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ABSTRACT

This research aims to: 1) to compare the relationship between demographic
characteristics and purchase decision on exposure to Facebook advertising, and 2) to
compare the relationship between the relationship between consumer behavior of
Facebook and the decision to purchase products from Facebook the sample size was 400
people percentage, standard deviation statistical tests one-way variance.

The results showed that gender differences significantly affected the decision to
purchase the advertisement format from advertisement group or fan pages on Facebook at
the .05 level of significance with the decision to buy from advertising exposure on Facebook,
the decision to buy from advertising exposure on Facebook to make a decision to buy from
the ad format directly from the network of friends. Making a purchase decision from and
advertisement format exposure from a group or fan page on Facebook buying decisions

from direct advertisement format exposure not different.
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618 107 26.80
Y 293 73.30

seldadedaiou
TJouni1 5,000 U1 / LHiou 15 3.80
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N1SVAARBUANNAFILIIWITY WU NeFinssuauvasinaaulaung (System Addiction) way
nAn1l4a1u (System Stickiness) LUuNaN19INNTTUSAMNEANEY (Perceived Enjoyment)
uaydvswansdsau (Social Influence) deaninsnesungleinnisiinguioguilanumaaimiu
Tunsldiniednedenuseuladauwilmninanuidntuveu uavaynau swdadunsi
panszuaiion Jehlisnsnslifulvaudadunsinnsling uazenailiAnanusdn
Anansenunyuinagseadiluldnudnaunaeluanuquvasinunf
2. uamAnTzsiteyalRefungAnssunislden Facebook vesfmeunuUaUAL
puszRuAnuAniunsinaulatonnmalndusuuuulavanlngnssanieiedieiio
Anoukuuaauny Iszauanufaiiulaesiy egluszdvun dulnguiannislasudeya
UANLATUTNITAINNNTTUTOAUAIUR (PM: Private Message) Wazaannnesfiuiiv1ayg

o

a

18917 (Malikhaw, 2011) lefinwies “Uadeiidiwananginssunistordedunduaniniu
= ¢ & Y a ¢ & U vy ] % &
dodenusauladiada” druszuudumesidaluseauliieda wudt anulindalunisie

doruntuuuesetedinuseulail suguiedud dussuudumesidn uazsunisundes

a

Auslaniianuduiusiunginssunisteideniundy aualddne dudiuiuaswasay
Nudundelufiamaderiu Juduldimginssunmsdnaulade nmsldduduazuinisves

€

a

fuslnevsiilungunieyana olimsuisdnuazanudomnisuasnginssunisiadulade
Tnedinsgritengugnanmneiitenislavauudedsaussulat Facebook Aerfudsdiay
unilamanuudedsnueeulal Facebook Aazyinlitimudnsalunisnislawansimusyuy
Hanuoaulatl Facebook iinfanguitihmngldiemniusenszuiunisindulatodudain
ns¥udelavanuu Facebook fitandadulald dadunisdnaulatodudviolduinig fiua
sensnaulatedudnseldusnns sl SuguosdrnanuazlusTutusing o 91nngusing 9
UU Facebook finasansinduladedudivielduins Ssaenndasiuinanssa ennm
wazAuy (Aphawet, et al., 2011) Wﬁﬂmﬁ"aa“anﬂisumsa"amﬂmw%ﬁﬂ (Facebook)
vestindAnwumiinerdomeluladsvisnanszuas” lnodanjuunefieAnwmgAngsuns
wladja (Facebook) auatands msldusglevi uaganufisnelaifidowmadn naonau
Anwdsanuduiusssninennunaniansldsslevd wazarufiswelafiddeiadaty
woAnssunsdeanslumedavesindnu inquszasdlunsldimedadudiu

3. MleiteyaliienmaaeuauNigiu Teyadnuazduyana WU wAYE
fnasonisdnaulatedudiainnisdafuiuulavanainnguniounumauy Facebook
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aonAdosiugnIaNA $unsn125 (Chanthrathawon, 2013) lé@nwides “Uadedamuszanuma
nsnaaiidnasenisinduladondedudiuu Facebook vesuszrnsluamnganna” Tned
fnquszasd tileAnunisdlademsuszanimans naAnssuvesgldsnm Facebook ifinasie
nsnauladendoduduazuinisvesduilaalunganmmumiuas laslduuvasuniudy
i3esdielunsifiudeyadiuiu 400 yo Tnegldadmdmssnun uasidseyunu finnslénng
AATIERAMULUTUTIU t-test, F-test wag Multiple Regression Analysis IagvadauNIIaiA
fsgiutiodndny 0.05 nanFAdenuin dreviuvasuamdnlvgdumandgs fawaulaly
nsdegoided wiesszau warld Facebook lenistuiis nanisAnwdudulssaum
nsnan wud Tusundndaigneukuuasuay diulngfliaudAyivduninssivaiy
ABINIIAIUTIAT AIUAALAZYDILAN AIUAIUAITUTNNT Kraunuvasuniudulveglv
AMNEIAAU UTNIT99NANTUENNS dIUUTZaUN1INITRaInlUATUELAT 51A1 Lagn1TUSNIT
finasensiaaulatedudun Facebook LWuiy

Fefuuansimgingsunisld Facebook léun andsrasdudnlunisld nslindude
Tawauy Facebook N34 Facebook luusazade 9aa9a17iviiuld Facebook waz
Uszaun1sallunisly Facebook murIng1vesAINTni s Uy wazanuy (Napathum, et
al,, 2007) l#nanfls Jadeuiamsssa (Culture Factors) ludnydnualuasdeiiuywdain
%uimLﬁuﬁaam%’umﬂﬁwﬁﬂﬂéﬁﬂﬁumﬁqimaL‘flué’hﬁmuﬂ LAZAIUANNOANTTUYDINYBELY
Fipundls Adenlunistmundneuzvesdany 92e7unsld Facebook siaduasi funis
fadulatedumannindasudelavanuy Facebook iugﬂLLUUﬂWiﬁmﬁﬂﬁamﬂmilﬂm%"u
sUuuulaanlagnssnniedotneiiion

dalauauug

1. M5a3197ANTIUNN Facebook Yae3umRusiaadundlausin wu n1sues
vidompuLAluuNLWG MEAadusilaniy lilelaiudedeusoulatiinadonuduius
fungAnIsUMUUILAA

3. msiinsnudadedudsineifnadenmsdnaulate Wu niseenuuudiuled
uazifumaiiielidnluidenteldie antuneunaznszuiunsdideliiviotesfigauazdie
o

4. msAnwngutving wunguissunietoisuduinnsinuliaenndesiu
WeANIINVRINGN MY

6. msuImsinnsiudeeulay lnglfiduedesilonsnarnidsnagnsiddy o
afemudenlifuiudesulal uavaaeIorediauesulaviuiudmesulatiliiy
wndsdudielfaenndosfungfnssuvesiuslnagulysl

7. msiimsAdeAnviisifudfinfnluFosisnsvieuloviensinwiauy
dauda WilsnsedunsSmuieAuduazuInisiIunne Facebook Tilunnsgiusessu
wwigiunndisgdianvseiind (Bneuise)
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