiy
naunduandwiifinanandnedud

Jorauauuz

NWANTITe {IdelaauanuziuimislunsnuruiauUiuunagnsnsnain
Uimsdmiumhsnuiiiendes fail

1. wihenunasgiifsdesnsimaulougnionnsnisene WenseduiFeanis
ATUANNIATTIUAMAINAITIAUT NS LA AAgIRatruIMsaten1siusaUsevda
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[

ladniunsujifeginasendn dudu n15oenluayyInsuTIINTTIUANAINAITUTNNS
Fuunidusziuansgiu (3 a12) sEAUR (2 an) wagseRufiBeu (1 A7) waznsdneusuly
A1u51309nTUIMINagNEN 195 Aas 1 unsnaaUinsesdlusdanaznsaaaoule
ﬁ’qmﬂmwﬁuazmﬂﬂﬁﬁ’a naAIUNITAtUAYULATLATNAT11AT O UEHNTN19TAT
SfugsAaviewiien ssalsum uasgs B el fegnadliuinmsedisunsvane

2. mhsnumaszifedesimuaunadnysuusdmiugusznougsiaaenistu
nAUszndavesinefiuszneugsiaesaeUssuduilon vndessmmdvin didunagms
nsna1nuIn1segslildusssy UnUaderiaass azaeliujiRauszsideudedduuesnis
Tuinmsnumnsgiuiivessulasaina gutiuviinuglasas Suiisrduinnniianm
Uaendvvesilagans wielvgsialdnadlsdia defliuinsmnsnedesiiunisnsisasy
oyqn tietestulilimyssmaonuisugiilaa

3. NFUNTTUNALTOU NTENTNANUIAN LAZNTUNRUITIAINTAT NTENTIINAIYE
Sadlofuniagsivansnisiusauszuda Tnstid fanagnsnisnainuinisiildainnis
Foadsilullunsndnfunlovieniseusuimuianug (Knowledge) finwe (Skill) waz
9358105339130 (Code of Ethics) Inglviiadeamneusessitunisuseviunseygyinly
MemMsduaunseuinssunstuiannsmie Weaiuanudesiunagsiulaliun
anén dswaligsiaansnistusasendaiinsgudufieUsyasd ufvanunsoiiadnd
ddnludnlasanisifiudngamnsudedulugsanistuvesingliifsuidssusemalunga
GRUN G RIGEIN LB RN VAT

4. ArthinesduseneunInsgu (Factor Loading) 90snagnsnisnaiauinisans
n130usIAUTERIALAAE AU 3INA1TIATITTBIAUTENDULTIB UTUSUAUEDY (Secondary
Order Confirmatory Factor Analysis) ﬁﬁiﬁmﬁuiﬂﬂaqmﬁﬂ’lsmaﬂmu‘%miﬁ’lﬂmLLazﬁU%’?@I@
fanudrdganndestiaunsailuldiduteyalunmsdonuardadfuaududuisasiou
e muaulouneiaiuandliningsfianisiudiliusuegeiiuszansam fegradu s
AvunsUuuumsuinsTRianuduszuuiasasuasasuuudaasa (One-stop Service) Lile
Srnpauazananeluignén esnahmiinesduszneugsansiiy 0.860 (P6.1)

5. 23AUTENBUYRLFURUUNAYNSNITIAIAUINNTa1EN1TTUTIAIUTEndalu tutes
flduinissesdugussmamasvgsendouiiimuiduudiannsoiunldussdunis
ANTUIUAIUNTAAIAUTNTVRIgINAANENTTUTIANUsEnSAn1eraInNsingUTEs AL
swgRronTeuluAud we. 2558 iWoasssUuuuiimangay Sanuduennmuanud
gousulagana neldvannsiidrusinvesmnandiuiudfgy

dmiunisideadudeluluounan Arsdnwiadnludiuresnsideideganin
(Quality Research) lngn1saaunuia1zdn (In-depth Interview) 1u34muaasuaqrﬁu%miqﬁﬁa
amensiusadsgndavesing ieitlafstedrinuazguassalunmsduiunagnénisnann
vimsivililsianmsadudunmanuivssasdvesgnéngléuinslandounmsaantiii
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dregnAuazdliusnisnesule elvgsivanunsoegsonnazgnAiinaiuassndnadensd
duA1 (Brand Loyalty)

UTIUIYNTY

faen Mgy, (2552). Mslasziaiatugedag SPSS for Windows. fissiasil 4.
NN JSIRURLQUAIN SN INg1aY

San$end Auadn. (2554). naRmuInagnsn1suYsiunegsiavesanentsduduuni.
NFAVN: NISANYIAUAIBATEMEALBIUSYNIMINTSUAER TN U6
A1UYIMINTIUGNAIMNIT TudinIngae unInenaesssueans.

widnwal 5vde. (2542). AnuduRuslasadadady (LISREL): aBiAdiasIen
AMTUNITITENFIAUAEASUAZHO ANTIUAEAS. NTAVN:
Lsafiuigraansaluvine sy

widnwal Iude. (2542). TnadaLse; daALATISHEIMTUNITITY. NN
Lsafiuigraansaluvine sy

U3 quéidesuinsnansive 91, (2557). gsieanenistu. dufuain
https://www.kasikornresearch.com/th/k-econanalysis/pages/
ViewSummary.aspx?docid=30240

uuss W3eznan. (2553). Fauvuidunieaiideaasdosiigaundau. MaUszyivnisaia
uaraRRUszgnNd S 11 Usednd 2553,

Audidendnsive. (2558). nsaanisalisunaglagasanensivlainedd
M v191MABUEITIUNLasTInaNAE UL U W.A. 2557.
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