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Abstract

This study aimed to 1) study demographic characteristics, 2) study the purchasing
behavior of fish sauce, 3) study the marketing mix factors in the purchasing decision of
customers who buy fish sauce, and 4) plan marketing to increase sales of fish sauce at Kru
Nong Fish Sauce Factory in Mueang District area, Roi Et Province. This study was quantitative
research design The sample group in this research consisted of 400 consumers using a
questionnaire as a tool. Data collection were convenience sampling method. The statistics used
in this study were descriptive statistics, t-test, and One-way ANOVA.

The following were the results:

1. Most of the fish sauce purchasing behavior. Type of fish sauce purchased for
cooking were bottled seasoning fish sauce. Desire to buy fish sauce when the fish sauce used
is almost finished. Brand of bottled seasoning fish sauce that has been purchased Kru Nong
Fish Sauce Brand. Reason for buying fish sauce were taste.

2. The marketing mix factors of consumer services that affect the decision to buy fish
sauce at the highest level. Respondents with different genders, ages, education levels and
average monthly incomes gave no different importance to marketing mix factors in their
decision to buy fish sauce. Respondents with different occupations gave no different
importance to marketing mix factors in their decision to buy fish sauce at a statistically
significant level of o.0s.

3. The marketing plan to increase sales of Kru Nong Fish Sauce Factory in Mueang
District area, Roi Et Province consists of 4 marketing plans and 4 projects as follows: proactive
strategy (SO) online and offline marketing, corrective strategy (WQO) expanding the production
capacity of Kru Nong Fish Sauce Factory, preventive strategy (ST): adding odor eliminators,
and defensive strategy (WT) increasing the variety of production lines

Keywords: Marketing Plan; Increase Sale Marketing Mix; Fermented Fish Sauce
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