NyasUudindnw wninedesviglageainsal Tunssususigudud
U9 19 adun 2 wguney - Ay 2568

sUnuuudnnssunsaeualedesdmiuginaluauian

VOICE-ACTIVATED INNOVATIONS MODEL FOR FUTURE BUSINESSES

InAa 3035ed’, s wighwaml’, Tuaw Jygyade®, Jumsnissa dasusuun’, dimans Any’,
WP WA, wagiueTis wahsiug’
Kosol Jitviratl, Kandhicha Charoenvaichatz, Wanngam Meeboonsalang3, Jantrawan Akaramethanona,

Wuttisart Khomkoms, Benjamas Nakvvong{’, and Kanyavee f\/\akeevaraphan7

HESASOT yyinendunalulagavnenag sl

1224561 Rajamangala University of Technology Suvarnabhumi

Email: kosol.j@rmutsb.ac.th

Received:  September 12, 2024
Revised: December 7, 2024
Accepted:  December 24, 2024

v

unfnge

mASelngUsTasdileAnuuasinsgiisUuuuuinnssumsdsnusedosdmiu
gsnaluauien andunisidelaeodetygyiuseavglun1side aeldnseu Human-n-the-
Loop wuanAuIEmsiseidsnmamuuudadu itelildnan1sidefigndosuasudugd iy
Usznaudas38n15T ezl evn nsdananisaluvuidausan uagn1sd Torndn
Tneiusiusadeyannmsinssideyarwalng uledvesiusznouns yuvueeulall
nazmsdananisaluuuiidiusa indesiledsausenaudie wuuresuduiindeya sy
A3 el ot gy1Usedns laun Tumanwivuialng Tuimanisuszananan1wisssue
uaziieslalannzmg W in3esilefsieyaaniivled iededleidudmdn finmmumudeya
agnnluszuy Ainssiuasinununeteyanie3sn1sinseiuuugUull warn1sInsIen
TnomsiSsuiiisumnnisal uazasvdeunBALd el evesdeyareisnsasvaouuTay
i unngtedumulululufiamadiontu namsideunnggunuuuinnssunsdansiede
dwugsialuewan shaukunsUssgndldfiady 5 Uszms fadl 1) msvdnsgnénidald
nudeides 2) mateduiidsnudiedes 3) anuivihouiidanudedss 6) myliesei
foyandsnusades uas 5) manaafidsnuseides

AdAgY
sULuuudnnTse Msdsnumedes malaldanunieides gsfaluewan



a4 Journal of Graduate Studies Valaya Alongkron Rajabhat University

Vol. 19 No. 2 (May - August 2025)

ABSTRACT

This research aimed to study and analyze the innovation model of voice
commands for future businesses. The research was conducted using artificial intelligence in
research under a human-in-the-loop framework, combined with traditional qualitative
research methods to obtain more accurate and precise results. It consisted of content
analysis, participatory observation, and keyword research. Methods included collecting data
from big data analysis, entrepreneur websites, online communities, and participatory
observation. The research tools included data recording forms combined with artificial
intelligence tools such as large language models, natural language processing models, and
specialized tools such as web scraping tools and keyword research tools. There was a
systematic review of data, analysis and interpretation using inductive analysis and
comparative event analysis, with data reliability verification using triangulation methods. The
findings appeared to be in the same direction. The research results showed that the
innovation model of voice commands for future businesses worked through five major
applications: 1) Voice-activated customer service, 2) Voice-commanded shopping, 3) Voice-

activated workplaces, 4) Voice-activated data analysis, and 5) Voice-activated marketing.
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Uareuszansainlunisanddes (Li, Yerebakan, Luo, Amaba, Swope & Hu, 2022) 9811978
sumnufudiuinazaruasnds gunsainmsiliegiseiesinlmAstgmuietuany
Uaandevestoya wazmnudududivesyld (Pitardi & Marriott, 2021; Spachos, Gregori
& Deen, 2022) M3 IMIANLANNNTIN1IATEY Fldazdesilianuaansaneniwisesiy
Tnoaluladides Feoraduguassaluviuniifivartsniw maueuisuiumalulad
maden MIruAievivg wiidumesimedlivianisalinnsidneuuuulfesduda
wiAeraliidudnsduldnieiddslevinddudos Tnslanizos1ad sdmsugd 19
AUUNNTDINIEYHN (England, Thompson, Littler, Tugwell-Allsup & Edwards, 2022) A113334



N3asUdinAnw uninendesvsiglageainsal lunssususigudun 57

Ui 19 atiuil 2 wquanau - Aonau 2568

&34 (AR) ueuUszaumsalnwdiviannvane widesldansldlomanmuazaniauasianizma
Tuvurimaluladidosamnsoldiugunsaiialy wu aunsvlnuuazdlnsdaaToy (Palmie,
Miehe, Oghazi, Parida & Wincent, 2022) winuanv3edumesinsuuudoniny qilusssuyii
tfouninwagdiniimslimeusiieides uianunsalvaudududiigenitluiiasisus
(Bello, Ali & Olubummo, 2019; Lin, 2023)
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