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Abstract

The purpose of this research was to study 1) to study the influence of attitude word of
mouth communication Trust in the brand that affects the behavior of buyers of cruelty free
cosmetics 2) to study the relationship between attitudes and behavior of buyers of cruelty free
cosmetics through word-of-mouth communication and trust in the brand, and 3) to examine the
validity of the model of causal relationships among attitude factors. Word-of-mouth
communication factors Brand trust factors that affect the behavior of buyers of cruelty free
cosmetics, with brand trust and word of mouth communication factors as intervening
variables. and 791 samples of questionnaires were returned and complete. It was found that in
the past 3 years, there were 476 samples of cruelty free cosmetics used, accounting for 60.18
percent, and 315 samples of cruelty free cosmetics were never used, accounting for 39.82
percent. The research instrument was a questionnaire about influence. of attitudes towards the
behavior of buyers of cosmetics that are cruelty-free through word-of-mouth communication
and through trust in the brand Statistics used in data analysis include frequency, percentage,
mean, standard deviation. Analyze the correlation coefficient between 20 observed variables
and factors that influence the intention to purchase cruelty free cosmetics. Structural Equation
Modeling (SEM) was analyzed.

The results revealed that:

1. Factors influencing intention to purchase cruelty free cosmetics were attitude, word-
of- mouth communication. brand trust aspect And the intent to purchase cruelty free cosmetics
variable with a correlation coefficient between 0.330 — 0.791 had a positive correlation
coefficient and less than 0.80.



1586 Journal of Roi Kaensarn Academi
Vol. 9 No 11 November 2024

2. Attitude, word-of-mouth communication and brand trust Attitude has a positive
direct influence on intent to purchase cruelty free cosmetics 32.2%, 32.9 and 27.5%. Attitude
has a positive direct and indirect influence on intent to purchase cruelty free cosmetics 32.2%
and 57.3%. The word-of-mouth communication variable was the transmission variable. where
the attitude variable and word-of-mouth communication together accounted for 89.5% or about
90% of the variance in intention to purchase cruelty free cosmetics.

Keywords : Influence of attitude Buyer behavior, cruelty free cosmetics, word of mouth
communication Trust in the brand, structural equation model
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