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Abstract

This research aims to develop a product brand for pottery commodities in Mahasarakham
Province. Using the case study of Ban Mo, village 11th, Khwao sub-district, Mueang district. Which has
inherited the wisdom of making pottery from the ancestor era to the present for about 200 years ago
(Sudsakorn Chaiyod.2559) and there is no brand of Ban Mo pottery group. Research objectives to
develop and promote Ban Mo pottery products Maha Sarakham Province and creating Logo design for
a brand of Ban Mo pottery product development Maha Sarakham Province in order to promote
the sale and marketing strategies by creating logos for the products. 11 logo models were designed by
11 third-year students in product design at the Faculty of Architecture Urban Design and Creative Arts.
The target samples were collected from group members of the pottery commodities:13 people in
Mahasarakham province by focus group method. The research tool was a questionnaire examining and
rating the 11 logo designs. By using a questionnaire to ask about brand design awareness Wherein,
typography, illustrations, colors, and brands can convey pottery identity.

The results of this research found that the most satisfaction of the samples towards
the designed logos was the 9th logo. The symbol was derived by two hands molding the clay, which
can reflect the pottery of Ban Mo. This was determined to effectively relate hand-crafted quality to the
products.
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n3rAufanunsndeasissndnuaiintosiufumn naasunuihandnngueiesiufumntuniofielagy
wuuas AU 9 Wudduil 1 Aiede 4.38 (S.D. = 0.76) msAudgULULT 7 dduTl 2 Aede 4.23
(S.D. = 0.83) AsTAUAMFULUUT 4 ddufl 3 Aade 4.00 (SD. = 0.81) ATAUAMIULULA 2 STl 4 Fiade
3.76 (S.D. = 0.72) m51AuUMIULULT 10 Ul 5 Aade 3.76 (S.D. = 0.83) AAUAFULUUT 3 S16UTl 6 M
1afe 338 (S.D. = 0.96) AAUMIULULT 1 1uTl 7 Aade 3.30 (SD. = 0.85) asAuMzULULR 11 ddud
8 Finlade 2.84 (S.D. = 0.68) AT1AUMIULUUA 6 S1UT 9 Atade 2.76 (S.D. = 0.59) As1AURIULUUA 5 ddy
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X | sD. ¥ |sb.| x | sb.| x |sb
1
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gﬂLLUUﬁZ
3 ‘
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9 >
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10
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BANMO
POTTERY
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11
4.00 0.91 2.30 0.85 3.38 0.96 2.84 0.68
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