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Abstract

After the outbreak of the COVID-19 virus, the overall sales of pomelos in Nakhon
Pathom Province decreased. This research aims to 1) analyse the business environment and
market issues of the pomelo industry after the COVID-19 situation in Nakhon Pathom
Province, and 2) develop a management model for pomelo marketing channels post-COVID-
19 in Nakhon Pathom Province. The sample consisted of three groups: representatives of 30
pomelo farmers; government and private sector personnel who play a role in supporting the
pomelo business in Nakhon Pathom Province; and academics with knowledge and/or research
related to the pomelo business in higher education institutions, totalling 6 people, selected using
specific methods. A sample of 400 general public pomelo consumers was selected using
Cochran's formula.

The results show that this research aims to propose the development of a management
model for pomelo marketing channels in Nakhon Pathom Province after the COVID-19
situation. This was achieved by analysing the business environment and market issues of the
pomelo industry during the COVID-19 situation in Nakhon Pathom Province. Subsequently, a
new marketing channel management model was developed using new technology through
online marketing channels. The research highlights the importance of adapting and adopting
technology to help develop marketing channel management models in today's continually
changing environment in the agricultural and food industry. This research is therefore
significant and has the potential to benefit businesses and stakeholders involved in the pomelo
industry, as well as other agricultural industries, in the future.

Keywords: Pomelo Marketing Channels; Post Covid-19; Nakhon Pathom Province
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