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MARKETING MIX FACTORS RELATED TO COFFEE SHOP CONSUMER BEHAVIOR
IN THE SOCIALIST REPUBLIC OF VIETNAM
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ABSTRACT

This research aims 1) to examine the relationship between demographic
characteristics and behavior of Vietnamese coffee shop consumers 2) to study the
marketing mix that relates to behavior of Vietnamese coffee shop consumers. The
400 samples were collect data by questionnaires with multi-stage random sampling
by cluster sampling. Ho Chi Minh City were represented all provinces in Vietnam.

The study indicated that Most of the respondents were women in the age
range of 15-24 years old, also being students, with a monthly income of less than
5,000 baht. Most respondents went to the coffee shop 2-3 times a week. Most of
them went for the service at 18.01-21.00 on Saturday - Sunday. They access to the
popular coffee shop with a friend for leisure. Each time, the cost of the service is
about 21-100 baht. Vietnamese coffee shop customers often order a cold drink. The
menu has been the most popular is cappuccino. Moreover, respondents often come
with their friends and get news and information about the cafe from friends or
acquaintances.

The results of Chi-Square statistical analysis to test the hypothesis found
that demographic characteristics and the coffee shop’s marketing mix is related to
the behavior of Vietnamese coffee shop consumers statistically significant at the .05
level. The marketing mix that can affect the behavior of Vietnamese coffee shop

consumers are process of serving and Café staffs.
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